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The Service Bureau of Office Appliances is for 
the Exclusive Use of Subscribers and 


Advertisers 


Ir, the execution of its various commissions this bureau calls upon practically every member of the staff. 
It answers by personal letters all inquiries upon matters germane to the field, it furnishes special 
reports upon articles of office equipment, supplies names of manufacturers of any article 
wanted, puts man and job together, prepares advertising copy, furnishes lists of 
desirable agents and dealers in nearly every country, aids foreign dealers 
in securing U, S. A. lines and in many othcr ways performs useful 
service, all without charge. Subscribers in every land 
have made, and are making, good use of this 
bureau; manufacturers in every section of the 
field have had evidence of the service. 















ALL ABOARD for the VICTORY LOAN! 





OUR times the Liberty Loans received the enthusi- 
_astic support of Americans of every color, creed and 
origin. Every loan was oversubscribed. We pledged 
our credit and our sacred honor to the world that 











Victory might grace the returning banners of our 
soldiers. In the roar of the German guns we heard the doom of 
those liberties we hold so dear, and we poured out men and money 
without limit that a Peace of Righteousness might prevail. 

That we reached the field in time to turn threatened defeat into 
glorious victory—that the portent of an autocratic militarism no 
longer overshadows the world—should cause us profoundest grati- 
tude and thanksgiving. 

The signing of the armistice which was forced upon the Ger- 
mans immediately brought about a relocation of human values. 
' ife was no longer of little account. With victory human existence 
once more held hope and men looked forward to lengthening vistas 
of happy days. Thus it was—and rightly so—to the men who 
fought. But from the viewpoint of those who did not go there 
should be no letting down. Ours has been the safe and the easy 
task. Our share has surely been small enough—shall we convict 
ourselves of ingratitude by refusing to subscribe to the Victory 
loan which will be offered to us next month? We—the stay-at- 
homes—should key up; we should place ourselves solidly behind the 
Victory Loan and show the boys who fought for us that their lofty 
spirit is reflected in us all. 

The war is won—but the bill is not yet paid. We take no bene- 
fits for which we refuse to pay—let the world know it and knowing 
respect not only the courage but the integrity of America. Let the 
world know that we not only pay but pay promptly and without 
haggling. 

Let every man and every woman in the United States pledge his 
means and his credit to the Victory Loan. It should be taken up 
and oversubscribed as quickly as the orders can be written. Our 
duty is clear—and gratitude to Providence should light the way te 
its joyous fulfillment.—H. W. M. 
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Reproduced from The Bulletin of the United States Labor Bureau 


HIS is a picture of the Yank who took your place in the service of your 
j country. He fought for you in France—or got ready to do so. You 


— 


watched him go with pride and prayers and greeted his return with 
tears and cheers. Whatever you own is yours because he fought on your 





ti 


side. He is the biggest factor in your year’s profit sheet. Without him 


your factory fires might as well have been banked and your Liberty Bonds 


Ni sunk beside the Lusitania. With his living body he kept the scales of 
| Justice true, and dammed the barbarian torrent that sought and all but 
i\ grasped the forcible domination of the world. To give him his chance now 
\ is more than a duty. Shame everlasting will be ours if we do not. 


| —H. W. M. | 
\ | I! 
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The Man Who Goes Abroad. 


\LESMEN who go abroad are the representatives of 
their country as well as of the house for which they 
travel. We judge other countries by the people who 


come out of them, and by the same standards we our- 


selves are judged. It is poor business and poor patriotism 
to send any man abroad except the best who can be ob- 


When 


go in overall 


tained. we used to call on the only girl we didn’t 


and dubious linen, nor did we forget our 


We did not chance 


f 


manners. Our best foot was forward. 
a disillusionment even if it had been our good luck to be 


able to rescue the girl from a watery grave. There are 


things which not even admiration and gratitude can 


survive 


Having, by the grace of Providence, been able to play 


knightly role in Europe, it would seem to be proper to 


continue our efforts to retain the good will of the rescued 


lady. To do otherwise would be to invite her disgust. 


Our salesmen can hardly go abroad in the uniform of the 


United States army after peace has come. They must 


20 in citizens’ attire and take their places, man for man, 


in the struggle for a place in the market. We shall get 


a hearing because we are Americans, but we shall keep 


the trade we get only if we deserve to keep it. 


People over there don't like to be rushed off their feet 


They do like to look ahead, to be sure of their ground. 


do, and 


(And they like a square deal just as much as we 


have precious little use for the man who is underhand in 


any way whatever. Jones may go to London to clean up 


all the business in town in three days. He may call on 
Robinsot 


& Smith, who say they will make an appoint- 


ment for the following Tuesday. Jones fumes a bit at the 


delay; but by and by perhaps he thinks, “Well, I might as 
I'll see Squires & Co.” 


He calls on them, and perhaps they make a later appoint- 


well put in the time until Tuesday. 


ment. Then when Tuesday comes and he has to tell Mr. 


Robinson he has seen a competing house in the mean- 


time, he finds he has not improved his chances any with 


Robinson. This is a supposititious case. We don’t know 
did this; 


merchants, in the stationery lines particu- 


that anyone ever but an impatient man might, 


for in Americ: 
the custom of 


larly, fraternize rather closely and it is 


11 
1] 


on all houses whenever possible 


salesmen to 


The man who goes abroad must be prepared to meet 
speak the 
should be 


regard to its history and its 


which may arise. He should 


language of the ‘ountry to which he able 


goes: 


intelligently with 


converse 


politics He should know the social customs, and his 


ve should be equipped to demands usu 


ally made 


wardrol meet any 
pon a man to whom social courtesies may be 
shown. He should be of easy deportment, dignified, tact- 
ent. He should know his business and be 


should be big 


ful and intellis 


patient—and he enough to get his house at 


home to do the things which are necessary to hold the 


business after he gets it. 
<8 > 


An Important Convention. 

FFICE APPLIANCES wishes again to call atten- 

tion to the importance of the convention of the 

National Foreign Trade Council which will be held 
in Chicago on the 24th, 25th and 26th of next month. The 
sessions will be held at the Congress hotel. 
Davis says that the convention held 
last year offarded a view of the splendid efforts which were 
being put forth to win the war and served to stimulate 
confidence in the future of our foreign trade. This year 
there will be a vitality to the discussions which was im- 
possible last year, for the country is now actually facing 
the problem of developing a foreign trade which will af- 
ford an outlet for the industrial energies of the nation 
and at the enable us to serve other nations 
while ourselves. Our immense new mercantile 
course, receive its full meed of attention 
in the discussions which will occur on the floor of this 
convention, whose theme will be, “Foreign Trade as a 
Stabilizing American Industry.” 
charge of the convention plan to encourage 
as much discussion as possible following each one of the 
principal addresses so that the report of the convention 
may a full expression of the views of the dele- 
gates on the topics which come before the meetings. 
whose interests lie in the direction of foreign 
should by all means be present at this convention 
as guests, for much of the value of important 
as this one will be will come from per- 


Secretary O. K. 


same time 
serving 


marine will, of 


Factor in 


Those in 


embody 


These 
trade 
if only 


gatherings such 


sonal contact with the different interests involved. 
Secretary Davis, whose headquarters are at 1 Hanover 
Square, New York, suggests that those who desire an- 


swers to technical questions should submit their queries 


well in advance of the date of the convention. 
<---> 


A New Publication for Exporters. 
April 1 we shall bring out The Office Appli- 


to hin 


BOUT 
A ance Exporter, a new publication, printed in Eng- 


lish, French and Spanish, and having as its object 
the advantages of the office equip- 
to the rest of the world. 
sense, the will be the advocate of 
\merican merchandise abroad, ter while we touch upon 
office equipment only, reviewing the history of its devel- 
American manufacturers are 
export field, our message in its 
we hope, the message of American business 
a message of sincere and straight- 
forward coupled with an intelli- 
gent general understanding of what we must do to de- 
velop a demand abroad for American merchandise. 


the presentation of 
ment industry in this country 


In a new journal 


opment and outlining what 
prepared to do in the 
will be. 


men to other lands 


spirit 


squareness of intention 
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Several distinguished men have contributed to the in- 
itial number of The Office Appliance Exporter, and the 
staff of Office Appliances has labored long and earnestly 
upon it. In view of the material we have accumulated we 
may be pardoned for expressing something more than a 
hope that the new magazine will prove to be not un- 
worthy of the high mission it is intended to fulfill, nor a 
weak advocate of the great cause it has espoused. 

<-> 


Better Packing Again. 
O NCE more let us emphasize the need for better pack- 


ing of all shipmients by American shippers. Our 

fault has been one of carelessness and it should be cor- 
rected forthwith. Hardly a month passes in our own es- 
tablishment when something—usually a photograph, 
since cuts are harder to mar-—does not come cracked or 
broken because the sender did not give the attention 
necessary to pack it properly. If we are annoyed by this, 
then how much more must concerns be embarrassed who 
receive more or fragile and breakable merchandise. 
The foreign dealer, who lives thousands of miles away 
and cannot so readily duplicate his order, is the worst 
sufferer. But the loss in the domestic field is even great- 
er; goods broken through the fault of the sender must 
be replaced by him, but nevertheless the loss does not 
fail entirely on the offender, because delay, correspond- 
ence and adjustment fall like the gentle rain from heaven 
upon the just and the unjust. 

This brings us to the announcement that the American 
Railway Express Company has inaugurated a “Better 
Service Campaign” to put an end to this sort of waste, 
starting on February 10 in every city and town in the 
United States. 

The better-packing-better-marking drive is designed to 
be of as much interest and value to the shipper as to the 
carrier, for it is a matter of dollars and cents to both 
By removing the causes which are responsible for many 
shipments being lost or damaged in transit, it is hoped 
that a great reduction in the number of express claims 
filed, will be accomplished. Claims are an incubus to the 
transportation business and bring much dissatisfaction to 
the shipper, the consignee and the carrier, with no gain 
to any of them. 

“Start Express Shipments Right,” is the keynote of the 
cainpaign. The executives of the many trades and indus- 
tries utilizing the express service have been asked to aid 
in the movement, by taking a personal interest in their 
own shipping departments, and installing better methods 
wherever it is found necessary. The use of a poor qual- 
ity of paper or twine, an insufficient quantity of wrapping 
material, and incorrect and careless addressing have been 
found to be responsible for many shipments going astray. 
Other causes for this condition are said to be the em- 
payment of old or second-hand cartons or other con- 
tainers which cannot stand the wear of transit, and re- 
sult in exposure of the contents, making possible the 
damage to or pilfering of the goods thus exposed. Old 
marks cause confusion and mistakes in delivery, 

But not all of the fault is laid at the door of the ship- 


less 


per. One phase of the campaign is concerned with the 
effort to prevent rough handling, mis-routing or other 
deviations from correct express methods after the con- 


signments leave the hands of shippers and are turned over 
to the express company. At the same time, there will be 
closer supervision of the work of express employes in all 
express offices and terminals. 

\ series of weekly meetings of the expressmen in every 
city will give the supervising officers an opportunity to 
impress upon their local forces the purposes of the drive. 


Local campaign committees will be appointed to keep 
before their co-workers the ideals of service and to se- 
cure the co-operation and interests of shippers bv ex- 


plaining to them how they can, in their own particular 
lines, aid in the improvement of the express service. 

\ determined effort will be made during the camnaign 
to eradicate what is known as the “No Mark” evil. From 
July 1 to November 30 of last year, 127,859 shipments, 
an average of about 25,500 a month, were turned over to 
the “No Mark” bureaus maintained by the company, be- 


cause all means of identification of either shippers or 
consignees had been lost, and delivery, except in a few 
cases, made _ impossible. Personal baggage, hardware 


and automobile tires comprise the largest proportion of 
the “No Mark” shipments. which are attributed largely 
to the failure of the shippers to mark clearlv and to pack 
their goods substantially. With the help of the shippers 
and through the influence of the campaign, the express 
company hopes to solve this problem. 
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A Friend in France Speaks His Mind. 


IFFERENCES between our methods of doing busi- 
D ness and those followed abroad have frequently been 
mentioned in these columns, and these variations of 
custom and practice so affect the handling of many de- 


vices, in some cases restricting the volume of sales, that 
to disregard them is to invite disappointment. We wish 
again to emphasize this matter by quoting from a per- 


sonal letter received the other day from a prominent 
dealer in Paris, France. Parenthetically we might sug- 
gest here that what applies to the French market may 


not apply to England or elsewhere. The letter refers to 


correspondence between the French house and the manu- 


facturer of a well-known check protecting device on this 
side of the Atlantic. The American, of course, desires 
to make suitable agency connections in France, but before 
undertaking to handle the matter the Frenchman desires 
that the situation in France be fully understood. In other 
words, he does not wish to make engagement which, in the 
nature of things, cannot be fulfilled. He therefore has 


written to the American house a rather full explanation of 
the customs in France with regard to checks. He has 
made the same explanation to Office Appliances, adding 
some of his own personal experiences which throw a clear 
light on French commercial customs with regard to the 
payment of current store and family accounts This 
explanation shows why, with a population of 45,000,000, 
France does not present so large a market for this class 
of devices as would a district in the United States with a 
corresponding population. 

and 
terms, the keeping of agreements, etc., all of which matters 
have heretofore been discussed repeatedly in these pages, 
but must be emphasized again and again until wrong prac- 
tices are corrected. What he has to say is somewhat in 
line with the experience of a London buyer who not long 
ago sought to buy women’s gloves with buttons; he was 
shown gloves with clasps. He _ insisted that English 
wemen required buttons, and was told that such gloves 
would cost a dollar more by the dozen and that, further- 
more, the American didn’t care to change his machinery 
for the sake of the business! Another manufacturer as- 
sured the same Englishman that he would have to pay 
f. o. b. docks New York, even though his credit was guar- 
anteed by J. P. Morgan & Co. for $5,000,000 or more! 
And then we wonder why the foreigner 
tient! 

Our friend in France says: 

“We have replied to these friends and have explained 
the actual difficulties regarding the use here in France ol 
check protectors on so large a scale as is the case in the 
United States. As a matter of fact, the ‘check’ system is 
not used here to anything like the extent to which it finds 
use in the United States, where almost everyone has his 
bank account and usually pays by check. 

“T have friends in your country whose wives always 
pay even their servants by check, and another friend in 
New York has explained to me that he never takes with 
him more than a few dollars in cash because he pays every- 
thing by check. 

“IT need hardly say that I found this system most prac- 
tical, apparently, and I tried long before I went to the 
United States to manage so that in my household my wite 
would pay the larger amounts—the butcher, for instance, 
at the end of the month (this was before the war)—by 
check. However, the second time my wife offered him a 
check he insisted upon cash, because. he said, having no 
bank account himself, he was obliged to lose much time 
by going to the particular bank upon which the check 
was drawn to cash it. 


“In fact, there are 


Our friend takes up other matters, notably credits 
. } 
i 


becomes impa- 


very few business men who pay 


their bills by check. The check method is followed prin- 
cipally by those who pay invoices when they receive 
them. viz.. when the goods are delivered to be paid for at 
a fixed day and when the seller did not draw a draft upon 
the buyer at a fixed date. 

“Generally goods are sold in France payable, 
cash. at the end of the month, or by credit at 60 or 90 
davs. etc., at the end of a month or on the fifth or tenth 
of the month. according to the rule of the buyer 

“Now when the buyer pays himself, he sends a check, 
but very often, not to say always, tt is customary that 
the seller make out a draft drawn upon the buyer at a 
fixed date. which draft he remits to the bank for collec- 
tion. Now. when this draft is presented to the buyer 
by the collector the buyer generally—even always—pays 
the draft by cash. ; 

Pe “People here are not yet ripe for the use of 
business life and still less in private life. We 


whe l bv 


checks in 
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lave to pay on each check a revenue stamp of two cents 
(ten centimes). Therefore, we. make out checks only 
for certain amounts, smaller sums being sent by postal 


money order I have explained to our friends in 
the United States, however, that in my opinion the use 
of check protectors will gradually increase in France as 


the use of checks on a larger scale is assured. There are 


now more banking institutions in France than before the 
war, and if we can show a good check writer in FRENCH 
we feel confidence we shall be able to start something. 


But it is of no use to attempt to do business on the same 
scale as in the United States. ; 


\propos of one of the familiar errors which our Amer- 
ican manutacturers sometimes make, we recall the case 
of a manufacturer of a machine for handling certain kinds 
of commercial paper who, while he did not make a ma- 
chine for French currency was willing to do so provided 
the dealer in France would order and pay for 200 machines 
f. o. b. New York, in which event they would give him a 
six months’ option for the exclusive sale of the machines 
in France. It was self-evident to the Frenchman that he 
could not do business on any terms where the initial 
expectations were so much in advance of the possibilities 


of a new market.” 
* * ms 

With regard to export matters generally, terms, etc., our 
friend says 

“While your Government, chambers of commerce, 
boards of trade and some serious magazines are trying 
hard to educate the American manufacturer for export 
dealings, many—not to say the generality—of these manu- 
facturers seen to have no idea of what export means, 


realize at all the tremen- 
you, for instance, are doing 


and on the other hand do not 
dous amount of work which 
for their own and our benefit. 

“Now in our line—I mean in the office equipment busi- 


ness—the first thing which the manufacturer asks is a 
firm order for so and so many machines to be paid for by 
cash f. o. b. New York, or very often at the ettaey. The 


manufacturer will not consider for a moment whether or 
not the party with whom he is dealing is worthy of credit, 
but they their cash terms a sine qua non, which they 
place before us without troubling themselves to find out 
if those with whom they wish to deal are not worthy of 
some consideration. ‘This is annoying to people who have 


make 


been accustomed by other business connections to receiv- 
ing the usual terms of credit. 
“J am sincerely afraid that if the U. S. manufacturers im 


that the first point of contact in busi- 
ness is mutual confidence, they will in a short time lose some 
or all the advantages which our gratitude to and enthusiasm 
for Americans has created. 

“Everyone now wants to buy and sell American goods 
and nobody thinks of the possibility of buying: from the 
Germans 

“But even if at present conditions are such as to be 
mere favorable to the extension of business connections 
between the United States and the Continent of Europe, 
there will come a time when the Germans will do every- 
thing they possibly can to create between the importers 
here and themselves a current somewhat sympathetic to 
their way of handling business—and you know by experi- 
ence that atter all the consumer does buy what is con- 
venient to him, especially when he gets the same or equiv- 
alent gocds at cheaper prices 

“IT need hardly say that the Germans have been the 
largest exporters to France—and even to the United States 
—and that they succeeded in their enterprise not only be- 


our line do not realize 


cause they sent to all countries their travelers speaking 
the language of the country they visited, but also because 
they tried to deliver goods which would meet the tastes 
anil requirements of each country, opening the way with 


liberal credit terms.” 

Our correspondent here outlines an incident where a 
prominent German calculating machine manufacturer ad- 
vaticed to a French agent of proved capacity and integrity 
soods to the value of $6,000, $1,000 in cash and other ad- 
vantages to start the Frenchman in business when the 
latter had almost no capital, the Frenchman justifying the 
confidence by repaying the money in less than two months 
and building up a flourishing and profitable business.” 


Our friend continues 
“Tl do not invest in my business a fourth of my per- 
sonal means, nevertheless manufacturers in the United 


States who can have every assurance that my credit is A-1, 
will not consider my business except f. o. b: New 
York. Do vou not think it would be in the interests of 
the U. S. manufacturers to be more liberal? They need 


fae } 
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not go so far as che German mentioned, but surely there 
is a ‘golden mean. I am afraid this lack of confidence 
from your side of the ocean will prove a serious hindrance 
to the development of a large business between our two 
countries, 

“There is one other matter which I would mention, be- 
cause | know you will not misunderstand me, and that I 
speak of this just to explain my feelings, which are more 
or less confirmed by my personal experience during the 
twenty-three months I spent in the United States. 

‘There are factories who really do want to begin 
doing business with the trade in Europe, or say, in France, 
particularly, and who seem to be more disposed to help 
their agents, are ee however, their terms of cash 
against documents f. b. railway New York. Now when 
one deals with them poe places the order, they promise 
whatever is asked for, especially in the advertising and 
printing line; but, in the end, when they are asked to ful- 
hll their engagements, they always try to slip between 
the meshes, asking us to meet the necessary expenses, etc. 
Chey do not realize that all the advertising and canvassing 


some 


an agent does for them in France is done exclusively for 
their line and for the benefit of their brand—that all the 
work their agent does benefits the manufacturer more 


than the agent. These manufacturers are shortsighted, 
and, unfortunately, they are almost all of the same way 
of thinking.” 

<> 


Business Exhibits a Quickening Pulse. 


HE monthly letter of the National City Bank of Chi- 
T cago dated March 1 presents some encouraging facts 
with regard to general business conditions. The 
bank observes a tendency toward building expansion as 
evidenced by the increased number of permits issued by 
the city, the increase for January last, amounting to more 
than 50 per cent over the first month of 1918. rhe bank 
believes that in certain industries the price trend is down- 
ward and that probably the demand will broaden from 
now on. The outlook throughout the West is fairly sat- 
isfactory and the tone is less hesitant than it was a 
month ago. 
With regard to foreign trade and foreign loans some 
very interesting facts are presented: 
“One of the most encouraging signs has been the note- 
worthy expansion of our foreign trade. The government 
igures show that exports during January were the largest 
ever reported, being valued at $623,000,000. This was a 
gain of 10 per cent for the month, 23 per cent for the 


year and slightly more than 1% per cent as compared 
with the previous monthly record touched in January, 
1917. Imports on the other hand were, except for De- 


cember, the smallest reported since February, 1918. As 
a consequence of this noteworthy increase in exports and 
the decline in imports, our foreign trade during January 
developed an international trade balance in favor of the 
United States amounting to $410,000,000. This is much 
the largest monthly excess in the history of the country 
and emphasizes the extraordinary foreign trade situation 
with which the business men of the United States have to 
reckon at this time. Both imports and exports for the 
seven months ending with January show new high rec- 
ords. The significance of the January figures lies in the 
fact that the extraordinary outward movement of mer- 
chandise represented for the most part a genuine peace 
demand and during a month when shipping facilities were 
still badly deranged by the continued use of merchant 
vessels for government business. Inasmuch as ocean 
shipping charges have been materially lowered and the 
government is exerting itself to strengthen the merchant 
marine as much as possible, it seems fair to assume that 
our export trade will continue to expand in response to a 
genuinely strong foreign inquiry for American merchan- 
dise. Our selling forces were never as well organized as 
they are today, and never as favorably situated with ref- 
erence to competing effectively for lucrative foreign 
business. 

“Various foreign governments are negotiating large 
credit balances in this country. Important credits of this 
sort have been created here for Belgium and other coun- 
tries which are imperatively in need of material for build- 
ing construction, food supplies and other needs. Many of 
these requirements have been provided for through the 
granting of acceptances which are available for redis- 
counting at the Federal Reserve Banks. There has been 
a resumption of trading between the United States and 
Turkey, Bulgaria, Serbia and Roumania. The area of 
\merican trade activity in foreign countries has been ma- 
terially enlarged during the past few weeks.” 
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Significance of Trade 
Made Office Equipment 
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N NO country in the world have the pro- 
ducers of manufactured goods set more 
store by the trade-mark or commercial! 
signature than in the United States. In 
no industrial nation have these business 
coats-of-arms been used more exten- 
sively. As evidence of the universality 
of the custom of trade-marking it need 
only be cited that the United States 
1ich maintains an official register of Amer- 
ican trade-marks, has enrolled in that roster considerably 
more than 100,000 names, phrases and symbols. Even with 
war conditions disturbing the commercial atmosphere 
Americans have been adding to their trade-mark army at 
the rate of 8,000 new entrants a year. 

For all this American enthusiasm for trade-marking, 
for all that America might be designated. as the foremost 
stronghold of the trade-mark, the United States has never 
had what might rightfully be termed a national trade- 
mark. This must appear passing strange to many of our 
foreign friends, particularly to buyers and users of office 
equipment and supplies whose familiarity is with a line of 
merchandise, every make of which is distinguished by its 
private trade-mark, duly sanctioned by the U. S. Govern- 
ment. American interests have not even gone so far as to 
introduce so-called national trade-marks such as the Irish 
mark and the “Swedish Manufacture,” which, in truth, are 
administered not by the respective governments but by 
associations of manufacturers. 


Manufacturers Jealous of Reputations. 

The true explanation of why the American-made office 
equipment that has gone abroad has borne no national 
trade-mark was forthcoming recently when a branch of the 
U. S. Government known as the Department of Commerce 
proposed to the national legislature that there should be 
enacted a law that would provide for a national trade-mark 
Immediately there was objection from a number of lead- 
ing houses, and why? Simply because these conscientious 
American business men are jealous of the reputation of 
their individual or private marks. They feared that if the 
private mark on goods were supplanted by a public mark 
the buying public in other countries would come to regard 
the national mark as eloquent of the quality of workman- 
ship that it had always found in the American goods it 
had purchased. Thus, if any one manufacturer should, 
through accident or design, allow the quality of his goods 
to fall below the community standard all the scores of 
reputable, painstaking American manufacturers might suf- 
fer for the sins of the lone one who was careless. 

While, for the reasons given, it has been deemed inex- 
pedient at this juncture to place before the international 
buying public any symbol that may be accounted in literal 
truth an American national trade-mark the United States 
Government is encouraging all exporters to place upon 
their wares the uniform plain-type inscription “Made in 
U. S. A.” Incidentally it may be mentioned that all the 
principal countries of the world have now agreed to accept 
“U.S. A.” as indicating the United States of North Amer- 
ica. When the plan was first suggested, public officials 
in Ceylon, British India, and certain — countries ex- 
pressed misgivings lest “Made in U. S. * might be inter- 
preted by the uninitiated as indicating po in the United 
States of Australia or the Union of South Africa. How- 
ever, it has finally been agreed that “U. S. A.” shall be 
acknowledged all around the world as an abbreviation for 
the North American republic. 

National Trade-Mark Cannot Guarantee Quality. 

The office equipment dealer abroad will readily under- 
stand that he cannot accept the label “Made in U. S. A.,” 
unsupported by any familiar private trade-mark, as indica- 
tive of any particular grade or quality in the goods. In- 
deed, it is doubtful if any national trade-mark, applied 
to a varied line of merchandise, could ever have that sig- 
nificance, such are the gradations in raw material and 
processes of manufacture. What the “Made in U. S. A.” 
label does betoken, however, in the case of office equip- 
ment and business supplies, is origin in a country where 
producers feel that they lead the world in their particular 
line. There is eloquence in “Made in U. inscribed 
on an office appliance if it does no more than attest origin 
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Written for the Office Appliance Exporter by Waldon Fawcett, of 
Washington, D. C., and Published Here as Matter of Interest to 
the Entire Field. 


in a country where the whole policy and practice of the 
office outfitting industry is of necessity ultra-progressive 
because of the keen competition within the trade and by 
reason oi the fact that proverbial Yankee inventive genius 
has here found one of its favorite outlets 

Recognition in official circles as well as in business cir- 


cles in America that definite and precise quality or value 
cannot be ascribed by a national trade-mark promiscu 
ously applied, does not mean, however, that the forces 


of business and government in the United States are not 
ambitious to indicate to the new customer overseas just 
what he is buying. Sellers in other parts of the world 
may be content to show merely the place of origin or man- 
ufacture. The American ideal is not only to show whence 
came an article of merchandise but to intimate what may 
be expected of it in service and wearing quality To be 
sure, the ideal is not fully realized as yet, but all the moral 
force of the American Government is behind it, supported 
by a powertul sentiment in business circles 

Certified Production Planned. 

Only recently the plan for this prospective system was 
laid before the President of the United States by the Se 
retary of Commerce, who represents the business interests 
in the President’s cabinet or official household. The ar- 
rangement which is frankly and confessedly designed to 
inspire the confidence of foreign buyers, contemplates the 
fixing of what are to be known as “guaranteed standards 
in industry” or “certified standards of quality.” 

What holds promise in this plan of conferring tangible 
benefit and rendering practical aid to the inexperienced 
buver is that it is proposed that the “standards” attested 
or guaranteed will, in every instance, be standards of serv- 
ice or performance. When, some yeare ago, it was sug- 
gested that textile fabrics should be officially labeled “all 
wool” or “pure silk” the resulting investigation indicated 
how difficult and how unsatisfactory it would be to attempt 
to certify the composition or the ingredients of manufac- 
tured articles. Having concluded that there is a better 
way to portray character in merchandise than by desig- 
nating a desk as “solid mahogany’ or an eraser as “genuine 
rubber,” the American innovators have worked out their 
system for affixing official credentials to the article that 
can be relied upon for an indicated minimum of service or 
usefulness. 


Laboratory Tests to Assure Quality. 

The plan will be operated in this wise. An American 
inanufacturer of staples or specialties for oftice use will 
submit at Washington a specimen of the product for which 
he desires a commercial passport. This specimen will be 
duly examined and tested by experts at the United States 
Bureau of Standards, the great industrial and scientific 
laboratory maintained by the U. S. Government for im- 
partial research. Not a singled trial, but a series of, say, 
one hundred tests will be prescribed for each candidate. 
The effort will be to, in effect, “wear out” the article under 
conditions approximating those of everyday service in the 
commercial world. If an article is found to live up to 
what should be expected of a tirst-class product of its 
class—if it shows, we will say, an efficiency rating of 90 
or more out of a possible 100 points—the U. S. Govern 
ment will issue for that product a certificate of quality and 
the manufacturer will be permitted to attach a copy of 
the certificate to each duplicate article that he puts out 
in trade. Any manufacturer would be liable to severe pen 
alties should he attach the official guarantee to a product 
that did not measure up or conform in all respects to the 
sample that won him his certificate. 

This program of the U. S. Government in behalf of 
American manufacturers and exporters is of significance to 
ultimate consumers abroad even before it has been car- 
ried out, because it signalizes the effort and desire on the 
part of public and private interests in America to devise 
a system of merchandise markings that will denote quality 
in goods and give hostages, as it were, for a reasonable 
degree of satisfaction on the part of purchasers even 
though the purchasers may have had no previous experi- 
ence in the use of the products and no means of apprais- 
ing their worth other than that supplied by label and 
accompanying certificate. As a matter of fact, though 
it is well known to persons all over the world who are 
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conversant with trade conditions, that American manufac- 
turers and marketers of office appliances and supplies have 
for years striven earnestly and consistenly to make their 
trade-marks and their water-marks, their trade names and 
their brands stand for definite, dependable quality 

As a word of explanation to the foreign buyer but lately 
introduced for the first time to American-made office 
equipment, stationery and supplies, it may be pointed out 
that the American manufacturer, while he desires above 
all else that his customers shall interpret his trade-mark 
as a quality mark, is not allowed to put that meaning on 
its face. The laws governing the registration of trade- 
marks in the United States have been drawn with the ex- 
press purpose of enabling a trade-mark to denote origin 
but not signify quality. To that end, permission is re- 
fused to register as a trade-mark any word or phrase 
descriptive of the goods. It will be appreciated that the 
American manufacturer, thus restricted, has all the more 
incentive to make his fanciful, non-committal trade-mark 
stand for quality and satisfaction. 

Collective Export Trading Coming. 

Our friends who look for American-made office equip- 
ment in the market places of the world will henceforth 
note the appearance on many a familiar model of new 
trade-marks. The explanation is found in the fact that 
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\merican manufacturers of business utilities are beginning 
to join hands for foreign selling as they have been author- 
ized to do by a law, known as the Webb Act, enacted by 
the Congress of the United States. In not a few instances 
groups of manufacturers who are thus co-operating to 
maintain joint sales agencies abroad have introduced co- 
operative or collective trade-marks, which are applied to 
all the wares that are distributed via these common out- 
lets. This plan is, however, by no means universal amon 
the commercial alliances that are doing “missionary work” 
in behalf of American office supplies. A number of groups 
of exporters, for example the one which has mobilized the 
trade extension effort of leading American paper manu- 
facturers, have adopted the plan of exploiting in conjunc- 
tion all the various private trade-marks of the members 
rather than seeking to introduce entirely new marks, even 
though the latter would have great prestige from the out- 
set. Moreover, some of the newly-formed selling cor- 
porations that have adopted collective marks affix such 
marks in connection, in each instance with the private 
mark of the manufacturer who is directly responsible. All 
in all, it may be said that the purchaser of American trade- 
marked goods enjoys the maximum of protection that may 
be given via the sign or name that is literally a manutac- 
turer’s “word of honor.” 


Salesmanship —Its Art and Practice 


TATU LULL 


\NY salesmen call salesmanship an art and write 
M interestingly about it, but they don’t sell many 

goods. They are like the man I heard of who wrote 
a most illegible hand, but who, nevertheless, prepared a 
treatise of penmanship and tried to tell others how to do 
something he couldn’t do himself. Or like a low volume 
salesman in a certain big organization who won most of 
the prizes for theses on sales but was near the foot of 
the list on sales volume at list price. Salesmanship, to 
me, means work; hard, consistent plugging. I do 
not mean by this that a salesman should make his desire 
to sell predominant, but rather, that to attain results, he 
has to “think” sixty minutes to the hour. One of the 
points that I try to impress upon my men is this: Don't 
try so hard to sell goods as to make people want what 
you have to sell. Impress upon your prospects the value 
of the merchandise you handle, instead of the fact that 
you are anxious to make a sale. Then close them up on 
the dotted line without them realizing that you have sold 
them. 

Make Prospect Want to Buy. 

“If you don’t make the other fellow feel you are trying 
to sell, you are more apt to make him feel that he wants 
to buy.” 

There are no specific rules that I would give for ap- 
proaching a prospect or making a sale. Every man has to 
follow his own ideas, use his own judgment as circum- 
stances arise. Personally, though, I believe in the unusual, 
When I was on the outside and called on a new prospect 
I never presented a card. The card generally tells your 
business, and I am a great believer in personality, and I 
always relied on what little I possessed to get me by the 
office boy and the outer force into the office of the man to 
whom I wanted to talk. 

I believe that the salesman who, in some way, always 
manages to see the people he wants to see, will make 
good. He is the man who lands what he sets out after 
and where he sets out for, and then makes an impression 
that would stick. 

Your salesman who expects to sell goods must be a 
quick reader of human nature. He must instantly feel his 
way with his prospect. If he sees that he has made the 
wrong start, he must have the ability to change the mode 
of attack and present his subject matter in some other 
way. Above all, he must have power of will enough not 
to let the men he goes to see “sidetrack” him from the 
purpose for which he went. A good impression is of the 
utmost value for a salesman and the house he represents. 
Making and leaving a favorable impression is half the 
sales battle anda failure to do this is the reason why 
many men lose sales that another man from the same 
house or with the same goods will come along and get 

The truth is about my own goods I believe in telling. 
I urgently request our men not to criticize a competitor; 
to tell the truth about our products; to admit faults; not 
claim perfection; not to say that it is the best on the 
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market, but, rather, that it is fine, that we are continually 
making improvemens. 

\ piece of merchandise is like a man—it must *be im- 
proved, continually kept up to date to make good. 

Some salesmen get good business about all of the time. 
There are others who go about life and their work in an 
apologetic or half-apologetic manner. They are wholly 
beaten or half beaten before they even begin the game. 
They are only able to get the crumbs from the table of 
plenty at which their progressive brothers eat. They get 
the unprofitable leaving which the real salesmen will not 
take. 

Why? 

Winners Need Courage and Thoroughness. 

Efficient salesmen work thoroughly. hey are filled 
with the “courage,” “determination” and the “I-will-win” 
spirit which animates trained leaders. They are never 
beaten because they would not know they were beaten, if 
they were. They are always commanding, always fighting, 
always kicking, always biting—push ’em down and they 
always bob up serenely tail in the air. These men are 
the winners. We can’t get away from it or deny it, and 
the reason is they put their whole soul into their work 
and don’t whine. Your whiner, your pessimist, makes a 
poor impression, and the man who makes a poor impres- 
sion makes poor sales at cut prices. In fact he does not 
“sell,” he merely “takes orders” and lets the buyer con- 
trol him and set his own prices—he just takes what he 
is given and then tries to put it over on his house and 
then whines and feels abused if his house wiil not accept 
his profitless orders. 

The strong salesman will act firmly, yet with courtesy. 
He is commanding, controlling without letting it be felt, 
and, in the end, secures more effective business at better 
prices, and leaves even a better feeling between the sales- 
man and his client than the whiner who makes conces- 
sions and loses money for himself and his house. 

I do not believe in “luck” as applied to business. There 
is always a’ reason for each man’s success. A lot of it 
depends on methods, on manner, on what you say and 
how you say it. These points are important because they 
mean personality. 

The salesman who is making and keeping himself as 
nearly 100 per cent as possible, and keeping up to the 
mark, will cash in nearly 100 per cent for the house he 
represents 

The salesman who hasn't advanced, has not stood still 
but has gone back. There is no standing still in the game 
of life! You either go forward or slip backward. 

The salesman who is hitting nearly 100 per cent does 
not have to tell neople what he has done, what he is 
doing. His sales record tells the story and speaks for him. 
In fact, his clients know him as a success and just like 
to give him orders and they often get something from 
him when he comes. His personality has inspired them, 
they feel a new spirit within. 
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He emphasized the unusual opportunities which this 
meeting had yielded to gather authoritative opinions of 
the business situation from views which had been ex- 


pressed in conversations in the open debates and in the 
addresses delivered. 

It seemed to be the universal opinion that the financial 
strength of the United States and its ability for potential 
accomplishment had never been so clearly demonstrated 
as during this war. The financing of the great Liberty 
Loans; the drives for funds in aid of the Red Cross, the 
Y. M. C. A., the Knights of Columbus, and other war 
activities; the mobilizing of a great fighting force, its 
training, equipment and transportation abroad, have not 
only excited the wonder of the world, but been the means 
of instilling in the mind of every though htful citizen of the 
United States an unbounded faith in the resourcefulness 
of his country. The psychological effect of this faith had 
been to create an instinctive feeling of confidence that 
once the dislocation of labor has been overcome American 
commerce is destined to enjoy a long period of healthy 
expansion. This appeared to be the universal opinion; 
the only way in which it varied was in the length of time 
which would be required for the readjustment. 

Great stress was laid upon the way in which the United 
States had been advertised throughout the world and the 
plans which were being made to promote—with the aid of 
our new merchant marine—our rapidly growing foreign 
commerce. 

Much time was devoted to the discussion of labor. The 
general sentiment was in opposition to any disturbance 
in wage scales, excepting in so far as they related to war 
industries. The war had demonstrated that high wages 
meant increased efficiency, cleaner living, greater self- 
respect, better citizenship and a strong factor in the build- 
ing of prosperity. It was pointed out that our domestic 
trade before the war represented about 94 per cent of our 
total, and that it is in the consuming power of a hundred 
million of American people that the American business 
man finds his greatest market. 





situation. 


Much discussion was devoted to the price 
With few exceptions, two main factors seemed to pre- 
clude any immediate reductions in production costs. 


These were the scarcity and high price of labor and the 
large quantities of raw materials then on hand in mills 
and factories which had been bought or contracted for at 
war prices. 

That these conditions prevailed in the stationery busi- 
ness as late as the middle of January, Mr. Gibbs stated 
was very clearly demonstrated in a series of letters which 
he received at that time from a score of manufacturers. 
These were in reply to inquiries as to prospective declines 
in costs due to after-the-war conditions and were received 
from the following concerns: 


The Esterbrook Steel Pen Manufacturing Company, The 

Howard Hunt Pen Company, The Turner & Harrison 
Pen Manufacturing Company, The Eagle Pencil Company, 
Eberhard Faber, The Sanford Manufacturing Company, 
The Carter’s Ink Company, The Boorum & Pease Com. 
pany, The National Blank Book Company, The Roaring 
Spring Blank Book Company, The J. G. Shaw Blank Book 
Company, The Globe-Wernicke Company, The Weis Man- 
ufacturing Company, The Standard Furniture Company, 
The Wrenn Paper Company, Eaton. Crane & Pike Com. 
pany, The Dennison Manufacturing Company, The Barbee 
Wire & Iron Works, The B. F. Goodrich Rubber Com- 
pany, The Irving-Pitt Manufacturing Company. 

These letters—all of them written either by the presi- 
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struction Congress of American Industries, 
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of Members by the Chicago Stationers’ Association on Wednesday 
Evening, February 27, in the Rooms of the Chicago Advertising 
Association. 


dent of the company or a responsible executive—convey 
information of practically the same tenor: 
No reductions in merchandise costs can be expected 


while mills and factories continue to run on material 
bought or contracted for at war prices or while the pres- 
ent high wage scales prevail. 

Until the cost of skilled labor comes down, 
there would seem to be very little prospect of any radical 
reductions in the costs of goods; and the price of labor 
at this time would appear to be an accurate barometer by 
which to gauge the rise or fall in merchandise values. 

At the time of the breaking out of the war in Europe 
in 1914, practically all labor in the United States was em- 
ployed. After the United States entered the war in 1917, 
about four million men were withdrawn from commercial 


therefore, 


and industrial life for the purpose of increasing our army 
and navy. To keep pace with war needs, vast munition 
factories were built and operated, many industrial plants 


converted to the manufacture of army and navy supplies 
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and the various units of hundreds of industries assembled 


by the War Industries Board for the co-operative produc- 
tion of war materials. The erection of shipyards and a 
thousand and one other war enterprises, caused the further 
diversion of labor from its customary channels. 


; The Atlantic City meeting was held early in December 
From that date up to about the middle of December there 
continued to be a shortage of labor; but soon after 


December 15 telegraphic reports from 120 of the larger 
industrial cities of the country and from about 6,700 large 


employers of labor indicated that this condition was 
undergoing a change. 
Since then munition plants have shut down; mills and 


night shifts and returned to 
peace hours of production. This has released thousands of 
men, most of whom have been returned at the expense 
of the Government to their home towns, where some have 
already secured new employment. A million and a half 
men have been mustered out of the service of the army 
and navy at home, and from forty to two hundred thou- 
sand are returning monthly from abroad. 

Can these men all be provided with work? If they can, 
business will proceed with little disturbance. If they can- 
not, we must be prepared to face a period of serious 
disturbance. 

The presumption is, that most of the 
from the army and navy will be able to 
old jobs: and some allowance must be made in 


factories have abandoned 


men discharged 
return to their 
this eco- 
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nomic problem for the slack taken up by war casualties 
and four years of decreased immigration. 

During the twelve years from 1903 to 1914 inclusive, the 
immigration into the United States averaged nearly a 
million a year. During the last four years, the average 
has been less than one-third of this figure, which would 
make it appear that we have been running behind at the 
rate of approximately 700,000 per year, or a total of 
2,800,000 for the four years. 

In the meantime the American Federation of Labor has 
not been idle, and there is a bill now before Congress 
prohibiting general immigration for a period of four years 
following the signing of the peace treaty. 

Whether or not Congress will attempt to curb immigra- 
tion, is an open question; but it is safe to predict that 
those countries abroad, which took active parts in the war, 
will adopt restrictive measures to conserve their depleted 
man power; and that it will be many years before immi- 
gration figures again reach the vast totals which pre- 
vailed previous to 1914. 

In any consideration of what portends, we must not 
overlook the fact that during the war, appropriations were 
made by the last session of the Sixty-fifth Congress which 
—including foreign loans—amounted to the colossal sum 
of thirty-six and one-quarter billions of dollars, the greater 
part of which was or will be expended in this country. 

This has caused a redistribution of the Nation’s surplus 
wealth: and has resulted in creating thousands of new 
capitalists who are seeking to invest their newly acquired 
wealth in commercial and industrial enterprises. These 
ultimately will furnish employment for many thousands; 
and, pending a definite reconstruction program by Con- 
gress, state and municipal agencies are working on plans 
for vast public improvements, upon which hundreds of 
millions will be spent and thousands of men employed. 
\ compilation recently made by the Chicago Association 
of Commerce indicates that a total of approximately $88,- 
000,000.00 worth of public work is in a position to go for- 
ward in this community alone. 

It will thus be seen that the labor situation has its lights 
and shadows, but whatever the outcome, it is up to the 
business men of the country to support a just wage scale, 
not only from motives of humanity, but because the war 
has demonstrated that our social and business structure 
can only be maintained by a “live and let live” policy. 

The Business Situation and the Stationer. 

Now let us consider the situation as it affects the sta- 
tioner. 

We are informed that dealers are carying stocks in ex- 
normal requirements—surplus stocks that were 
bought in some cases to meet prospective government 
orders and in others to guard against the threatened in- 
ability of manufacturers to make prompt deliveries when 
the goods might be wanted. 

It would appear that the volume of these surplus stocks 
has been overestimated and that the situation is serious 
in only a few places. In Chicago, all may be overstocked 
on a few items, but few firms to an extent that need 
cause any anxiety. 

It must be admitted, however, that the goods on hand 
have most of them been bought at war prices and that 
before making a turn-over, no radical declines in values 
can be made without serious loss. 

The manufacturers have informed us that it will be 
some time before stocks can be renewed at prices better 
than those prevailing at present. 

\t the same time in the face of all facts to the contrary 
there is an underlying impression that prices of most 
commodities are unduly and unnaturally high and that 
they ultimately must be reduced to a lower level. This is 
in our own minds as well as in those of our customers 
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In addition to this popular view of price conditions we 
have to face the prospect of having vast quantities of sup- 
plies dumped upon the market by the Surplus Properties 
Division of the U. S. Purchase, Storage and Trafic De- 
partment. 

While we have been assured by the Chief of the De- 
partment that it will be the policy of the Government to 
unload this surplus property with as little disturbance as 
possible to market conditions, the prospect is more or 
less a menace to the stability of present retail values. 

These are the facts which we have to face and the ques- 
tion we are called upon to answer is—what is to be our 
policy? 

First, we want to bear in mind that although more than 
three months have elapsed since the signing of the 
armistice, business is going on much as before, and with- 
out any marked changes, so there is no immediate neces- 
sity of anyone’s becoming unduly alarmed. 

We must, however, give careful thought to the future 
with the view to discounting what may happen. 

I do not think that it should be the policy of the sta- 
tioner or any other class of merchant to lend his effort 
to maintain an artificial price or a price that is not abso- 
lutely justified on the basis of prevailing cost of produc- 
tion. 

On the other hand, there should be a determined effort 
on the part of every dealer to avoid starting a foolish and 
costly cut-price campaign by offering goods at lower than 
prevailing market price, betore such change is fully war- 
ranted. It is necessary, and perfectly just, that prices 
should be strictly maintained while present costs remain 
firm. 

Each dealer for his own protection, must abandon all 
selfish aims and earnestly study and adopt the policy that 
will benefit the industry as a whole. 

There never has been a time in the history of American 
business when it has been so necessary for all to pull to- 
gether for mutual protection as right at this present mo- 
ment: and, when | say all, | refer to both manufacturers 
and dealers, and I include also their managers, salesmen 
and employees. 

We are face to face with what appears to be a critical 
situation, and the responsibility for its favorable outcome 
rests as heavily upon employee as employer. One is as 
deeply interested, in the results, as the other. 

[t has doubtless occurred to you gentlemen, whose 
names are inscribed upon the payroll, that you collectively 
constitute the business organizations which you represent, 
and that it is within your power to make or mar the suc- 
cess of the enterprise with which you are identified. 

Your executives may be agreed among themselves upon 
the policies which they deem necessary for the protection 
and success of the business, but unless they have your ac- 
tive and united co-operation, they will be powerless to 
carry them out. 

[| have endeavored to show you that we are confronted 
with a period of great uncertainty, which may last a few 
or many months, and during which we must turn over 
without unnecessary loss, stocks that have been bought at 
war prices. 

To do this, we must watch every sale, keeping in mind 
that it does not take much of a discount to cancel the 
profit on goods marked to yield an average of ten per 
cent beyond the overhead. 

We have taken you into our confidence in this matter 
because we realize that the emergency is a real one; one 
that if permitted to develop may seriously affect the in- 
comes of all of us; but one which can be brought to a 
successful issue, if we all pull together and work for the 
common good. 








firmament. 








Knowledge, in truth, is the great sun in the 
Life and power are scattered 
with all its beams.— Daniel Webster. 
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MERCHANT OR 
STOREKEEPER 


N ORDER that his business may grow 
| and develop, the stationer must be more 
than a storekeeper—merely handing out 
what the Stock turn- 
overs are not very rapid for the passive 
He merely caters to a de- 
mand, over which he has no control. The 
consumer has no reason for buying of the 
passive dealer, be because 
of friendship, or neighborliness. The store- 
keeper constructive in the 
way of demand, or skilfully 
shaping a demand so that.it includes mer- 
chandise or oftice appliances that are po- 
tent for better results, or labor-saving. 
what created our 
big It has made big 
institutions of stationery stores that would 
remain small stores, run by shop keepers, 


customer wants. 


storekeeper. 


unless it may 


does nothing 
creating a 


Merchandising is has 


department stores. 


had there not been aggressive talent capable 
of developingyan institution. The big, pro- 
gressive stores did not grow until vision 
showed how to “trade up,” and sell a living 


“c 


service instead of mere inert “goods.” The 
merchandisers in the stationery field realize 
that low cost is not necessarily the aim of 
every buyer. Most men are willing to pay 
more for an article of a certain grade if 
the seller elevates it above the common 
level by making that article an accessory 
to an idea. 

The true merchant sells an idea with his 
goods. A transaction in his store is not a 
mere exchange of goods for cash—or credit. 
By word of mouth, by printed instructions, 
by precept and example, the true merchant 
adds an active value to his wares. 
transmute a storekeeper into a 
merchant? There is no easy method. 
There is no golden rule. The with 
the merchandising instinct can magnify the 
value of a sheet of white paper by sug- 
gesting its use in building business by ad- 
how an appro- 


How to 


man 


vertising, or by showing 
priate form printed on that paper will save 
labor and systematize methods. Go all 
through your stock, Mr. Merchandiser, and 
study connection with the 
business practices of your customers. Here 
a loose-leaf ledger will simplify accounting, 
and bring accuracy into the bookkeeping. 
There a pencil sharpener will save time 
spent in borrowing knives; in another 
place a second pencil sharpener is neces- 
sary to save the steps and time of the em- 
ployes located at a distance from the orig- 


each item in 


inally-installed sharpener. Increasing bus- 
imess has made the original filing system 
of one customer inadequate—a well-chosen 
index will bring speed into the filing de- 
partment, and make papers more avail- 
able. A card index system may be choking 
to death because it has not kept pace with 


new conditions. 


TYPEWRITE 
YOUR 
BUSINESS 
LETTERS 


THE LOOSE- 
LEAF WINDOW 
DISPLAY 
CONTEST 


Pe vee Chain of the 


Being a Few Points Pertinent to 
Activities in the Daily Busitess 


There are countless places where the 


true merchant can sense the need of better 
clerk 


sales 


has an 
that 


methods. Maybe a 
aptitude 
bring added service to the offices of 
the 
customers 


young 


for working out will 


cus- 
tomers. If merchant cannot suggest 
to his the 


to improve conditions, he can readily 


methods they need 
put 


the problems up to the houses from which 


he buys. There are trained minds at his 
call, which will study the situations, and 
suggest the best solutions of operating 
problems. 

It takes vision to be a merchandiser, 
but vision brings prestige as well as in- 
creased profits. By following this plan 
customers will not ask merely for manu- 
factured products—but for methods of do- 
ing office work quicker and better. The 
merchant gets the profits on the sales—as 
well as a standing and a recognition for 
knowledge that will invite continued pur- 
chases. 

<—-e-—> 


N AN average, the stationery store de- 
O pends on users of typewriters for its 
Yet the average stationer 
This 


jobber or 


supply business. 
writes his letters in longhand. may 
delay his orders in the hands of 


manufacturer. If you ever have the oppor- 


tunity, watch an order clerk or corre 
spondent handle mail. See the typewrit- 
ten letters get first attention. Their mes- 
sage is plain, and needs no study, no guess- 
work. The longhand letters—unless ex- 
ceptionally well-written—are laid aside un- 
til the “easier” mail has been worked 
There are many opportunities to get type- 
writers at reasonable prices. Their opera- 
tion is easily mastered, and it need not be 


long before the “hunt system” operator has 


the keyboard mastered, and then he can 


write in step with his thoughts—and his 
instructions and requests will get quicker 
attention. 


<-> 
N THIS issue will be found a report of 
| the outcome of the loose leaf window 
display contest, which engrossed the atten- 
tion of so many stationers during its prog- 
It is significant that the awards were 


duplicated 


ress. 
made to displays which can be 
by almost any stationer. The palm does 
not always go to the window trimmer with 
the biggest expanse of plate glass and in- 
exhaustible put in the 
Many a small-town stationer rose to the 
full extent of his opportunities. The 
mittee had an unenviable task in selecting 


stocks to window. 


com- 
the winners from so extensive and 
sentative a field. It is felt that the 
tion is typical of the best efforts of Ameri- 
can window trimmers, that the 
test demonstrated the ability of stationers 


repre- 


selec- 


and con- 
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OFFIC! 
put selling action into lifeless merchan- 
lise. 
After all, it is the net results that count. 


Regardless of whether or not a window dis- 
play won a prize, it surely filled its primary 
to the use 


the 


function of educating the publi 
leaf The effect of 


country-wide should be felt 


of loose devices 
; 1 
dispta\ 


nonths to come. 


for a window display. 


ER E’S an idea 
Get local historic 


windows. If you are supplying a new loose 


old 


interest into your 


leaf binder and sheets to an customer, 


borrow his old bookkeeping equipment, 
even if for only a day, and show it, together 
with the new loose leaf outfit. The sign 
might indicate that the old, thin book 
showed his year’s business ten years ago, 
and the new, thicker loose leaf binder 
shows the capacity he needs for the next 
year. If the customer knows that he is 
going to be helped by the window adver- 


tising, he will be glad to aid and lend you 


his old books. 

The same idea can be applied to the 
printing department. Show some old let- 
terheads and some up-to-date jobs. Show 
a catalogue of ten or twenty years ago, and 
then the new one you have just printed. 
It will indicate the growth of the cus- 


tomer’s business and advertise him as well 
as your print shop. 

Get the letter 
and show the copy book he used years ago. 
Show the 


supply now, the typewriter, carbon paper, 


press of an old customer 


also modern filing units you 


the letter sheets, etc. 


There is a world of interest in these 


contrasts of the days past and the progres- 


sive devices and methods of the present. 
Any stationer can dig them out, if he will 
but think and plan a little. 

<—-e-—> 


ERE and there in his travels, or in his 
H reading, the stationer finds ideas for 
window displays, store methods and adver- 
tising which he can readily adapt to his 

few 
the dealer 


others 


own purposes. There are new 
this old 
who can work over the 


to fit 


very 


things in world, and 


schemes of 
them 


can make appear 


He need not neces- 


his business, 
original and effective 
sarily use the ideas of other stationers. The 
lruggist, the dry goods merchant, the clo- 
thier and haberdasher, the cigar dealer, the 
combinations 
the sta- 





hardware all work out 
»f mass, of color, of 


can work over and produce some- 


man 
ideas which 
tioner 
thing new for his own windows or adver- 
tising. 

Store methods of greeting trade, handl- 
ing orders, wrapping and delivery, can be 
to the stationery business with 
No one man does all things 


Take the good 


idapted 
effect. 
better than his 
things the neighbor does—and try to bet- 


sood 


neighbor. 


ter them. 
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HE ACCOUNT books of a Philadel- 
T phia merchant who was in business 
during the Revolutionary war show some 
of the prices which he obtained in 1779-81 
at a time when the Continental currency 
was not very highly valued. Slate pencils 
sold $4.00 each. Writing paper sold 
for $35 a quire. Eggs brought $8.00 a doz- 
en, and sugar $6.50. 

Verily, it is good to live in this year of 
erace and peace, even though prices are 
higher we have been accustomed to. 
\nd the good American dollar is as big 
and round as ever, even though it doesn’t 
roll so far as it did a few years ago. 


W 


ror 


than 


<--> 


HAT SORT of a welcome does a 


customer get when he enters your 


store? Does he feel a cordial greeting, or 
is he made to wait until a clerk is at leisure 
to wait upon him? Does every salesman 


duplicate the cheery greeting of the head 
of the store? 

which the customer 
gets a greeting no matter how busy every 
clerk is. The nearest salesman takes the 
time to 
that 
shortly. 


There are stores in 


smile, and to give assurance 
will attend to his wants 
the wait, and re- 
the customer to 


pass a 
someone 

This 
the tendency 
depart without buying. 


shortens 


moves for 


Some of the metropolitan clothing stores 
a policy that may be worth adoption 
In a rush clerks 
are required te wait on two or three cus- 
Of course, this delays the 


customer, but every one 
is getting attention. 


have 
\v retailers in other lines. 
tomers at once. 
each 
that he 


service to 
feels 

One of the difficulties of breaking in new 
them to follow the store 
of a cheerful greeting and prompt 
The store chief whe 
prides himself on the cordiality of the wel- 
come to every customer must see to it that 


clerks is to get 
policy 


service to all comers. 


each clerk duplicates his own methods. 
Lazy, surly clerks cost real money in lost 
custom. Large employers of store help 


spend time and money in training clerks to 
Every employe must con- 
form to the house practice of a pleasant 
greeting and willing service. 


house policies. 


<*> 


FFERING advertised products by giv- 
O ing them preferred position in gen- 
eral window displays and on store counters 
appropriates to the store a part of the ad- 
vertising done by the manufacturer or dis- 
A large part of the selling effect 
has been accomplished by advertising be- 
fore the user enters the store. Less time 
need be devoted by the salesman in ex- 
plaining the proposition. The customer is 
practically “sold” when he sees the goods. 
Naturally, the turnover is quicker on ad- 
vertised goods than on unknown, or pri- 
vate branded articles. And turnover is the 
vital consideration in stocking any station- 
er’s product. 


tributor. 
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Business Baiting as 





EAR baiting was one of the amiable pastimes 
“Merrie England” when men wore ruffled or 
wooden collars, depending upon their religious 
or political squint. Macaulay, in describing the 
SN decadence of this popular diversion, says (with 
a subtle sarcasm that makes Plymouth Rock vibrate with 
the wrath of those countless millions whose ancestral 
threads begin with the unraveling of the rope that tied 
the Mayflower to a new world) that bear baiting incurred 
the hatred of the Puritans not because it was cruel to 
the bears, but because it gave pleasure to the spectators. 

Bear baiting has perished in form, but not in spirit. 
Business baiting, a survival of the spirit of those “brave 
days of old” when bruin battled that knighthood might 
Hower, has become a political pastime. In truth, it is a 
fine art, and those skilled therein feed fatly at the public 
crib. Many picturesque and clangorous words have blos- 
somed on the hustings that the nostrils of the rank and 
file may catch a whiff of dead men’s bones within whited 
sepulchres “Plunderbund,” “plutocracy,’ “octopus, 
“trusts,” “sweat-shops,” “soulless corporations,” “big busi- 
ness,” “yentleman’s agreement,” “robber barons” are some 
of the toothsome morsels that roll glibly from under the 
tongues of those who would lead the political Children of 
Israel from a land of bondage. 

The briefless barrister of Podunk, fired by contempla- 
tion of his country’s woes, reads the doom of democratic 
institutions in the growth of big business. So deeply are 
his patriotic emotions stirred that he offers to sacrifice 
upon the altar of his bleeding country every hope he 
ever cherished of becoming a J. P. with tortoise-shell 
glasses, and musty tomes. With the zeal of Peter the 
Hermit he girds up his loins and vows to rescue the 
Holy City from the hands of the infidel. Night after 
night he burns the oil of a wicked corporation, mastering 
the rounded periods of the “World’s Greatest Orators”’ 
that the suffering ones may have spiritual manna where- 
with to eat. Standing on a platform in shoes manufac- 
tured by “soulless” Frankenstein, wearing his “Sunday 
best” tagged with the legend of an octopus, he thunders 
against the iniquity of an economic system that stifles 
competition and fattens on wage slavery. Podunk dis- 
trict needs a red-blooded American in the halls of legis- 
lation who has the backbone to twist the tail of the indus- 
trial lion and save the nation ere the corporations hog-tie 
it. Tasting the sweets of popularity, his ears tickled 
with the applause of the multitude, he sweeps across the 
Podunk landscape like a fiery comet in an erratic orbit, 
sering and blistering the plunderbund with his vitriolic 
vehemence. Like Paul on the road to Damascus, Podunk 
is obedient to the heavenly vision and Peter the Hermit 
travels to Washington at public expense to begin his 
work of emancipation. 

In the stately building on Capitol Hill he sees the 
theater of his apotheosis as a national Moses. Cocked and 
primed with statistics furnished by the editor of the 
“Voice of the People” he will rip the mask from big 
business and expose to the righteous wrath of a betrayed 
nation the sardonic features of a truculent Mammon. 

Sad, the awakening of Peter the Hermit. He soon finds 
that business baiting is a national pastime. That to ar- 
ray the House of Have against the House of Have Not 
has always been the shortest cut to the tall timbers. The 
politician who carries home the bacon is the one whose 
vocabulary and pneumatic appliances develop the best 
team-work. Peter sought counsel of Peregrine Pickle 
from Calico Rock, Arkansas, unburdening to him the 
sorrows of his soul, how he burned with patriotic zeal to 
break the shackles that lacerated the tender flesh of the 
“dear people,” and how deep, sweet and beautiful the 
faith of those whose commission he bore. Peregrine 
could well prescribe—he had had the disease himself and 
knew the symptoms. “You've got the right dope,” he 
confided; “it’s as takin’ as small-pox. Down in my neck 
of the woods where lots of folks shy at a four-story build- 
ing as the work of the devil, if you want to get the hill- 
billies hopping mad tell ‘em about the octopus with slimy 
tentacles sucking the very life out of the people. That 
night every mother’s son of them gets down his sawed- 
off shot-gun and lies in ambush for the brute. 

“Yes,” he continued, “fire away at the ‘plunderbund,’ 








a Political Pastime 


How Peter Profited from the 
By Edward I. Vi ade. 


d 1dvice oj Peregrine Pi Kk le 


is tine doings, the Congressional Record will print it, and 


the folks back home will know you're piloting the Ark ot 
Liberty across stormy waters to that halcyon haven 
where the ‘wicked cease from troubling and the weary 


are at rest.’ ” 

_ Peter protited by Peregrine Pickle’s homely philosophy. 
lo hammer big business became an obsession—almost a 
monomania. He made no distinction—all were tarred 
by the same stick. If the dinner-pail was full, he argued, 
it could be fuller. He could see no merit in the con- 
tention that capital, by increasing manufacturing facili- 


ties, stimulated production and provided a stable market 
tor the output. The smoke that belched from a forest 
of chimneys was a black omen of industrial slavery. The 


every great piant was a sinister confession 
against the Declaration of Independence. 
Peter never troubled himself to investigate. Didn’t the 
“Voice of the People” every week pour the vials of its 
wrath upon those that sit in the seat of the scornful and 
wax fat on the sweat of labor's brow? The world was 
out of joint—it was his divine mission to articulate its 
bones correctly. His duty was clear. 

He would snort his indignation upon 
magazines the stories of boys, born in poverty, who had 
by their thrift and industry accumulated large fortunes, 
and would shout with stentorian lungs “Tax ‘em to the 
last dollar—we’ll see who rules in this country—money 
or merit. These stories are paid propaganda of a venal 
press, trving to bamboozle the people.” 

And Peter flourished. A benevolent 
ried his messages to the folks back home, and Bill 


payroll of 
of a conspiracy 


reading in the 


Government car- 
Jones 


sagely remarked to Tom Smith that Peter was “giving 
‘em hell.” 
Baiting big business is a fad, sort of national habit. 


Peter is but a type of many politicians who work along 
lines of least resistance. The average man hasn't the 
time or inclination to go to the bottom of economic ques- 
tions. The fact that all corporations are damned indis- 
criminately by demogogues as the spawn of iniquity is 
usually accepted as the gospel truth. This principle of 
human nature seems to be fundamental. Shrewd _ poli- 
ticians know this and humor it to the top of its foolish 
bent. The reformation of these political Pharisees who 
are sowing seeds of industrial unrest by baiting business 
will come in time when men think more clearly along 
economic lines. This business millennium will never 
arrive through appeals to popular prejudice and passion. 
Economic inequalities will always exist, unless human 
endowments become standardized, and this may happen 
several thousand years from today. 

A social democracy that equalizes all human effort, and 
forbids the plucking of the fruit of exceptional industry 
would paralyze the higher energies of the human soul, 
robbing life of its choicest blessings and reducing man to 
a condition of drab mediocrity that would make mere 
existence a burden. These “dreams” are as intangible as 
the reveries of an oyster, and the only merit they 
is the supernal joy they afford their visionary 
Regulated uniformitv belongs to the age of the 
troglodyte, and has no part in the program of today 

However, baiting business is still a national pastime 
and if it wasn’t for the damage it did in arousing class 
hatreds it might be tolerated as a harmless diversion that 
will pass away when people see through the less 
darkly and understand the relation of wiaioneene business 
enterprise to the nation’s enduring prosperity and 
happiness. 

That day. I am sure, will sometime come, if not in our 
generation or in that of our children, then our —— 
dren will see it. One day men will be ashamed to be idle, 
and a fat income will be no bar to usefulness. We are 
more and recognizing the fact that the 


possess 
creators. 
hairy 


glass 


even now more 
world’s whole fabric is not only built on business, but 
that, in one way or another, it is business—that whatever 


the hand can do or the brain conceive which enriches any 
part of the world is business, whether is it a house, a book. 
a painting. a statue or a breakfast food. As an English- 
man said the other day, “We no longer count it disgrace- 
ful to make soap—but the disgrace comes to those who 
do not use it.” 
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Your Trade-Markin Foreign Lands 
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Priority of use establishés the ownership of trade marks in 


some countries. This practice is prevalent in a number of 
South American countries. It is possible for a native to 
register a desirable mark in his own name and when the 


manufacturer, who originated it and spent his good money in 
establishing the mark in the trade, commences to exploit the 
trade mark in the country where it has already been regis 
tered, he is faced by one who has prior rights under the law 
and ts obliged to make whatever arrangements are necessary 
to enjoy the use of his own propert Representative 
are narrated here. 


cases 


Roller Truck 
Now he was 
from South 
outburst, with 


IN the offices of the 
vice-president swore. 
blue-bordered cablegram 
cause of his matutinal 
helpless rage. 

With five hundred brand new Kleo Eights awaiting ship- 
ment and an assured market had come the cablegram, stating 
with heart-breaking terseness that hereafter the Roller Truck 
Company would do business on terms dictated by a certain 
Latin-American who had shown the foresight to register the 
Roller trade mark in his name. If, continued the cablegram, 
the Roller people did not care to do business in that country 
in that fashion, they could jolly well take their trucks and 
sell them in Halifax. 


The Trade-Mark Was Pirated. 


And so the vice-president walked the trade-mark pirate’s 
plank. 

Not so long before the Kleo catastrophe the 
Simmonds, Slocum & Sands, manufacturers of agricul- 
tural machinery, looked southward, and seeing that all 
was not well with their representative in a capital city 
noted for its beautiful women and artistic expense ac- 
counts, relieved said representative of his connection with 
the firm. Another cablegram. New England reserve in 
the pretty, elm-shaded factory of Simmonds, Slocum & 
Sands was shattered into shivering slivers when the pur- 
port of that cablegram became known. TI 


Company the 
regarding the 
America, the 
baleful but 





firm of 


he South Amer- 
ican representative, it seemed, had taken a long look ahead 
and registered the familiar S. S. & S. trade-mark in his 
own name as agent. In the meantime a group of enter- 
prising young men in a big concrete building in Washing- 
ton had examined into that agent’s past and present and 
decided that they were fully justified in placing the agent's 
name on the Enemy Trading List. To Mr. Sands, with 
three boys in the service, to Mrs. Sands, field director of 
the local Red Cross and himself the heaviest bond buyer in 
the county, this was perhaps the unkindest cut. But the 
cablegram left no ray of hope. 

And so the firm ot Simmonds, Slocum & Sands walked 
the trade-mark pirate’s plank. 


Ten-Year Registration Expired. 


Or take the case of the Qui Vive Tabulating Company. 
For ten years they had done the tidiest sort of an export 
business with the merchants of a republic where “business 
as usual” survived the semi-annual revolutionary whimsies 
of an excitement-loving populace. Again the cablegram. 
Once more the outraged cries. What had happened? Sim- 
ply that the ten-year registration of the Qui Vive’s trade- 
mark had expired and that an observant stranger had 
marched in and applied for and received a renewal in his 
name. 

And so the Qui Vive Tabulating Company walked the 
trade-mark pirate’s plank. 

“But,” you are saying, “how can such things go on? 
There ought to be a law. Something should be done to 
protect the original owner of a trade-mark from such 
gross violation of his rights.” 


International Trade-marking Not Perfected. 


Granted. The sooner international agreements are made 
regarding the methods of handling patent and trade-mark 
arrangements the fewer will be the victims of the trade- 
mark pirate’s wiles. But in the meantime the American 
manufacturer who is in earnest about his export business 
would do well to acquaint himself with present-day 
conditions 


A Narrative of How Trade-Mark Pirates Appropriate Desirable 


Marks in Other Lands and Make the Rightful Owner ‘Come 
Through’ When He Tries to Operate in Foreign Countries. By 
J. E. Fitzgerald, reprinted from The Nation's Business. 


It is no longer enough to hire the bright youngster who 
can speak phonographic Spanish, tack up the large map of 
South America, insert your advertisement in a Buenos 
\ires paper and call it “our export department.” A great 
many firms are finding to their sorrow that this sort of 
thing will never do much dollar and cent business in 
countries that are familiar with the thorough-going and 
often unscrupulous super-salesmanship that came out of 
Central Europe. After the receipt of one or two such 
cablegrams as those mentioned above these firms are a 
bit cautious about rushing in before prolonged research 
into the local regulations as to patents and trade-marks. 

Experience has taught these firms that there are two 
rules requiring for safety’s sake the most scrupulous 
obedience: 

1.—Register your trade-mark in your own name in every 
country where your goods may have a market. 

2.—Register before, not after, you begin exporting. 

* * oa 


‘Lhe silver lining is the international bureau soon to be 
established in Havana under the terms of the trade-mark 
convention adopted at the fourth Pan-American Congress 
held in Buenos Aires in 1910. The twenty republics sig- 
natory to this convention are divided into two groups with 
Havana as the center for the countries of North and 
Central America and Rio de Janeiro as the center for 
the South American republics. 


Rules of New Game. 

Upon ratification of the convention, either bureau was 
to be established. The necessary number of northern 
groups have taken this action. The Havana bureau will 
provide for registration in Costa Rico, Cuba, Dominican 
Republic, Guatemala, Honduras, Nicauragua, Panama and 
the United States. Ratification by two more countries of 
South America is necessary before the bureau at Rio de 
Janeiro can be established. When both bureaus are in 
operation registration in either will give protection in all 
of the countries that have ratified the convention. 

Of course no laws made by man are entirely infrangible. 
Nor are all the trade-mark pirate’s victories won over 
\merican firms. There is, for example, a Swedish match- 
maker who is today mourning the loss of a South Ameri- 
can business, for which loss he has only himself to blame. 
He neglected to register the design appearing on his 
match-boxes. Whereupon the native maker of an inferior 
brand of matches promptly and successfully made applica- 
tion for the registration of this design as his own trade- 
mark. He appropriated the design, wording, and all, 
maintaining that even the word, “Made in Sweden,” truth- 
fully represented the facts in the case. 

This evidently struck the court as going it a bit strong. 
It asked the native to prove his claim. "With triumphant 
finger he pointed to a photograph of a freshly-painted sign 
over his factory door. On it was the one word: “Sweden.” 


International Trade-Mark Registration. 

While the Pan-American Convention cannot save a man 
from his own neglect, it does provide that “any mark 
duly registered in one of the signatory states shall be 
considered as registered also in the other states of the 
union without prejudice to the rights of third persons and 
to the provisions of the laws of each state governing the 
same.’ 

To enjoy the benefit of this provision, the manufacturer 
or merchant interested in the registry of the mark must 
pay, in addition to the charges of the country in which 
registration is first made, the sum of $50, which covers 
all of the expenses for registration in the other countries 
through the international bureau. 

In the meantime the alertness of our manufacturers and 
the work of the Bureau of Foreign and Domestic Com- 
merce in the Department of Commerce are two of our 
strongest weapons against the trade-mark thieves. For 
some time the bureau has closely examined the applica- 
tions appearing in the official bulletins of Latin American 
countries and is notifying American trade-mark owners 
of applications for their marks made apparently without 
authorization. 
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How to Make All Kinds of Business Good 
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“Five Things That America Must Do,” was the theme 
of a recent broadside by Mr. Patterson addressed to his 
big organization and circulated through the house organ. 
The lines laid down apply to all American business or- 
ganizations and business men. We quote in part: 








Be Efficient. 


\VWe must do more work than ever before. 
it in a better and quicker way than before. 

Now is the time to commence to increase the quantity 
and raise the quality of our work. 

To be prepared we must live simpler and better, and 
think more. 

We must keep our bodies and minds in the very best 
condition. We must apply the principles of scientific 
management to our manner of living. 

Our brain must not be clouded by drink or tobacco. It 
must work so that it will save us all lost motion. It must 
stop waste of energy and time. We must be willing to 
learn every day. 


We must do 





Be Economical. 


All business men must learn that it is waste to do work 


by hand that could be done by machinery. They must 
be willing to install every labor-saving device that will 
make their stores, offices or factories more profitable. 

We must be simpler in our habits and tastes. We 
should make it the fashion to wear simpler clothes, shoes 
and hats. 

When all are willing to do this, no one will be ashamed 
to wear simpler things. This will enable everybody to 
save more of their earnings. 

These economies will give us more money for improve- 
ments of all kinds in city, state and nation. All the 
people will benefit. 

Serve Each Other. 

Capital and management must serve labor. Labor must 
serve capital and management. By serving each other 
they will work in harmony. They will all get their share 
of the profits from industry. 

When capital and labor and management decide to deal 
justly with each other, strikes and lockouts will end. 

Co-operation will be the watchword of these three 
classes, which are so necessary to the progress of the 
world. 


John H. Patterson, President of the National Cash Resister Com- 


pany, Told His Large Family of Salesmen and Factory Employes 
the Significance of the New Order of Things and Their Obligations 
Courtesy the ‘N.C. R.”’ 


Under the Circumstances. 





CAPITAL manaGEMENT LABOR 


Between them they 


They will be partners in business. 
Work 


will carry the industries of America to success 
will be pleasanter. Homes will be happier. 








Have Work for All. 

All kinds of labor must be kept busy at good wages. 
Every man must have the opportunity to work. He 
must receive in return enough money to keep himself and 
his family in comfort. 

Unemployment should be unknown in America. We 
are rich. We have unlimited natural resources. 

Che proper use of this wealth and the development of 
these resources should keep us all at work. There should 
be plenty for everybody to do. 

We should all take more interest in supplying every 
demand for work. It hurts a city to have men walking 
the streets with nothing to do. There should be no leisure 
class in America, rich or poor. 





Restrict Immigration. 
We must keep out of America all undesirable foreign 


We must see to it that only those immigrants who 
\ meri- 


ers. 
are willing and intelligent enough to become good 
can citizens should be admitted to our: country. 

We must see to it that only workers are given the right 
to come in. We must let the people of other countries 
know that America is in dead earnest about the kind of 
men and women who will be welcome here. 

America is big enough to absorb the right kind of im- 
migrants. The wrong kind would be a hindrance to us. 
In many cases they would be dangerous to our security 
and happiness. 
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Reasons Why Business Will Be Good. 

Mr. Patterson cited many reasons why business should 
be good. He pointed out that business conditions through- 
out the country are on a sound basis. The lessons of the 
war have unified us, so that our capital and our labor ele- 
ments are in closer harmony than ever before. 

Finance Is Sound. 


For many years almost anyone in the United States 
could start a bank. These banks could issue their own 
money. When the banks broke, as many of them did, 
the paper money was no good. 


That is one of the biggest reasons why there was a 
slump in business every once in a while in the United 


States. Factories closed, men and women were out ot 
work. Merchants could not move their stocks. Many of 
them failed. 


Now things are different. The federal reserve banking 
system has the Government as a foundation. Our money 
is now good, whether it is gold, silver, paper, copper or 
nickel. 

We have more money than ever before in the history of 
the country. Paper money cannot get out of the coun- 
try and is as good as gold, because it is backed by the 
Government 

When money is scarce in one federal reserve district, 
funds from another district can be sent to relieve the 
situation. This helps every kind of business and mer- 
chants get their share of the general prosperity. 

Demand and Shipping Promising. 

Never before has the outlook for a big business been 
so bright as it is right now. Manufacturers are making 
plans to send their products in greater quantity to every 
part of the world. 

Ships are being 
them are already in use. 
United States. Thousands of 
the shipvards. 


built to carry this trade. Many of 
They will carry the flag of the 
men will be employed in 
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\ market is waiting for everything the farmers of the 
United States can raise. The world is short of the ma- 
terials and food which we can supply. We must send 
everywhere the products of farm and factory. 

\ll kinds of public improvement and construction work 
that was stopped by the war will now be pushed to a 
finish. The Government is discharging men from the 
army only as fast as they can be absorbed by industry. 
New plants and new things to make will need many 
of them. 

The price of materials is coming down very slowly. 
Wages are continuing on a high level, with some shiit- 
ing of labor. A great deal of business is being transacted 
and merchants are very prosperous. 

Co-operation the Keynote of the Times. 


Capital, labor and management are closer ‘together to- 
day than ever before in this country. They realize more 
than ever that the time has come to work together in- 
stead of pulling in opposite directions. 

The men with money to run business are more willing 
than ever before to consider the health and happiness of 
the men who furnish the labor necessary to business. 
Laboring men are coming to see that their best interests 
lie in working harmoniously with their employers. 

Never in the history of American industry has the man 
at bench and desk played such a big part in the manage- 
ment of concerns of all kinds. The spirit of democracy 
is taking hold of business. 

Industrial conditions in America are different from 
conditions in the Old World. Here every ambitious 
young man has an opportunity to rise as far as his energy 
and ability will take him. In Europe it is extremely 
difficult for a young man to rise above his “class.” There 
are no high board fences around advancement in America. 
There are no classes. The poorest boy may become the 
head of the greatest business. 


Office Furniture Market Commented On 
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Vote—The following interesting article was written by 
Adolph Karpen of S. Karpen & Bros., Chicago and New 
York. Here Mr. Karpen outlines the office furniture situa- 
tion with force and intelligence, and presents some ideas 
which may be new to the readers of this magazine. Steel 
furniture manufacturers will take issue with Mr. Karpen 
on the statement embodied in the last paragraph. As for 


Office Appliances, its position is neutral, for we believe that 
there will always be a demand for both wood and steel in 
office furniture. IVe see “the advantages of both; and while 
the two products will necessarily come into competition with 
each other, this can hardly supply a reason why disinterested 
persons should become the exclusive champions of either 
IKE many other industries, manufacturing 
lines deemed not absolutely essential to the 
conduct of the war, the manufacture of office 
furniture, not being directly contributive to 
the production of guns, munitions, ships or 
other army or navy necessities, felt to a 
certain extent the penalizing hand of the government in 
the matter of curtailment of labor and supplies during the 
last four years. The conditions imposed on the manu- 
facturer of office furniture have been to a large extent 
the same as those imposed on the general furniture and 
non-essential (?) industries in the curtailment of his raw 
material, steel, iron and fabrics, and in the fact that he 
has given many of his best employees to the Government, 
\ restriction in the output was inevitable. 

\ distinguishing feature, however, between the two 
lines of business—the manufacture of household furniture 
and the manufacture of office furniture—has been that 
while the demand for household furniture, due to do- 
mestic reasons, has slackened, the demand for office fur- 
niture has been intensified and this line of business is 
perhaps more favorably situated at the present time in 
regard to output than its sister industry. 

War Demand Taxed Furniture Output. 

Curiously enough, one of the causes that has increased 
the demand for office furniture as well as for ofhce sup- 
plies, was the sudden great demand for office furniture on 











Manufacture of Office Furniture as Affected by War. 
time Conditions. 


the part of the Government, due to wartime conditions. 
The war called into being tremendous agencies, employing 
tens of thousands of office workers and executives of vari- 
ous classes on short notice, and aside from the actual 
requirements of the personnel of the war office itself and 
the navy department, accessory institutions such as the 
Y. M. C. A., the K. of C., the Salvation Army and scores 
of others came into existence, each requiring its thousands 
of office workers. A new desk for each officer, for each 
official, and for each executive, besides those required for 
thousands of department heads, were needed and supplied. 
The result was a feverish demand for office furniture of 
every variety. Uncle Sam discovered that the men who 
did the inside work needed desks and chairs to do it with 
and he bought, and bought the best to be had. Added 
to this demand was that from civilian offices, so that with 
filling Government and wartime requirements and attend- 
ing to the wants of the civilian buyers there has been no 
such thing as a slack season in the manufacture of office 
desks and chairs. 

But the war has brought about another condition, and 
one pleasing to manufacturers. It has increased the de- 
mand for good office furniture. Our experience has been 
that never before in the history of the trade has there 
been such a demand for first-class office furniture as the 
last few years have witnessed. What has been the reason 
for this’ To a certain degree wartime prosperity on the 
part of many firms, of course. The natural tendency with 
prosperity at hand is to improve local surroundings and 
to make the offices worthy of the institution itself. But 
there is another reason, and that is that business men 
are gradually awakening to the fact that good office fur- 
niture is an essential in the modern office. It is a sort 
of keynote to the entire establishment—a criterion b 
which the owner of the business himself may be judged. 
The high class executive of today realizes that success 
consists almost as much in appearing successful as in 
being so. Mahogany and high class offices have become 
almost synonymous. Again, the environment of the 
business man of today is contributive to the increasing 
use of better office furniture, and he knows the effect of 
environment on the men with whom he associates and 
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does business. A handsomely furnished club is his ren- 
dezvous at noon; a luxuriously furnished Lome awaits him 
at night. 

Success Engenders Success. 


A sordid looking office with poorly constructed desks 
and chairs are not indicative of prosperity. And success- 
ful men like to do business with successful men. The 
psychology of using good office furniture is therefore 
obvious. First impressions are important factors in all 
business relations. We decide largely by outward appear- 
ances and judge individuals and enterprises by clothes, 
furniture, manners and environment generally. 

Another reason, however, why good office furniture has 
grown greatly in favor for several years past is that prac- 
tical wisdom prompts business men to furnish their offices 
better. A close scanning of profit sheets by governmental 
and other agencies has become the custom and unless 
proportionate expenses are shown to counterbalance such 
earnings when the tax and income schedules are to be re- 
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turned the paring down process cuts greatly into the sur- 
plus. Good office furniture is at all times a legitimate and 
necessary part of business, and in times such as these it 
is an especially desirable investment from a standpoint 
of good judgment. The war has seen more and better 
othce furniture purchased than ever before in the history 
of the industry and this tendency will doubtless continue. 

In the matter of latitude in the use of other materials 
beside wood for the manufacture of office furniture, we 
can only say with due justice to other classes of material, 
that rejecting such absurdities as the exhaustion of raw 


materials and the like, the great majority of office chairs 
and desks will continue to be made, in the future as in the 
past, from the materials and products of nature which 


seem so admirably adapted for the purpose and which are 
proof, when properly made into furniture, against warp, 
rust or dents—the oak and mahogany, so long tested by 
practical use in the home and office. Standardized metal 
products, can in our opinion never be produced in as great 
a volume as wood or give the same satisfaction. 


Some Essential Factors in the Selling of 


Specialties 


HE TRIANGLE around which a suc- 
cessful selling organization must be 
built is “good goods,” good salesman- 
ship, good advertising. Whether one’s 
product is a low-priced office accessory 
or a machine costing hundreds of dol- 
lars, there can be no successful “Carry- 
on” unless there are honest values prop- 
erly presented in person and by the 
printed word. 

Our country stands on the threshold 
of the greatest export expansion it has ever seen. On 
how well we build depends our success or failure. We 
must hew closely to the line of good practice. or all our 
ships and all our men can never put our “humpty- 
dumpty” of world-service and recognition together again. 
For years we have lacked everything upon which other 
nations relied to build up foreign trade except the goods 
themselves. As a result we have been but a trailer except 
in a few conspicuous lines. 

But a change has come and the war has wrought it. 
Those who once seemed “foreigners” are now our neigh- 
bors. A new vision has come to us. The limits of the 
globe we see as our only trade boundaries. Let us see to 
it that the inexperience of youth shall not cost us too 
dear when we meet the seasoned and skillful Briton or 
the wily German, if he again enters world commerce. 

If at the start we establish the right methods and stick 
to them, then American grit, energy and resourcefulness 
will win. I believe that the future is especially bright for 
the American manufacturer of high grade office specialties 
in both the domestic and foreign fields. Whatever I may 
have to say with regard to plans or policies will follow 
from my own experience in the office specialties business. 

The roar of the first German guns at Liege found Ger- 
many our chief competitor in the world’s mart as a 
maker and seller of calculating machines. E very ¢ continent 
bought largely of goods “Made in Germany.” The “Tim,” 
“Brunsviga,” “Peerless,” “Record,” “Saxonia,” “Unitas,” 
etc., all of German manufacture, were to be found in the 
counting rooms of almost every country. The history of 
the computing machine reveals the fact that Frank S. 
Baldwin, inventor of the calculating machine now known 
as the Monroe, was the first real parent of such devices, 
for one of his 1875 models found its way to Europe, fell 
into the hands of a Swedish inventor, and now appears un- 
der ten to fifteen different European models. 

America before the war had been and remains today 
way ahead of other nations, including Germany, in the 
manufacture and use of adding machines, but was behind 
some of these countries in the calculating machine in- 
dustry. With the British blockade of Germany’s ports and 
with Switzerland, a large manufacturer of calculating ma- 
chines. unable to secure cargo space, the demand for a 
truly American-made machine was doubly emphasized at 
the time. Repair service was unobtainable on German 
and Swiss machines while replacements were out of the 
question. So leading American machines were practically 
drafted into the service of the Allies. 

Along with good goods there must be salesmanship of 
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By R. M. Farmer, Assistant Sales Manager, Monroe 
Calculating Machine Company, New York. 

a high order to make a business successful. No matter 
how much merit an article possessess it cannot gain its 


place in the sun unless the men who represent it are abie 
exponents of its “talking points,” and capable of presenting 
to the prospective purchaser an interesting and logica! 
talk outlining what the article is and what it can do for 
the prospective purchaser. The sales organization of the 
company I have the honor to represent is a bulwark of 
defense and offense. In addition to an increasing list of 
foreign representatives we have about sixty sales and 
service stations in the principal cities of the United States, 
presided over by division, district and local managers, all 


reporting to the general sales managers. These form the 
superstructure of our domestic sales organization. 
So we see that along with good goods must come good 


satisfactory 
forward 
advertis 

truths 


salesmanship before the article can have a 
demand, and even with these two attributes the 
movement will be snail-like unless one has good 
ing. Without the proper public expression of the 
about the calculating machine, or whatever device one is 
selling, to lead the mind of the prospect so that he will 
take some definite step toward investigating the machine 
and its advantages to him, there can be no rapid advance. 
Our company has followed the principle consistently that 
its advertising copy must be educational, that is to say, it 
must tell the points of merit, how the machine combines 
four devices in one—adding, subtracting, multiplying 
dividing. Layout or display advertising are not considered 
all-sufficient to lead the man in charge of accounting out 
of the darkness into the light. The text, even though 
small, coupled with the keyboard illustrations of how the 


machine handles arithmetical operations, has been found 
an eftective way to carry the message. 
The choice of media in the magazine field has been 


determined by the analysis of the circulation list of publi- 
cations used. While not all the best advertising media 
are employed by any means, the selections are representa- 
tive of the character of the media which best appeal to 
those interested in the service which this machine offers, 
reaching a reasonable number of possible purchasers ef- 
fectively at a fair cost. 

Along with the national publications the technical and 
trade papers play an important role in standardizing of- 
fice machinery in the minds of the business public. 

Next in line, but not least in importance, comes direct- 
by-mail advertising. Our experience has demonstrated 
that national and trade paper advertising are not sufficient 
unto themselves, but that the best results cannot come 
unless the two are linked up with a well-planned and con- 
sistent follow-up policy through the mails. The prospect 
may have glanced over an advertisement in a sauna, 
arousing no particular interest at the time, but when he 
receives a personal call through a piece of mail matter, 
his thoughts travel from the letter to the advertisement 
and vica versa, and an impression has been made which 
gives promise of influencing favorable action. Our ad- 
vertising campaigns have borne the best fruit when the 
rational publications and the trade papers have been work- 
ing conjointly with a well-conceived and well-executed 
direct-by-mail service. 
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Office Furniture Prices as Affected by 


Present Conditions 
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NDER date of February 15 a well-known 
manufacturer of office furniture sent out 
to the trade a folder in which the factors 
entering into the price situation are point- 
edly discussed. He is so certain that his 
conclusions are sound that he offers to 
back them with a guarantee to the effect 
that if any reductions are made in his com- 
pany’s prices between February 15 and July 1, 1919, they 
will (1) ship all unfilied orders on their books at date of 
such reduction at new reduced prices; and (2) go back for 
thirty days prior to issuing said reduction and mail to every 
dealer a check for the difference between the new and old 
price for ali shipments made during that time. 

“You wiil recognize this guarantee as revolutionary,” 
says this manufacturer. “It would, in fact, be suicidal if 
we were not absolutely sure of our ground. es 

“On the other hand, we do not guarantee against an 
advance in price. We will not increase our prices until 
forced by the increasing costs to do so. Should an in- 
crease take place, however, all orders then on the books 
will be billed at present prices, so that our dealers can- 
not lose, but may be benefited by the increased price. All 
indications point to a further advance yet this spring. 





Dealers Are Optimistic. 

“All over the country we find dealers very optimistic. 
Their stocks are moving in good volume and in many 
cases stocks are getting very low. Business would even 
be better except for the uncertainty existing as to price 
reductions. We are trying through the medium of this 
discussion and this guarantee to add our bit toward the 
stabilizing of the office furniture trade so that it can step 
off without hesitation, firmly, and with an assured smile 
upon its face.” 

The considerations which led the manufacturer to the 
conclusions indicated above are stated as follows: 

“Business always hesitates when facing a declining 
market and very properly so. 

“Some buyers are now hesitating in the hope or the 
fear of an early declining market. 


“Lower prices generally are expected by the public 
and our newspapers are promoting this impression. Asa 
result a great deal of loose thinking and talking and a 


great deal of unwise buying and selling is taking place. 

“In a spirit of co-operation and because we have the 
means of more accurate knowledge than most of our deal- 
ers, we discuss this subject with you. 

Some Price Recessions Are Coming. 

“These. reductions will be on lines commonly recog- 
nized as those directly affected by the war, as for instance, 
metal goods of all kinds; or on lines where the Govern- 
ment’s direct purchases were enormous, as for instance, 
desks; or where advantage was taken by various manu- 
facturers to advance their prices beyond that justified by 
advancing costs. 

But Some Advances Are Coming. 

“The shrewd business man must know which of his 
lines will decline and which will advance. His exact fore- 
knowledge of these changes and his prompt and confident 
action based upon this knowledge will spell his gain or 
loss for 1919. It will also determine whether he or his 
competitor is to capture the trade that is coming. If, in 
this year of 1919, with the erratic price changes that will 
exist. YOU can avoid stocking up on goods which are 
going to decline, you will save yourself large losses. If, 
at the same time you can provide ample stocks on arti- 
cles which will advance you will make an easy profit, 
It is possible for you to do both. 

“As to price changes in foodstuffs, clothing, fuel and 
metal etc., we are not authority. If interested 
in those lines, write to the most responsible manufac- 
turer and get his opinion. We here discuss only what we 
know at first hand. 


soods, 


“About these we can speak with authority. 
‘The Main Factor. 


“Oak timber standing in the forest is worth about $30 


Some Considerations Which Will Affect the Prices of 
Office Furniture in the United States. 


per thousand feet. When cut down, hauled to the saw 
mill, sawed into lumber, stuck and shipped to our factory 
it is worth about $120 per thousand feet. When cut into 
quartered oak flitches for veneer, glued up into panels 
and tops and laid down at our factory it is worth about 
$300 per thousand square feet. When fabricated into our 
line of work it is worth $500 per thousand square feet or 
more, depending upon article and grade of material. Prac- 
tically all this increased value from $30 to $500 or more 
is because human labor must be applied to the tree and to 
the lumber in its various processes up to the finished 
product. 


Labor Cost Therefore Is the Main Factor. 


“Will Labor costs go up or down in this industry of 
ours: 


“Let us frankly look at the facts which are in evidence. 


“1. Wages for woodworking lines did not advance dur- 
ing the war as in metal working lines. The advances have 
barely kept pace with the constant advance in living 
expenses. No reduction in woodworking wages can take 
place on account of any inflation during the war. No 
reduction in wages for woodworkers has been made and 
there can be no reduction in woodworking wages until the 
cost of living comes down. 

“2. With wheat guaranteed by the Government for 1919 
and a demand for food products abroad to help out the 
famine stricken districts, there seems little likelihood of 
important reductions in living costs for many months to 
come. A few items will come down, but Bradstreet’s in- 
dex has shown no marked tendency toward reduction since 
the armistice. Our best statisticians and economists are 
in practical agreement that no material general reduction 
will take place this year. ; 

“3. Consider these amazing facts. It is reported that 
one million five hundred thousand applications for pass- 
ports of foreign laborers are now on file with the Govern- 
ment. They want to go back home to see relatives; to see 
their stricken countries and to become “folks” with the 
wealth they have made in America. 

‘A million of our soldiers (workmen in time of peace) 
will remain in France for a year—possibly longer. 

“For four years past our usual supply of labor by 
immigration amounting to 1,250,000 per annum, has been 
cut off—an aggregate of 5,000,000 workmen who would in 
normal times be here. 

“Foreign governments hereafter will not allow immi- 
gration from their countries and our congress is now 
debating whether we will accept them, even if they are 
permitted to come. 

“The above figures alone mean we have a shortage of 
7,500,000 workmen at the present time. Think what it 
means to America and its effect on wages! 

“4. The clear conclusion is that labor will not be 
cheaper this year and may be even higher than at present. 


Now as to Material—What Are the Facts? 


“The Government controlled the price of lumber during 
the war. The price was kept so low that many lumber- 
men went out of business and few made their usual profits. 
Immediately upon the release from Government control 
the price of lumber advanced 10 to 15 per cent and is there 
today. All lumbermen agree that no reduction is in sight, 
and many freely predict further advances. Veneers and 
semi-finished lumber have advanced 25 per cent since the 
armistice. We will unquestionably pay more for our 
material this spring to replace present stocks. 


Comparative. 


“By purchasing raw supplies far in advance, we have 
been able to keep prices comparatively low. In two years 
our prices on our products have advanced only per 
cent, while during the same time desks advanced 50 to 
60 per cent and chairs about 100 per cent. There may be 
a margin on desks and chairs due to their rapid price ad- 
vancements during the war, sufficient to justify some 
reductions on them, but the advances in our line have been 
so slight that no reduction is possible at this time.” 











Office Appliances in Great Britain. 


Exclusive Correspondence of “Office Appliances.” 


London, February 13, 1919. 
HE dispersal of typewriters that have been on war 
- service is now commencing in this country, although 
the flood has not yet been let loose upon the market. 
Probably if the typewriter companies are met fairly on 
the question there will be no flooding of.the market, and 
certainly no extravagant profits for contractors who would 
be only too willing to buy property of this kind from the 
Government at junk figures and sell it at inflated values. 
The general opinion is that the Government should offer 
each company its own typewriters, the sale being ar- 
rangec by treaty, whereupon each company concerned 
would no doubt refit the machines and then sell them at 
fair prices once public and commercial buying has re- 
started, 
<*> 
I put in this last phrase for the particular reason that 
the British mercantile and business public, although it 
wants typewriters, appears to have been unusually coy at 
placing erders since the armistice was signed. The rea- 


son for this is not far to seek. The newspapers for the 
last year or so have been filled with stories of the high 
figures realized even for second hand machines. This 


seems a good place to drop in a story told by the London 
“Daily Mirror,” as follows: “Here is a sad tale of a man 
who, in June, 1916, bought a second hand typewriter for 
$50. In January, 1917, he refused $75 for it, and in March, 
1918, he refused $125. In July, 1918, he would not con- 
sider an ofter of $200. A week or so ago he put it up for 
sale by auction, with the reserve price of $200. There was 
nothing doing. The armistice had changed his luck.” The 
story may be apocryphal, but it readily illustrates a prev- 
alent attitude. 
<--> 

Coupled with all this there has been the shortage of 
machines on the open market, owing to the lack of impor- 
tation facilities. In this connection, by the way, mention 
might be made of the assertions that machines have been 
smuggled into this country in fair numbers despite the 
prohibition. This illicit trading has been carried on by 
people crossing the Atlantic. Such canshlnte have, of 
course, brought prices which showed a big profit over the 
cost price, and towards the end of the war period this 
kind of iilegal importation was assuming important dimen- 
sions, it is said. In one particular case illicit action, it is 
alleged, has been investigated by the Import Restrictions 
Department. but nothing seems to have happened in the 
way of a public notification of punishment. The factor 
of reduced imports has, of course, contributed: to a main- 
tenance of high figures where otherwise, with a free mar- 
ket, recessions in price would easily have been seen. Sales 
of new typewriters are taking place now, so far as ma- 
chines can be secured, and the representative of a well 
known portable typewriter made in America tells me that 
so far as his machine is concerned things have never been 
brighter. At the same time it appears to be generally 
agreed that the large machines at higher prices have not 
been a very brisk trade since November 11th, and even 
yet the general machines allowed into the country are 
not nearly sufficient to build any kind of decent market 
upon. 

<*> 

Finally, further to prevent activity of sales, there is the 
general waiting attitude amongst users and buyers of all 
kinds of things. There is a feeling current nationally that 
everything is going to come down in price, and orders for 
every class of article are being held up as a result. This 
is one of the reasons why the foreshadowed and expected 
reconstruction of industry upon a peace basis has not vet 
got beyond the pious platitude stage here. No particular 
people or combinations of capital are to blame for the 


present position of affairs. The public has got it into its 
head that prices must come down, and whether the man 
be a potential buyer of a typewriter, a dwelling house, or 
a ship, the same influence is present. The matter also 
becomes evident in connection with the raw materials’ 
markets, where, on the one hand, we have holders dis- 
inclined to let materials go at a loss whilst, on the other, 
the people who could use them and help to rebuild indus- 
try are disinclined to buy except at figures much lower 
than any now offering 
<--> 

Some indication of second-hand typewriter prices of the 
moment was given at a sale of 250 machines formerly the 
property of the American Red Cross Society in London. 
These machines had been bought in America by the Red 
Cross people, and the closing down of the association's 
activities owing to the armistice freed them. The sale 
took place on January 2lIst, and certainly high prices were 


realized. The machines offered were mainly Underwoods, 
Royals, and Smith Premiers, and most of them were in 
new condition. Prices were realized from $150 to $230 


per machine. Most of them were bought by second-hand 
dealers to resell at a profit. A total sum of $50,000 was 
raised by the sale. According to some authorities, the 
prices here realized for slightly soiled machines would 
suggest that the price of a new machine should very soon 


settle down to not more than $175. Other people regard 
this as too low. 
<--> 
Pretty generally the trade view appears to have been 


that the American Red Cross people were wrong in put- 
ting these machines up for auction without reserves, but as 
the leading typewriter concerns here could have attended 
the sale and bid for and secured their own make of ma- 
chine themselves there does not appear to be much in 
this argument. It can, of course, be agreed that “dump- 
ing” at any prices would injuriously affect the market 
for new machines, but in view of the figures realized, 
“dumping” seems the wrong expression to use. 
<-> 
There is a further point in connection with this sale, 
however, which merits consideration. It is said that these 
machines were bought at preferential prices in America 
for war service and that certain arrangements therefore 
should have been made for their dispersal other than an 
open sale which would compete with the regular market. 
<> 
Government office specialties 
eral character are to be gradually sold is departments 
are closed, but at present the only things of this kind 
offering are surplus stocks delivered since the armistice 
and no longer required. Samples of the goods are stacked 
round in the basement of the Office of Works and can 
be viewed by people desirous of purchasing beforehand. 
These are mostly priced, however. This bargain base- 
ment, as it is called, presents a curious scene nowadays. 
It is filled with samples of office furniture—handsome ped- 
estal writing tables, beginning at $67.50; high cupboards 
of all degrees, starting at $28.00; card index cabinets, fold- 
ing tables, armchairs worthy of a company director and 
costing him only $40, and various sorts of chests of 
drawers, including the horrid little yellow chests it gives 
one such a shock to discover in Whitehall’s most stately 
office buildings. A table is covered with munition work- 


ers’ wear—high rubber boots, overalls, and so on. 
<---> 


and furnishings of a gen- 


new, the surplus stocks or- 
and not now required. 
but among them 


All these things are quite 
dered from the manufacturers 
Most of the customers are business men, 
wander housewives who have come to purchase folding 
chairs and tables and other articles useful in a home. 
Ten per cent is added to the price of all goods ordered, 


aed goods are sent free to all parts of the kingdom. 
There are no carpets, bookcases, or typewriters. Those 
will be sought for in the auction rooms when the war 








1 


epartments se down, and it is possible that even better 
argains ll then be secured. 
<—-0-—> 

Che stationery trade is benetiting by increased paper 

supplies a1 some withdrawal of Government restriction. 


better business waits 
Labor sup- 


\t the same time here, as elsewhere, 
settlement of current conditions. 


pon a fin 
plies have got to be readjusted and reabsorbed, materials 

ve to be freed at a quicker rate and on a larger scale 
and the fall in freights has got to proceed a good deal 
further before any branch of the office specialty, the sta- 
tionery and allied businesses can begin to shape well 
Here and there in some of the minor departments I hear 
xood reports. For example, in the Birmingham pen in- 


dustry conditions appear to be growing better, although 
the bulk of this output is for export. In the case of one 
pen firm in this country 90 per cent of the busi- 
outside of the United Kingdom. The pen trade 
keep pace with the spread of education 
throughout the world. Between the years 1900 and 1914 
the British pen output nearly doubled and it began by 
being a substantial thing. There are 14,000 differ- 
ent patterns of steel pens now made here, each distin- 
suished from the rest by some detail of shape, elasticity 
While nearly all other trades are talking of 
standardization the pen trade here will have none of it. 
Varieties are, in fact, still multiplying. An interesting 
development is the steel pen to replace the reed pen used 
from ancient times in the writing of Arabic. The fountain 
pen business is also progressing well 
<-> 


famous 
ness 1s 
endeavors to 


most 


or action. 


The British pen factory today, after all, is in essentials 
very much what it was when the pioneers of the trade 
left it. It is largely carried on with hand presses operated 
by girls. For the last three or four years it has had to de- 
ote its attention principally to munition work, the appli 
cation to which was so intense that the turnover was 
doubled, though pen making became a secondary thing. 
Meanwhile the prices of pens have advanced more than 
1 hundred per cent without appreciably affecting demand 
It is feared that there must be stringency of raw material 
for some and that the industry will not 
recover its normal capacity this year. All its plant is 
intact, however, but losses of skilled labor which the pen 
makers have sustained can only be replaced by the slow 
process of training recruits. Much of the new plant 
munitions making will be of no service to 


time to come 


introduced ror 


pen making 
<-2-—> 


The British Fair and Exhibition which will include 


interesting office specialty and stationery exhibits again 
this year will be open shortly in the same building that 
vas used last year, adjacent to the London docks. This 


kind of business show, but it 


is not the best site for any 
is the best the Board of Trade can obtain owing to war 
nd aiter-w onditions. 
Italy’s Wants in Office Supplies. 
\ review of Italy’s needs for manufactured products ap- 


peared in a recent issue of Printers’ Ink, together with a 
varning that prompt action is necessary on the part of 
manufacturers to prevent this hungry market 


\merican 
Germany as a source of supply. The 


trom turning to 
article quotes Professor A Arbib Costa, of the Italian 
Commission to America, who said among other things: 


serious kind of danger that the Ger- 
mans will resume their grip on Italian commercial life. 
What are the Italian merchants to do? They are only 
human. They would hate to deal with Germany, remem- 
bering the atrocious wrongs they have suffered at her 
hands and the strangleholds she has had on their country. 
But they are in black need of merchandise. They hold out 
heir hands to America and America does not respond. 
There, practically at their door, are the Germans with large 
iccumulated stocks of the very wares, as we are led to be- 
that the Italians most need and have been accus- 
tomed to get from the Germans in the past, the Germans 
eager to dump them on the Italian market to get a foot- 
ing once more, ready to sell cheap and with six months’ 
’r a year’s credit.” 

The needs of Italy include office and school supplies such 
paper, envelopes, mucilege, paste, fasten- 
ers, baskets. etc. The whole stationery business of Italy 
is an aching void. Lines that were formerly drawn from 
both Germany and the United States are open exclusively 
to America, including typewriters 


‘There is the most 


lic ve, 


as pens, pencils, 


J 
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Brazilian Imports. 
owing the principal imports into Brazil, pre- 
Department of Commerce and Labor, in- 
Furniture, iron and steel: United 


Tables sh 
pared by the 
clude the following 


States—(1916) $25,506, (1917) $45,098; France—(1916) $3,- 
844, (1917) $222: Great Britain—(1916) $16,478, (1917) 
$13,059 

l'ypewriters United States—(1916) $204,102, (1917) 


$316,822 


Writing pape United States—(1916) $81,618, (1917) 
$151,246; Italy—(1916) $88,144, (1917) $28,348; France— 
(1916) $31,958, (1917) $25,188; Great Britain—(1916) $76,- 


993, (1917) $69,915 
Ink, writing: 
$6.233; Great Britain 

Office and school supplies: 


United States—(1916), $6,691, (1917) 
(1916) $19,844, (1917) $15,766. 
United States—(1916) $89,- 


940, (1917) no figures; Great Britain—(1916) $41,902, 
(1917) no figures; France—(1916) $21,940, (1917) no 
nigures 
Change in Prominent Swiss Firm. 
Othce Appliances has just received an announcement 
from Anton Waltisbuhl of Zurich, Switzerland, stating 
that he has taken Paul Stutz and Fritz Waltisbuhl as 


partners into his business. The new firm is to be known 





ANTON WOLTISBUHL. 


as Anton Waltisbuhl & Company. The house of Anton 
Waltisbuhl & Company is a prominent Swiss dealer in 
typewriting machines and office devices. Its address is 46 
Bahnofstrasse. Mr. Waltisbuhl is known to many of our 
readers as an occasional contributor to our pages on the 
subject of business conditions in Switzerland. 





Breschi Brothers Return from the War. 


Office Appliances is happy to announce that after forty 
months of war all of the four Breschi brothers have re- 
turned from the front and resumed the business of A. & G. 
Fratelli Breschi, at Florence, Italy. The Breschi brothers 
are agents for leading office machines, including one of the 
best known American typewriters. They handle not only 
typewriters, but calculating machines, duplicating ma- 
chines, accessories, supplies, ete. 

The company announces that its members, having re- 
turned from military work, are ready to accept any pro- 
posals for representation or exclutive sales rights in Italy 
on office supplies, typewriters, copying and calculating ma- 
chines and all accessories for the equipment of offices. 
[The company has a wide knowledge of the business 
throughout Italy and has had a business experience which 
has extended over a period of a number of years. 

(Continued on page 32.) 
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Underwood Profits Increased. 

The operating report of the Underwood Typewriter 
Company, covering last year, was made public recently. 
It shows a surplus after deducting the expenses and war 
taxes amounting to $2,130,846, which was equal to approxi- 
mately 233-5 per cent earned on the $9,000,000 outstand- 
ing common stock after the Gtduction of preferred divi- 
dends. This compared with about 22% per cent earned on 
the $8,600,000 outstanding common stock in 1917. 

Net earnings for the year just passed were shown in 
the report to have been $4,020,437, which compares with 
$3,162,226 in the preceding year, while other net income 
increased from $68,893 in 1917 to $111.231 in 1918. The 
balance sheet of the company as of December 31, 1918, 
showed quick assets of $13,637,808, which compares with 
$10,712,342 in the preceding year, and current liabilities 
were shown as $4,164,379, as compared with $2,821,641 in 
the preceding year. 

John T. Underwood, president of the company, in his 
report to stockholders, said: “Not only are the conditions 
at the factory very satisfactory, but with the removal of 
restrictions surrounding the export trade by the War Trade 
Board, for the first time in a number of years the company 
has been enabled to make its shipments in response to 
urgent demands from every part of the world. And now 
that the war is happily over demands from foreign coun- 
tries, added to the continuing pressure of large require- 
ments throughout the United States, strongly indicate the 
prospects of a sound and profiable business in the year to 
come.” 





Some Interesting Exhibits at N. E. A. Convention. 

The National Educational Association held its annual 
convention in Chicago at the Congress Hotel, February 24 
to 28 inclusive. The event was one which attracted a large 
number of people from all parts of the country, the at- 
tendance being estimated at between 8,000 and 9,000 peo- 
ple, all of whom are connected with schools or colleges 
in various capacities. The commercial exhibits at this con- 
vention were interesting and important. covering the en- 
tire range of supplies and appliances for public schools 
and colleges and commercial schools. These exhibits were 
concentrated in the Elizabethan Room at the south end ot 
the lobby and in the Gold Room on the floor above as 
well as in a room or alcove adjoining on the north. The 
hall in front of the Gold Room was also utilized, likewise 
the balcony of the Elizabethan Room. 

The exhibition rooms were constantly filled with visitors 


and those attending each booth were busy replying to 
inquiries. Many orders were taken for office, library and 
school equipment. One prominent manufacturer in the 


office appliances field stated < i day before the convention 
closed that he had made fevish- -six direct sales from his 
booth up to that time, despite the fact that his series of 
machines is by no means inexpensive, but embodies every 
modern refinement of usefulness in devices of the type. 
Indeed, the general experience of exhibitors at this conven- 
tion presented strong evidence that the educators of the 
United States are alive to the advantages of modern office 
and school equipment and are less and less disposed each 
year to turn out graduates handicapped by unfamiliarity 
with modern business devices. 

The following exhibitors known to readers of this mag- 
azine demonstrated their products at this convention: 

The A. B. Dick Company, Chicago, demonstrated under 





IMPORTANT NE 


2WS OF THE MONTH 
AN INTERESTING REPORT OF THE NOTABLE 
ACTIVITIES IN EVERY SECTION OF THE FIELD 





Edward W. Hill the Edison-Dick line of 
mimeographs for the reproduction of typewritten matter 
and all forms of linear school work, music, maps, free- 
hand and mechanical drawings, ruled forms, etc \n aux- 
iliary to the mimeograph, the mimeoscope, for producing 
stencils for the above-named orthographic mimeograph 
work, was also demonstrated. 

The Underwood Typewriter Company showed the book- 
keeping machines of its manufacture. This portion of 
the exhibit was in charge of Hiram L. Lanphear and mem- 


the direction of 


bers of the Chicago sales force. The machines were dem- 
onstrated by Miss Hazel Slawson. Underwood corre- 
spondence machines were demonstrated af the capable 


hands of George Hossfeld, the speed operator, interest in 
whose work was enhanced by the electrical word-counter 
which automatically counted the words as he wrote and 
registered the count of each word and the total on an 
illuminated screen. This device was used at the business 
show in New York last fall and has heretofore been de- 
scribed in Othce Appliances 

The Shaw-Walker Company of Muskegon, Mich., pre- 
sented an interesting selection from its lines of filing 
devices in wood and steel. The “File 5 og "—a light steel 
product—was another item Shown. The “} Nation System” 
of attendance and scholarship records made a direct ap- 
peal to the interest of teachers and principals. A. S. 
\ndrews was in charge of the exhibit. 

The Remington Typewriter Company exhibited corre- 
spondence machines, featuring the “self-starting” device. 
The exhibit was in charge of Miss Shevlin, who demon- 
strated the machines. 

The foregoing exhibits were in the Elizabethan Room, 
on the baleony of which the Burroughs Adding Machine 
Company presented an extensive and interesting showing 
ot calculating, bookkeeping and adding machines. Stu- 
dents from the commercial departments of the various 
high schools throughout the city were invited to this 
booth and many came, acting as demonstrators during the 
convention. The company arranged a number of sight- 
seeing automobile rides for school principals each day. 
The exhibit was in charge of T. Wilkerson of the New 
York office, assisted by Miss Genevieve Welch of the 
service department of the Kalamazoo Loose Leaf Binder 
Company, who demonstrated loose leaf equipment in con- 
nection with the machines. 

The following exhibits of interest to office 
men were found in the Gold Room and in the 
joining. 

The Esterbrook Steel Pen Company, in charge of J. H. 
Hildreth, western representative—steel pens, etc. The 
booth was decorated with several striking posters and illu- 
minated signs. 

Sengbusch Self-closing Inkstand Company's exhibit was 
in charge of C. W. Johnson, and consisted of the com- 
pany’s line of inkweils, featuring particularly the school 
inkwell, a self-closing mucilage-applying device and the 


equipment 
room ad- 


“Tdeal” moistener. 
The Automatic Pencil Sharpener Company showed vari- 
ous models of pencil sharpeners. The exhibit was in 


charge of Rav E. Duplessis. 
The Columbia Graphophone Company presented an in- 


teresting dictaphone exhibit and demonstration on the 
balconv of the Gold Room. The exhibit was in charge 
of C. P. Hanson of the New York office. 


Faber exhibit included the company’s 


The Eberhard 
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was in 
com- 


exhibit 
Kress, the 


school line of pencils, erasers, etc. The 
charge of Harold Struble, assisted by Ed. 
pany's school representative. 


C. H. Hunter Resigns. 


The many friends of Charles H. 
out of the office appliances business, 
surprise to learn that he has 
vice-president and general 


Hunter, both in and 
will experience some 
resigned his position as 
manager of sales and adver- 
tising of the Elliott-Fisher Company, and that he has 
also resigned as president, director and member of the 
National Association of Office Appliance Manufacturers. 
Mr. Hunter, for the time being, will divorce himself en- 
tirely from business and will take a much-needed rest. 
“Maybe,” says Mr. Hunter, “I'll go down to the farm in 
Indiana; maybe it will be some golf where it is nice 
and warm; maybe I'l! lie ’round home and sleep until 


‘way late; maybe it will be a slow journey just here and 
there to say ‘howdy’ to my old friends.” 

\Ir. Hunter is one of those who rose from the steno- 
graphic profession. His first job as stenographer and 





CHARLES 


H. HUNTER 
bookkeeper at Bedford, Ind., led in 1892 to his taking the 
local agency of a well-known typewriter under the Cin- 
‘innati office. Later he went to Chicago and after a use- 
ful. varied and interesting experience with typewriter and 
other companies, filling all positions from bookkeeper to 
advertising and sales manager, he finally, in 1908, associ- 
ated himself with the Elliott-Fisher Company as advertis- 
ing manager and has been with them ever since, moving 
steadily upward into positions of increasing responsibility. 
Mr. Hunter is known as one of the best minds in this 
field. He is public spirited and is prominent in the c:vic 
affairs of Harrisburg. He has announced no plans for 
the future, if, indeed, he has made any: but the office 
machinery field will read with interest the news of his 
future activities. The good-will and hearty cordiality of 
the industry will follow Charley Hunter wherever his 
vacation davs lead him, and will welcome his return when 
health and inclination permit. 


New Trade Development Concern in England. 


E. Spencer Harrison, for many years identified with the 
Smith Pre business in Europe, gave up this connec- 
tion at the beginning of the year for the purpose of enter- 
ing into a partnership with Mr. Sammis, formerly general 
manager of the Smith Premier Company in England, under 
the firm name of Harrison & Sammis. This firm intends 
to devote itself to the development of the foreign trade on 
both sides of the water. The particular line of work they 
will do will be to find Simeamilanh in Europe for American 
concerns seeking representation of one kind or another 
there. They will probably render a similar service to Eng- 
lish firms seeking representation in America. 

A. E. Shead has been appointed general manager of the 
Smith Premier Company for England. Mr. Shead was 
formerly provincial manager of the Remington Typewriter 
Company in England. 
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An Important Meeting. 


Parcel Post 
Washington, D. C., 


International 
LJ.} ‘ 
Held at 


Conference, 
February 11. 

An important conference 
D. C., February 11, by the 
General for the 


was called at Washington, 
> Second Assistant Postmaster 
purpose of discussing foreign parcel post 


service. It was known as the International Parcel Post 
Conference and was attended by the following people: 
R. O. Bailey, S. S. White Dental Manufacturing Company, 


Philadelp hia, Pa; Antonio B. Caragel, Spanish Chamber 
of Commer-e, American Chamber ot Commerce for Spain, 
New York, N. Y.; W. A. Curtis, Montgomery Ward & 
Company, Chicago, Ill.; Antonio Cuyas, Commercial Dele- 
gate of the Spanish Embassy, Washington, D. C.; O. K. 
Davis, National Foreign Trade Council, New York, J any ae 
D. E. Delgado, Eastman Kodak Company, Rochester, N. 
Y.; George R. Durgan, Montgomery Ward & Company, 
Chicago, Ill.; M. H. Esser, Bausch & Lomb Optical Com- 


pany, Chamber of Commerce, Rochester, N. Y.; Howard 
Finney, Chamber of Commerce of the state of New York, 
New York; H. H. Garver, Chicago Association of Com- 
merce, Chicago, Ill.; Maynard D. Howell, Montgomery 
Ward & Company, Chicago, Ill; Frederick W. Keough, 
National Association of Manufacturers of the United 
States of America, New York, N. Y.; F. C. Northridge, 
Jr., National Airline of Chemical Company, ing; A, ‘<. 


manager, The Conklin Pen Manufac- 
turing Company; Frank P. Morgan, Factory Products 
Corporation, New York, N. Y.: Henry R. Morse, Boston 
Export Round Table, First National Bank, National 
Shawmut Bank, Boston, Mass.; Oliver G. Moles, Bureau 
of Foreign and Domestic Commerce, Washington, D. C.; 
T. L. Mann, Allied Machinery Company of America, New 
York, N. Y.; Horace S. Morrison, Philadelphia Commer- 
cial Museum, Philadelphia, Pa.; John H. Neubert, Taylor 
Instrument Company, Rochester, N. Y.; Thomas G. Pat- 


Marquardt, export 


ten, postmaster, New York, N. Y.; E. E. Pratt, Council 
on Foreign Relations, 165 Broadway, New York, N. Y.; 


Stanley J. Quinn, American Manufacturers’ Export Asso- 
ciation; Frank R. Rutter, Bureau of Foreign and Domes- 
tic Commerce, Washington, D. C.; Dr. G. A. Sherwel, In- 
ternational High Commission; H. B. Thompson, The 
Proprietary Association, Washington, D. C.; Nathan B. 
Williams, National Association of Manufacturers; M. A. 


Winter, Proprietary Association Board of Trade, Cham- 
ber of Commerce, Washington, D. C.; Thomas C. Walter, 
Post Office, New York, N. Y.; William C. Wells, Pan 
American Union, Washington, D. C. 


The conference was addressed by Postmaster General 
A. S. Burleson and Third Assistant Postmaster General 
Dockery. Also by Dr. L. S. Rowe, Assistant Secretary of 
the Treasury, Julius G. Lay, acting foreign trade adviser, 
State Department; Grosvenor M. Jones, Bureau of For- 
eign and Domestic Commerce, Postmaster Thomas G. 
Patten of New York, and others. 

Delegates of the conference were assigned by the pre- 
siding officer to membership on the following commit- 
tees: (1) On extension of Service to New Countries. 
(2) On Additional Facilities in International Parcel Post. 
(3) On Packing and Regulations Affecting Mailability of 
Articles. (4) On Customs and Other Restrictions in 
Foreign Countries Affecting American Parcel Post. These 
committees reported at the evening session of the con- 
ference and their recommendations will be the subject of 
action by the Post Office Department. 


Mr. Keough’s Address. 


The following address was presented by Frederick W. 
Keough of the National Association of Manufacturers, be- 
fore the conference: 

‘The development of export trade having been for 
nearly twenty-five years one of the chief purposes of the 
National Association of Manufacturers the establishment 
and perfecting of every facility tending to extend our 
overseas industrial interests is a matter in which the As- 
sociation has a profound concern. With a great propor- 
tion of its 4,000 members, great firms identified with al- 
most every line of production, interested in foreign com- 
merce, the Association has supplemented its own staff 
of experts with over 2.000 corespondents, located in every 
citv and town in foreign lands 

“Its viewpoint, therefore. of the necessity of improve- 
ment in carrier relations reflects the experiences of ob- 
servers thoroughly qualified bv practical contact with 
general and specific needs. With respect to improvement 
in international parcel post. the Association believes that 

(Continued on page 30.) 
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A Message from President William Henry Brooks. 


Some Thoughts by the Chief Executive on 
the Facilities Offered to Members, and Their 


Duty to the Organization. 
To My Fellow Members: 
The period of readjustment is before us, and the Na- 
tional Association of Stationers and Manufacturers will 


at this time be of the greatest value to all its members in 
stabilizing the unusual situation which we are now facing. 
There has never been a time in the history of our business 
when such an agency was more needed than right now, 
and it seems almost providential that we should have 
arrived at this moment with such a well-organized equip- 
ment to handle the situation. 

The Catalogue Commission with its information bureau 
at your service, is a great asset and the exchange column 
which is one of the most important features of the Asso- 
ciation News, is a medium which you should use to dispose 
of any goods, that you may be overstocked with, or to 
bring you ir touch with someone who may be overstocked 
with something you may be in need of. Do not hesitate 
to use this medium of exchange as that is what it 1s for, 
and the more it is used, the more effective it becomes. 

The Association News which is now being issued semi- 
monthly will bring you the recommended re-sale prices 
up-to-date, and these prices will be of great assistance to 
you in helping you to regulate your business in these 
times of changing conditions. The great difficulty with 
the stationery business has been lack of knowledge of the 
cost of doing business by the great majority of stationers 
and the Catalogue Commission is trying to educate the 
trade in this direction by the issuing of the recommended 
re-sale prices, which are worked out on a scientific line by 
those who have the greatest knowledge and have made 
the most careful study of the cost of doing business. 

As to memberships: We must interest those who are 
not members to join the association, as they are benefiting 
through the efforts of the best minds in the stationery 
business in all that we accomplish, and they should bear 
their part of the expense. I do not believe there are 
any thinking members who would wish to go back to the 
conditions which existed prior to the formation of the 
association, and this alone should prove the value of the 
work we have done for our members as well as for those 
who are not members 

I also think that the larger concerns should take addi- 
tional memberships and in this way help the association 
to carry on and enlarge the work they are doing for the 
benefit of all, and not because they profit by the work 
any more than the smaller concerns, but because they are 
better able to carry the additional expense. Think this 
over and let the membership committee hear from yon. 

By an unusual combination of circumstances, my term 
of office has been extended another year, and while I had 
hoped to be relieved of the duties and the heavy respon- 
sibility of the office at the convention which was to have 
been held in Richmond, Fate held in her hands other 
plans, and I bespeak for this second term the same earnest 
and helpful support which you gave me in the last year. 
I will welcome any suggestions or advice in the handling 
of this great organization which should have the earnest 
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and progressive stationer in this 
WILLIAM HENRY BROOKS 
February 1, 1919. 


support of every live 
country. 
Philadelphia, Penna., 


National Questionnaire on Cost Data. 

Early in November, 1918, the National Catalogue 
mission mailed a questionnaire to about 630 stationers who 
are members of the National Association of Stationers and 
Manufacturers. 

The commission in figuring its recommended prices had 
been using 30 per cent as representing the stationers’ 
average overhead expense, and these questionnaires were 
prepared and distributed with the view of confirming the 
accuracy of this percentage. 

They were mailed from the St. Louis office by Mr. 
man, the secretary of the commission, under a 
keved numbers. The replies were returned by request to 
Mr. Pittman who removed all identifying marks and sent 
them on to me under serial numbers only. The origin of 
any reply, therefore, is known only to Mr. Pittman 

In order to secure some uniformity in the information 
furnished, we requested members in figuring their over- 
head to include the following items of expense 

Expense Items Classified. 

1, rent; 2, heat, light and power; 3, salaries; 4, hauling 
5, insurance of ali kinds; 6, taxes of all kinds; 7, postage: 
8, alterations; 9, advertising; 10, stationery and office sup- 
plies: 11, telephones and telegrams; 12, freight and ex- 
press charges; 13, breakage and waste; 14, accounts known 
to be lost; 15, depreciation on goods and equipment; 16, 
donations and subscriptions: 17, collection charges and 
attorneys fees; 18, tive per cent interest on total invest- 


Com- 


Pitt- 
series oft 


ment; 19, items of expense not enumerated in the fore- 
going. 

Where firms kept an accurate set of books and were 
familiar with their percentage of overhead expense, we 


stated that it would be sufficient to indicate it without ex- 
tending the amounts charged against the various items, 
and many of the questionnaires came back made out in 
this way. 
Returns Were Limited. 

Of the 630 sent out only 91 were returned. 

Whether the limited number ot returns received indi- 
cate that 85 per cent of our members among the station- 
ers keep no record of their expenses or whether it means 


that they were disinclined to reveal the intimate details 
of their business I am unable to determine. If the former 
reason applies an effort should be made to induce every 


that will 


dealer to adopt a simple method of accounting 
business. 


enable him to keep track of his expense of doing 

Few firms are inclined to sell goods below the 
handling and it has been my experience that most of the 
so-called “cut prices” are quoted through ignorance of the 
actual cost of the goods. 

When the percentage of overhead expense is known, the 
task of pricing goods becomes very simple. If the over- 
head is 30 per cent of the sales and the dealer wishes to 
make a net profit of 10 per cent, the sale price must be 
placed at a figure to yield the sum of the two percentages 
—30 and 10—or 40 per cent; but it must be kept in mind 
that this means 40 per cent on the sale price and not on 

(Continued on page 65.) 
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Service - Quality - Reliability 


ITH the coming of peace, these three terms will again become synony- 

mous. During the rush of war demands raw material was difficult to 

get: labor was scarce; and the manufacturer was so crowded with or- 
ders that they were almost lost sight of—not because of any intended negli- 
gence, but because of conditions. But now we have fully restored them and 
we want our customers to feel that each one now stands for exactly what it 
means. To the above, however, we add the following: 


In point of Service, our buying and manu- In point of Quality, we were quite successful 
in maintaining the standard of our goods, 
but which with the present opportunities 1s 
even better than ever before, which is saying 


facturing facilities to-day are of the highest 
standard. This means much to the user of 


sy 
r goods. ay } more than the mere ; . 
our § od , and much more than the mere a great deal considering the standard which 
words imply. we have always exacted. 


In regard to Reliability, this will become a greater factor than ever before. The war has 
certainly demonstrated the wonderful value of typewriter ribbons and carbon papers. We think 
it has been demonstrated that it would have been impossible to conduct the enormous business 
of the many Government Departments without them, and everything would have been delayed 
and in a chaotic state. It is more than ever necessary, therefore, that every attention be 
paid to the quality of these goods in future, considering that the most important docu- 
ments are written on the typewriter and the copies made by means of carbon paper, 
averaging from one to fifteen copies at one operation. Reliability, therefore, 
must play an important part in future in the selection of these goods. The 
important feature in connection with both typewriter ribbons and 
carbon papers, therefore, must rest with the indelibility of the 
impression and copy. The quality of our ribbons as manu- 
factured to-day has never been surpassed. The same can 
be said of our magnificent line of carbon papers, 
adapted for every possible purpose, and this high 
quality of the goods must assure to us the 
fulfilment of our slogan that the im- 
pressions from our ribbons and 
the copies from our carbon 
papers will be seen the 
world over. And 
as usual, 


We Suit Every Purpose We Fill Every Requirement 
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DEALERS 


Same years ago we asked < 
dealer why he failed to book : 
large order which logically be- 
longed to him. 


~ = 


“Because so far I have not been 
able to convince them that they need 
as good a sheet as I offer and that 
it would actually save them money. 
Never mind, some day I'll win out.”’ 


He did, and today that concern 
buys all Carbon Paper and Rib- 
bons from him. 


Whether we book, an order to- 
day or tomorrow is not important, 
but that we get and keep the 
goodwill of dealers and their cus- 
tomers is very important. 


> 


Manifold Supplies Company 
Brooklyn, N. Y. 




















(Continued from page 27.) 
this represents a readjustment probiem that will never be 
solved by inaction. An intense competition for the sale 
of goods has already begun. The importing merchant, 
co-partner of the exporting manufacturer, wants goods, 
wants especially samples. He is like a man with a tooth- 
ache, who wants relief and not a biography of Esculapius. 
The foreign buyer expects to get from America, as he 
does get at least from Great Britain, in answer to specific 
requests and entreaties, not a chart of the trade winds 
but a stock of sales producing samples. 

“Lhe accomplishment of parcel post arrangements that 
will put us on an equal merchandizing footing with other 
nations is no longer a matter of mild academic curiosity. 

“Quick, accurate, effective contact and understanding 
between buyers and sellers of American goods is needed 
as a demonstration that this nation is awake to the cir- 
cumstances that its providential success to date in for- 
eign commerce implies no guarantee for the future; that 
other nations are leaving nothing to chance but by every 
possible official and individual effort are cultivating the 
interest and support of the buyers of the world. ‘This is 
the time by such instrumentality as enlarged international 
parcel post to show the good will of the United States. 

“With the stage set for the fiercest trade competition the 
world ever knew, decorative, esthetic trade considerations 
will vanish. The delicate sentimentalities that bloomed in 
the night of the world’s shadowing will wilt in the noon- 
day sun of the struggle for trade supremacy. Manufac- 
turers and merchants have no illusions as to the perma- 
nence of fraternizations conditioned by financial consid- 
erations. They know that if they do not meet require- 
ments, traders of other nations will; and no matter how 
much the other nations love us, they will not hesitate to 
take our place in any trade relations. 

“American manufacturers, with the exception of a few 
who market such commodities as steam boilers or looms, 
unite in the demand for better international parcel post. 
They want a new order that will include for the United 
States all the nations of the world; a liberal weight al- 
lowance; graduated charges instead of a flat rate; all 
delivery charges abolished; an insurance feature that 
will accentuate responsibility; a C. O. D. arrangement to 
secure payment, when there is no way of securing accept- 
ance of draft on arrival 

“Every appeal to American manufacturers and mer- 
chants to bestir themselves to share in the tremendous 
rewards of the new commercial era includes in its coral- 
laries the question of bringing parcel post merchandizing 
to the plans of practical utility.” 


Big Typewriter Company Appoints New Foreign 
Department Head. 

Paul R. Mahony, formerly assistant manager of the 
foreign department of the Remington Typewriter Com- 
pany, is now manager of that department, having suc- 
ceeded Major George H. Richards, who resigned six 
months ago to enter the service of the United States 
Government as purchasing agent in the Quartermaster’s 
Department. 

On Major Richards’ retirement from the Government 
service he will become vice-president and director of 
foreign sales of the Dalton Adding Machine Company, 
with headquarters at New York and London. 


Faber Plant Sold Again. 

The plant of A. W. Faber at Newark, N. J., which was 
sold last year, was offered again, as the first sale was 
rejected because the price was below the actual value of 
the property. Ata sale held February 27, the highest bid 


was offered by Robert Metzler, of Newark. The bid is 
being considered by the sales board having jurisdiction 
over the sales of alien enemy property. A decision will 


be made at a later date regarding the acceptance of the 
proposition 

The first sale was made September 17, 1918, to Theodore 
Freideburg for $145,000. The assets and property holdings 
of A. W. Faber were scheduled at $300,000, so an executive 
order abrogated the sale, on the grounds that it was not 
based on a fair market value of the property. 

Underwood Typewriter Company Dividends. 

The directors of the Underwood Typewriter Company 
declared a quarterly dividend of 2 per cent on the com- 
mon stock February 27. The usual quarterly dividend of 
134 per cent on the preferred stock was also declared. 
Both dividends are payable April 1 to stock of record 
March 14. 
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Spahr Heads Elliott-Fisher Sales. 

P. D. Wagner, president of the Elliott-Fisher Com- 
pany, announces the appointment of G. W. Spahr as 
sales manager of the company, succeeding C. H. Hunter, 
who has resigned to take a long-deferred and much- 
needed rest. 

For about ten years Mr. Spahr was connected with 


the Pennsylvania Steel Company, now part of the 
Bethlehem Steel Company, where he had experience in 
the accounting branches of the _ business. For more 


than four years he was a member of the selling organi- 
zation of the Tabulating Machine Company to different 
classes of users, developing many new applications of 
the machine. After this experience the company last 
named made him sales manager—a position he held for 
about five years, until his appointment as sales man- 
ager of the Elliott-Fisher Company. 














G. W. SPAHR 


Mr. Spahr has been successful in the work he has 
done heretofore and is regarded as a man of rare force 
in the specialty selling field. Since his appointment he 
has conferred with the heads of the several departments 
of the sales organization and a number of salesmen and 
local managers. 


Hubachek Takes Managerial Position. 

Mrs. Frank E. Mix, president of the Security Envelope 
Company of Minneapolis, Minn., announces the fact that 
Frank B. Hubachek has become vice president and’ gen- 
eral manager of the business. It will be recalled that 
Frank E. Mix, founder, manager and sole owner of the 
Security Envelope Company, died last June. The owner- 
ship of the company is still vested in the Mix family. 

Mr. Hubachek is a son-in-law of the late Mr. Mix. He 
has been in the office since December 10, 1918, taking the 
place left vacant by the death of the founder. Mr. Huba- 
chek was an attorney in Boston before the war and was 
in military service before the United States entered the 
war. He served on the French front and was awarded the 
Croix de Guerre for bravery in action. For the last ten 
months he has been a flight instructor in the Naval Avia- 
tion Corps. 

Mr. Hubachek is at present engaged in drawing up a 
new price list, the printing of which has delayed the issu- 
ing of the new catalogue which is off the press. 


New Branch Banking Facilities Abroad. 

The National City Bank of New York opened a branch 
at Vladisvostok, Russia. February 3. The financial market 
is reported as being extremely one-sided. But one request 
for financing industries was reported in early February, 
but there is a heavy demand for American exchange. 


31 














c/o 
ys 





PANAMA 


Carbon Papers and 
Typewriter Ribbons 


Maintained their standard during 
the war and do so tcday. 


That means that the paper 
cloth and ingredients are the best 
obtainable and always have and 
will be, regardless of manufactur- 
ing cost. 


The result is that the demand 
for ‘‘PANAMA”’ grows steadily. 


Manifold Supplies Company 


A. L. FOSTER, President O, G. DITMARS, Vice President 


Brooklyn, N. Y. 
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The Line of 
Least Resistance 


in chair selling to discrimi- 
nating buyers is a stock of 


Karpen 
Chairs 


They are recognized as typical 
of the highest quality in Amer- 
ican chair manufacture. Kar- 
pen Chairs afford real comfort. 
They are readily adjusted to 
any individual’s preference for 
position and spring-tension. 
The quality appeal of Karpen 
Chairs can liven up vour chair 
department. 
Write for the Catalog 
S Karpen & Bros. 


Designers and Manufacturers 


Chieago Michigan City New York 
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(Continued from page 25.) 
Mexicans Expect Reduced Prices. 
Writing in Consular Reports, Consul W. E. Chapman, 
Mazatlan, Sinaloa, Mexico, stated that he had been in- 


formed by a number of traveling men representing Amer- 
ican business houses that Mexican merchants are not 
making very large orders for American goods at present, 


at it seems to be the general opinion that on account 
of the ending of the war goods will be much cheaper 
soon than at present 

It is suggested, also, that some of the merchants seem 
to be of the belief that they will be able to get goods 
cheaper from Europe as soon as ocean transportation be 
comes available. They do not seem to take into consider- 
ation the fact that it will take European industries a long 
tinte to reach the point where they will be able to supply 


the foreign markets with goods. 


Y & E Export Office Moved to New York. 
The Yawman & Erbe Manufacturing Company, whose 
export department is under the supervision of H. P. Rock- 
well, has now decided to establish the department under 
his exclusive management. He will therefore hereafter 


> 


give all his time to this work. Heretofore Mr. Rockwell, 
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H. P. ROCKWELL 


who has been with the company for fifteen years, has 
handled both the agency-dealer department and the export 
work. His office will be moved to New York. An ex 
tended European trip will be undertaken, after which the 
export organization will journey to the sea _ side rhe 
agency-dealer department will be continued under the 


charge of W. E. Andrews 


Peruvian Almanac for 1919. 

El Comercio, a daily newspaper of Lima, Peru, has 
issued the twenty-eighth annual almanac for 1919 It is 
a volume of over 1,000 pages, giving a vast amount of 
information, including a commercial directory of the coun- 
try, a map and notes on the principal industries of Peru. 


British India Imports. 


Comparative figures of imports into Bombay for 1916 
and 1917 show an increase in typewriter imports, but a 
decrease in the value of stationery purchased abroad. 
Typewriters and parts (1916) $117.271, (1917) $161,167. 
Stationery imports (1916) $1,137,020, (1917) $900,360. 

A. S. Newmark. managing director of Roneo, Limited, 
has sailed for New York. It is expected that his visit will 
bring hira as far as the Central West at least 
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STANDARD FOR 
ALL BUSINESS 


At His Finger Tips 


TIS a source of genuine satisfaction 


and of prime importance to the busy 
man of affairs to have within con- 
stant reach any particular data essen- 
tial to the accurate and rapid despatch 
of every-day business. 
hling bring this kind of 


Macey systems 


working efficiency to men in all kinds of 


business—large and small. Simple, practi 


cal, helpful, Macey methods are at once 


easily understood by subordinate as well as 


executive and mean more speed, greater 


accuracy and a smaller payroll. 


Throughout the duration of the war Macey fil- 


ing equipment played a successful part in the 


most intensive business program ever mastered. 


With commercial reconstruction and develop- 
ment at hand Macey office equipment again 
comes to the fore, with a ready answer to all 


the new office problems which will arise. 


No more helpful counsel is to be had than from 
the countless Macey representatives throughout 
red gladly and 


the This service is offe 


without obligation on your part 


country. 


The Mace of filing cabir s in both 


stes vf filing supplies 


consists 


bookcases Separate atalogs f ine ire 


These are ma ed on request 


GRAND RAPIDS, MICHIGAN 
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THE MACEY COMPANY 
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TUAUWULALUUNA AREAL VLEET 


Inspiration 
and 
Perspiration 


happily combined—the afflatus 
and an _ infinite capacity for 
taking pains—this is the char- 
acteristic of every successful in- 
vention. 







NO WATER 
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NO CARBONS pea 





The Roneo Copier displays it clearly. 
\round the idea of a sensitised roll of 
paper, needing no water to produce an 
accurate impression copy of the outgoing 
letter, has evolved a machine of supreme 
merit for its particular purpose. 

Install it in your office and it will copy 
your outgoing mail at the rate of 30 let- 
ters a minute at a minimum of cost and 
trouble. The copies will be signed copies, 
perfect and accurate in every detail. For 
reference, or as evidence, they are abso- 
lutely dependable. While the original, 
clean and unsmudged, is instantly avail- 
able, the copies, for security’s sake, are 
delivered in a compact pad, equally avail- 
able for cabinet filing or for keeping in 
letter book form. 

The mechanism which accomplishes 
this magic is of the simplest conceivable 
character and is visible throughout. Any 
office boy can operate it. 

Whether you now use the carbon 
method or the old screw press, the 
Roneo way is the better way. You should 
adopt it. 

Write for our . booklet 
Methods of Letter Copying.” 


FONES COMPANY 


RONEO BUILDING 
117-119 Leonard St. New York City, N. Y. 


“Modern 
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Stands for Quality 


CARD INDEX AND 
VERTICAL FILE SUPPLIES 














the Value 


urchasing supplies with your busi 
ee cut above. 


That does not mean when you order quantities but it means any 


Wake Up to 


of advertising your business by 
ness card printed upon them. 


smail order It also means every guide or folder in each set, either 
blank or printed. 

That’s the way we help build up 

the business for our dealers. 
Every live dealer will realize the value of having HIS 
card on all supplies when we state— 
THAT we make no charge for this privilege— 
THAT your customer wiil know where to go for another quantity 
of supplies by referring to supplies already in use— 
THAT you are not advertising the manufacturer's trademark instead 
of your own business— 


THAT a competitor cannot take your business from you should you 
make a change to some other source, saving you the thousands of 
dollars and effort it may have cost you to build this business up— 


THAT you should consider it a privilege to investigate by writing 
us for further information as to how we can be of great help to 
you in building up your business. 

WE manufacture a full line of cards, guides and folders of ever 
description, size, color and quality. 


WE ALSO MANUFACTURE A FULL LINE OF 


WOOD FILING CABINETS 


CONSISTING OF 

VERTICAL LETTER FILES 
SECTIONAL FILING DEVICES 
SOLID CARD INDEX CABINETS 

CHECK FILE CABINETS 
MERCANTILE REPORT FILES 

AND ALL THE SMALL CARD TRAYS 
WHICH MAKE UP A COMPLETE LINE 


business 





We will be pleased to send you Catalogues with 
prices and samples of our product upon request. 


Wagemaker Company 


GRAND RAPIDS, MICH., U. S. A. 








Boston Business Show April 14. 


Plans for the Boston Business Show. to be held in 
Mechanics building the week of April 14, have made good 
progress, and a representative showing of American office 
appliances and equipment will be presented to the New 
England public. The Boston Herald laid stress on the 
importance of office appliances in establishing speed rec- 
ords that enabled this country to supply the needs of the 
United States and the Allies with their war-time require- 
ments. It prophesied that some manufacturers will place 
on display for the first time types of office equipment de- 
veloped especially to meet the conditions of the war days, 
which devices are now at the disposal of the commercial 
world. 

Commenting on the office appliance field the 
said: “It is recognized that the modern tools of 
have made it possible for the commercial and industrial 
world to keep pace with the demands upon it. The ac- 
counting, record-keeping and all detail work essential to 
the efficient administration of business during the abnor- 
mal conditions of the past four years were al! accom- 
plished through the use on an unprecedented scale of 
\merican equipment and methods. 

“Practically no foreign-made appliances of this sort are 
used in the United States, but, on the contrary, American 
manufacturers provide millions of dollars’ worth annually 
of such machines for the business men of other lands 
Since the armistice was signed there has been a demand 
such as never was known before for articles of this sort 
and hundreds of thousands of dollars’ worth have been 
shipped to the other side, including one lot of more than 
three carloads of adding machines. 

“Government demands in the past few years have caused 
a shortage of typewriters and similar supplies, but with 
production now finding its outlet again through commer- 
cial channels, there will soon be plenty of such machines 
to meet the demand; but the requirements of the United 
States will be taken care of before foreign shipments be- 
gin on any extensive scale.” 


Our Sailor Boy Returns. 

Benjamin C. Wallsten, manager of Office Appliances’ 
advertising copy department, who for twenty-one months 
has been in the United States naval service, most of the 
time as a chief yeoman, to which office he was promoted 
not long after joining the service at Great Lakes, III, 
has returned to his desk, having been released from active 
service last month. He saw much service in transport 
work during the war and made many trips between Amer- 
ica and France. He was captain’s writer on the steam- 
ship “Tenadores,” when, on December 28 last, that vessel 
struck a reef near the Isle d’Yeu about forty miles south- 
west of St. Lazaire, France. The vessel was a total loss, 
but its personnel escaped without casualties. 

Mr. Wallsten, while he would not take a fortune for his 
experiences and associations in the service, is happy to be 
again at the old job. His time in the navy has given him 
a new perspective and, he says, has brouwht home to him 
the fact that he has friends he did not know he had. 


Herald 
business 





Italian Typewriter Import Association. 

Commerce Reports recently printed an item regarding 
new developments in the typewriter world of Italy. “An 
association has been formed in Italy with headquarters at 
Milan, for the exclusive importation of typewriters, with 
Cav. Cesare Verona, of the Remington Company, as pres 
ident. American machines have a practical monopoly ot 
the Italian market, although one small Italian company, 
the Olivette, is now underselling all rival makes by about 
twenty per cent.” 

R. B. Mahony. manager of the foreign department of 
the Remington Typewriter Company, commented on the 
news item as follows: “On account of the impossibility 
of making unrestricted shipments to Italy because of the 
dearth of available tonnage, the Italian government au- 
thorized the formation of an association to be known as 
the Consorzio Importatori Macchine Per Scrivere, con 
sisting of all the representatives of typewriter companies 
in Italy. 

“Mr. Verona was elected president, and Mr. H. C. Pea- 
cock, of the Yost Typewriter Company in Italy, was 
elected secretary. Under this arrangement the various 
members agree among themselves as to the quantity of 
typewriters each should import, based on the limit of ton- 
nage allotted them by the government. All shipments are 
consigned to the Consorzio Importatori Macchine Per 
Scrivere and bills of lading are forwarded to them.” 
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New York ™ 
and the “Royal 


New York, big business, careful buying—they all go 
together. 


The New York Life Insurance Company knew 
that typing in insurance forms required a typewriter 
possessing the accuracy of a perfected mechanism 
and a flexibility approaching as near as possible that 
of the human hand. Stiff working machines meant 
the loss of separate minutes aggregating thousands 
of lost hours annually. 


This typical New York big business firm com- 
pared the work—and chose the “ROYAL.” 

Simplicity of design gives the “ROYAL” a 
flexibility that makes it a time saver alike for cor- 
respondence, billing, form and card work. 


Compare the work—you, too, will find the “ROYAL” 
the logical choice. 


ROYAL TYPEWRITER COMPANY, INC. 
Royal Typewriter Building, 364-366 Broadway, N. Y. 


Branches and Agencies the World Over 
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| Representative Users 


of the “Royal” in 
New York 


New York Life Insurance Co. 

American Smelting & Refin- 
ing Co, 

W. R. Grace & Company 


Interborough Rapid Transit 
Co. 


American Tobacco Co. 

National City Bank of N. Y. 

New York Edison Company 

United States Steel Products 
Co. 

Guaranty Trust Co. of N. Y. 

Gaston, Williams & Wigmore 

American International Corp. 

National City Company 

P. Lorillard Co. 

New York Railways 

American Cigar Company 

Mergenthaler Linotype Co. 

Lehigh Valley R. R. Co. 

Rockefeller Foundation 

wellas Hess & Co. 

Liberty National Bank 


Equitable Life Assurance 
S« ciety 
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ce When Wor k 
Is Pleasure 


When health and happiness are present, 
when surroundings are congenial, when one 
is “Making Good” in a worth while job, it _ 
is a pleasure to work. : 


ME 


INTVUVITAUVOUEVALU ARLE AMOUR ALAN 


For the typist, add to these conditions 
the “Silent Smith,” ball bearing, easy run- 
ning, and equipped with all the time and 
labor saving devices—then the pleasure of 
work is complete. 


JUMULLUQUY{{U4UOOLAVEOUEOOOULANUOOLALEU AAU 


\l| 


Booklet free on request. 


L. C.SMITH & BROS. TYPEWRITER CO. 


Factory and Home Office: Syracuse, N. Y. 


Branches in all Principal Cities 


Ill 






TUQUUUINLOOOULEANANAUNNAOOLLUUAULENEROLLLAOULLUAOUULAUAUELNN 


| 


SMUT 1101100 














March, 1919. OFFICE 





Ramsay Now an Editor. 

Robert E. Ramsay, who for a little more than four years 
has been connected with the Art Metal Construction Com- 
pany of Jamestown, N. Y., first as assistant advertising 
manager under E. St. Elmo Lewis and later as advertis- 
ing manager, for several years, has been made managing 
editor of the Advertising and Selling Magazine of New 
York City. 

This publication, now in its twenty-eighth year, is a 
leading periodical in its field. 

Mr. Ramsay takes with him excellent qualifications for 
his new position. He has been for more than a year the 
editor of Postage, a monthly magazine covering the spe- 
cialized field of mail advertising and salesmanship, and 
has had more than a dozen years of experience in the 
advertising field—an experience which will bring to the 
publication the viewpoint of the buyer of advertising. Mr. 
Ramsay has also been a frequent speaker at advertising 
club meetings, conventions, etc. 











ROBERT E. RAMSAY. 


His friends will be sorry to learn of his decision to 
leave Jamestown. He has been prominent in the adver- 
tising activities of all the local campaigns and drives, and 
he is vice-president of the Business Builders’ Club. All 
join in wishing him the best of success in his new work. 
Mrs. Ramsey and daughter will reside at their home in 
Jamestown tor a few weeks, until Mr. Ramsay can make 
arrangements for them in New York or vicinity. 


Pittsburgh Stationers to Move. 

The firm of Geo. H. Alexander & Co. of 410 Wood 
street, Pittsburgh, Pa., stationers and dealers in office 
specialties, are arranging to move their store during the 
coming April to the building known as 242 Diamond 
street, one door west of Wood street, a location which is 
a little mearer the active retail center of the city and 
where they will have a very much larger space in the first 
floor sales room and on the upper floors of the extensive 
building above noted. They anticipate that the enlarged 
space they will obtain by this removal, will enable them 
to display goods to better advantage and consequently to 
increase their business materially, the thoroughfare on 
which they are to locate being one of the most actively 
traveled streets of this busy city. 


Daylight Robbery. 

Not long ago thieves entered the book and stationery 
establishment of Walter K. Taylor, known as the Uni- 
versity of Pennsylvania Book Store, at Philadelphia, 
emptied the cash register, stole some personal jewelry 
and got away. 


Stationer’s Employees Insured. 

Collective insurance policies have been taken out by 
The William Mann Company, Philadelphia, for all em- 
ployees who have been with the company two years or 
more, and are twenty years of age or above. Men are 
insured for $1,500 and women for $750. 
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REAL STATIONERS 
OF MERIT 


ALWAYS CARRY A LARGE STOCK OF 


BICCO 


Guides, Index Cards,Folders 


AMERICA’S 
BEST 


BICCO SUPPLIES OUTSELL 
and EXCEL ALL OTHERS 


The Reason— 


Every index card, guide and folder cut absolutely accurately. 
Every ruled card ruled absolutely to register. 
Folders do not split or crack—put them to the hardest 


test and see for yourself. 


WE guarantee our goods. 


CUSTOMERS WHO WANT THE BEST 


ALWAYS ASK FOR BICCO GOODS 
AND 


ALL STATIONERS 
SHOULD PLEASE THEIR CUSTOMERS 








OUTSELL 


EXCEL] 














REG. U.S. PAT. OFF. 


WALTER B. PEABODY 
MIDDLE WEST REPRESENTATIVE 


CHARLES E. DAVIS 
EMPIRE BLDG. 
SEATTLE. WASH. 

PACIFIC COAST REPRESENTATIVE 


GEORGE H. PEABODY 
149 CHURCH STREET 
NEW YORK CITY 
SOUTHERN REPRESENTATIVE 


TRAVELING REPRESENTATIVE FOR MIDDLE WEST 
ASK FOR OUR PRICE LIST NO. 23 


BOSTON INDEX CARD COMPANY 


113-115 PURCHASE STREET 
50 HARTFORD STREET 


BOSTON, MASSACHUSETTS 
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New York Stationers’ Association Dinner. 

EARLY 300 guests and members of the New York 
N Stationers’ Association gathered at the Biltmore 

hotel February 26, and enjoyed a dinner that set a 
new mark in association records. No dinner was held 
last year, on account of the war-time restrictions, so last 
month’s event released stored-up good fellowship. 

Uniforms of khaki and blue were interspersed with the 
brilliant gowns and evening dress of the civilian diners. 
There were many guests from out of town, some of whom 
found a cherished opportunity to renew old acquaintance- 
ships and to make new friends. The speakers’ table dis- 
bursed hospitality to President Charles A. Lent, who 
acted as toastmaster; Theodore L. C. Gerry and Charles 
E. Falconer, both former presidents of the National Asso- 
ciation; and the two speakers, J. Percival Huget, D.D., 
pastor of the Tompkins Avenue Congregational Church, 
of Brooklyn, and Francis H. Sisson, vice-president of the 
Guaranty Trust Company, of New York. Other guests of 
the association included Ralph S. Bauer and Henry C. 
Bainbridge, Jr., respectively president of the Boston Sta- 
tioners’ Association and of the Stationers’ and Publishers’ 
Board of Trade. 
In Fresident Lent’s address he mentioned the patriotic 
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than the principles and spirit of Washington, Lincoln and 
Roosevelt. 

A program of dancing followed the speaking. The com- 
mittee of arrangements comprised Edward Cash, chair- 
man; Mortimer W. Byers, Henry A. Farney, Edward E. 
Huber, Henry W. Rogers, Clarence M. Smith and Wil- 
liam A. Ward. Recent novelties in paper stocks were 
used in the printing for the dinner. The invitations were 
on Lafayette blue, and the menu on polo linen. The ban- 
quet had a “Victory” effect, even to the red, white and 
blue cord binding the menu. 


Loose Leaf Window Display Prizes Awarded. 


Two years ago the National Association of Stationers 


and Manufacturers instituted loose leaf week—then an 
innovation, but soon to become an established trade 
custom. During the week designated the stationery 


trade throughout the country are urged to feature loose 
leaf devices in their advertising and window displays, 
and to push the loose leaf idea in every way possible. 
The association also established the custom of setting 
apart other weeks for pushing several lines, such as en 
gravings and greeting cards, office furniture, etc., and 








NEW YORK STATIONERS’ ASSOCIATION 


efforts of the members of the association, which included 
activities in the Liberty Loan and War Savings Stamps 
drives. In addition to organized work in pushing public 
activities, the association raised funds to furnish a kitchen 
trailer to a military body. 

Francis S. Sisson, vice-president of the Guaranty Trust 
Company, discussed the readjustment problems of the 
nation. He handled the subject from the viewpoint of 
the financier, and struck keynotes in his “The American 
flag must follow the American dollar” and “Labor cannot 
produce anything without the aid of intelligence.” He 
expressed opposition to paternalism in government and 
to government ownership. His point was that while these 
features of Prussian administration were lauded, they had 
never been successful. 

Mr. Sisson was followed by Rev. J. Percival Huget. 
D.D., pastor of the Tompkins Avenue Congregational 
Church, of Brooklyn. His topic was “The Americanism 
of Washington, Lincoln and Roosevelt.” The ideals of 
three of our great presidents, he pointed out, were the 
same; they differed only in method. Lincoln’s Gettys- 
burg address, and his second inaugural address, were rated 
by Dr. Huget as the greatest orations since Demosthenes. 
“Right makes might” was one thing which Lincoln held 
out for. There can be no safer guide for us as a nation 





DINNER AT BILTMORE HOTEL, 


1919 


WEDNESDAY EVENING, FEBRUARY 26, 


the idea has been quite generally taken up by the trade 
and has proved to be sound in that the united efforts 
of stationers in all parts of the country have brought 
increased sales. 

The suggestions of the association have received the 
cordial approval of the manufacturers, some of whom 
have backed the special week idea by the substantial 
endorsement of money in awards to those whose skill 
and progressiveness find expression in better advertis- 
ing and more timely and striking window displays. 

The most recent special week contest inaugurated by 
a manufacturer occurred during the recent Loose Leaf 
Week of January 6-11 inclusive, when the Wilson-Jones 
Loose Leaf Company of Chicago and New York an 
nounced a loose leaf window display contest open to all 


stationers in the United States, irrespective of what 
loose leaf lines were handled or exhibited in the com- 
peting windows. The terms of the event threw open 


the doors to every stationer and discriminated against 
no manufacturer. Those who competed were required 
to enter photograps of their window displays by a cer- 
tain date. The photographs were then submitted to a 
committee appointed to make the awards. This com- 
mitee was composed of representatives of the trade pa- 
pers covering the stationery and office equipment field, 
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The mimic! it’s a new sort 
of parrot-zsm that the Mimeo- 


graph has brought into the 


world. Atthe great speed of five thou- 
sand copies an hour it exactly reproduces 


typewritten letters, forms, drawings, maps 


and the like. Throughout civilization it is 
used by business enterprises, governments, 
armies, navies and educational institutions 


as a quick means of saving a great deal of 
It works surprising reforma- 


time and money. 

tions in methods and systems. Costs little to install and 
maintain. Cuts printing expenses down to minimum. 
What its great powers of mimicry have done for others 
they may do for you. Booklet ““T” on request —today 
—from A. B. Dick Company, Chicago—and New York 
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| Uhe Three Great 
Remington 
Conservers 


of clerical time and labor are: 





Self-Starting Key Set Remington 
Remington Remington Accounting Machine 


The Self-Starting Remington—which saves /5 to 25 percent 
of time in letter writing; 


The Key Set Remington—which performs a similar service 
in form and tabular writing; 


The Remington Accounting Machine (Wahl Mechanism) 
—which saves 50 percent of time and labor in billing, statement 
writing, ledger posting and other accounting tasks. 





| Remington Typewriter Company 


(Incorporated ) 


374 BROADWAY NEW YORK 
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the following members actively serving: Evan Johnson 
of Office Appliances; P. A. Howard, Walden’s Stationer 
& Printer; Harold K. Vinton, American Stationer and 
Office Outfitter, and Thomas Dreyer of Geyer’s 
Stationer. These gentlemen selected as their chairman 
George J. Cowan of the Dry Goods Reporter and the 
Koester School, Inc., who is one of Chicago’s critics 
on window decoration and is acknowledged to be one 
of the leading authorities in the West in this field. His 
selection was most fitting because of the further fact that 
he has no acquaintance in the office equipment field. 
This committee held its final meeting in Chicago re- 
cently and announced the winners as follows: 


The Prize Winners. 

First Prizes—$100 Liberty Bonds— 

Pioneer Bindery and Printing Company, Tacoma, 
Wash. 

Western Lithograph and Office Supply Company, 
Wichita, Kans. 

John P. Morton Company, Louisville, Ky. 

S. C. Toof & Co., Memphis, Tenn. 

A. W. McCloy Company, Pittsburgh, Pa. 

Second Prizes—$50 Liberty Bonds— 

Lowman & Hanford Company, Seattle, Wash. 

Louis F. Dow Company, St. Paul, Minn. 

Horder’s Stationery Stores, Chicago, III. 

The J. W. Burke Company, Macon, Ga. 

Royal Ribbon and Carbon Company, New York, N. Y. 

Third Prizes—$10 in War Savings Stamps— 

Kilham Printing & Stationery Company, Portland, 
Oreg. 

Out West Printing & Stationery Company, Colorado 
Springs, Colo. 

Dixon, Fish & Co., San Francisco, Calif. 

Mission Office Equipment Company, Santa Barbara, 
Calif. 

Schwabacher-Frey Stationery Company, San Francis- 
co, Calif. 

Maverick-Clark Lithographing Company, San Antonio, 
Texas. 

F. P. Burnap Company, Kansas City, Mo. 

Milburn & Scott Company, Beatrice, Nebr. 

Garcia Stationery Company, New Orleans, La 

Pantagraph Printing & Stationery Company, Bloom- 
ington, III. 

S. D. Childs & Co., Chicago, III. 

Stevens, Maloney & Co., Chicago, III. 

The Buntell-Roth Company, Dayton, Ohio. 

The Tisch-Hine Company, Grand Rapids, Mich. 

Adams, Cushing & Foster, Boston, Mass. 

Harrison & Van Fleet, Trenton, N. J. 

Howland Company, Boston, Mass. 

The Falconer Company, Baltimore, Md. 

Gustave Fischer Company, Hartford, Conn. 

In making the awards four factors were carefully con- 
sidered and rated as follows:— 


Cee RED | its Madea can xa teas 25% 
Harmony of Arrangement 29% 
General Publicity Value 25% 

25 O7 


General Neatness ae: Ferre 
Honorable Mention. 
Among many photographs considered a number of 
capital displays appeared, which were accorded honor- 
able mention. Those receiving this recognition are: 
Wenatchee Printing Company, Wenatchee, Wash. 
Meyer & Thalheimer, Baltimore, Md. 
W. H. Hoskins Company, Philadelphia, Pa. 
Rockford Office Supply House, Rockford, III. 
Springfield Office Supply Company, Springfield, Mass. 
W. Reid Gould, New York, N. Y. 
Carlson Brothers, Moline, III. 
Edw. H. Keller, York, Pa. 
Stevenson & Marsters, Brooklyn, N. Y. 
Baker Printing Company, Newark, N. J. 
The Foreman-Bassett Company, Cleveland, Ohio. 
Cameron, Amberg & Co., Chicago, III. 
The Webb-Biddle Company, Cincinnati, Ohio. 
A. Carlisle & Co., Reno, Nev. 
Phillips Book Store, Bozeman, Mont. 
Isaac Upham Company, San Francisco, Calif. 
The Rocky Mountain Bank Note Company, Denver, 
Colo. 
Ramona Book Store, Santa Barbara, Calif. 
Cunningham, Curtis & Welch Company, Los Angeles, 
Calif. 
Corlies, Macy & Co., New York, N. Y. 
George A. Mullin Company, Cedar Rapids, Iowa. 
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Trade Your Chairs 
for Friendship 


as well as your legitimate profit 
for handling furniture of merit. 
Users of Conrades Chairs have a 
friendly feeling toward the seller, 
that helps profits in the office sup- 
ply department as well as with 
the furniture. 


No. 2737X 





Conrades Chairs, 
Stools and Settees 


are accepted in offices as repre- 
senting a maximum of quality 
and comfort. Your office equip- 
ment stock is incomplete if it does 
not include Conrades Products. 
Write for the Conrades Chair 
Catalog. 


Conrades Mfg. Company 


Second and Tyler Sts. St. Louis, Mo. 
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WASTE. BASKET 


Fire Preventative 
Indestructible 
Sanitary 
Litter-proof 
Handsome 


Guaranteed for 10 years. 
Supplied with or without openings. 
Two sizes. Many Finishes. 


Manufactured only by 


ERIE ART METAL 
COMPANY 


ERIE, PA. 
New York Office, No. 30 Church St. 
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The B. F. Wade & Sons Company, Toledo, Ohio. 

Kistler Stationery Company, Denver, Colo. 

The Faithorn Company, Chicago, III. 

The growth of the loose leaf industry in the past 
twenty years has been almost phenomenal. Probably no 
line of merchandise adapts itself so well and so advan- 
tageously to the needs of so many different lines of 
business as loose leaf. Time was, when one thought of 
loose leaf, one pictured a ledger or a binder or a ring 
book, but today the number of loose leaf devices and 
forms needed in every business is legion, and the pos- 
sibilities of the industry have hardly yet been opened 
up. A national contest such as the one mentioned above 
adds impetus and encouragement to the entire loose 
leaf business and to the office equipment field generally, 
and helps to show dealers the possibilities of develop- 
ment which exist in a properly managed loose leaf de- 
partment. 

Philadelphia Gets a New Industry. 

The Barrett Adding Machine Company, whose general 
offices for sometime past have been in the Bulletin build- 
ing, Philadelphia, and whose plant has been located at 
Grand Rapids, Mich, have recently leased a considerable 
portion of the building at 1208-1216 Race street, Phila- 
delphia, and are about to remove their factory to this loca 
tion where they have space and facilities at their com- 


1 


mand for the development and extension of the business, 





BUILDING IN PHILADELPHIA WHERE NEW PLANT OF 
BARRETT ADDING MACHINE COMPANY IS LOCATED. 
UPPER FLOORS DEVOTED TO MANUFACTURING 
AND FIRST FLOOR TO OFFICES. THE COM- 
PANY IS OCCUPYING A CONSIDERABLE 
PORTION OF THE BUILDING. 
and where they have installed new and up-to-date ma- 
chinery for the manufacture of portable adding machines. 
The general offices, heretofore in the Bulletin building, 
will be removed to the first floor of the Race street build- 
ing after the premises are suitably remodeled for this 

purpose. 

The company’s officers are: John Gribbel, president; 
Robert P. Hooper, vice president; James G. Leiper, Jr., 
treasurer, and E. Passmore, secretary, all of whom are 
men of experience in the manufacturing and marketing 
of office appliances and kindred devices. The general 
sales manager of the company is W. C. Gookin, and the 
manager of works is C. V. Wilgus. 

Hoskins’ Employees Will Summer at Shore. 

Arrangements are being made by employees of the 
Hoskins Company, Philadelphia, Penna., to lease a bun- 
galow at Ocean City or Wildwood, which will be used 
for week-end trips and vacations. 
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Complete information about the day’s business 
Just as soon as you want it 


That’s what a modern National Cash Register will give you. At 
closing time a glance at your register will show many things: 


Total amount of merchandise sold. 

Total cash received for goods. 

Amount of your charge sales. 

Detailed record of cash received on account. 
Detailed record of cash paid out. 

Amount of each clerk’s sales. 

Number of customers each clerk waited on. 

Total number of transactions made during the day. 


©OVOQOSOOLONO 


All these figures are there before you—absolutely accurate and reliable 
because they have been recorded by modern machinery. 


You cannot afford to be without the valuable information 
that an up-to-date National Cash Register will give you. 
The National Cash Register Company 


Dayton, Ohio 
Offices in all the principal cities of the world 
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lobe-Wernick 


~Office Equipment ~ 


Built to Endure’ 


The Famous “2000 Wood Line” 
In Use All Over the World 


P Nye cme Edge design—in quartered oak, dull finish, or 
a beautiful native wood which it is difficult to distinguish 
from mahogany—makes office fittings of the very highest tone 
in wood. All the units—and there's one for every possible 
office need—can be securely fastened together without the aid 
of tools, and completed with End Panels. 

The Files have the improved Globe-Wernicke Side Extension Slide 


that is as perfect as human ingenuity can make it. Every drawer pulls 
out and closes so smoothly you are unconscious of the act; it never dis- 
turbs your mind from the papers you are consulting. 

Send for Illustrated List showing the various Sections. Ask for Catalog 


No. 818A also a copy of “Filing and Finding Papers,” a book every 
Executive should have at hand. 


The Slobe-Wernicke Co. 


Originators of Sectional Bookcases and Filing Cabinets 


Manufacturers of Sectional Bookcases; Sectional Filing Cabinets, Wood and 
Steel; Commercial Stationer’s Supplies; Steel Safes; Disc Record Cabinets, etc. 


Shows one End Panel in place and the other “er : Branch Stores: New York, Chica i ia, S 
+ > go, Philadelphia, St. Lor 
ready for piaciny Cincinnati, U. Ss. A. Boston, Washington, D. C. Agencies in over 2,000 cities ai 


























1438-4 in. wide 161-2 in. wide V. L. Unit 19 1-2 in. wide V. C.Unit With 4 

No. 20406 V. No. 2041 V. With three No. 2042 V.C. three Cap (files wide No. wide N 
B. Unit, Bill L. Unit, Letter Letter Files Unit, Cap. size and six Legal 2048 Unit 2044 Unit 
size. With size. With 4} and 4 Files for With 4 vertical Blank drawers. With 10 With 8 dou- 
5 Vertical Vertical Files Szé or 426 Files for cap double $x5 ble 426 Card 
Files for for correspon- cards. sized papers, Card In- Index Files. 
bills, vouch- dence, ship- legal blanks, dex Files. 

ers, pam- ping tickets, magazines, etc. 

phiets, ete. clippings, etc. 


Besides the above, the *‘2000’’ Lineincludes: Unit No. 2045, having seven double § x 8 Card Index Files; Unit No. 2049, 
having twelve document compartments; Unit No. 2047, having 24 Legal Blank Files; Unit No. 2051, an office wardrobe; 
Unit No. 2048, having adjustable roller shelves. 


The Steel Line, equivalent to this and having the same units, is the ““7000 Steel Line.’ 
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Underwoods Delivered 


Prices Guaranteed 

You satisfy your customers and 
protect yourself. You know the 
big demand and scant supply for 
Underwood Typewriters. We 
can supply your wants. You are 
safe in stocking up, as we are so 
certain about the market that 





| We Guarantee the Price 


until April 1, 1919. We promise 
to pay you in cash for the amount 
of any drop of any and all Typo- 
rium Underwoods ordered now 
that are not sold or rented prior 
to April 1, 1919. 


Typorium Rebuilts 








LEARNING A LIVELIHOOD FROM THE PAL OF THE MA- 
CHINE THAT ENTERTAINED HIM IN THE TRENCHES. 
Photo by Chicago Tribune 


New Vocations for Maimed Soldiers. 

Soldiers injured and maimed in action are being taught 
new occupations in the Wendell Phillips High School, Chi- | 
cago. The local board of education has formed special 
classes for the instruction of men whose injuries have 
incapacitated them for the work which they left to enter 
the military service. The pictures show some of the 
men diligently practicing at typewriting and dictating 
machine transcription. - are stripped to the frame and 

[Twelve vocational courses are open to the soldiers at- ante aie laced with 
tending the Wendell Phillips school. It has been sug- | worn parts are replaced with new 
gested that the time-honored copy sentence, “Now is the | ones. If any part, no matter how. 
time * | ” should be revamped a > 9 Mg is ~ expensive, shows signs of wear, 
time for all good men to come to the aid of the injure it is replaced. All type, typebars 


soldiers.” At any rate, it is expected that when the stu- : D 
dents have recovered sufficiently to enter the business and important bright work are 




















field with their new accomplishments there shall be no | renickeled. The frames are re- 
eer ete br ane remunerative places for them in the | enameled, relettered and _ re- 
Ss a Ss ) Be . . . 
striped. The result is the ma- 
chines look like new, and are 
practically as good as when they 
first left the Underwood works 
originally. We guarantee the quality 
as well as the price. 
| Use the Coupon 
and get particulars about Typorium 
Rebuilts and our confidential price . 
list. If you have never sold rebuilt Le 
typewriters, this is the time - 1 
to get into the business. aoe i 
You increase your profits 
by adding service tr Typewriter 
business men. oe Emporium, | 
me 34-36 W. Lake St., Chicago, I. | 
oe Send me at once a copy of your Confi- | 
pT a dential Price List No. 1 to dealers, describ- 
oa ing and pricing your Typorium Rebuilt Underwoods. | 
J 
| Name : ‘ : TeTrTrTTiLTiTrTcTT. he, j 
=— | Street Number terre eeeken ' 
SHARPSHOOTING, BUT ON THE WAY TO MACHINE GUN | 


‘ity res ov ae 00000 ebb soe see Cn Oh ae nae eee . 





SPEED IN TYPEWRITING. | 


Photo by Chicago Tribune 
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—— Se = Japanese Calls for Co-operation. 


—<—<$$_—__—_——_ monet R. Yamashina, of the Tokio Chamber of Commerce, in 
—— | a recent New York interview said: 

“I wish to spread the propaganda of a hand-in-hand 
relationship. Japan and this country must work together 
in promoting Mongolia and her neighbors. It gratifies 
me to say that everywhere I have received the warmest 
and most courteous welcome. I have been especially 
| astonished at the large scale on which things are done 

in America.” 














Bowler Takes Ediphone Agency. 


+ 
J. L. Bowler has just been appointed distributer for the 
ue anne s If Ediphone dictating machines and accessories He suc- 
ceeds Hornberger, Schmidt & Co., who have been the 
distributers of that product in the San Antonio, Tex., 


district f ne time. 
and overalls would not ciue de Wak tee anes Mr. Bowler has been the sales 


manager of the dictating machine department of Horn- 


be very dignified apparel for a | tercer. Schmitt & Co. 


Mr. Bowler avers that he is forty years old, but doesn’t 


business representative calling look it and doesn’t feel it. His likeness proves one part 


of the aforementioned double-barreled assertion. He has 








upon his customers. ) a 


| 


A letter head is the silent business rep- 
resentative of the firm whose name ap- | 
pears upon it, and an inferior or ill- 
chosen paper is as unpardonable as the 
flannel shirt. 





BERKSHIRE 
TYPEWRITER 
PAPERS 





are made in such a wide variety of 
weights, tints and finishes as to offer 
a satisfactory selection for every con- 
ceivable purpose of commercial cor- 








respondence. 
J. L. BOWLER AND HIS DOG “PUPPO 
one wife and his only other affinity is the office equipment 
profession. He is an optimist and has two hobbies—golf 
Sample book sent upon request. and a bulldog. We are obliged to take the golf on faith— 


but he gives us a picture of the dog. 


Record in Saleswork. 


ry. 7 Y - Jerome Kennedy, of the Chicago office of the Monroe 
THE EA I N, CRANE & PIKE Co. Calculating Machine Company, has won the S. B. Monroe 


TYPEWRITER PAPER DEPARTMENT prize, as well as the Ralph Emery prize. He has made the 
pa gah oi best record ever made by one man in Central Division 
PITTSFIELD, MASS. Mr. Monroe is one of the directors of the Monroe Com 


pany, as was also Ralph Emery before his death last 
December. 
Envelope Concern Owned by Employes. 
The Sewell-Clapp Envelope Company, at its annual 
meeting January 30, adopted a reorganization plan which 
places the ownership of the corporation in the hands of 
the employees. The officers elected were: M. D. Strong, 
president; H. T. Hyatt, vice-president; John J. Allen, sec- 
~ : RE aE TF A TT retary; Aubrey S. Criner, treasurer. The foregoing of- 
= am = SOS eet SR ficers, with Mr. Clapp as chairman, constitute the board 
— ARES 0 STS AE of directors. 
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The DICTAPHONE— 


for Letter- Writing 


Its Simplicity Saves Money 


The Dictaphone saves American business thousands 
of dollars every day because hundreds of offices use 
it, and it cuts the cost of each letter one-third. 


Big offices and small offices in every line of trade 
find that The Dictaphone is the most economical letter- 
writing system. 

The Dictaphone gives large volume at low cost 
because it’s scientifically simple, mechanically perfect, 
dependable, quick, and easy to use. 


nt 


if 15-Minute Demonstration 


To convince yourself that The Dictaphone will reduce the cost of your 
letter-writing, phone or write The Dictaphone branch office nearest you 
for a 15-minute demonstration in your office, on your work. 

e 


TENG TAPAVNE 


Registered in the U. S. and Foreign Countries 


Dept. 119-C Woolworth Building, New York City 
Branches Everywhere Write for Booklet, ‘‘ The Man at the Desk”’ 


There is but one Dictaphone, trade-marked “The Dictaphone,”” made and merchandised by the Columbia Graphophone Company 
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MOTION SAVING 


in the performance of every mechanical task is 
the ‘“‘big idea’’ in this day and age. 


The Smith Premier 
‘Typewriter 


has been justly called ‘‘the motion saving’’ 
typewriter. 

Because o7/y one motion is required to print 
any character on the keyboard—whether capital 
or small letter. 

Because only one motion—quick as a wink— 
is required to bring the carriage to the exact 
starting point for writing any indented line. 

These two Smith Premier features—the 
SINGLE KEY and the SELF-STARTER— 


are triumphs of motion saving in typewriter 


mechanics. 
Smith Premier Typewriter Co., Ltd. 
6 and 7 Queen St., Cheapside London, E. C., England 


MMO 
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How a Big Manufacturer Uses Office; 


- " .e An Instructive Article on the Use of! 
Mac h ines Modern Office Machinery in an Import 


ant Manufacturing Plant By A. As 
Keiser, Office Supervisor of the National 
PTH EL i Ml Cash Register Company. Dayton, Ohio. \ 


AVING human energy is one of the cornerstones ot 
S the organization of which the writer has the honor to 
be a member, and it is one of the guiding principles 
in the life of John H. Patterson, its president. This com- 
pany is a consistent, practical and liberal user of other 
time and labor saving appliances in its factory and offices. 
“Improved machinery makes men dear—their products 
cheap,” is a favorite maxim at the factory where Mr. 
Patterson is the controlling and directing head. Every- 
where throughout the entire plant machines and devices 
will be found to enable workers to do better work, as 
well as to make the work more pleasant and easier for the 
worker. This is true, not only in the factory, but in all 
the offices as well. 
Office Standardization Plans Worked Out. 

In establishing an Office Systems Department this com- 
pany is working out its own plans of office standardiza- 
tion. The exceedingly vexing problems of office detail 
and system are handled by this department. As the name 
implies, the department is charged with the responsibility 
for the smooth and efficient operation of office systems. 
In addition, it supervises all office purchase requisitions, 
locations of offices, equipment, furniture and office ma- 
chinery. 

The men of this company have assumed the responsi- 
bility of establishing their own efficiency standards and 
the results after a few years of practical operation are 
very pleasing. Wherever possible machinery has been 
installed to make the work easier and more pleasant, as 
well as uniform and efficient. 


Handling the Mail. 


An example of the way things are done at this Dayton 
factory, is the manner in which mail is handled. When a 
letter arrives at the factory it is first delivered to the 
government sub-station, located in the main office build- 
ing. The postal authorities deliver the mail to the fac- | 
tory mailing department. Here it is sorted and that ad-| 
dressed to individuals is not opened. Letters of standard 
sizes that are addressed the company are fed into a 
mechanical letter opener that can handle as many pieces 
of mail as the operator can feed it. Usually it takes about 
15 minutes to open 2,000 letters. A keen knife edge shaves 
off an infinitesimal part of the envelope, and the letter is 
open. The machine is provided with safeguards so there 
is no danger of the operator getting his fingers “shaved.” 
In the course of an average day about 5,000 pieces of mail 
are received. 

Mail is distributed by a force of six messenger boys, 
who make their initial delivery at 7:00 in the morning. | 
They deliver to all parts of the factory, the round trip | 
taking about one hour. There are approximately 175} 
places where mail is delivered and collected. 

All outbound mail is taken to the mailing department | 
and sorted. All first-class matter requiring a three-cent | 
stamp, and contained in standard size envelopes, is run 
through a motor driven mailing machine. This machine 
seals the envelopes and affixes a three-cent stamp, perform- | 
ing either or both operations at the will of the operator. 
\bout 2,000 envelopes are run through this machine each 
day. Collections of mail are heaviest in the late afternoon, | 
and the machine enables the mailing department to get the | 
work done promptly and on time. In addition to its great 
onvenience, it is estimated that this machine saves the 
time of one person for three hours each day, or a total 
of nearly a thousand hours a year. 

Stamps in rolls of 3,000 are used with the machine. A| 
stamp perforator cuts the letters N C R in all stamps| 
used here. It is interesting to note that the average post- 
age bill of this company for the past ten years has been 
$109,291.30 a year. A postal scale so constructed that one 
can instantly learn the amount of postage for any and 
all parcel post zones for any article weighed, is a great 
‘onvenience and time-saver. 


Other Communication Methods. 

\ll telegrams and cablegrams for the company are 
received and sent by the telegraph division of the mailing 
department. About 100 messages are handled each day. 

The telephone division has standard telephone equip- 
ment such as is found in an ordinary city office. Included 













By the 


Simple Turn 
of a Lever the 


Not only Adds, but Subtracts, Divides and 
Multiplies as easily as other machines ADD 


When you went to school and wanted to find the 
difference between 8 and 3, were you taught to sub- 
tract 3 directly or did your teacher tell you to use 
some roundabout method such as the adding of the 
complement to secure the proper answer—§ ? 





Naturally you were taught the first method— 
“The Straight Line from Problem to Result.” Because 
this principle has been followed in the construction of 
the Monroe Calculating Machine, it can be used effici- 
ently by anyone in your employ without special 
training in handling all figure work, from the simplest 
to the most exacting. 


The Monroe has a TWO-WAY mechanism. 
The forward action Adds and Multiplies. The reverse 
action Subtracts and divides. In multiplication, you 
have before you in the machine, the Miultiplicand, 
Multiplier and Product. In division, the Dividend, 
Divisor and Quotient are shown. 


These are some of the reasons that make the 
Monroe the big money-and-time-saver in the world’s 
business. 


Mr. John J. Merrill, Tax Commissioner, State of 
New York says: 


“The investment of less than $3,000 in your 
machines resulted in a net saving this 
department in one year of at least $85,000.” 


The SHOW ME Coupon-Mail it today 


To Monroe Calculating Machine Co., Woolworth Bidg., N. Y. 
Without cost or obligation. (Check item desired): 

C Please send us a copy of your Book of Facts. 

0) Send special literature covering our line of business. 

[) Show us how our present employees can use the Monroe Calculating 


Machine. 
Firm Name...... 000000 06enecebeedeeeseanentannnnnen oodccccccccscoeseud se 
Endividual’e Mame ..ccccccoccecepesesevesace wecensccessebocs os ceccccesooes 
BABCOOE «.. » <0scncccsviancesstubinscaniaimaeel Pn we 
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The Investment Value of “Allsteel”’! 
Office Furniture--- STEEL --- Filing Equipment 


ONSIDER the qualities which make 
GF Allsteel Office Furniture and Fil- 
ing Equipment preferred as an invest- 

ment. 

Under constant daily usage, Allsteel 
retains its clean cut lines, its freshness of 
appearance. It looks ever-new. 

It is not fuel for fire; it resists fire, 
affording protection for 
valuable records and docu- 
ments. Heat, cold, mois- 
ture, or other fluctuations 
of weather and humidity 





have no effect on the smooth, easy oper- } 
ating qualities of its drawers. : 

Allsteel will not warp, it will not sag J 
—on the contrary, it looks to be, and is, 
the acme of business efficiency in the filing 3 
and storage of records. 7 

Investigate its value to you asa business § 
investment. : 


Write for a copy of ; 
“The Allsteel Catalog.” | 






Equipment 


ea a 


feb DSS ieee os 
Co. y 
ee 








Youngstown, Ohio 


Branches: 


New York, Boston, Chicago, Washington, Atlanta, Seattle 
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GF “Allsteel’’ Filing Equipment 
Lends Character To The Office 


’ ‘HE impression made by the “Allsteel’~equipped office is a distinct asset to any 





business. Its neat lines and quiet distinction are self-evident. Its compact, space- 

saving design looks business-like. It appears to be—and it I1S—eminently 
convenient, desirable, and reliable for the housing and protection of business records 
and documents. 

The fact that it is “Allsteel” implies safety and security. 
“‘Allsteel” does not burn. It is proof against rats, mice, and 
vermin. It retains its efficiency under all conditions of 
weather, climate, and heating systems. 

This is the age of steel. On every hand, steel is re- 
placing less desirable materials, and the fabrication of steel 
has developed until now steel is used wherever strength, 
permanence, protection, and lasting efficiency are _ 
considerations. ' 

It is therefore logical that your office furniture a=» 
and filing equipment should be “Allsteel.” 

The “Allsteel” Line is complete 
and contains all types of filing and 
storage equipment, from which you can 
select, for prompt delivery, the forms 
most needful to your business. Stand- 
ardization has made it possible to pro- 
vide the proper “Allsteel” equipment 
for all offices, both large and small, and 
the growing business starting with “All- 
steel” can add to its equipment when- 
ever the need arises, with more sections 
or new units that match. 

“‘Allsteel” has every good quality 
that you require for your office. It has 
many features that should recommend 
it highly to you as an investment. 
And a factor worth remembering is 
that “‘Allsteel” is made in a factory 
where but one standard of quality is 
known or recognized—and that 
standard is a high one and it is main- 
tained. 

































The “Allsteel” Catalog should be 
on your desk. 
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The General Fireproofing ©&. 


Youngstown, Ohio 
Branches: New York, Boston, Chicago, Washiagton, Atlanta, Seattle 


re Si Ly 





Dek eA Re Re Sy SR a ee 








OFFICE APPLIANCES March, 1 






































Complete and Practical in every Detail 





The Noiseless Typewriter 


100% NOISELESS 


Highly commended by well-known representative concerns 
after exhaustive tests, resulting in repeat orders and standardiza- 


tion of equipment. 


The practical Noiseless mechanical construction not only 
insures a permanent noiseless result, but also increases durability 
by preventing the usual excessive wear and strain caused by the 


hammer method of typewriting. 


Our catalogue will interest you. Send your address and 
we will mail you a copy at once. 


THE NOISELESS TYPEWRITER COMPANY 


General Sales Offices: Factory: 
253 BROADWAY, NEW YORK, N. Y. MIDDLETOWN, CONN., U. S. A. 
Sales Offices: 


MEW YORK CHICAGO PHSLADELPHIA WASHINGTON BOSTON BUFFALO 
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in this is the calculagraph, a machine that makes an exact 
printed record of the time on all long distance calls. This 
information is used in order to check up the bills of the 
‘phone companies at the end of the month. 

The auto call is a clever device operated from the tele- 
phone exchange. This appliance has places for fifteen 
different calls and controls bells throughout the factory. 
When Mr. Jones is wanted, the operator plugs in his 
place on the auto call and the industrious mechanism im- 
mediately causes all bells to sound his call, working on 
the same principle as a city fire alarm. For example, if 
Mr. Jones’ number is fourteen, the bell would tap once 
and then four times. This is repeated at frequent inter- 
vals until! Jones calls up to find out what is wanted 


How Mail Is Addressed. 

The Addressing Department, sometimes called the Of- 
fice Service Department, occupies the entire fifth floor of 
the office building, being one of the largest departments 
and employing only girls. 

The work of this department is varied, including in a 
general way the following: 

Maintenance of mailing lists. 

Addressing and mailing of advertising matter 

Handling of all duplicating work. 

Transcribing phonograph records. 

Also this department supplies extra help in the way of 
clerks, typists, and stenographers when needed by other 
departments. 

In the Mailing List Division of the Addressing Depart- 
ment there are at the present time approximately 650,000 
merchants listed, whose names are gathered from various 
sources and transferred to metal plates by use of grapho- 
type or embossing machines. These frames, including the 
embossed name, are so arranged that they can be tabbed 
for classification purposes, thus making it possible by the 
use of the addressograph to select mechanically any one 
or all of the classification. 

In the Mailing Division of the Addressing Department 
after the envelopes have been addressed they are mechan- 
ically hand-stamped and the material is enclosed. A ma- 
chine for mechanically folding and another for mechanic- 
ally stamping the envelopes are maintained. Also, in this 
division all form letters are filled in by typewriter. 


Producing Circulars, Etc. 

In the Duplicating Division of the Addressing Depart- 
ment is maintained a group of mimeographs and multi- 
graphs. Also this division has charge of all addresso- 
graph work. The mimeographs are used for a portion of 
the general factory and office forms, and work of a bul- 
letin nature. The multigraphs are used where it is neces- 
say to have a more perfect imitation of typewritten work. 
Both automatic and hand feed machines are used. 


Dictating Machines Used. 

In the Transcribing Department are located the tran- 
scribers of phonograph records and the miscellaneous 
typists and stenographers. By the maintenance of this 
department, it is possible to reduce to the minimum the 
number of typists and stenographers throughout the of- 
fices, yet the company does not follow the plan of hav- 
ing all stenographic and typewritten work done in one de- 
partment. By the use of a continuous messenger service, 
it is possible to reduce to the minimum the number of 
times that the employees of this division have to leave 
their desks. The work is gathered from all the depart- 
ments of the office division, brought regularly to this de- 
partment, and then delivered when completed. Also, in 
order to facilitate the work of the girls in this department, 
devices are used which hold the copies directly in front 
of the typists, reducing eye strain and making it possible 
to reproduce the work more accurately. 

In fact, it is the aim of the Addressing Department, as 
well as other departments, to use every modern appliance 
that will accomplish better results. 


Bookkeeping Made Easy. 

In the Comptroller’s Department will be found many 
very ingenious machines and devices. A mechanical book- 
keeping machine, or rather several of them, are used for 
a considerable part of the keeping of the books. Their 
great advantage lies in their unfaltering accuracy and the 
number of copies of records which can be made with one 
operation. 

Various types of mechanical calculators are used, the 
types of machines differing according to the nature of 
the work. 30th hand and electrically-operated adding 
machines are used and a duplicator is used when it is 
desired to have more copies than are made by the ordinary 





Real help 


from Edison 


Get your mail out on time’ 


More work produced with less 
work done. Edison gives you The 
Ediphone, trained and educated to 


the minute, for every emergency 
service. 


It's the simple efficient dictating 
machine—already writing more than 
a million Better Letters a day for 
American business men. 


At your service. Call up and say: 
“I want to dictate one letter The 
Ediphone Way.” 





THE GENUINE 
EDISON DICTATING MACHINE 


Edi 


BUILT BV EDISON FOR BE LETTERS 


THOMAS A. EDISON, Ine. 


Orange New Jersey 


SERVICE EVERYWHERE 
Phone or Write the Nearest Edison Office 
Ask for Edison’ s 


Better Letters 
Magazine. 
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“Fulton Faultless’’ 


F 








“Quality” “Service”’ 


O INSURE the 


trade a square 
deal and fullest sat- 
isfaction, every pro- 
duct of our factory 
is rigidly inspected 


and is guaranteed 


against defective 


material and faulty 


workmanship. 


ULTON SPECIALTY 
COMPANY 


Manufacturers of Labor-Saving 
Office Necessities 


E. R. UNDERWOOD, Pres ELIZABETH, N. J. 


Rubber Type Business Outfits 
Self-Inking Stamp Pads 
Non-Blurring Stamp Pads 
Elite(Wood Base) Stamp Pads 
Line Daters 

Band Numberers 

Sign Markers 











machines such as the typewriter, billing machines or 
bookkeeping machines. 
All Kinds of Records Tabulated. 

A set of tabulating machines to take care of sta- 
tistical information of all kinds is one of the most in- 
teresting of all the mechanical appliances at this factory. 
These machines are almost uncanny in the things they 
do. Cards are ruled and printed to cover all kinds of 
general statistical information from the number of cash 
registers made to the number of a certain kind of cash 
register sold by the agent at Shanghai, China. A card is 
used for each register made and a girl operates a small 
punching device and punches round holes in the card at 
various places. Each hole represents some information 
concerning the cash register, its sale, the agent who sold 
it, type of machine, detailed information concerning the 
machine. terms of purchase and _ other’ miscel- 
laneous sales _ statistics. When the cards. have 
all been punched they are ready for the _ tabu- 
lating machines which classify the cards at the 
will of the operator. Any desired information is classi- 
fied and obtained at the rate of more than 100 cards per 
minute. The sorting is done by means of the little holes 
punched in the cards. Another tabulating machine con- 
tains adding counters and quickly provides statistics re- 
garding volume of business and other work requiring me- 
chanical calculation. 


Tools With Which the Cashier Works. 

Our Cashier’s Office is equipped with nine-reel counte: 
cash register, and all the money received by the 
company passes through the register. Incoming checks 
are registered and at the same time the exact 
amount is printed on the envelope or letter accom 
panying the check or draft. The letters are then sent to 
the Comptroller for entry of the amounts in the books 
The cash register, having nine banks of adding wheels, 
enables the Cashier to classify his receipts into nine divi 
sions. The accounting division is divided into geographi- 
cal sections and the Cashier is therefore able to furnish 
each section with an individual deposit. The cash regis- 
ter is also used in making up the bank deposits. The 
company carries accounts in more than one bank, and the 
several adding counters in the register facilitate the mak 
ing up of the bank deposits, and at the same time provides 
a check on the accuracy of the additions. 


Checking the Checks. 

Another cash register is used to tabulate and record 
mechanically all checks issued by the company. The 
checks are sent to the Cashier for his signature and ar¢ 
run through a register which prints the amount of the 
check on its face. This is an added safeguard. The big 
advantage of the system is that when the check is regis- 
tered, it is also classified, or rather the amount of the 
check is classified. The nine separate adding counters i1 
the register provide for eight main classifications and a 
miscellaneous classification. By the use of this register, a 
total of all expenditures, with nine classifications, is in- 
stantly available. A report is made to the Treasurer each 
day, giving all disbursements and for what purpose they 
were made. The cash register enables the Cashier t 
secure this information quickly and in a way that is most 
practical. 

The register also checks up with the Comptroller on all 
checks issued. Since they must pass through this regis- 
ter, the grand total must agree with the Comptroller’s 
total, as all disbursements are approved in the latter de- 
partment. 

All machines used here are not mere mechanical de- 
vices. Many of them described in this article are mar- 
velous appliances that are the products of the best brains 
in America and in the world. Their chief value is in the 
service they are rendering all mankind, by which auto- 
matic machinery lifts much of the burdens of fatiguing 
labor from the shoulders of the people of the world. 





Wilson-Jones Employees Study Americanization. 


Classes for the instruction of employees in the require 
ments for United States citizenship are held twice a week 
after the close of the factory of the Wilson-Jones Loose 
Leaf Company, Chicago, Ill. Upon being prepared, tl 
men are allowed to report to the naturalization bureau 
during working hours, to take out their first papers. The 
outcome of the efforts of the company to Americanize 
its employees is that all are full-fledged citizens. or rate as 
resident aliens under the terms of the Federal income tax 
law. 
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Caution asks: 


“WHAT ARE 
RECORDS WORTH?” 


The records in files. The papers in and on desks. The hundred 
and one books and documents in the offices of your customers— 
what are they worth? What price could be placed on them? 


Part with them? Certainly not! Business couldn’t go on without 
them. But are they protected against the countless hazards that men- 
ace them every hour? What protection do you sell? 


THE SAFE-CABINET 


“‘The World’s Safest Safe’’ 


THE SAFE-CABINET has been the deciding factor in 
the continued life of hundreds of businesses. It alone 
merits your recommendation to the business and profes- 
sional man of your community. 

The highest endorsement of the Underwriters’ Labora- 
tories has been awarded to THE SAFE-CABINET under 
their new and severe fire test requirements. It is the first 
and only container to bear the Class “A” and “B” labels 
issued by these authorities. 

Caution says: “Your responsibility to your customers 
and friends demands that you make a thorough investiga- 
tion of THE SAFE-CABINET, its efficiency and the many 
features that have made it “The World’s Safest Safe.” 

An advantageous sales opportunity awaits you. Write for details. 


THE SAFE-CABINET COMPANY 


Originators and Sole Manufacturers of THE SAFE-CABINET 
128 Green Street, Marietta, Ohio 
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Model No. 12 
The only printing calculating machine 
made in the world. A recheck is not 
required. 
[T prints the multiplier, multiplicand and 
product. 





IT prints the dividend, divisor, quotient 
and remainder. 


IT prints debits and credits taken off at 
the same time. 

IT prints the gross, tare and net. 

IT performs and prints division and mul 
tiplication at one operation. 


IT performs and prints multiplication and 
subtraction at one operation. 





IT is a noiseless machine for desk use. 





Model No. 10X 


A low-priced calculating machine to 
meet the ordinary business require- 
ments. 


IT performs multiplication and division 
with great speed and accuracy, be- 
cause the multiplicand and divisor 
are only “set” once. 





IT is a superior non-listing adder be- 
cause of the double check on your 
work. 


IT has a ten dial capacity. 


IT is light in weight—23™% pounds. 





IT is an efficient calculating machine at 
an astonishingly low price—slightly 
above the price of a standard type- 
writer. 


Barrett Adding Machine Company, Philadelphia, U. S. A. 


ENGLISH AGENTS—The Muldivo Calculating Machine Co., 
Albert Buildings, 48 Queen Victoria St., London, E. C., England 
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An Antidote for Pessimism. 


From a Speech Recently Made by Morris 

Sanford, President of the George A. Mullm 

Company, Cedar Rapids, la., Before a Local 
Insurance Club Recently. 


E are inclined to agree unreservedly with Mr. San- 
WV ford in his eftort to counteract the views of those 

who see disaster looming ahead. We need good 
judgment and careful thought; but we see no disintegra- 
tion either our ideals or our cherished institutions. 
With wise and conservative guidance the world is safe. 
Violence will breed reaction. Out of chaos will come 
order; peace follows war, and industry treads on the heels 
of idleness. Mr. Sanford said: 

“I know that pessimism is in style these days. There 
is a type of economist that sees the dreadful danger of 
class wars; the terrible pitfalls of price readjustments; 
that finds weak, foolish and designing men in the political 
saddle. Seeing all these dangers and problems it is not in 
the least unnatural to predicate dire disaster. 

“But these folks forget. They forget we have a great 
sober-minded citizenship made up men who have 
rubbed elbows all their lives, the child of the millionaire 
sitting in the public school beside the child of the hod car- 
rier, the banker’s son going over the top beside the farmer 
boy. They forget that we have a citizenship with a sense 
of humor and the proportion of things and with a knowl- 
edge of one another’s problems. They forget that Amer- 
ican Industry, like American Valor, has in five years past 
wakened tc a new efficiency—has month after month 
accomplished over and over again the impossible. They 
forget that it we have weighty problems we have new 
skill and strength and mastery to solve them. They for- 
get that the American Nation is now in a new sense a 
nation of altruists and that American citizens understand 
and grasp economic problems as they never did before. 
When they see anarchy and confusion in Russia and hear 
its rumble in our own midst they forget that the very 
danger and confusion abroad is making America look to 
her own foundations. They forget that the radical and 
the bolshevist call the great mind of America to sober, 
safe conservatism. 

“When they stand aghast at the selfishness of old world 





ot 


of 


potentates and the more desperate selfishness of red- 
handed bolshevism, they forget that great America is 
altruistic in a way that no people ever was before. They 


forget that a danger may create its own defense, that a 
problem may command its own solution. 

“There are difficulties, there are dangers and terrible 
pitfalls in the way, but despite them all, we are in the 
richest and the safest place on earth. Sober-minded, 
thoughtful men see through all the danger ahead of us 
an era of the truest, most widespread prosperity that the 
world ever saw and they confidently look forward to grasp 
the opportunities for useful service and rich reward which 
it will offer.” 


Interesting Publication from India. 


“Indian Business” is the name of a well-edited and 
handsomely printed publication issued at Calcutta, India, 
owned, controlled and published by T. H. Campbell- 
Howes, publisher of the “Looker-On,” which has been 
heretofore referred to in these pages. We have before 
us, through the courtesy of the publisher, Nos. 5 and 6 
of Volume I for October and December, 1918, respectively. 

The magazine, which contains about 106 pages, exclu- 
sive of the cover, is a review of the political, commercial 
and social activities of India. It is progressive in spirit 
and condenses much information regarding the industrial 
movements, the life and the art of the Indian Empire. 
Political matters are intelligently and, we believe, pro- 
gressively discussed. Matters of social progress and in- 
dustrial co-operation are treated by distinguished authors 
both native and English, while even poetry and history 
are not neglected. The magazine is well illustrated with 
clever cartoons and interesting photographs. Our only 
suggestion would be that, with the wealth of illustrative 
material in India, the publisher would make no mistake by 
illustrating even more freely. 


Mr. Neahr Pays a Visit. 
_J. E. Neahr, general sales manager of the Underwood 
['ypewriter Company, called a meeting of the Central 
Western branch managers of the company the latter part 
of last month. The meeting was held at the Chicago 


office of the company. 
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Get acquainted 
with the Profits 


St. Johns 


makes possible 
for you. 





St. Johns office 
tables have 
clean, business- 
like lines- 
gance 
frills. 


ele- 
without 


They are strong, 
sturdy, rigid, 
durable. 
are made of per- 
fectly seasoned, 
first-grade stock. They are 
finished to withstand hard 
usage. They are guaranteed. 


They 


They are made under the most 
advantageous conditions in the 
largest table factory in the 
world 





There is a St. Johns table to 
fill every need; from the mail- 
ing room up to the kind for 
the ‘front office.”’ 


CATALOG ON REQUEST. 


ST. JOHNS 
TABLE COMPANY 


Cadilla Michigan 
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Superior Typewriter Paper 
and Manuscript Covers 


WELL balanced line consisting 

of Bonds, Laids and Linens, in 
light, medium and heavy weights. 
A line worth your consideration. 
Write us about it. 
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FINE STATIONERY DEPARTMENT 


Hiampshire Paper Company 
SOUTH HADLEY FALLS 
MASSACHUSETTS 


Makers of 
Old Hampshire Bond —— Vellum —— Lawn 
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Four Elements That Inspire Customers’ 
Confidence Collection Departmest, Royal Typewriter 


Company. 


OT many years ago an English judge, in a public 
N address, used as his theme what he considered the 

fourteen cardinal errors of life. At the beginning 
of his speech this jurist claimed the greatest fitness for 
speaking on the subject, because he had committed every 
one of them. 

The first error, as classified, was “To attempt to set up 
our own standard of right and wrong and expect every- 
body to conform to it.”’ 

In the world in which we live, the most beneficial and 
useful education for one’s self, as well as for society at 
large, is contact with our fellow men, or, as Pope so aptly 
puts it, “The proper study of Mankind is Man.” It tends 
to broaden us, make us more tolerant, and, above all, 
causes us to respect the other fellow’s viewpoint. In the 
passing years our varied experiences in life are conducive 
to a change of opinion on a multitude of subjects. We 
learn to have better regard for the rights of others, and 
not to stand out too firmly for what we consider our 
own rights. 

Quite recently, in a discussion with James E. Steedman 
of the New York office, the subject of confidence arose 
and what relation it bore to one’s success. Out of that 
talk developed the conviction that in approaching any 
problem the individual must have confidence in himself 
and be willing to conform to conditions as they are met 
Further, that upon the measure of confidence one had in 
self depended the measure of confidence that could be in- 
spired in others. In addition, that the world gives no 
higher rating to an individual than he gives himself. 

With the above thought in mind, a few words are in 
order in respect to our individual efforts in creating closer 
harmony between sales and collections. It i 
that in anv organization, sales, as such, are vital to the 
well-being of that organization. No sale, however, can 


Ss conceded 


be a complete sale until the money surrounding that 
transaction is in hand. As a matter of fact, the accept 
ance of the sales order, with the complete understanding 
and the entire satisfaction of all parties, is merely the be 
ginning of the relationship between buyer and seller. The 
matter of terms, so far as payment is concerned, is only 


one of convenience. 

\n opinion was ventured in discussing the subject with 
Mr. Steedman, that the four elements of a sale were 
Price, Quality, Service and Terms. And that, while com 
petition could prevail so far as the first three elements 
were concerned, the fourth element did not permit of any 
competition whatsoever. While Mr. Steedman agreed 
with this statement in the main, he preferred to classify 
quality as the all-important factor for first place. In other 
words, quality is the rock foundation upon which to build 
the buyer's confidence, with service next as the corner- 


stone of the structure Then followed price and terms 
At all times, if quality and service stood the test, price 
is incidental \ moment's deliberation will bear out the 


merit of that contention. But the fact still remains that 
the terms of payment do not permit of any competition 


A New Impression About Ink. 

For a great many years mankind has been accustomed 
to receiving all manner of impressions from ink, but the 
average human has little conception of the manufacture 
of ink or its composition. He simply knows that it is a 
liquid—blue, black, purple or red, as the case may be, and 





sometimes green. He conceives of ink as coming in liquid 
form in bottles, variously labeled according to the names 
of such celebrated manufacturers as he usually knows 


He has not, up to quite recently. formed a mental pic- 
ture of ink as a solid, but the solid ink is now here, or 
perhaps it were better to say, the ready-to-use ink sub 
stance is now with us in the shape of tablets which, dis 
solved in water, produce ink. 

A well known New York manufacturer says that practi- 
cally the entire overseas forces of America and many men 
in the Allied armies, were supplied during the war with 
fountain pens, and that many of these men made use of 
ink tablets on account of the small space required to carry 
them. Some of these tablets were made in just the 
right size to fit fountain pens of the non-self-filling style 
so that by the use of a tablet in the ink receptacle and 
the addition of sufficient water to fill it, the soldier was 
soon in possession of a nen-full of ink, which would supply 
his requirements for some days. 
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American Writing Paper Prices of the 
F » A Review of the Conditions in the Writ- 
ut ure ing Paper Market. Stocks are Scarcely 
Sufficient for Domestic and Export Needs. 
By the Secretary of the Writing Paper 

MMT Manufacturer's Association. 


ALUABLE information concerning the paper mar- 

ket is contained in a recent letter by E. H. Naylor, 

secretary-treasurer of the Writing Paper Manufac- 
turers’ Association. It was in reply to a letter by W. C. 
Ridway, secretary of the National Paper Trade Associa- 
tion, in which the following suggestion was made: 

“It would be of value to receive from the writing paper 
manufacturers a statement as regards the present supply 
of paper at the mills, the probable tendency of prices for 
the ensuing year, and your opinion as regards the market 
situations for the ensuing year.” 

Mr. Naylor’s reply, in which stationers will find much 
of value, was as follows: 

The following facts as regards market conditions seem 
to us important, especially in reference to the supply and 
demand as they will affect prices in 1919 


Supply. 

There is at the present time only a normal supply of 
paper at the mills. 

Che so-called shortage of writing and cover paper, how- 
ever, has never existed, as the mills have always been able 
to take care eventually of the demand. 

The mills in 1916 were temporarily flooded with orders 
owing to stampede buying, causing delay to shipments ac- 
centuated by railroad conditions, and causing the conse- 
quent inference that there was a shortage. 

In the past four years there have been several periods 
of more or less hysterical buying, and none wants to see 
another. 

\ll conditions and indications, however, point to another 
stampede very shortly, unless such is sufficiently antici- 
pated and averted. 

This rests entirely with the merchants and printers. 

The merchants and printers who have felt there might 
be a reduction in prices, have shown that they are not 
informed as to the present conditions of manufacturing. 

Since demand, therefore, is being influenced by antici- 
pated price changes, let us consider the possible prices 
for 1919. 

Prices. 


Prices depend on supply, demand and costs. 
Present paper prices, therefore, are stable, because, as 
stated, there is only a normal supply behind them, while 
before them is coming an inevitable abnormal demand, 
and beneath them today are increasing costs. 

In general there are no inflated values in paper prices 
as in those of many other commodities, whose recent re- 
duction in price has led some to believe a lowering paper 
market is near. 

These other commodities have only been produced in 
limited quantities for the past two years owing to war con- 
ditions and Government restrictions. Only half of these 
mills could operate and the curtailed production had to 
bear the cost of their entire overhead, hence their prices 
were raised. Now that their production is increased, the 
overhead is distributed over a greater quantity, hence their 
prices are lowered. 

In the paper industry this has not been the case. We 
were considered essential and full production until recently 
was maintained to meet the demand. 

Therefore, this is one of many reasons why present 
paper prices are on a firm foundation. 

\ reasonable margin of profit has been maintained only 
by volume, and without volume present prices and in- 
creasing costs are very near together. 

Let us here dissipate any fear of a radical or rapid fall 
in prices of our papers. 

There is no current reason for lower prices. 

Any merchant or printer, who is holding back orders to 
the mills, because of this fear, is only making matters 
worse for himself in the immediate future. 

\ writing or cover paper mill cannot at present lessen 
quotations unless it is willing to suffer a loss. 

And any lack of orders simply reduces the production 
of the mill rather than its prices. 


Costs. 
Costs are increasing! 
_ Domestic bleached and unbleached sulphite pulp is firm 
in price with its only tendency to increase, owing to low 
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VICTOR STANDARD 


TYPEWRITER 





“The World’s Best Writing Machine’ 


Not because of age, name-plate, 
or wealth, but because of superior 
merit, the Victor Standard Type- 
writer occupies its position as the 
best of all visible writing machines. 


In every vital part the Victor is 
not only ‘‘as good”’ but better. 


It has the best and most simple 
escapement. 


The best and most easily oper- 
ated variable line spacer. 


The best and only properly 
located back spacer. 


The best and only typebar that 
will give and maintain alignment. 


The only bichrome ribbon mech- 
anism that will not blend colors. 


The best and least tiresome key 
action. 


The machine you will certainly 
buy if merit is the deciding factor. 


Victor Typewriter Company 


General Offices and Factory 
Wyoming and Poplar Avenues 


SCRANTON, PA., U.S. A. 
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stocks and a shortage of pulp wood, which will be felt 


even more in 1920. 

Foreign pulp cannot be imported except in limited quan- 
tities and at strong prices, owing to foreign demand 
| With a normal volume of business moving the supply 
| of rags will barely meet the needs of the mills. 

Labor cannot be asked to accept any reduction from the 
present high level of wages as long as the current cost of 
living obtains. 

All other raw materials are selling at the same high 
prices, owing to demand from a general industrial resump- 
tion in this country. 
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SE MI-HEA 


A Pencil in Great Favor 








Demand. 

The demand for paper in a month or two should be one 
of the greatest ever known in the paper industry. 

This excessive domestic demand is now rapidly ac- 
cumulating. 

Business will boom in this country and will need vol- 
umes of paper. 

This accelerated condition of prosperity in the opinion 
of many will continue for at least five years. 

Advertising of all kinds, which was curtailed or aban- 
doned during the war, will be issued in unprecedented 
quantities. 

Business is going after business with a vigor developed 
by war which will make things hum. 

When the public soon realizes the fact that printing and 
writing and cover paper will not be had for a less price, 
this demand will come with a rush. i 

Since the merchants’ and printers’ stocks are low, this 
demand then will rush on to the mills. 

And the reserve stocks which our mills had in 1916 will 
not be there. 

Exports have been reducing our mill stocks and will 
more more than consume any possible surplus production. 

A foreign demand in large volume is “och here. 

The machine capacity of our mills has increased but 
very slightly in the last four years. 

The maximum production of our mills can nowhere 
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This pencil is a decided 
favorite in. hundreds of 
business houses. The 
rounded corners make it 
as comfortable to hold as 
a round pencil, yet all the 
desirable features of a 
hexagon pencil are re- 


tained. 
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To be had in four de- 


near catch up in a long while with this flood of domestic 
grees tips only of extra and foreign orders when it fully develops 
"a : Conclusion. 
quality red rubber. Has To summarize the above, you will note that the supply 


stock at the mills at present is just sufficient, prices are 
absolutely firm because of sound uninflated values and 
because of high costs, whereas domestic and foreign de- 
mand will soon require more of our paper than our mills 
can produce. 

Therefore, it might be well for the paper merchants very 
soon to begin buying in order to avoid a congestion of 
orders at the mills, with consequent delayed deliveries, 
fluctuating prices upward, and alli such undesirable con- 
ditions as were experienced in 1916, which you and we do 
not want to see again. 


an orange finish and sil- 
ver stamp that is pleasing. 
Put up in attractive car- 
ton holding six one-dozen 
boxes. 
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Chicago Stationers Enjoy Interesting Program. 


An enthusiastic, festive crowd of stationers met at the 
| rooms of the Chicago Advertising Association, Wednes- 
day, February 26, to partake of their regular quarterly 
dinner. The feature of the evening was an address by 
Mr. Fletcher B. Gibbs on the subject of “The Business 
Outlook,” the text of which is given elsewhere in this 
number. Mr. Gibbs’ address was preceded by a short 
speech by Arthur Dunn, conveying the greetings of the 
San Francisco stationers. Professor R. E. Tattison Kline 
spoke on “The New Constitution.” The North Shore 
Quartette, of which Charles B. Watson, a city salesman 
connected with Shea, Smith & Company, is organizer and 
leader, favored with several pleasing numbers. Mr. Ogren, 
who presided, introduced several new members, and 
called for reports of the golf and bowling clubs which 
were made by Mr. Fred Butenschoen and Mr. Charles F. 
Evans. 

A report was made on a plan which it is hoped will in- 
crease the personal efficiency of retail salesmen. A series 
of evening lectures is to be held, following a dinner, in 
which speakers will discuss salesmanship and other topics 
of interest to retailers. A number of local concerns had 
pledged themselves to provide the dinners for their own 
sales clerks. 


‘“‘Semi-Hex” is an ex- 
tra good seller and makes 
friends by reason of its 
fine work for all purposes. 





Write for samples and 
trade discounts 








Bond House Gives Away Record Book. 


Halsey, Stuart & Company, investment bankers, Chi- 
cago, use a loose leaf record book as an advertising nov- 
elty. It was devised to enable investors to keep records 
of their hoidings, classifying them under the name of the 
security, and also grouping the incomes under interest 
dates. The books are free. 


PENCIL EXCHANGE, Inc. 
Jersey City, <a 


106-108 HOPKINS AVENUE JERSEY CITY, N. J. 
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Build a Bigger Business on a 
Safe Foundation 





Secu 
(— TT. 


OFFICE 
SAFES 


are built of the 
finest fireproof- 
ing materials. 


They are made in 
four sizes, all fitted 
with Security Ad- 
justable Interiors. 








No. 30 


It affords protection to valuable business 
property against fire, theft and carelessness. 

What’s more, the Security Office Safe is easy 
to sell. There are a score of features, many 
of them unique, which prove its value to 
the modern business man. 


Write for further information 


STEEL EQUIPMENT CORPORATION 


AVENEL, NEW JERSEY 


Seowrittey New York Branch: 25 West 45th Street Se © 
Makers of Security Steel Office Furniture and Security Supplies 
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Bureau of Efficiency | | 
| — 


Decides on alge 
Elhott -Fisher Bookeeping Machines 


For Income Tax Returns 





HE largest single order for bookkeeping machines on record has re- 

cently been placed by the Internal Revenue Department of the 

United States Government for the Income Tax Division. 

Exhaustive tests for speed, accuracy, flexibility and endurance were 
held under the direction of the United States Bureau of Efficiency. 
Elliott-Fisher Bookkeeping Machine won all counts against all comers. 

Not only did it prove its superiority when making several records at 
one operation, the work to which it is particularly well adapted, but 
even when making one record at a time. 

Hundreds of concerns write customer’s statement, post the ledger, 
balance the account and prove their work all at one operation. 

Write us to show you how Elliott-Fisher Machines will save you 
time, labor and money. 


ELLIOTT-FISHER COMPANY 


General Offices and Works 
HARRISBURG, PA 


Offices in all Principal Cities 
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(National Association Questionnaire.) 
(Continued from Page 28.) 


the cost; and that to obtain this result 6634 per cent must 
be added to the mill or factory cost. 


Relation of Discount to Profit. 

If more dealers understood this, they would readily per- 
ceive that when goods are quoted at a discount of 10 per 
cent from standard prices they are being sold at cost and 
when they are quoted at better than 10 per cent they are 
being sold at less than their actual cost. 

I have attempted to make an analysis of the informa- 
tion yielded by these questionnaires, but have found it an 
extremely difficult task on account of the differing meth- 
ods of accounting employed. 

Firms operating by departments use different methods 
of opportioning rents, salaries, insurance, advertising, etc. 
Some houses charge all freight and express to expense, 
when as a matter of fact, incoming freight and express 
should be charged to merchandise and outgoing only to 
expense. This, of course, is subject to some exceptions. 

One firm is in doubt as to whether commissions paid to 
salesmen is a form of expense. 


Rent Item Must Be Included. 


[wo firms reported that they were under no expense 
for rent because of the fact that they owned the bui!d- 
ings which they occupied. This expense may have been 
concealed, however, in charges covering interest on invest- 
ment, taxes, insurance and general operating expense. 

lt would certainly be very interesting to go over some 
of these questionnaires with the parties who made them 
out, as 1 am convinced that many of them are erroneously 
figured too low, and others too high. 

For example, one party having total sales of $ 
reports a rental of $4,000, a salary account of $12 
an overhead expense of 15.20 per cent. 

Another party having total sales of $45,895.61 reports a 
rental of $2,400, a salary account of $16,888.66, and an 
overhead expense of 67 per cent. 

I am inclined to think that the first party must omit to 
pay any salaries to the working partners or officers and 
the latter probably includes in his salary account a division 
of the entire profits of the business. 


Average Overhead Is 29.94 Per Cent. 


The average of the ninety-one percentages of overhead 
reported was 29.94 per cent. 

The fifty-eight firms making returns in the requested 
detail I have divided into four classes: 

Firms whose sales are under $50,000, an average over- 
head of 30.41 per cent. 

Firms whose sales are over $50,000 and under $100,000, 
30.01 per cent. 

Firms whose sales are over $100,000 and under $150,000, 
26.66 per cent. 

Firms whose sales are over $150,000, 30.13 per cent. 

\verage overhead of all the fifty-eight firms making 
detailed returns, 29.66 per cent. 

[ am still convinced that 30 per cent overhead expense 
is a fair average for conducting a retail commercial sta- 
tionery business, and if a house can keep its overhead 
expense within this figure, it can with comparative safety 
use the price recommendations published by the National 
Catalogue Commission; otherwise not. 

FLETCHER B. GIBBS, Chairman. 
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Chicago Boy Lands Navy Commission. 


Edward Fletcher Hill, 21 years old, son of Edward W. 
Hill of the A. B. Dick Company, and, before joining the 
United States Navy, a salesman for that company, has 
successfully passed the examination for the rank of ensign 
held recently at Pelham Bay Naval Station, New York. 
He is a graduate of the Hyde Park high school. Before 
entering the service he performed brilliant work as a 
salesman and was a forceful talker on salesmanship, hav- 
ing successfully conducted meetings of his company’s 
salesmen when only 19 years of age. 








Ralph Barstow, who was formerly sales manager of the 
check sales department of the Todd Protectograph Com- 
pany, Rochester, N. Y., is with the Y. M. C. A., serving in 
France. His activities include instruction in advertising 
and sales work. He organizes classes in the various 
camps, gets them well under way, and leaves the course 
to a teacher. Meanwhile Mr. Barstow seeks other fields 
to develop in the various army camps. 
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Leather aud Mouse Gray Corduroy 


BALL LOCK 
METAL HINGE 


Sectional Post Binder 


Exposed metal—nickel or oxidized 
copper finish. 


A Keyless Binder 
Rapid to Manipulate 
A Successful Ball Lock Device 





Full Canvas Leather Corners 


The “ADCO” “C”. The most suc- 
cessful device. For use with the 
Elliott-Fisher Bookkeeping Machine. 





‘**ADCO” “‘A”’ Flexion Expansion Binder. 
Binds a few leaves or 1000 leaves. The 
Binder of Highest Efficiency. 











“AD” Division 
ACCOUNTING DEVICES COMPANY 


564-570 West Monroe Street 
CHICAGO, U.S.A. 
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' eager ey, 
A New Adding Machine Roll. 


Paper in rolls for adding machine users has long been 
a standard-product. A néw addition to the products avail- 
able is made by the Gerbrick Paper Company of Neenah, 
Wis. They have named the’ new product “Certificate 
Adding Machine Paper.” The making of paper of just 
the proper weight, toughness and surface for use in 
adding and calculating machines of the listing type is an 
art which demands a thorough understanding of the re- 
quirements to be fulfilled, as well as of the means avail- 
abie for the purpose in the paper maker’s art. 

The rolls are made either in 2 15-16 inch width or 
3 15-32 inches, each one containing 250 feet of paper. 


v . 2 


b 


New Desk Tray. 
Fitting handily into the broad drawer beneath the bed 
of one’s desk one may now have a steel tray divided 
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Nat MACHINES 


Fastening Device in Folder. 


The Shaw-Walker Company of Muskegon, Mich., has 
perfected a new folder with a new type of fastening device 
whose prongs are stamped from sheet annealed brass. 
The clamp feature of former holders is retained. The 
folders are made in two weights, heavy weight manila and 
manila guide stock. 


Paragon Spring Grasp Letter Tray. 

Frank A. Weeks Manufacturing Company, 93 John 
street, New York, N. Y., has devised the Paragon Spring 
Grasp Letter Tray, which holds papers contained firmly, 
and keeps them from blowing away. The device consists 
of a standard wire letter basket, with the addition of an 
easily-manipulated spring that holds the papers firmly. 


The Morgan Stationery Company, Springfield, Mass., 
has designed a writing paper for the use of men who 
served overseas. A distinctive character is thus given to 
the letters of men who saw action in France 


Modern Signature File. 

Signature files, for banks and others requiring a record 
for identifying individuals, are made by the Kohlhaas 
Company, 31 West Lake street, Chicago. The illustration 
shows how the cards are kept in position on rods, which 
secure them firmly. It is possible to expose the entire 
face of the identification card without removing it from 
the file. The punching of the cards prevents their falling 





DESK-DRAWER TRAY 


into five compartments, the right hand compartment 
being 4% inches long and the other four being each 
3% inches in length. The tray is a trifle over 334 inches 
wide, and the bottom of each compartment, all of which 
are uniform in depth, is curved. The tray is finished in 
black enamel. The uses of this tray will readily suggest 
themselves. It is known as the “Camco” desk tray and is 
made by the Canton Art Metal Company. 


New Packing for Eraser. 

The Joseph Dixon Crucible Company of Jersey City, 
N. J., has devised a new system of packing its patented 
wedge eraser, which will hereafter be placed on cards, a 
half gross to a card. The new package consists of two 
cards, or one gross of erasers to a box. The cards con- 
tain drawing pencil illustrations and other appropriate 
matter. The red rubber wedge eraser is now known as 
No. 450, instead of No. 451% as heretofore. 


New Folder Has Ingenious Fastener. 


The American Clip Company of Long Island City, N. Y., 
is introducing a folder made of heavy manila cover stock, 
or cloth-bound boards. The cover is expansible. At- 
tached to the right-hand flap is a small holding device 
and fastener. The fastener slips into a slotted base, which 
is riveted to the folder, the rivet ends being covered by 
the cloth binding of the folder. The device, which slips 
into the slots, consists of a piece of tin with prongs which 
may be bent straight up for the reception of papers, the 
apertures for the reception of the prongs being made with 
a knife or other perforating device. It is not necessary 
to perforate a round hole, but flat perforations are all 
that are required. When the papers are slipped over the 
prongs the ends of the prongs pass through apertures in 
the ends of a clamp and are then pressed down and slipped 
into slots, making a flat binding. The binders will hold a 
considerable number of sheets. 


MADE OF STEEL. 


out should the holder be turned over accidentally. The 
device can be expanded to meet the needs of growth, as 
the posts are sectional. One movement of the front plate 








A FILE FOR SIGNATURES 


locks the cards and compresses them into a solid mass, 
which is dust proof and fire-resisting. A single movement 
of the front plate releases the cards and allows them to 
move freely on the rods. 
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Compact and Horizontal 


Meet the 


Filing Sections 


Demand for Various Filing Necessities 


in the Offices of Executives and Department Heads 


Compact Sections 


Are made 18 inches 
wide and in 15 and 24 
inch depths. Are in- 
terlocked by an invis- 
ible device which 
prevent sections from 
toppling or moving 
when drawers are 
withdrawn. Also pre- 
serves accurate fit and 
perfect alignment. 
Thirty kinds of sec- 
tions enables one to 
arrange a stack that 
will provide. filing 
space for almost all 
of the standard sizes 
of business papers 
and record cards. 
The fronts of the 
large drawers in all 
sections are of five-ply 
veneer, a recognized 
durable construction. 
Sections align with 
but do not intermem- 
ber with the Horizon- 
tal Line. Made of 
solid, seasoned, Quar- 
tered Oak or Birch 
Mahogany. Regular 
finishes of the Oak 
are Golden and Nat- 





Co 


Combination No. 2049 
Height 5214 Inches 


nsists of No, 03 Top, No. 65 3x5 Card Section, No 
Section, No. 62 Letter Section, No 


and Leg Base No. 815. 
the filing of Catalogs. 


provides filing space for cards 





98 Invoice 


69 Cap Width Section 


This arrangement is ideal for 


The Card Index Section 


for keeping 


record of all the Catalogs in file as well as 


space for small Booklets, Circulars 


Etc Ete. 


Ete. 


ural but any of the 
other listed finishes 
may be had. Com- 
pact Sections are in- 
expensive consider- 
ing their excellent 
workmanship, con- 
struction and hand- 
some finish. 


Horizontal Sections 


Are the result of a de- 
mand for filing sec- 
tions that will inter- 
member with Hae 
Receding Door Book 
sections. Made in 28 
styles, capacities and 
sizes to meet almost 
every business and 
professional office re- 
quirement. Are 34 
inches wide and 15 
and 24 inches deep. 
Beautifully figured 
Quartered Oak in 
eight stock finishes, 
also Birch Mahogany. 
As a present or pros- 
pective #2 dealer 
you want to become 
familiar with these 
two sectional lines. 











The Sf Manufacturing Co. 


162 Union Street 
Monroe =3- 


New York Office—368 Broadway 


Michigan 


Chicago Display—511-515 S. Wabash Avenue 


Also made in Canada by Knechtel Furniture Co., Ltd., Hanover, Ontario 
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few Fibre Boars 


Light 
Practical 


Fibre Board Office Specialties ar pa 
in increasing demand—especiall _ |oy 
in offices where Card System ne 
and Filing Devices are first bein es 
introduced for the various & to 


Fibre Board Vertical Transfer Cases 

These are strong and_durable files, made of tough fibre board, with cloth re-enforced corners and covere 
with Mottled Agate Paper. Hold the entire contents of an ordinary vertical letter filing drawer. Mad 

in two depths—20 inch and 25 inch. Shipped kK. D.—-Folded Flat, in packages approximately 2? inche We 
high. Get quantity prices. ; Th 

Document Transfer File 

This substantial fibre board file has a tapered tray which 
holds papers up to 42x10 inches. Capacity about 114 
inches. Cloth re-enforced corners and covered with 
Mottled Agate Paper. Has metal label holder and drop 
handle.-jEasily accessible for transferred Documents, 
Envelopes, Collection Papers, Ete. 


fxs Wood-Back Invoice Books 
A large variety of sizes are included in this line, all being 
made with solid wood backs, into which the leaves are 
glued and riveted. Leaves cannot be pulled out, backs 
cannot break. A variety of bindings make this a very desirable line. Sia 

115x16} and 12%x18}. Get #e& Calalog of Office Specialties for complete i Thr 
formation regarding these salable books. 


Yj Box Letter Files 

There are 16 different kinds of Box Letter Files listed in the W2é Stationery Suppl) 

Catalog. There is a wide range in price to take care of almost every Box File re- 

quirement. "Easy Clasp" and "Modern" Files shown on this 

and opposite page are leaders in this line. Ask for the 
Catalog now! 


Fibre Board Vertical Letter Files 


Are made in three capacities—4 inch, 5 inch and 6 inch, and 
in Letter and Legal Cap sizes. Cloth re-enforced corners, 
drop front, cloth hinged top. Have ring pull on end for easy 
hand- 
ling. 
These are exceptionally handy files for orders, bi 
of lading and special inter-department, correspot 
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New York Office 368 Broadway 
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arstationery Specialties 


Strong 
al Economical 


ialties arn partments, etc. Owing to their 
especial) low cost, strength and compact- 
System ness, they fill many wants 
first bein especially where files are not 
rious de to be permanent. 


id covere 


or. Mad Fibre Board Card Index Trays 
27 inch We offer 3x5, 4x6, 5x8, 6x9 and 4x9 sizes in these substantial trays for Index Cards, Cancelled Checks, Ete. 


They are very substantially constructed of fibre board, with cloth re-enforced corners covered with Black 
, and White Marble Paper. Covers are separate. Plated pull and label hold- 
The steel, self-locking follow block operates on round 
counter-sunk rod. They are very practical files of immense popularity. 





er on each tray. 
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¥fz Wood Back Scrap Books 


mplete i Three sizes each of nine kinds of Serap Books are listed, offering a large variety in 


¥fe Security Mailing Envelopes 
Are made of tough stock, which bends but does not 
break. The lock works automatically, so that contents 
cannot be removed without destroying the lock or tear- 
ing the mailer. Made in a large variety of sizes to ac- 
commodate all standard sizes of photographs and other 
mailable material. Put up in handsome display boxes 
for retail sale. 





rders, bi 
‘orrespon 


ro jufacturing Co. 


rion S@lonroe, Michigan 


Broadway Chicago Display— 511-515 S. Wabash Ave. 





bindings and sizes. Manila, white and 
grey leaves. Also made without the 


words "Scrap Book" for use as albums, etc. Solid wood 
backs from which the leaves cannot be removed, except by 


tearing. Space is provided for expansion. 








Get ## Catolog of filing Devices, Specialties and Sectional Bookcases. Our lines 
are most complete and varied to meet almost any needs. Our co-operative advertising 
ervice is valuable and greatly appreciated by our dealer friends. We offer attractive 
values and advertise ot ir goods at retail selling prices which provide for a liberal margin 
of profit If you do net know all! articles in the #& line, write now for information. 








Card Index Cabinets with Fibre Board Drawers 


The drawers of these cabinets are constructed like the trays 
described above. The cabinets are made of.Stained Hard- 


wood serviceable and attrac 
tive in appearance. Made in 
two, four and six draw- 
er sizes for 3x5 cards, 
and two 
drawer 
size for 
Lx 6, 
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lets’ “421” Line Files 


Are the Recognized Standard 
Among Low-Priced Filing 
Cabinets 





Letter, Legal Cap, In- 
voice, Card Index, 
Check, Document, 
Voucher, Legal Blank 
and Other Sizes 





No. 321 





A FILE FOR EVERY PURPOSE 


Variety, Compactness and Economy are the special advantages of this line. There are ten 
kinds of drawers for filing almost any size business papers, cards, etc. Your choice of these files 
may be arranged in one cabinet to meet most any need. They are compact, handy, accessible. 

No space is wasted and economy is effected through the elimination of superfluous parts. 
Each frame-joint is inter-locked, glued and held 
with two screws. Drawers are dust-protected 
and roll on hard indestructible Roller Bearings. 
The superior wear-resisting qualities of these 
files have been demonstrated by many years of 
practical, daily use in all parts of the world. 


Get Hze Catalog 
Attractive discounts make "#2 Lines" favorites 
with dealers, everywhere. 


You buy W& Files reasonably—-so you can sell them 
reasonably~—at a liberal profit 


The ffs Manufacturing Co. 


162 Union Street Monroe, Michigan 
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New York Office —368 Broadway. Made also in Canada by The Knechtel 
Furniture Co., Ltd., Hanover, Ontario 
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Greek Invents Typewriter Improvement. 


[he diagram cut presented below will give the reader 
an idea of an improvement in typewriting machines, pat- 
ented on December 3, 1918, by Ing. Spyros Papaspyros of 
Athens, Greece, who is at present, it is understood, living 
in New York City. The idea of the invention is that of a 
typewriting apparatus, combining in one machine the abil- 
ity to write two languages at will without requiring any 
change other than the shifting of the platen through a 
simple lever shift and the use of the usual two-color rib- 
bon shift with a one-color ribbon, the machine operating 
on the lines of standard machines when writing in either 
language. 


From the appearance of the device as disclosed in the 
patent drawings it would appear that the machine can be 
constructed with but small changes in the structure of 
existing models, making possible the introduction of this 
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“My Finances.” 


Personal expense accounts, enabling a man to keep his 
records in conformity with the income tax requirements, 
are readily kept in “My Finances,” published by the Trus- 
sell Manufacturing Company, Poughkeepsie, N. Y. It is 
a pocket size, loose leaf volume, with the necessary record 
pages printed from wax engraved plates. Two grades are 
made. 


A New Trademark. 


The Commercial Duplicator Company has changed the 
name of its product to the Ditto duplicator, the trademark 
adopted being shown in the accompanying cut—ditto 
marks enclosed in a circle. 

In bringing out this trademark the company has adopted 
two dominant colors, which apply to the lines of ink they 
employ—purple and green—using green for the circle and 
purple for the ditto 
marks, 

This trademark will be 
used on all the company’s 
containers — carbon 
boxes, bottles, printing 
ink, packages, pens, pen- 
cil boxes, paper boxes, 
etc. The marks will ap- 
pear on the doors of the 
company’s district offi- 
ces, on the salesmen’s 
automobiles, on the little black service cases 
carried by the salesmen, and, in fact, every- 
where a trademark can be used. 


A New Kind of Sales Contest Prize. 


Not long ago the Addressograph Company 
held a sales contest among the salesmen of the 
different states, and the prize they gave to the 
Texas boys who won the contest was, in our 
opinion, rather better than the gold and prec- 
ious stones usually provided for such cases. It 
was nothing less than a whole special edition 
of the Addressograph-er, the company’s house 
publication, devoted exclusively to the achieve- 
ments of the Texas lads, with a world of in- 
formation about Texas and scores of photo- 
graphic reproductions of Texas buildings, 
scenes and landmarks. We take the liberty of 
quoting a few lines which appeared on the first 
page, entitled “About Texas” 

Largest of any of the states of the Union. 
Has right to divide into five states if ever de- 
sired. Greatest diversity of climate of any 
state. Leads all states in cattle raising. Leads 
all states in rice production. Leads all states 
in cotton production. Ranks near top in pro- 


wp, rs ze duction of wool, wheat, corn, oats, and sugar 
cane. Now second in oil production. Has 
DIAGRAM ILLUSTRATING DOUBLE LANGUAGE TYPEWRITER many other mineral products. Value of all 


DESCRIBED ON THIS PAGE. 


duplex type of machine at a comparatively small addi- 
tional expense. 

The practicability of the patent would appear to result 
from the fact that while the platen is movable between 
two positions of repose, the carriage and carriage shift re- 
maining as usual, the distance between these positions is 
made sufficiently small so as to permit the general result 
being obtained without producing a cumbersome machine 
or requiring large changes. Limiting of this distance of 
travel is obtained by causing one character of a type bar 
to operate with both languages, the figures, punctuation 
and exponent marks, for instance—thus reducing the num- 
ber of characters on a doube-shift type bar to five instead 
of the six which would be present in a simple duplication, 
the common character being the central character of the 
type bar. The length of the travel of the platen from one 
position of repose to another is thus retained well within 
the support lines of the carriage, necessitating a minimum 
amount of change. 

While the machine is designed particularly for two-lan- 
guage use, it is suitable for use with one language with 
different types of characters as, for instance, Roman and 
Italic, Script, Elite, etc., etc. 

The diagrams shown herewith were drawn as applied to 
one well- xnown machine, but the idea is applicable to 
other makes having a different style of type bar. 


agriculture products in 1918 second only to one 

other -state. Has several ocean ports. Has 
many medium sized cities. Manufacturing increasing rap- 
idly. Population more than 4,250,000. Area 265,896 square 
miles. Under cultivation 19,596,076 acres. 





Mexican Dealer Visits Chicago. 


Francisco Armida, manager of the house of Muriel & 
Armida Sucs., office appliances dealers at Avenue Madero 
28, Mexico City, Mexico, visited Chicago early this month 
in the course of an extended trip which will include the 
leading factories in this industy in the United States. Mr. 
\rmida’s company is one of the leading operators in of- 
fice equipment in Mexico and has been in business many 
years. It handles American calculating machines, stan- 
dard and portable typewriters and a number of other de- 
vices of equally high standing. 


In the course of a call on Office Appliances Mr. Armida 
stated that notwithstanding unsettled conditions in Mex- 
ico business has proceeded without interruption. Trade has 
been good and would have been better had manufacturers 
of the United States been able to supply all the goods 
wanted. The situation has been somewhat complicated 
by transportation troubles. It is Mr. Armida’s opinion 
that conditions are improving, and looking ahead he feels 
that present difficulties will soon be cleared away. On 
the signing of the treaty of peace in Europe he foresees 
conditions of happiness and prosperity for his country. 
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“Y and E” “ Fire-Wall” Steel Filing Cabinets in the offices of 
the National City Co. (the “bond department” of the 
National City Bank), New York City. 


‘Fire -Wall” 
Steel Filing 
Cabinets 


Ariss a period in which the 
Government required all our 
ce 
C lt Fire-Wall’’ cabinets, we are again 
reg | able to offer these supremely pro- 
Foc ovedil ae tective files to the general business 
Cahined = public, for immediate delivery. These 
Safet cabinets are built like safes—with 
Drawer Latches more insulation than many safes— 
but are sold at cabinet prices. 
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/ 
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** Fire-Wall’’ construction is an ex- 
clusive ““Y and E”’ invention which 
overcomes the heat-conductivity of 
ordinary steel files. Without this construc- 
tion, the contents of steel cabinets are exposed 
to rapid consumption in severe fires. 


Every drawer has an automatic safety 
latch—close the drawer and, click— 
it’s locked ’til you press that tiny brass knob 
right over the handle. The Frictionless 
Drawer'Slides, too. are an exclusive 
“Y and E”’ feature. Drawers coast in and 
out at a touch, no matter how heavily 


loaded. 









No. 5804 letter-size. Also made 
in bill, cap, document, check, 
Storage, and 5x3. 6x 
and SxS card record 
sections. 
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“Vand E” Efficiency Desks help 

the executives and employees of 
the Potlach Lumber Co., Spokane, 
Wash., to do more work in less time 


= 


REG. U.S. PAT. OFF, 


HE Efficiency Desk is in reality a “Y and E” fil- 

ing cabinet built with adjustable compartments 
in which all kinds of card and vertical systems may 
be filed within arm’s reach. Sell this equipment asa 
complete individual system for each user, for you 
can recommend an Efficiency Desk completely 
equipped with individual systems for the executives 
and employees of each concern in your territory. 
We will gladly co-operate with you, in working up 
recommendations for your customers, or by design- 
ing systems for special requirements. 

Some of the 4,000 ‘‘Y and E’’ Products 


Steel Filing Cabinets 
Wood Filing Cabinets 
Efficiency Desks 
Blueprint Files 

Steel Shelving Systems 
Record-Filing Safes 


Vertical Filing Supplies 
Card Record Supplies 
Shannon Files 
Transfer Cases 
Movable Indicators 
Metal Label Holders 


YYAWMAN 4» FRBE MFre.(0. 


338 Sr. PauL Street, ROCHESTER, N. Y. 
Makers of ‘‘Y and E”’ Filing Devices and Office Systems 


Branch Offices: Boston, Springfield, Mass., New York, Albany, Newark, Philadelphia» 
Washington, Pittsburgh, Buffalo, Cleveland, Chicago, Kansas City, San Francisco, 
Oakland, Los Angeles. (Agents and Dealers in more than 1200 other cities.) 

In Canada: The Office Specialty Mfg. Co., Ltd., Toronto. 








Inquiry Form 


alogs, 
this form. 


Catalog of Filing Supplies, 
No. 


Free Sales Helps 


dicate below any items they 
may wish especially to push at! 
this time, we will gladly send. 
them a free supply of appropri-: 
ate advertising and display. 
material: 


wrrerrerereer rer eee eee Te eR R EE a 
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F you haven’t the “Y and E” , 
Equipment nor Supply Cat- , 
check below and mail. 


Equipment Catalog No. 2816. | 


If “Y and E” dealers will in-' 






Efficiency Desks 
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“MONOGRAM” 

CARBON PAPER 

and TYPEWRITER 
RIBBONS 


Our Monogram carbon paper in the 
three weights, 7, 5 and 4 lb., represents 
the very best carbon paper that can be 
made. Now, what does “the best” mean? 
The most important from the users’ 
standpoint is durability. This grade pos- 
sesses durability to an exceptional de- 
gree. It is non-smutting, therefore leav- 
ing your carbon copies clean, clear and 
distinct. There are so many carbon pa- 
pers on the market that we do not blame 
the dealer for being disinterested as long 
as he has been handling a line which has 
been giving him satisfaction. However, 
by not giving “Monogram” carbon a trial 
you are denying yourself the advantage 
of selling what we will guarantee to be 
the most satisfactory carbon paper made, 
and if you see such a sheet you will ap- 
preciate that your sales are going to in- 
crease considerably. 

Our “Monogram” typewriter ribbons 
represent the highest possible production 
in a typewriter ribbon. On a wear-down 
test with any other ribbon we can show 
to you that we have the right to adver- 
tise and claim that in this ribbon we have 
something which has no competitor, for 
we have convinced ourselves and can also 
convince you that in a competitive wear- 
down there is no other ribbon in its class. 

We offer the dealer an unusually at- 
tractive line and wish you would write 
us for our catalog. We believe we can 
show you the way to make more money 
and build up a better business for you in 
typewriter ribbons and carbon papers, 
and it will be the kind of business that 
sticks. 


NEIDICH PROCESS CO. 
BURLINGTON NEW JERSEY 





Charles M. Schwab on American Merchant 


Marine Distinguished Steel Man Gives 


Uill | This Important Topi 


Views on 


Last fall a great convention of business men was held 
at Atlantic City, N. J., under the auspices of the Chamber 
of Commerce of the United States. One of the best 
addresses given on that occasion was by Charles M 
Schwab, the steel magnate, who put the shipbuilding pro- 
gram of the United States upon a sound, practical and 
productive footing as a war emergency measure after oth 
ers had failed. Mr. Schwab is a practical man—a great 
executive who knows how to command men. Speaking ot 
the United States merchant marine, he said: 

“Before the war the maximum output of ships in the 
United States in any one year was something less than 
four hundred thousand tons. When the Emergency Fleet 
Corporation started all the shipyards in the country that 
were available for shipbuilding were occupied, and right 
fully so by the needs of the navy, and therefore it was 
necessary to construct the works in which ships might 
and had to be built. To give you some idea of the prog- 
ress we have made—and I do not speak of launchings, but 
of ships placed in commission, because only then are they 
useful—during the month of October there were placed 
in commission in the United States 416,000 tons of ship- 
ping. In the month of November just ended, for whicl 
we have not received the exact figures, I anticipate we 
have placed in commission something over 500,000 tons of 
ships. 





Ways and Means Needed. 

“This, my friends, brings me to the point, the chie 
thought which I have in my mind to give you today. We 
may construct one hundred million tons of ships, but they 
will have no value to this great nation of ours unless we 
do what is more important than the construction of ships 
and that is to devise the ways and means for the opera 
tion of these ships. A great merchant marine for the 
United States is essential for its ultimate success, and the 
successful operation of such ships is not for the benefit 
of anv one man or class of men or any branch of 
business, but is for the good of every individual citizen 
of the United States. I do not care whether he is farmer, 
manufacturer, lumberman or merchant, a great mercantile 
marine is essential for every man in the United States. I 
do not care what plan, in the opinion of our great legisla- 
tors at Washington, may be best for the ope f 


one 


ration ol 
these ships so long as they are operated economically and 
so long as the expense of operation is not borne by any 
one or few, but by the whole people. No American ship- 
ping can be profitable or successful or enlist private capi- 
tal today, as shipping is now operated, and the great 
chambers of commerce of the United States and you, the 
people who constitute these chambers of commerce, and 
you the manufacturers of the United States, must raise 
your voices for the successful operation of our merchant 
marine. Do not let the cry that a few may profit by 
subsidies or otherwise deter you in the least. I do not 
care in what form the people pay the bill. If the Govern- 
ment operates the ships and they are operated at a loss, 
the people pay the bill. If the ships are operated by pri- 
vate concerns and a loss accrues, that is made up in some 
form of subsidy, the people still pay the bill. So that 
whatever form may be adopted we must find the means 
of doing it. 

* * * 

“I do not hesitate to say as an American business man 
that the real development of any great enterprise depends 
upon the individual initiative of the American business 
man. I do not believe we will ever get the full economical 
development of any great branch of American industry 
that. is not developed under private enterprise and by 
private capital. You may guard it in any way you see 
fit, by such laws and regulations as will not hamper its 
operations. But, gentlemen, point me, if you will, to any 
great industry of transportation or other development 
that has not been the result of the initiative of a few 
enterprising citizens in its inception. 

Increased Production Needs Outlet. 

“What part has this in this great transition? I will tell 
you. It is well illustrated by the steel industry. During 
this year the steel industry will have made approximately 
forty-five million tons of steel. Before the war twenty-five 
million to thirty million was considered a big output. This 
great development has been brought about by the needs 
of the war. In my opinion it is higher on the average thar 
the amount which this country needs at this time. This 
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How dealers profit by the 
protection of Art Metal 





— 





















files and furniture and safes have 
proved their protection against 





A GAIN and again ArT METAL steel 


fire 


Because ART METAL can’t burn, won’t 
feed a fire, and resists the attack of fire 
on its contents. 








Wide-awake ArT METAL dealers every- 
where are cashing in on these proven facts 
because the public is waking up to the 
necessity of protecting business records— 
even ordinary correspondence—behind 
walls of steel. 


This is only one of many reasons why i 
tays to be the Art Metal Agent 1n your city. 





ART METAL CONSTRUCTION CO. 
JAMESTOWN ; : : NEW YORK 
Originators of Steel Equipment ; , Founded 1887 


Art (J 


Steel Office Furniture. Safes and Files 






Branch offices and agents in 
all principal cities 


@ 
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EBERHARD FABER 


Goods of Highest Quality 
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This group illustrates a few of the 
Eberhard Faber products. 


“VAN DYKE’’ Drawing Pencils 
““MONGOL”’ Pencils, rubber tipped 
“VAN DYKE’’ Erasing Rubber, ten sizes 
Typewriters’ Eraser, Circular No. 1080 

. « “Comet” No. 1087 
Penholders—“Elite”—No. 71. Cork Tip 
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All are known and popular the world-over, 
Each has won unqualified approval by all users. 
The products of Eberhard Faber are assets of 
100% value in the stock of dealers everywhere. 
Is your stock complete and adequate to supply 
the normal demands of your customers? 


i 


sea 


TM TY 
UL 


TTTTITTT 
L 


ma 


TOT 





08} 





Write for booklet 1= 

“HOW EBERHARD FABER PENCILS ARE MADE” i= 
EBERHARD FABER [: 
NEW YORK |B 


ESTABLISHED 1849 
The Oldest Pencil Factory in cAmerica 


SERVICE <> QUALITY 


FACTORIES — BROOKLYN, N. Y., AND NEWARK, N. J. 
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country will rapidly develop to the full need of it, but at 
this moment it is more than we need for purely domestic 
wants. Our great outlet for all our manufactures must be 
foreign markets. How are we going to get into foreign 
markets unless we have the ships and the mercantile 
marine to carry our goods to the foreign markets? There- 
fore, gentlemen, it 1s your duty, it is the duty of every 
society, it is the duty of every chamber of commerce, it 
is the duty of every single individual, - raise up their 
voices to be heard, to let their clamors be loud and long 
for the development and maintenance of this mercantile 
marine of ours. The shipyards of the United States during 
the year 1919 are capable of producing with ease and econ- 
omy between eight million and ten million tons of mer- 
chant ships. We will have produced in this year now 
ending somewhere between 3,500,000 and 4,000,000 tons. 
The United States now has under its control between 
seven million and eight million tons of ocean shipping. 
With the eight million or ten million tons that we may 
add from our shipyards during the next twelve months 
the United States will possess, properly and economically 
operated, a merchant marine that should make our indus- 
tries secure and establish the greatest respect in this 
transition period from war to commercial work that, in 
iny opinion, can happen. We ought, as manufacturers, 
every one of us, to impress upon everybody in Washing- 
ton, with all the power that we have, as I repeat again 
and again, the important fact that the greatest step to help 
in this transition period is going to be the quick and per- | 
manent establishment of our foreign shipping ability.” | 


A Few Other Extracts from Mr. Schwab’s Speech. 

“We are to be congratulated, all of us, upon the part 
we have played in this war, for the winning of it, for the 
position in which we have placed this great and glorious 
country of ours; but we must not think that we have 
reached the stage where our efforts have ceased, the real 
effort of the real business man is still before us and it is 
an effort that is exceedingly difficult for anyone to apply 
specifically or in general terms to or recommendations for 
that will meet all the conditions. But there are some 
things that are of a general character that we must face, 
realize and help. The first of these things is that we have 


faced, and will face, a great change in the social structure | 
of this great country of ours—a change, to my mind, 0 a ue 


ultimately for the better, for the happiness of mankind 
and the development of human nature, a change of true 
democracy, a change by which the man who becomes the 
aristocrat of the future will not be because of birth or 
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in our office chairs. The 


wealth, but the man who has done something for the good | lines are pleasing, the chairs 

of his country and his fellow man. The man of the future | 

in this great country of ours will be the doer of deeds | comfortable, and the good 

for the upbuilding of the interests and ‘the happiness of 

mankind. ne ang oe materials and skilled work- 
: Proud of American Citizenship. , | manship are revealed at a 
We have been called a material nation, a great manu- | 

facturing nation, a great nation of merchants and busi- | g ance. 


ness men, and it was quite the custom in old-time Europe 
and other countries to think of us in that direction. You 
know, my friends, that I have always been proud of the | " . e 
fact that I am a citizen of a nation that could be called | Nichols & Stone Office Chairs 
and placed in that class because they are the people who 
are the backbone of the nation, they are the people who 
will make our nation what it ought to be; and I am a 
happy man to reckon myself as of that class of society 
and of that nation of people who may be called a material 
and an industrial class of people. From that standpoint 
we must progress and we must develop. * * * 

“My friends, there is one other question of , soap and 
timely importance, to cover which no one can lay down 
general rules, and that is this great and important labor 
question. I am one of the men who believe in the fair- 
ness of American labor. I am one of the men who believe 
that the only foundation upon which any of these things 
can pe rmanently rest is the economic use of everything, 
whether it be labor, material, manufacture or what not. 
Any foundation of organized labor or capital that is on a 
false basis must fail. We started in some twenty years 
ago on a series of exploitations that many people called 
trusts and there were many such concerns organized that 
had as their prime motive the artificial idea of either re- 
stricting production or increasing the selling price. You 
have seen them, one after the other, fail and fade away. 
That was on a wrong basis. Our Congress, our legisla- 
ture in Washington, realized it, and rightly and justly took 
steps to correct it. What has been true of capital will be 
equally true of labor, and therefore the education of the 
American laboring man must be to have him realize that 
his permanency and success, and the success of the nation, 


are manufactured in quantity, 
enabling us to carry large,' 
well-selected stocks. This 
affords you prompt shipments. 


Write for our General Catalog and 
get a good understanding of what, 
constitutes a quick-selling _ line. 


Nichols & Stone Company 


Gardner Mass. 
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Wire Baskets 


Waste Baskets 
Letter Trays 
“Built-Up” Trays 


Looking for the Trade Mark 


The Barbee trade mark is the guar- 
antee of satisfaction to the user. 
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BARBEE WIRE & IRON WORKS 


174 North Dearborn Street 
CHICAGO 

















will depend upon labor conditions and capital conditions 
that are founded on economic principles first of all. You 
know, I have had my hand in this matter of the organiza 
tion of capital. I know something about it; I know what 
I am talking about. * * * 

“I am not opposed to organized labor. I believe that 
labor should organize in individual plants or amongst 
themselves for the better negotiation of labor and the 
protection of their own rights; but the organization and 
control of labor in individual plants and manufactories, 
to my mind, ought to be made representative of the people 
in those plants who know the conditions; that they ought 
not to be controlled by somebody from Kamchatka who 
knows nothing about what their conditions are. 


Labor and Capital Must Co-operate. 
“But, gentlemen, in the years gone by, I seriously doubt 


many times if labor has received its fair share of the 
prosperity of this great country. We, as manufacturers, 
have got to open our eyes to a wider vision of the present 
and the future with reference to our workmen. We have 
got to devise ways and means by which capital and labor, 
that have so often been termed synonymous, shall share 
equally, not in theory, but in practice. We have got to 
devise ways and means of education. We must not only 
talk about these things, but we must do these things. We 
have got to realize that many unjust demands will be 
made by labor as they probably have been made by cap 
italists and employers in the past. That is one of the les 
sons this great war has taught us—true democracy. The 
thing we have to do is to teach, not patronize, to educate 
and have the American laborer know and feel that he can 
stand with his head in the air, as you can and as I can, 
and sav with pride, ‘I am an American citizen.’ What 
does American citizenship mean except that any man to 
be a true American citizen must be able to hold up his 
head and feel within his heart that he has done his duty 
to his nation and to his fellow man? What prouder thing 
is there for any man to say than ‘I am an American citizen’? 
What greater nation on the face of the earth, what nation 
that God has endowed with more natural resources than 
this great nation of ours? Above all, He has endowed it 
with a people so filled with energy and patriotic enthu- 
siasm and integrity as to place the American nation for all 
time to come at the head of all nations of the world. 
* * * 

“Each manufacturer must study his own case and his 
own situation from his own standpoint and must know his 
own condition. There can be no general rule that will be 
applicable to all. We ought to urge a continuance of work 
in every direction. Matters will adjust themselves indus- 
trially in this country sooner or later by the natural course 
of events, but what we want to prevent is that sudden slip 
of the cog which will give us a social jolt that may be 
dangerous to our industries for years to come. We must 
be patient. We must go along with small or no profits if 
necessary. We must bend every effort to keep our em 
ployees busy, employed and satisfied. They must be made 
to realize the situation as we see it and be content to 
help us in that development. We must get closer together 
with our work people. We must listen with patience to 
their side of the story, and we must induce them to listen 
with patience to our side of the story. The day of auto 
racy in government and labor has gone by. It is the day 
of democracy in which we now stand shoulder to shoulder 
for the protection of our mutual interests and, above all 
for the protection and glorification of this great and glori- 
ous country of ours. 

New Conditions Presage Progress. 

“My friends, the message which I have given you is a 
general one, but if I can get into your hearts and minds 
the spirit that I have in my own, that I have learned from 
the lessons of this war, as most of you have learned them 


equally with me, I shall feel that I have accomplished 
much here today. I would impress upon you that we 
must face a new condition of affairs, that we must work 
out the problems connected with it, that we must expect 
troublous times and difficulties in the working out of 


these problems, but above all, we must plunge ahead witl 
the confident belief that the business, industrial and man 
ufacturing interests of the United States are going onward 
and upward in spite of any condition that may arise ir 
this great country. 

“IT am an optimist. I am not a pessimist. During my 
career in business life, during periods of greatest depres- 
sion, I have never lost confidence in the United States or 
in its manufacturing and industrial position. I remember 
very well in 1887. when, as engineer of the Carnegie Com- 
pany, I was building a rail mill, full of youthful enthusiasm 
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The above picture, which has been pub- 
lished all over the United States, is the 
most graphic way of showing the public 
how easy Shaw-Walker file drawers open 
and close. It paves the way for the famous 
Shaw-Walker argument “will run silent, 
smooth and speedy for one hundred years 
without repair or attention.’’ 
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To the 


Most Progressive 
Filing Equipment 
Dealer in His City:-- 


HERE is always in every local- 

ity one dealer in his particular 

line who is head and shoulders above 
the rest. 

He is usually a man who be- 

fore all else has real ability to 

sell. With this, there is gen- 
erally coupled an apprecia- 
tion of high quality goods 
and the ambition to live up 
to the business possibilities 
of his locality. 

We are proud to be able to 
say that this is the general 
type of Shaw-Walker agents. 
These men have appreciated 

the three salient points which 
have made it possible for our 
agents and dealers to continue on 
a constantly increasing path of stuc- 
cess. 

These are, namely—1l. High Qual- 
ity; 2. Completeness of line: 3. 
The backing of real selling publicity. 

We are now accommodating a 
bigger business than we have ever 
had before, with the prospects of a 
still greater to come. We are build- 
ing for the future in strengthening 
our retail selling organization. 

To super salesmen everywhere 
who can see the great opportunities 
Shaw-Walker presents we are offer- 
ing these Shaw-Walker elements of 
success. 


THE SHAW-WALKER CO. 
“Built Like a Skyscraper.” 
Steel Filing Cabinets, Wood Filing 
Cabinets, Filing Supplies. 





a ee 








S 








HAW-\WALKER 





STEEL LETTER FILES 


“Built Like A Skyscraper’’ 














New York, Chicago, Washington, St. Louis, 
Detroit, New Orleans, Pittsburgh, Minneapolis, 
I on, 


Home office and factory—Muskegon, Michigan. 
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Looked at from any angle, the Cesco Line is the logical 
line for any dealer. It comprisesa complete array of 
modern business tools—Loose Leaf devices and outfits for 


every conceivable purpose. 


It is a line of individuality—each item—from the vest pocket 
memo book io the highest grade ledger—with some dis- 


tinguishing feature. 


The range of construction and price have been so carefully 
worked out, from the consumer's standpoint, that the dealer 


has every possible advantage. 


Selling helps—imprinted catalogs, booklets, and folders, 
window displays and elaborate show cards—are supplied 


in abundance. 


The Cesco Catalog, together with discounts, terms and full 
information, will be sent to dealers on request. 


THE C. E. SHEPPARD CO. 


303-311 HUDSON STREET . ° NEW YORK, N. Y. 


BRANCHES: CHICAGO PHILADELPHIA BOSTON ATLANTA 
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| wrote Mr. Carnegie that this mill would produce a 
thousand tons of rails a day. He wrote back and said, 
‘Young man, I have agreed to the foolish expenditure of 
the money for that great mill. I will exact only one con- 
dition, and that is that you never tell anyone that we are 
foolish enough to believe that this country will ever re- 
quire a thousand tons of rails a day.’ Ejighteen eighty- 
seven is not so very long ago, and yet this country can 
verv well consume now from 20,000 to 25,000 tons of rails 
per day. 
Development Has Been Progressive. 

“So it has been true in every branch of industry with 
which I have been connected. It has gone on by leaps 
and bounds. Periods of retraction and recession and de- 
pression have come, but the grand curve and the general 
trend is always upward and onward. So that those of you 
who have industrial establishments, and capital invested 
in the same, may take from me the note of optimism that 
I have. My only thought and wish is that I had a good 
deal more to look forward to in the future, not because 
of the money that it is going to give me—for I do not 
know whether I have any money these days or not after 
I have paid my taxes; I am afraid to look. ' 

‘The men in business in the United States are not the 
men who are working for money alone. The chief pride 
of American character is successful accomplishment. It 
may be measured by the dollars that go into his coffer, 
but the real throb and thrill of pleasure that comes to his 
mind is one of successful accomplishment. Let us go 
home with our minds and hearts filled with determination 
that we American manufacturers and American business 
men are going to have successful accomplishment, that 
we are going to have it in an honorable way and that we 
ask our great representatives in Washington, from the 
President and the Secretary of Commerce down, to help 
American business men help sustain the prestige of the 
American nation and that we pledge ourselves to treat 
fairly with that great army of workmen who must share 
with us the prosperity and happiness of this great country 
ot ours. 


Writing Instruments Down to Date. 


\ great traveler said, “If you know the story of the 
evolution of the pen, you know the story of every progres- 
sive step in the history of civilization.” Perhaps no one 
single instrument has been so great a factor in deter- 
mining the course of events, past and present, as the pen, 
or whatever instrument was used according to the ma- 
terial written upon to record the thoughts, impressions 
and recollections of men. Back in the Stone Age we have 
the records of the ancient writers on stone, whose story 
has come to us during the last seventy-five years of ex- 
ploration, bringing to life the romance of forgotten em- 
pires. The Hoffman Tablet, about 5000 B. C.; the love 
letters, written in the days of Abraham, 2000 B. C.; the 
writings with stylus upon wax, the writings found in the 
ruins of Pompeii, and the pen of bronze, all have taken 
their appropriate places in the record of human events. 
Next came the brush and the reed of ancient China, and 
the goose quill of Queen Elizabeth's time, used by Shakes- 
peare, Cardinal Richelieu, Cromwell and Milton. 

The steel pen was an evolution from previous writing 
instruments and remains with us as the favorite writing 
instrument of millions; but in addition we have the foun- 
tain pen, whose tempered gold nib and hardened point is 
also used by millions of writers and has been a real boon 
to our soldiers and sailors everywhere. 

A Lecture in the Making. 

The well known lecturer, Colonel Havers, while pre- 
paring a lecture intended to show the working of some of 
the industries of the United States, requested permission 
to visit among others the factory of the L. E. Waterman 
Company and to make a study of the manufacture of foun- 
tain pens and of the machinery which produces the parts 
from the crude rubber in Bolivian forests to the produc- 
tion of gold pens from bricks of gold. Colonel Havers 
was impressed with the ingenuity of the various processes 
and prepared a lecture showing the evolution of the pen, 
explaining the part the pen has played in the destiny of 
mankind. This lecture visualizes how trade and commerce 
not only follow the flag, but often precede it. 

The lecture, with the pictures, proved to be so educa- 
tional in character that a plan has been perfected whereby 
chambers of commerce, boards of trade, rotary clubs and 
other commercial bodies may arrange for its presentation 
as a means for bringing home to the business men of the 
United States the possibilities of and the need for trade 
developmeart on a broad scale. The lecture was recently 
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WRITES A BRIGHT 
COLOR CHANGINGTO APERMANE 
- ONE COPY IF TAKEN SOON 

'SA TRUE CHEMICAL FLUID Se 
DOES NOT FAO 







PERMANENT 


Blue Black Record Fluid 


THE KIND THAT MAKES 


Satisfied Customers 

















HE FAMOUS RECORD INK 
OF AMERICA 


DIAMOND INK CO. 


MILWAUKEE NEW YORK OFFICE 
WIS. 265 W. Broadway 
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Unquestionably —Steel Filing Devices 


When a purchaser thinks of Filing Devices, the paramount thought is built 
of steel—unquestionably. As a working proposition Canton Art Metal Quality 
Steel Filing Devices afford the convenience, ease and quietness of operation 
that make for service and efficiency so essential. In the emergency of fire 





Canton Art Metal, Quality Steel Filing Devices and Furniture 


bring every resource of modern fire protection to the defense of the valuable 
contents of the files. They are non-inflammable, fire resisting, dust proof and 
weather proof. The drawers never stick, sag or warp. Double channel roller 
suspension, easy working and positive locking follow block and full standard 
capacity. They will never grow old nor lose their original beautiful appear- 
ance, and will last a life time—a long, busy, life time. 





Profitable and Exclusive Agency Contracts—Ready Now 


We have some very desirable territory still open in sections where the line 
can be made to yield very satisfying returns to live, responsible dealers. We 
have in this connection an extra feature that is new and very desirable. We 
give you complete co-operation and absolute protection. Catalogs and par- 
ticulars on request. 


THE CANTON ART METAL COMPANY 
Plant No. 2 New York Office: 200 Fifth Avenue CANTON, OHIO 


Send us your plans and specifications for special built work for Banks, Court 
Houses, City Halls, etc. No matter how large or how small, we'll gladly quote you. 
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The Canton Line of Vertical -Sectional Files 
for Letter, Cap and Various Oversize Sheets. 
Steel Protection at Lowest Cost 


HESE cases are a combination of Vertical and Sectional Steel 
Files and are particularly adapted for use in small offices or 
where it is desired to use only a few sections alongside of desks, 
where space is limited, and for the filing of ledger sheets in connec- 
tion with posting machines. They are composed of top and base, 
and single wall units of the same capacity as regular vertical four- 


drawer files. They are equipped with our standard double channel 
roller suspension and have an ea v operating, positive locking, fol- 
low block. They can be purchased in single units and additional 
units can be added as desired. When stacked together they form a 
solid, rigid, satisfying filing device, and they can be assembled or 
taken apart in a moment by the purchaser. We finish them in all 
standard colors and their price is very moderate. 


THE CANTON ART METAL COMPANY 


Plant No. 2 New York Office: 200 Fifth Avenue’ CANTON, OHIO 


Send us your plans and specifications for special built work for Banks, Court 
Houses, City Halls, etc. No matter how large or how small, we'll gladly quote you. 
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From the rocky coast of Maine 
to the golden gate at Frisco, 
from the bleak hills of the far 
North to the boundary line of 
Mexico, and beyond— 


BOORUM & PEASE CO. 











BLANK BOOKS 
AND LOOSE LEAF 
DEVICES 


are known as 


STANDARD 


Standard in name, standard in quality— 
each and every one of the 10,001 numbers. 
It’s the line that covers every possible blank 
book and loose leaf need. The stationer 
can make his selection from the smallest 
memo book to the finest bound or loose leaf 
ledger. He will get the highest possible 
value at the price—and so priced that he 
can easily resell at a needed profit—and be 
protected. No consumer is big enough to 
buy from Boorum & Pease Co. Send for 
the B. & P. Catalog. It is a safe channel 
to more business. 


BOORUM & PEASE CO. 


Salesrooms 


109-11 Leonard St., Republic Building, 
New York City Chicago, Ill. 


Old South Building, 


Boston, Mass. 
Factories: Brooklyn, N. Y., St. Louis, Mo. 


Home Office: 
Hudson Ave. and Front St., Brooklyn 
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given at New Haven, at a meeting of the Chamber of 
Commerce there, and after listening to it ahd seeing the 
pictures Mayor David E. Fitzgerald felt that it should be 
presented to the high schools of the city and arrange 
ments will shortly be made to this end. The lecture was 
also recently given before the Sales Club of Philadelphia 
to which members of the Poor Richard Club, the Ro 
tarians and the Sales Managers’ Association were invited 





The local Chicago sales organization of the Elliott 
Fisher Company has made a good record for efficiency as 
an organization, due to an innovation inaugurated in the 
conduct of the weekly sales meetings. Primarily the ob 
ject of these meetings was to inculcate in the salesmen 
better knowledge of their product, and thus fortify then 
to cope with general working conditions as they found 
them. C. J. Bryant, local sales manager, worked out the 
plan of holding these Saturday meetings, and, acting as 
chairman, conducted them. For a time, this worked well, 
but let’s see what happened. In the first place, this 
method was found to be unsatisfactory, since it did not 
take into consideration the individual initiative of the men 
composing the organization, and made no call upon them 





CHICAGO SALES ORGANIZATION, ELLIOTT-FISHER 
COMPANY. 


except as their services were demanded by the manager 
It became more difficult to hold the salesmen’s interest. It 
was hard for the salesmen to feel otherwise than that these 
meetings were conducted solely for the sales manager to 
preach to them and criticize their shortcomings. 

Finally, it was decided to place the responsibility for the 
success or failure of the meetings upon the salesmen them 
selves. It was, pure and simple, to be a meeting of the 
salesmen for the salesmen by the salesmen. While Mr 
Bryant, as local manager, was honored with the position 
of president, the vice-president and chairman, chosen by 
the salesmen, henceforth controlled the activities of the 
organization. Since this method has been followed the 
organization has been a marked success 

At each meeting where fifteen or more men are in at- 
tendance parliamentary rules are followed. Meetings are 
held every Saturday at 11:30 a. m., and everv salesman is 
supposed to be at his desk. A fine of twenty cents for 
tardiness and twenty-five cents for absence is levied. The 
fact that these salesmen call on all lines of business dur 
ing the week gives a general view of the business situation 
throughout the city. Points that have been successfully 
used by the different men during the week are brought up 
for discussion. It is said that the meetings are of a 
snappy and peppery character and that thev have resulted 
in putting an energy and esprit de corps into the sales 
force. Selling contests are occasionally conducted, one 
salesman taking the side of his own company on bookkeep 
ing machine contests, another salesman endeavoring to sell 
a competing machine. The contests are decided on points 
At various times experts on loose leaf and kindred lines 
are invited to make talks to the salesmen. The different 
men who have made addresses include accountants and 
experts on autographic registers, tabulating machines, 
time recording machines, etc. The program committee 
arranges a program for each meeting. Some amusement 
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ry Su IPS sail the seven seas bring- 

ing to the Carter Laboratories ma- 
terials from all quarters of the Globe — that 
you may have a perfect ink. Gall nuts from 
Arabia, and some from provinces in China— 
each with their distinctive qualities. Many 
chemicals and colors are secured in this 
country, other material from South America. 
Logwood Chips reach us from the dense 
forests of the West Indies. Wherever there 
is a material that will make Carter’s a better 
ink, it is found and brought to America. 
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was caused recently when General Sales Manager Spahr 


of the company was fined twenty cents for being late at a 
meeting during a recent visit to the city. 

The officers of the association include: C. ] 
president; M. V. Maloney, vice president; C. E. 
secretary, and E. C. Smith, treasurer. 


Bryant, 
Taylor, 


The salesmen ascribe much of the success of the organ- 


ization to the fact that their judgment is trusted by their 
company and believe that better work would be done 
everywhere if the average concern would learn to trust its 
own people. 


Training School for Loose Leaf Salesmen. 

The Irving-Pitt Manufacturing Company, of Kansas 
City, Mo., in a booklet entitled, “Training for Better Busi- 
ness,” describes an idea which has been found to be ex- 
ceedingly successful in the training of men for the better 
handling of loose leaf devices. 

After carefully considering all phases of the situation, 
the company decided that the most practical way in which 
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Irving-Pitt Manufacturing Company [he course has 
proved of much advantage to those who have taken it. 
The booklet refered to in the beginning presents, along 


with a number of complimentary letters, likenesses ot 
some of the groups of men who have taken this course 
since the school has been in operation. Complimentary 
letters have been received by the company from many 
concerns prominent in the trade from almost every part 
of the United States. 

Koch, who 


The classes are conducted by William | 
has devoted himself exclusively to l 
eighteen years—since June, 1901, to be exact 
bear of years he had charge of the St branch of 
one of the large loose-leaf manufacturers selling direct 
to the consumer. Later, covering a period of six years, 
he conducted a training school for the salesmen of the 
same firm. Mr. Koch is a recognized authority on mod 
ern accounting as well as on the sale and application of 
loose-leaf equipment. His articles have appeared in 
Office Appliances, The Financier, Advertising and Selling 
and numerous trade papers. 


eaf work for 
For a num 


loose 
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CLASS MEMBERS. 
(Left to right.) 


Top Row. 
W. C. McEWEN, Western Litho & Office A. 
Supply Company, Wichita, Kans. 
H. E. ALDRICH, Western Litho & Office M. W. 
Supply Company, Wichita, Kans. 


FARRAR, 


Center Row. 
Cc. OWEN, Skinner & Kennedy Station- 
ery Company, St. Louis, Mo. 
The 


Company, Joplin, Mo. 


Bottom Row. 
JOHN A. UDEN, Brown-Preuss 
ery Company, Kansas City, Mo. 
R. M. PRYER, The Western Bank Supply 
Company, Oklahoma City, Okla 
WILLIAM E. KOCH, Instructor 
W 


Station 


Joplin Printing 


P. W. REEDER, A. E. Boyce Company, JOS. LEROUX, The Franklin Printing & JOHN WIRTZ, The F Roberts Con 
Muncie, Ind. Engraving Company, Toledo, Ohio. pany, Cleveland, Ohio 

W. L. FERGUS, Marshall-Jackson Com- WM. A. MORTON, Bixby Office Supply WM. R. ROEHM, Geo. A. Drake & Com- 
pany, Chicago, II. Company, Grand Rapids, Mich. ’ pany, Detroit, Mich. 


the loose leaf man could obtain the information required 
for the practice of creative salesmanship would be through 
the agency of a suitable training school wherein the cor- 
rect application of loose leaf equipment and the basic 
principles of modern record-keeping could be efficiently 
taught and thoroughly studied by means of a short but 
intensive course. A suitable room was, therefore, fitted 
up for this purpose in the main factory of the company, 
at Kansas City, and the services of an experienced loose 
leaf instructor of recognized ability were obtained. A 
number of classes have already taken the course and so 
successful has the idea been that the company purposes 
to continue the school. and extends a cordial invitation 
to dealers to enroll one salesman from each concern for 
the first available class. The classes are limited to a 
membership of twelve, thereby assuring personal atten- 
tion for each student and avoiding loss of time through 
over-discussion. The course of each class embodies the 
study of forms and basic principles applying to all of the 
various branches of business, including buying, receiving, 
selling and accounting departments, as well as forms and 
accounting methods employed in banks and by profes- 
sional men. The school is maintained and the students 
are entertained while in Kansas City at the expense of the 


Congratulations Due. 


The last issue of the Adder Machine Company's house 
organ, “The Wales Visible,” publishes the announcement 
of the birth of Marjory Elaine Goode, daughter of Mr 
and Mrs. Scott S. Goode. Mr. the company’s 
representative at Seattle, Wash. 


Three Thousand Mile Scrip on Sale. 


The Railroad Administration has placed on sale mile 
age scrip books, good for 3,000 miles, costing $90, with 
$7.20 additional war tax. They will be good on all gov- 
ernment controlled railroads and terms will be the same 


as those of $30 and $15 books now on sale 


Goode is 


Dinner for Returned Soldier. 
Lieut.-Col. William H. Eaton was recently a 
a dinner given in his honor by eighty-five 


+ 


guest 


if 


associates 


the plant of Eaton, Crane & Pike Company, Pittsfield 
Mass. In addition to the guest of honor and the hosts 
there were present Colonel Eaton’s father, Arthur \W 


Arthur F. S. Pratlin, Henry D 
T homas H. G. Piet e 
the guests for brief 


Eaton, Willam A. Pike, 
Brigham and Lieut. John P. Morse. 
was toastmaster. He called on all 
talks. 
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Same story —Same Girl, BUT 
the Addressograph CAN’T 
MAKE MISTAKES ! 


Chicago 


Sales Offices and Service Stations in these cities—or you 
can make address plates in your own office if preferred: 


Albany Denver Newark Salt Lake City 
Allentown Des Moines New Orleans San Antonio 
Atlanta Detroit New York San Francisco 
Austin Duluth Oklahoma City Seattle 
Baltimore El Paso Omaha Shreveport 
Birmingham Grand Rapids Ottawa, Ont. Spokane 
Boston Martford Peoria Syracuse 
Buffalo Houston Philadelphia Toledo 
Butte Indianapolis Phoenix Toronto 
Cincinnati Kansas City Pittsburgh Washingtor 
Cleveland Los Angeles Reno Wichita 
Dallas Milwaukee Sacramento Williamsport 
Darton Minneapolis St. Louis Winnipeg, Mar 
Montreal St. Paul 


OFFICE APPLIANCES 87 










hy Mails GoWrong 


Millions of Errors 
Waste the Mails 
of Our Country, as 
is proved by the 
Post Office 


Records 


Save Human Errors wit 





New York 


Mail to nearest office—or phone for representative if list opposite names your city. 


Addressograph Company (903M), Chicago 


Without cost or obligation, please pive us: 
© Facts about trial offer. O Demonstrationin our office. 


We use forms checked below. 


C) Filling in Letters C) Route Sheets 


Record Sheets () Shop Orders 


Firm eet 





C) Statements ©) Envelopes, Circular 





Dividend Forms ©) Tags, Labels 





CL) Pay Forms 0) Price Lists, Wrappers Address 


Checks () Inventory Records No. of names on list enema 
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Letter Files 





Our new Bird’s-eye Folder 


Cap Files Desks and Chairs graphically portrays the 
Card Files Unit Sections completeness of Van Dorn line. 
Transfer Cases Wide Sections Lockers Cabinets This “smashing” 22 x 32 in 
Filing Safes Counter-Height Shelving Waste Baskets sales-maker will be, mailed'BY US 


(System fitted) Sections Stationery Bond Boxes ey A de By 3 7 pallies 
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means extra sales 


vagus l= we Pe 
= — 4 o 


Y 


ties. Every shrewd haberdasher knows the sales-value of displaying neck- 

wear near the collars, of cuff links and studs temptingly arranged near the case 

of shirts. {You can employ the same psychological appeal to coax the extra 
sales in steel office equipment. An attractive and complete assembly of Van Dorn 
office steel is a powerful sales-stimulant. The casual customer who drops in to 
price a card drawer or letter file interests himself in a steel desk-tray, waste basket 
or filing safe—and the extra sale is started. 


The broad range of the Van Dorn full line is backed by easily-demonstrated 
mechanical superiority. Your territory may be open. Write! 


THE VAN DORN IRON WORKS CO. 


Established 1861 CLEVELAND, OHIO 
New York Store $3 318 Broadway 


FILES, SAFES, DESKS 
VAULT SHELVING, LOCKERS 


Y OU asked for a collar—and then so/d yourself a couple of shirts and half a dozen 














90 OFFICE APPLIANCES March, 1919 








The Big Specialty for Furniture Dealer 


Lo OO Nea aS SS 





Metal Waste Baskets provide that touch of dis- 

«9 tinction which makes an office attractive. Being 

built of steel, they are fireproof and indestructible. 

6¢ # The new rubber corners protect the furniture from digs and 
scratches. The beautiful finish (olive green, oak or mahogany) 

and artistic design provide a silent selling argument that, from 

the vantage point of your show window, will draw customers 

into your store. Write us for descriptive matter and our propo- 

sition. In sending it, we’ll show you how to couple up with our National advertising campaign. 


METAL OFFICE FURNITURE COMPANY 


GRAND RAPIDS “- “2 “:- MICHIGAN 
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A Discussion of Vital Modern Industrial 


Problems 


MGA. ULLAL LULL LAL LLL WLLL Lee LLL LLL LLL LLL 


I necessity for sensible and constructive 
thought, for sane, just and equitable prin- 
ciples and a true appreciation of relative 
values in the world of business is logically 
and convincingly presented in Mr. Or 
man’s latest book, which is referred to 
above. The introduction to this book was 
written by William C. D’Arcy, president 
of the Associated Advertising Clubs of the World; and 
forewords were written by Professor George B. Hotchkiss 
New York University School of Commerce and George 
B. Sharpe, president of the New York Advertising Club. 
\ symposium of views and comments by leaders of econo- 
mic thought in America, and a collection of letters to the 
thor are also given. 
1e book is not a story, but the author’s long experience 
s a newspaper man has given him a keen appreciation of 
he value of actual incidents and the human touch in 
pointing the arrow of his argument. The vivid 
pening scene in Madison Square, New York, where 
the rabid socialistic curbstone orator harrangues the 
rowd of derelicts and curiosity-seekers, the vigorous 
reply by the sane, straight-thinking citizen in the crowd, 
the discussion of the incident by Mr. Orman and his 
riend at iuncheon—all, even to the warm spring sunshine 
nd the birds flitting from tree to tree, give a human 
tting to the argument, and bring the reader naturally to 





he problems which the succeeding pages discuss. The 
book emphasizes not only the vital character of the ques- 
ns which confront the people of this country, but 


ndicates how these important matters should be brought 
» the attention of the people through the power of the 
rinted page The author outlines his plan to which he 
urposes to consecrate his future to engage in business 
esearch and promotion; to assist in bringing the various 
elements of business, labor and the public into play with 
me another and to harmonize thei: volaginie and common 


interests.” This, to be sure, is a large undertaking; but 
other men have started with an idea and have gone 
rough with it The idea is big, but not impossible. 


We venture to quote rather freely below from Mr. 
Orman’s pages, in the belief that, if the spark of his 
enthusiasm fires but one reader to a closer study of human 
elations. duties and responsibilities, the effort will not 
have been in vain. We do not ask or suggest that anyone 
gree in toto with this or any other author; for each, 
ouched with a spark of the divine fire, has alloy of error 

bind him in the common brotherhood of man. 

lhe italics in the following are ours 

It is scarcely possible to overestimate the importance 
and far-reaching significance of the period of transition 
and reconstruction that will dawn as the war draws to a 
lose, and will develop into swift and rapidly-changing 
urrents of popular sentiment and conviction after peace 
as been declared. All the pent-up emotions, all the stifled 
radicalians, all the individual fervors and passions will be 
let loose, and, once they gain a headway that has not been 
tempered with prudent guidance into normal channels, 
heir courses will be as wild, perverse and untenable as 

mythological winds of Aeolus 

lhe fabric of social and economic life will be subjected 


to a fearful strain, and the whole warp and woof of 
usiness texture may be torn seriously if this tremendous 
ituation in our national life is not met with adequate 
visdom and understanding expressed in statesmanlike and 
lic-spirited action by our political and commercial 
lers. Business will suffer if the emotions of the time 
allowed to rush along uneven channels: business will 
the greatest prosperity in the history of the country if 
situation is wisely met. Labor will abide in prosperity 
ontentment or struggle in opposition and discontent, 
ording to the handling of the situation. 
rhe p ble are coming to he conscious of the fact ne 
blicist has written, ‘that in properly regulated « Lomi 
md industrial ditions, and not in party politi lie the 
ture interests democracy. Unl the awakened publi 
MSNCS mided wisely and alona sound « no mu 
by the real leaders of the industrial life of thi untry, 
very likely to be diverted into strange vagaries by 
agogues and self-seeking politicians 
Great as are the issues of the war, their value to the 
rld wiil be depreciated, or lost altogether, if in the re- 


Being a Few Selections from Felix Orman's Latest Book, 
“A Vital Need of the Times.” (Copyright, 1918, by 


Felix Orman. 


adiustment strong leadership in all classes of society fails 
to recognize the danger of class conflict. War is not only 
likely to breed emotion legislation, but public sentiment 
is apt to drift from the safe anchorages of tried constitu- 
tional provisions, and ‘emotional economics’ and fanciful 
and unproven theories are likely to be experimented with 
to the great interruption ota speedy return to normal 
national living Harry A. Wheeler, President of the 
Chamber of Commerce of the United States 
‘ % a 

“It is easily conceivable that by all odds the most im- 
portant, and most difficult problem to be met and worked 
out—and the one that will assert itself first in no delicate 
or shrinking manner—is to be the vital question of labor, 
of the rewards of workers for their services in the new 
era that will immediately follow the close of the war, and 
of the relation of labor to the industrial life of the coun- 
try. I need scarcely emphasize the significance of this 
labor question, for every reader of these lines appreciates 
adequately the fact that the future of American industry 
rests, in a very large measure, upon the settlement of the 
question of labor and the related subjects involved in the 
whole industrial problem. 

“In the consideration of labor, large-scale labor in par- 
ticular, there are many convictions, but two main ones 
stand out as the important conceptions to be weighed in 
arriving at any conclusion. The one belief, which has 
been enunciated from high places, is that with the devel- 
opment of great corporations business has lost its human 
and social force and character; that workers have been 
deprived of their identities as individuals, and their labor 
has come to be regarded as a commodity lacking the 
human element; that with the passing of the contact be- 
tween the worker and the directing executive of the or- 
ganization has gone the inspiration in the worker’s job; 
that a worker under the corporation or large employing 
system is one of thousands who are handled in a routine 
manner as though they were so many machines. 

“The other view is that the corporation has achieved 
a very large bene‘it to the public in many directions and 
has made the worker’s way very much easier; that many 
industrial reforms have taken place under the large em- 
ploying system, the worker receiving larger wages, work- 
ing fewer hours and surrounded by immeasurably improved 
working conditions; that the worker as never before has 
become in effect a partner in the enterprise; that welfare 
work for employees, pensions, insurance bonuses, profit- 
sharing arrangements of many kinds have been effected 
for the worker’s benefit, and that these advantages have 
been achieved in the face of dogged and often sullen oppo- 
sition from the labor unions, which, though in many 
respects right in principle, almost invariably tend to 
weaken the worker’s individual inspiration and loyalty. 

“This second view is to be attributed to the many 
broadly-gauged and public-spirited business enterprises, 
which both, from the standpoint of practical efficiency and 
necessity and from that of humanitarian sentiment, have 
worked such great good for American labor. In this cate- 
gory | do not place (and I scarcely consider them worthy 
of mention in a general statement) the isolated examples 
of indusirial oppression, which often are held up, magni- 
fied and offered to the public as horrible examples of in- 


dustrial wrongdoing. Such cases, taken along with all 
evidences in the business community, are but remote 
examples, and are greatly overshadowed by instances of 
the higher manifestations of business principles. 
“Extensive observation and investigation of labor and 
industrial conditions at first hand have induced me to 


place my sentiment with the thought contained in the 
second view een ciated above. And in this connection I 
feel safe, for, aside from my own research which has estab- 
lished my viewpoint, I know that many of our leaders of 

onomic thought agree with me, some of them of avow- 
edly socialistic tendencies, but broad enough to acknowl- 
edge the greatly improved social standards in American 
business. I disagree with the first view explained, for the 


reason that ] conside) fallacious and entirely mistaken and 
theoretica On eve) ‘casion whe re I have come in con- 
tact with this point of view I have found it to be based on 
misconception of industrial affairs, on emotional enthusiasm 
and sympathies, o1 elfish purposes 
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Second Edition Ready April First 


Announcement 


72 issuing De Luxe Dealers Catalog No.50 based 
" upon List Prices the Wilson-Jones Loose Leaf 
Company have resumed their former method of 


selling dealers their products;as they believe that in so 
doing they are actingin the best interests of the trade. 


We are passing through aperiod of industrial 
reconstruction and are standing upon the 
threshhold of an era of unparalleled prosperity. 


Our interpretation of these signs as far as they 
concern directly the stationery and office equipment 
field,through which we shall continue to sell our 


merchandise, has led us toresume this method 


of placing our goods before the dealers. 


That thisplanis enthusiastically welcomed by the trade 
is evidenced in a compel ing manner by the hundreds 
of letters we have received from dealers everywhere. 
including many who donot carry the De Luxe Line- 
complimenting and praising us in no uncertain 
terms for the step we have taken. 


To supply the extraordinary demand for this 
catalog we areprinting a second edition. [his 
conforms to our established policy to co-operate 
with our dealers along progressive lines so that 
a substantial and profitable busimess may be theirs. 


WILSON-JONES LOOSE LEAF Co. 
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‘l have seen the working of small individualistic pro- 
duction—where every cent increase of wages appears to 
be so much out of the pockets of the owner—and of cor- 
porate production, and have realized, from my acquaint- 
ance with the inside workings of numerous large corpora- 
tions, that the industrial corporation is not the greedy 
monster of popular miscenception, bent only on exploita- 
tion, and have most decidedly come to the conclusion that, 
even. as crude and undeveloped as the industrial corpora- 
tion of today still is in its social activities, if 1 were an 
unknown and unimportant employee, I would iar rather 
take my chances with the impersonal, huge industrial cor- 
poration than with the most well-meaning individual 
employer.’—Chas. P. Steinmetz. 

(Mr. Steinmetz is a leading electrical engineer and 
throughout most of his life has been a socialist.) 

x *« * 

“But standing out emphatically like a rainbow of prom- 
ise are these words from a letter written me by Samuel 
Gompers, the president of the American Federation of 
Labor: 

“*Tt seems to me that any one who does not recognize 
the tremendous forces that are socializing the business 
world cannot be very closely in touch with industrial 
affairs. War conditions have everywhere brought about a 
situation in which the needs and best interests of the 
individual have been subordinated to the needs, the inter- 
ests and safety of the nations. At no time have changes 
been more rapid or more radical. It is true, of course, 
that some industries have been forced to conform to 
national need and regulation more rapidly and more com- 
pletely than others. In these, we find the socializing 
forces stronger. In others, the old individualistic policies, 
in which private gains are paramount, still conspicuously 
prevail, but it is improbable that such policies can with- 
stand the compelling force of war needs, which are in- 
herently social in character and influence. The war 
against Prussian imperialism has transmuted our world 
of thought and precedent into a very fluid state. What 
we thought and did yesterday is changed over night to 
meet new conditions and needs. Rapid changes no longer 
occasion surprise. The present tendency, as I see it, is 
in the direction of broader ideals and an organization ot 
society in which human interests, rights and welfare shall 
be dominant.’ 

x * x 

“There can be no doubt of the value of the principle 
of labor organization, but this principle has been so often 
perverted and commercialized as to lessen the faith of 
many of those who believe absolutely in this principle 
and who desire that workers shall receive the fullest jus- 
tice. We are wont to wonder whether, in the future, labor 
unions shall exert inspiration and enthusiasm among 
workers, not merely urge them on to demand as much 
as they can get, for as little as they can give, in as short 
a time as they can force the employers to allow; whether 
labor unions shall teach their members to feel a zest in 
their work, loyalty to their employers, a genuine spirit of 
service and public duty; whether the sullen discontent and 
lack of interest, loyalty and public spirit common among 
union workers up to the present shall give way to a more 
normal attitude toward their work, toward society and 
toward themselves as social entities. I do not express 
these ideas theoretically; I have seen enough of factory 
management and have mingled enough with union workers 
to be able to speak now from a more comprehensive view- 
point than that of mere theory. 

“The vital need in dealing with labor is to advance in 
every practical manner the social factors, the human 
elements, in business, on the one hand; and to dam the 
flood of radicalism, consisting of extreme, impractical 
and emotional social demands, on the other. The one is 
essential to the achievement of industrial harmony and 
efficiency; the other will obviate continued unrest and 
dissatisfaction and ultimate chaos. Business must be hu- 
manized; the metaphysical aspect of business, not long 
since enunciated by the Christian Science Monitor, might 
really be the solution of the labor problem, if that ideal 
could be attained. But above all, it should be realized that 
labor difficulties are as often psychologic as economic. 

*x* *« * 

“I believe that our greatest danger lies, not in too little 
democracy, but in too much of it. An ardent disciple of 
the democratic idea, as applied to society and government, 
I cannot help believing that in a restrained, rational and 
disciplined democracy lies the hope of mankind. I regard 
with apprehension the emotional and purely theoretical 
and visionary conceptions of democracy, with their flam- 
boyant promises and enervating individualism and spiritual 
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canker. There are five great heresies in our life today 
Socialism, destroying the fine spirit and stability of labor 
and industry; Feminism, endangering the very foundatio1 
props of the social structure; Atheism, eating away the 
spiritual life; Individualism, charging the units of society 
with emotionalism and an obsession of self expression, 
and Materialism, the composite expression of all of these 
9 ‘ “Extreme democracy, in reality, stripped of the glamor 
The Dealer S Line of pedantic theorists and excitable reformers, holds more 
elements of danger than autocracy, and is infinitely less 
efficient. There is no place in the world today for auto 
racy; nor should there be any for a flamboyant, undisci 
plined democracy, where every individual is a law unto 
himself and feels no sense of respect for or obligation 
to society. Is there not a happy medium between these 
two extremes in government? The war has proved that 
there is. 

“Human beings are incapable of complete self-direction; 
this has been illustrated times without number. To the 
thinking and observing man the statement is axiomatic 
People are better for the sustaining power of some force to 
which they may !ook for support and guidance. We are 
still instinctively possessed of the mass spirit, but strug 
gling against this in an obsession of individualism and 
causing society unspeakable distress. The safe anchorages 








Imperial Desks are carefully made of of social, economic, political and religious traditions are 

being supplanted more and more by a reckless heedless 

good material and sell ata moderate ness of all the wholesome and stable influences that pro 

; é tected society in other times, and we have the increasing 
price which causes them to sell rapidly. emotional weaknesses in the social structure today. 

: a é “*Today the claims of the masses,’ writes Le Bon, ‘are 

They constitute a line on which the becoming more and more sharply defined and amount to 

2 3 nothing less than a determination to utterly destroy so 

dealer can build a substantial perma- ciety as it now exists, with a view to making it hark back 

Y i to that primitive communism which was the normal con 

nent desk business. They come in dition of all human groups before the dawn of civilization 

“In other words, the worker for the extreme forms of 

three grades sO that the dealer has democracy, based upon fanciful theories which are famil 

é . iar enough these days, is, in reality, creating a chaoti 

something to suit the needs of every condition that ultimately will have a detrimental, rather 

than a beneficial, effect upon the masses. No more strik 

customer. ing or dramatic example of this is needed than the case 


of the Bolsheviki of Russia. Never have such dreams 
of democracy and social justice been expressed as these 
. Catalog No. 17 will be yours for the asking Russian usurpers voiced; but they have produced only 

chaos and misery, and in doing this have been more selt 
ish, cruel, oppressive and intolerant than their autocrati 
predecessors. 





“Commierce is the essentially practical element of a 
nation’s life. The forces oi politics too frequently are 
SSS Mie. narrow and selfish, enunciating views that are calculated 
1 to make a popular appeal and with slight and superficial 
regard for the actual public welfare; the forces of the 
social crusader are, to repeat once more, often emotional! 
ill-balanced and impractical. Business is a force that can 
steady the whole life of the Nation and render secure 


EE 


the existence of the people. Business, especially in the 
United States, is the great, mighty, welding, energizing, 
life-giving power of society. To business we can look for 





the strengthening and stabilizing influence that we hope 
shall overcome the dangerous iorces of radicalism. So 
ciety will be held erect and together by this spinal-column 
of the social anatomy. 


“Through the ages business has come down to us witl 
many changes, but its essential relation to the commo! 
life has never changed, though that relation has been con 
sidered in widely divergent schools of thought, now ideal 
ized, again damned. ‘Business,’ said President Wilson in a 
public adress, ‘underlies everything in our National life, in 
ous our spiritual life. Witness the fact that in the 

Lord’s Prayer the first petition is for daily bread. No one 
can worship God or love his neighbor on an empty stomach 
Which was a very apt way of emphasizing the vital inte: 
dependence of society and business. 

“Yet we find today a vast misconception of business, a 
frequent misapprehension of the functions of business 
The importance of the activities of commerce to society 

understood in previous and less seli-con 


D4 at large, well 
Imperial Desk Company “ ne yn is lost sight of in the press of present-day 





» ata individual endeavor and ambition. As the glory of the 
Export office: 25 Whitehall St., New York, N. Y. state has come to mean less and less in the minds of the 

° . FLORIDA AND DEVON STS: public, so have all the contributing elements that form 
Main Office and Factory EVANSVILLE, IND. the bulwark of nations and peoples come to represent 


less in the public minds. Antagonism and prejudices, in 
the majority of cases ill-founded and undeserved, have 
been created into bogies that warp the public imagination 
on subjects pertaining to business. Such lamentable ten 
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Quality—Production Prompt 
Deliveries— Low Overhead 


ribbons and carbons enable us to assure 


| ‘TIF TEEN years’ experience manufacturing 


our customers of distinctive goods, service 
and minimum costs. 


(set our Samples and Prices on Carbon Paper: 


Quality No. 301, Imported Light Weight. 

Quality No. 307, Domestic Light Weight. 

Quality No. 207, Domestic Medium Weight. 

Quality No. 103, Imported Standard Weight. 

Quality No. 121, White Back, Domestic Standard Weight. 
Quality No. 120, Blue Back, Domestic Standard Weight. 
Quality No. 122, Purple Back, Domestic Standard Weight. 


You cannot match equal quality and price anywhere. 
Packed in flat reams, cut sizes and boxed goods. 

Our Typewriter Ribbons must show ONE HUN- 
DRED PERFECT COPIES on a single spot with any 
standard testing machine. Do You Know Any Other 
Ribbon That Will Do It? Sold under “Money Back 
Guarantee.” We eliminate all chance on the dealer’s 
part. 

We specialize on ribbons for Hectographs, Rapid 
Rollers, Bichromes. Packages furnished with our 
imprint, your own imprint, or in plain boxes. 


The Mercury Manufacturing Company 


Manufacturers of Carbon Papers and Typewriter Ribbons 
For the Dealer Only. 


E. F. Guertin, General Manager, Rochester, N. Y. 
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Perhaps the Cards and Guides 
You Now Use are “a Disappointment’’ 


Ignorance of grade and quality differences is no longer an excuse for dis- 
appointing purchases of Card Index supplies. 

Old-time methods of simply ordering “so many sets of this or that charac 
ter of guide,” or “so many hundred of this or that size of record cards,” do not 
always bring you the grade and quality nowadays that you once were accus- 
tomed to use—and the condition of your files may show it—if you will take the 
time to investigate. 

Strong, smooth-surfaced stock of serviceable quality costs more today than 
it used to cost. For this reason there is a tendency in some offices to stick to 
the “bulk-ordering” idea with less thought of quality or a mistaken notion of 
“economy.” The result-is disappointing. 


66 99 ° 
B-M” Quality 
CARD INDEX AND VERTICAL FILE SUPPLIES 


regardless of advancing costs, are still being produced UP TO A STANDARD 
OF QUALITY—and not down to a mer: price level. 

They are still the standard of value and service wherever office and filing 
supplies are sold. They cost no more than really good supplies of this character 
ought to cost—and they may be ordered with every confidence that they will 
“stand-up,” “take a pen” and give lasting service. 

And you need not be an expert judge of stock 
or quality to be sure of this sort of satisfaction. 
Our method of bindery inspection and the “B-M”’ 
Quality Guarantee insures that full degree of 
service you are entitled to. Full count, perfect, 
spotless stock and superior surface texture in the 
card index and record cards you need—may be 
had for the asking. 


Everything Worth Having 
Is Worth Asking For 





When you order supplies of this character—see that they are delivered to you in their 


original, bindery packages, with the seals and transparent wrappings unbroken. “B-M” Cards 
and Guides are never sold in bulk. They are sold in the distinctive style package pictured 
above. They come to you as spotless and clean as when they left the inspection tables in 
our bindery, and if they fall short of the satisfaction you expect—return them to your sup- 
ply dealer and get a fresh package without cost. 


Complete Catalog, describing and illustrating 
every size and character of Card, Guide and 
Folder, mailed upon request. Address 


BROWNE-MORSE COMPANY 


Makers of Quality Filing Equipment 
13 McKinney Ave., Muskegon, Michigan 


BRANCHES 


343 Broadway, New York City 905 Liberty Ave., Pittsburgh 109 N. Frederick St., Baltimore 193 E. Jefferson Ave., Detroit 
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dencies in the public thought may be attributed mainly to 
the influence of demagogues in our social and political life. 
* * x 

“The socialists maintain that our large co-operative 
business organizations are contrary to the public good, 
and therefore cannot survive. So well-balanced a social- 
ist as Mr. Phelps-Stokes has written me this very sug- 
yvestive statement ‘Personally, I do not expect that the 
control of industry will be left for long in the hands of 
the great corporations, but I realize that some of these 
corporations have accomplished wonders in recent years 
toward the creation of enormously efficient industrial 
machinery.’ 

“Now, this declaration immediately gives impetus to 
thought, and the first mental inquiry is, If the great cor- 
porations have accomplished such industrial wonders, 
what business force will succeed the corporation should 
the control of industry, as Mr. Phelps-Stokes predicts, be 
taken out of the hands of the great agencies of industrial 
co-operation? 
tk & * 

“Shall we relinquish the magnificently developed indus- 
trial organizations, with all their scientific development 
through research and co-operation impossible to business 
units operating on a small scale? Le Bon tells us that 
socially we are being forced back to primitive communism; 
shall we be forced back industrially also to the primitive 
stage and be required to conduct business in a manner 
that is out of keeping with the whole intellectual and scf- 
entific character of the times? 

“A war-time Government has found the enormous effi- 
ciency of co-operation and combination and has elabor- 
ately resorted to methods that the Government con- 
demned in business in times of peace; and even before the 
war the Government decreed that combines of business 
for foreign trade were permissible, whereas such combines 
were forbidden in domestic commerce. 

x * x 

“On another page in this volume will be found a letter 
written to me by an official of the Department of Com- 
merce, suggesting that I apply myself to the task of re- 
moving the suspicion of business toward the Government. 
My own feeling is that whatever suspicion there may exist 
toward the Government in the business field is the natural 
result of the attitude of the Government toward business, 
and the uncertainty that business has been made to feel 
because of the unknown conceptions of the functions of 
business entertained on the part of the Government. 
Along with Mr. Wheeler, the president of the Chamber of 
Commerce of the United States, and other business lead- 
ers, I feel that the war has demonstrated the ability of 
the Government and business to achieve harmonious co- 
operation, and that from this time on suspicions and an- 
tagonisms should be forgotten and every effort bent to 
effecting complete harmony. 

x *k * 

“How shall business meet these great demands and 
opportunities of the times, how live up to the tremendous 
responsibilities placed upon it? 

“How shall business express itself and spread broadcast 
the influence which it is possible for commercial enterprise 
to exert for the good of the Nation? 

“First, of course, through the intelligent and scientific 
manufacture and distribution of commodities that the 
public needs and through the public-spirited direction of 
business for the public benefit. 

“But there is another method of expression, a forceful 
and dynamic one, that reaches further even than this, 
whose ramifications are endless, a power that stretches its 
arms out and touches every farm, hamlet and town in the 
country, that impresses every mind capable of thinking, 
that sways the opinions of multitudes and erects great 
structures of thought, that exerts a limitless power for 
the public rood. 

“This method of expression is Advertising—the kind of 
advertising that interprets to the public, humanly, intelli- 
gently, efficiently, those subjects which are vital to the 
public and the Nation, and elucidates the values of busi- 
ness and of sound social and economic philosophy, while 
pointing out the fallacies of radical theories masquerading 
as social and economic panaceas—Advertising, in short, 
that will bring out the good and strong and show up the 
bad and weak in those activities which form the founda- 
tion props of our national life. 

“When every business official in this country reaches the 
realization that he has a public duty in advertising to serve 
a public purpose, then a great force will have been built up 
in support of National stability.” 
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Manufacture a complete line of 


Inked Ribbons and 
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The dealer who buys Type- 
writer Carbon from one man- 


ufacturer, Ribbons from an- 
other, and Pencil Carbon 
from a third, does not main- 
tain a perfect factory con- 


nection. 


There is much loss incurred 
in splitting shipments, and 
waste of time both in order- 


ing and checking. 


The ideal connection is that 
one with a factory complete 
and large enough to furnish 
anything and everything re- 
quired; whether it be standard 
goods or unusual items. 
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this pertect factory connec- 
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No Other Typewriter Can 
Write as Beautiful Copy 


as the 


Multiplex Hammond 














‘‘Writing Machine’”’ 


Two things you are en- 
titled to when you buy a 
typewriter are uniform- 
ity of type impression 
and perfect align- 
ment. 


MULTIPLEX HAMMOND'S 
Feat changeable type 
Many styles, many languages 
Two types or languages always in the machine 


Wot dwn the Knot to change 


Many styles of type and many languages 


LATEST MODELS 


To Meet the Demands of Every Dealer 


Regular Multiplex: Meets the special re- 
quirements of executives, authors, clergy- 
men, physicians, druggists, professors and 
students. 


Mathematical: Writes all the characters 
required for Mathematics. All other type 
shuttles usable on this model. 


Reversible: For writing Oriental as well 
as Occidental languages; from right to left. 
or from left to right. 


Variable Type Spacing: The only type- 
writer made having variable type spacing. 
Condenses typewriting from % to %4 space 
usually occupied for loose-leaf manual 
sheets, index cards, records, etc. 


Multiplex Copywriter: Variable spacing 
model for writing advertising copy. All 
sizes of tvpe from 6 point to 24 point, “Dis- 
play” type, with spacing to suit each. 


Portable—Condensed—Aluminum 
for the traveller and home, weighing but 
11 pounds. Carrying case included. Has 
full capacity of regular Multiplex. 


DEALERS IN TYPEWRITERS 


No Dealer can meet all demands without Multiplex 
Hammond because of its many exclusive features 
It cannot interfere with any other make of ma- 
chine which may be handled 

Let us send you free our interesting booklet, fully 
describing the unique features of this extraordi- 
nary machine Write your name, address and 
occupation on margin of this page and mail to 


Hammond Typewriter Co. 
69th St. at East River New York, N. Y. 
REPRESENTATIVES FOR THE BRITISH ISLES 


The Hammond Typewriter Company, Ltd. 


75 Queen Victoria St., London, England 
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Advice From a Kindly Friend 


4 h roa d Just a Few Hint ind a Comparison) 
cf for American Manufactur By Joseph 
Halsby. Reprinted from the Special 
imerican Number of ‘I mpressions,”’ 
Published by Impressions Publishing 
Company, Edinburgh Scotland, anil 


Edited by C. E. Whitel 


HE Editor of “Impressions” asked me for a little 
- article that might be of interest to American manu- 

facturers, presumably those who intend to enter this 
market when the time is ripe. The American manufac- 
turer who is already in this market needs no advice. He 
has already brought his experience, and his success de- 
pends on how he assimilated it. 

It seems a hopeless task to write briefly what one has 
learned in twenty years of trading in this country, but 
it’s worth attempting even in a rambling sort of way. 
And | hope the reader will find something here that may 
help him. 

The arrangements for representation in this country 
are various, and depends altogether upon the, let me say, 
sporting proclivities of the manufacturer seeking trade 
here. If he wants to play safe, get cash before shipment, 
take no risks whatever, he’ll probably come to the conclu- 
sion, sooner or later, sooner probably, that there isn’t 
anything for him here. He will be right. There isn’t any- 
thing here in the way of trade for a firm who dare not 
and will not. But granted that he does send over a 
proper representative, and backs him up properly, prob- 
ably a few hints, based on actual sales’ experience, would 
not be amiss. 

Tell the merits of your goods in a straightforward way, 
give the facts, omit the fiction, and don’t knock your com- 
petitor. If you find a competitor knocking you, put him 
on your pay-roll. It’s good advertising. If your prospect 
can be convinced of the needs of your article he will buy 
just as readily as any business man in any country, and, 
what is better, though difficult to convince because only 
the facts appeal to him, he is firmly sold and remains 
sold. To illustrate this (and by way of comparison in- 
wardly), let me mention one thing that stands out in my 
last twelve years’ experience in selling an office specialty 
in Great Britain. I have in no instance taken a signed 
order, and in not a single case has an order been re 
pudiated, though days and sometimes weeks elapsed be 
fore delivery could be made, giving ample time for can- 
cellation. 

Treat your customer well, and fair. The article I sell 

is not a machine that carries with it multiple orders, or 
frequent repeats, as one machine will last a big firm for 
many years, nor does it carry with it any supply trade, 
vet it has always been our policy to do all we could to 
please our users, even years after the purchase was made 
Any repair, adjustment, cleaning, was made quickly and 
courteously, and without charge, and unsatisfactory ma- 
chines (few indeed) were exchanged for new ones years 
after purchase. When my business was started this policy 
seemed unnecessary, in view of the fact that there was so 
little likelihood of more orders from a firm already sold, 
but really this policy has had wonderful results. Because 
of this policy, when we placed our new machine on the 
market our travellers received immediate interviews and 
courteous attention from old users, even though in many 
cases no sale of the new machine resulted, as the old ma- 
chine was still going strong. But we did sell thousands 
of machines to old users, because we had in the first place 
sold them a good article, and secondly because we treated 
them right; and in their mind anything we d to offer 
had merit, because they knew we would stand up for it 
The ereatest asset we created was this, that our users 
were our friends. 
Now I don’t believe in writing an essay when a quota 
tion will do. I lay these few facts before the American 
business man who anticipates coming to this country, and 
who is wondering what sort of man he will hit up against 
when he comes to sell his goods. It’s very simple. Sell 
an honest article. Tell the truth. Treat your customer 
right. That's all. 


“The Pioneer” Issued in Netherlands. 

\ new periodical, printed in English, has appeared in 
the Netherlands. It is called “The Pioneer,” and is de 
voted to acquainting English-speaking people with the 
commercial possibilities of Holland and its colonies 
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Why This Checkwriter 
Sells for Only $2750 


NEW checkwriter at a new price The New Era Checkwriter is sold 

d — sold in a new way. That’s the direct from salesman to you. No waste 
idea behind the New Era Check- in manufacturing—no waste in selling. 
writer. bigs — gives you _sebaggt It is handy, and compact. It writes 
against all checkraisers—amateur anc your checks safely. Tiny steel points 
professional alike—but it gives you this force a brilliant, acid-proof ink through 

00" 
LO , protection at a price you can the fibres of the paper as you write each 
afford to pay. word. Any attempt to alter such writ- 
Why is the price of the New Era ing immediately destroys the check. 
50 ‘ . ' _ ee 
only $27.50 when other machines cost The New Era Checkwriter operates 


so much more? Because old wasteful 
methods of manufacture have’ been 
eliminated. New, specially built, high 
speed machinery, which makes each 
part with unvarying exactness, is used 
to manufacture the New Era in large 


easily and quickly without a single un- 
necessary operation. There is nothing 
complicated to get out of order—to 
hinder its efficient, positive action. 


Every New Era Checkwriter is sold 
under the personal guarantee of Robt. 


quantities. 
Instead of extravagant sales methods H. Ingersoll. 

a simple policy of selling for cash saves $27.50 is indeed little to pay for the 
you the costly overhe: ad charges that security you feel after you begin to write 
are added fo machines sold on the your checks with the New Era. Decide 
installment plan, through charge today to get that security. Fill in the 
accounts, by trial offers, or heavy coupon and mail it for samples of New 
exchange allowances. Era-written checks. 


New Era Mfg. Co., 450 Fourth Ave., New York 


Canadian Distributor , 
MENZIES & CO., Limited, 439 King St., W., Toronto, Can 











MAIL TO NEAREST OFFICE 
COUPON 
New Era Mee. Co., OA-3 
450 Fourth Ave. > New York 
Chicago Office, North Am. Bldg. 
Gentlemen: v. ou may show me at 
how the New Era Checkwriter gives 
LOO% protector 
Vame.. 
iddress . 
$35 in Cuba 
Salesmen, Here's Your Opportunity! 


and Canada 





XE N DOLLARS TWENTY FIVE CENTS Ex 


a 


New Fra-Ch - writer 


“You See What You Write As You Write It” 
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1&2. Equal thickness of fill- 
ing—front and back. 

3. Bolt work back of filling. 

4. Heavy angle, steel frame. 

5. Filling 4”, air space 1”, 
door thickness 5’’. 

6. Dead air-space. 

7. Interlocking Jambs. 


8. One continuous sheet of 
iron rounded at the four 
corners. 


9. One-piece bracket. 





Stationers and Other 
Dealers in Safes 


We are selecting deal- 
ers in many localities. 
This is an opportunity 
never before offered 
and will result in a 
manifold increase in 
the business of those 
dealers chosen. Cor- 
respondence solicited 
from reliable dealers. 
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Choose a Safe 
As You Would a Bank 


It is as poor business judgment to place 
funds, valuable papers, securities, or records 
in a safe that you do not KNOW is ab- 
solutely trustworthy, as it is to deposit in 
a bank of uncertain standing. 


When a safe is purchased, it is obtained 
for a particular purpose—to protect from 
thieves, from fire, from any of the many 
possible causes of loss. 


If a safe does not offer this protection, its 
purchase is not an investment—it is a 
waste of money. 


That is the reason Cary Safes are used by many of 
America’s largest firms, in every state of the Union. 
Protection, not price, is the basis of their purchase. 
Cary safes are built to protect. The material, 
workmanship and designs represent the highest 
attainments in safe construction. No detail is 
slighted. No possible effort is left unspent. 
The one aim of the Cary Safe Company 

is to manufacture safes that are safe 
and regardless of cost, a better safe 
cannot be puschened. 

Let us send you our book—“Protec- 
tion’”’—free to the executive of any 
5 meow business institution. 

rite to-day. 
If your Dealer Can't 
Supply You, Write us. 


Cary Safe Company 
BUFFALO, N. Y. 
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Equal thickness side 
walls, 

An absolute non-conduc- 
tor of heat. 

Six steps or flanges. 

Interlocking tongue and 
groove. 

Special combination, sub- 
ject to a hundred mil- 
lion changes. 

Heavily nickel-plated 
hinge tip. 

Non-breakable malleable 
hinge. 

Equal thickness side walls. 

Cary’s patented filling. 

Steel inner wall (not 
wood). 

Double interlocking 
tongue and groove, as- 
bestos packed. 

Malleable iron handles. 

All corners welded by our 
special welding ma 
chine. 


SAFES 


Investment” 
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A brief record of men from the field who 
have given Life or Time—which is the stuff 
Life is made of—to the glorious cause which 
> Old Glory has ever typified 




















Elmer McGowan, formerly a factory employee of the 
Record Card Company, 541 Pearl Street, New York, N. 
Y., made the sacrifice supreme on the St. Mihiel front 
last year. 

* * * 

Belated reports from the front conveyed the sad news 
that B. R. Piepmeyer, formerly a member of the St. Louis 
sales organization of the Todd Protectograph Company, 
was killed in action in France October 20. Mr. Piepmeyer 
is said to be the first of the many Protectograph men who 
were in service to have given up his life in the conflict. 


Red Cross Beneficiaries. 

Rudolph Ohland, a marine, nearly lost his life in action 
in France. A piece of shrapnel passed within an inch of 
his heart. He was connected with the Record Card 
Company, New York, N. Y. previous to his entry into 
the service. 

* ok * 

Carl Bloomberg, formerly a city salesman for the Pa- 
per Manufacturers’ Company, of Philadelphia, was 
gassed, and has been reported as being in a hospital in 
France. He participated in the battles of Verdun, St. 
Mihiel and the Argonne Forest. Upon discharge from 
the hospital he will remain abroad with the army of oc- 
cupation. 

* ~* ok 

Lieutenant Harold Graves, who was wounded in the 
battle of the Argonne Forest, is receiving final hospital 
treatment in this country. He had a ten-day furlough 
which was spent at his old home, Union Springs, N. Y. 
His former associates with the Irving-Pitt Manufactur- 
ing Company, Kansas City, Mo., expect that he will be 
back in the harness this month. 

* oa * 

Harold M. Walker, formerly an employee of the 
Irving-Pitt Manufacturing Company, had a “hunch” he 
would be hit in battle, and it came true after two en- 
gagements. At St. Quentin he was struck by shrapnel 
on the forehead and hand. While unconscious he was 
further wounded in the hip, side and middle of the back. 
He was invalided home, and sent to Debarkation Hos- 
pital No. 3 for further treatment. 


; With the Colors. 

». A. Mitchell, formerly a salesman in the Cleveland 
othce of the Todd Protectograph Company, is a lieuten- 
ant in the Red Cross, stationed in France. 

* * _ 

Jos. M. Zamba, 308th Ammunition Train, A. E. F., has 
written to friends connected with The American Multi- 
graph Company that he is with the army of occupation, 
and finds things quiet and humdrum since the armis- 
tice 

* * * 

Sergeant Courtney C. Wall, formerly assistant credit 
man, has written to friends with the Irving-Pitt Manu- 
facturing Company that his chances of coming home are 
remote. He has several months’ o* service in Eurane 
ahead of him. ; 





From 
Every 
Angle 


the office man finds his requirements and ideals 
admirably met by Taylor Chairs. They possess 
graceful lines, give comfort and show great 





No. 2000% 


durability. 


The Masters’ Line 


reveals not only skill in design, and good ma- 
terials, but shows the touch of the Master Crafts- 
man working in wood. Above all, Taylor Chairs 
show resistance to wear in their wood, metal 
and finish elements. 





Taylor Chairs can gain entree for you into offices 
that are closed to ordinary chairs. 


Write for Catalog. 


The Taylor Chair Company 
Bedford Ohio 





No. 2010%% 
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The Maximum of Service 


is the least you have a right to expect 
from a typewriter, old or new. Your 
office efficiency is not maintaining 
even its due average unless you get it. 
In these days of close figuring and 
disciplined co-operation between all 
kinds of units, your machines as well 
as men must be trained to do the ulti- 
mate bit. Doing less than that, they 
lose you money. Offices which rec- 
ognize that fact today have adopted 
the 


RAMER 
REMANUFACTURED 
TYPEWRITER 


Ramer to a customer is to 
He sees what has 


To show the 
interest him at once. 
been done for one machine—one transfor- 
mation of half-efficiency into 100 per cent 
working perfection — and it starts him 
thinking of his own typewriter problem. 
Our salesmen are selling the Ramer service 
by exhibiting the Ramer re-made product. 
The eyes of the prospect clinch the bargain. 


Let The Re-Made Ramer 
Re-Make Your Profit Balance 


There are a lot of typewriter-users in your 
field, as a dealer, who are going to face this 
proposition of partly worn machines—a lot 
of them are facing it right now. The Ramer 
re-manufacturing system will solve their 
problem—and solve your profit problem— 
at the same time. We have the proof in 
letters of inquiry ; you have the opportunity 


to cash in on it. Write us today. 


You Will Find Our Bureau of 
Service Eager to Assist You 


Wholesale Typewriter Co. 
314-316 Broadway New York, N. Y. 
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_ Stanley Pounsford, son of President Harry G. Pouns- 
ford of the Pounsford Stationery Company, Cincinnati- 
Ohio, is still in France. He is with the field artillery 


and his friends are hoping that he may soon be scheduled 
for “convoy home.” 

Charles Beppler of the tank corps, A. E. F., was with 
the stationery department of Butler Bros., New York, 


before donning khaki. Recently he found a steel pen 
container in the field, and was surprised to find on it the 
familiar brand of one of the Butler pens. 

John F. W. Thomas, sergeant in the medical corps, 
wrote from France to associates with the F. S. Webster 
Company, Boston, Mass.: “It’s a great privilege to be an 
American. You people back home are unable to ap- 
preciate that fact. It’s the greatest honor any man can 


have to be called a ‘Real American.’ It means pep; it 
means a square deal; it means no compromise with any- 
thing that’s low. It means fearlessness in the face of 


a bully. It means victory over wrong, because it stands 
for Right, and ‘thrice armed is he whose cause is just.” 

Arthur Hoagland, who was an Irving-Pitt employee 
before joining the army, wrote a letter home which was 
recently reproduced in the company’s house organ, Ser\ 
ice. His letter described some of the events in connec 
tion with the advance of the 340th Field Artillery into 
Germany. With a companion he left camp one night to 
go to a nearby town to spend their liberty, and got lost 
on the way. An incident of the trip was the purchase of 
a couple of sausage sandwiches and two packages of 
cigarettes for a dollar. 

k * 

First Lieutenant E. C. Toy, formerly a Multigraph 
salesman, had a visit in the Paris office of The Ameri 
can Multigraph Sales Company, as reported in The Gin 
ger Jar. He enjoyed a pleasant and inspiring chat with 
Mr. Job, the manager. As an instance of the shortage 
of stationery equipment and supplies Lieut. Toy stated 
that the Paris office had orders for fifty machines which 
could not be filled from stock. The paper situation is 
best told in the lieutenant’s words: “We ran short of 
typewriter paper the other day and could not secure an 
issue, I tried to buy some in town. They seemed to 
have plenty, but when they priced me two thousand 
sheets of a poorer grade than the old low price stock 
for 75 francs ($15.00) I readily saw why they had plenty.” 
Lieut. Toy is adjutant of the 11th Field Signal Battalion, 
A. E. F 

Back to the Army of Business. 

George Dosky has returned to his old position with 

The American Multigraph Company, Cleveland, Ohio. 
x * x 


Captain W. H. Horton has laid aside the khaki and 
resumed his work with the Washington office of the Todd 
Protectograph Company. 

* 


H. E. McGrath has been mustered out and is back at 
Holyoke, Mass., after a year of service. He has returned 
to the Nickerson Office Supply Company. 

ok * * 


H. W. Rutledge has returned to active participation 
in the affairs of the Ingrim-Rutledge Company, San 
Francisco, Calif. He had been in the Navy. 

ok x * 


John Daire, of the factory organization of the Monroe 
Calculating Machine Company, has received his release 
from the Navy, and has returned to the factory. 

ok * 


Roy Anderson has received his discharge from the 
Army and is back in his old position in the shipping de- 
partment of The H. S. Crocker Company, San Francisco, 
Calif. 

< \ ok 

Upon his release from a New York state training camp, 
Western District Manager Pelton, of the Corona Type- 
writer Company, hastened back to his territory in Cali 
fornia. 

* ok K 


1 


W. H. Hence has been released from the gas mask 
department of the sanitary corps, and has resumed civil 
ian activities as publicity director for the D. L. Ward 
Company. 


B. M. Blum has been released from the Navy after a 
year’s service, and has returned to the National Papeterie 
Company, traveling the metropolitan and New England 
territories. 
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An Old Friend 


With a New Name 


Dealers have known Nappanee Tables for a long time, 
and think well of them, judging by the growth of our 
business. 











Because we make better tables and because of the 
increasing demand for them we have decided to give 
them a trade-mark name—SAMSON—by which they 
can be identified by our Dealers and their customers 
thruout the country. 




















—SAMSON—a name of meaning 


STRENGTH, CHARACTER, 
| ENDURANCE 


Dignifying Office Tables in Advertising. It has 
never been don: efore. 














It is the first time that office tables have thus been 
given dignity and individuality thru advertising 
in a National way. It is the first time prospective 
consumer buyers of tables are having them brought 
to their attention, wtih a definite exploitation of their 
superiority in illustrations and descriptions. 


This campaign is a striking one. The merits of 
Samson Tables — Special Under-Top Construction, 
Taper-miter-joint Box Legs, “‘Inter-lock Re-enforced”’ 
Tops, etc., are brought out in such a commanding 
way that the consumer buyers are not likely to side-step. 


It only remains for you, Mr. Dealer, to make the most 
of this campaign which we have launched to stimulate 
consumer sales. With your co-operation, and if you 
are prepared to demonstrate the exclusive features of 
Samson Tables, we feel safe in predicting a gratifying SAMSON TABLES 
1919 business in Samson Tables. 


- a comprehensive line for Office, 
Write now for the complete Prospectus and Dealer Director's and Factory use. 


Proposition. Made in Oak and Mahogany. 
Sizes 26” x40” to 48” x 144”. 




















Mutschler Brothers Company, Nappanee, Indiana, U.S.A. 


Makers of Good Tables Since 1896 
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Wherever big 
and profitable 
business is be- 
ing conduct- 
ed, you can 
place Eagle 
Marked Account Books.. The 
“signs of the times” are con- 
stantly watched at the National 
Factory, with the result that the 
National Line includes every 
bound or loose leaf device re- 
quired for up-to-date accounting 
and recording. 





Every customer can buy exactly 
what he wants at his own price. 


Of wide appli- 
cation and 
great value is 
the National 
Loose Leai 
Columnar 
300k shown above. This splen- 
did general purpose book is 
made in 4 sizes, with from 2 to 
52 columns, making it adaptable 





to a great variety of acc unting 


and recording needs. 


Distinctively striking show 
cards of the same design as the 
cut at the head of the page are 
at your disposal. 


Bound Books and Loose Leaf Devices 


National Blank Book Company 


Holyoke, Massachusetts 


How many of these National Loose Leaf 
Columnar Book Cards can you use? Size 
22x28. Unusual in design and coloring. 
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\. O. Theel has relinquished his position as chef at an 
army camp at Texas, and has returned to the finishing 
department of the Irving-Pitt Manufacturing Company, 
Kansas City, Mo 

*x* * * 

Robert Warner, who worked in the composing room 
of the Irving-Pitt Manufacturing Company, Kansas City, 
Mo., before entering the military service, has received his 
honorable discharge. 

x * * 

James B. Ennist, who has been stationed at Washing- 
ton in the government service, has received his honor- 
able discharge from the army, and is now back at his 
desk with Geyer’s Stationer. 

* * 

S. H. Beebe has returned from the students’ training 
camp at Kansas University. He was with the sales de- 
partment of the Irving-Pitt Manufacturing Company be- 
fore entering the military service. 

x * a 

Arthur Chambers, who was connected with the Naval 
transportation service, has returned to his old position as 
head of the shipping department of the Paper Manu- 
facturers’ Company, Philadelphia. 

* k 

J. H. McCabe is expected back at his former position 
as manager of the Barrett department of the J. P. Mor- 
ton Company, Louisville, Ky., in the near future. He has 
been in the government service for some time. 

* ok x 

Joseph Capra, who was in military training at Camp 
Funston, has returned to civilian life, and has resumed 
his duties in the assembling department of the Irving- 
Pitt Manufacturing Company, Kansas City, Mo. 

* * * 

Paul Wedge, of Kansas City, Mo., was already to go 
abroad when the armistice was signed. So he received 
his discharge, and has returned to his old place in the 
tool room of the Irving-Pitt Manufacturing Company. 

x * * 

Lieut.-Col. William H. Eaton has received his honor- 
able discharge from the service, after spending eighteen 
months in the ordnance department. He has resumed 
his duties with the Eaton, Crane & Pike Company, Pitts- 
field, Mass. 

* * * 

Raymond Shannon, formerly of the sales department 
of the Irving-Pitt Manufacturing Company, is back at 
Kansas City, having been released from his military du- 
ties. He has been assigned to the advertising depart- 
ment to assist Mr. Fargo. 

* a ok 

Morgan J. O’Brien, who was invalided home from 
France on account of wounds, has returned to civil life, 
and is now a salesman with the Maurice O'Meara Com- 


pany, paper jobbers, New York, N. Y. Previous to go- 
ing into the service he was with William G. Willmann. 
* « 


M. L. Cremer, who rose to be an ensign in the Navy 
during his year of service, has returned to civil life, and 
will be attached to the Des Moines or Minneapolis of- 
fices of the Burroughs Adding Machine Company. Prior 
to his entry into the Navy he was a salesman traveling 
from the Des Moines agency. 

* “x ok 

Lieutenant Frederick B. Patterson, of the 15th Aero 
Photographic Section, Aviation Section, has returned to 
his duties with the National Cash Register Company, 
Dayton, Ohio. Aerial photography is a new develop- 
ment of the art of war, and requires a resourcefulness 
and grit similar to that required of the avitator. Differ- 
ent size cameras are used, and the negatives are devel- 
oped in special dark rooms mounted on motor trucks. 
The duties of the aerial photographer include making 
pictures of all new military works undertaken by the ene- 
my, as well as all other evidences of military activity. 

Cherished Company Records. 

The factory organization of The American Multigraph 
Company, Cleveland, Ohio, has welcomed back ten of its 
men who went into the military service. 

* * '* 

The roll of honor of the Globe-Wernicke Company 
shows 196 names, including those of six members of the 
Organization whose lives were sacrificed to humanity and 
national honor. ‘ 

* * * 


_ Fourteen members of the force of the Paper Manu- 
lacturers’ Company, Philadelphia, were in the Govern- 
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HE STATIONERY STORE that’s dif- 

ferent gets its character from its stan- 
dards of service, quality and class of its 
merchandise, or the variety and appropriate- 
ness of its stock. 





| 
STYLE 300 
| 


| The Furnas Line 


adds both appropriateness and “class” to a 
| merchant’s stock. We complete a standard 
line of desks, chairs and filing equipment 
with specialties in furniture for various 
| purposes. 
| 
| Wardrobes Telephone Tables Costumers 
| 
| Accounting Machine Desks 

Stationery Supply Cabinets, Etc. 

OUR GUARANTEE ON PRICES AFFECTS YOUR BUSINESS 

| Write for it 


Chicago Display, 511-515 So. Wabash Ave. 


_ Furnas Office Furniture Company 


Indianapolis 
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\) Zaper fo fe r Machine 
i Booknepingg WE 


iS 


PECIALIZED EQUI 


necessity in modern business,and 


‘MENT isa 


its need is nowhere more appar- 
ent than in the bookkeeping and ac- 
counting field. Machine bookkeeping 
calls for a very special kind of ledger 
paper; the ordinary sheet is quite in- 
adequate. 


YPOCOUNT LINEN LEDGER 
PAPER is made and sold for the 
one specific purpose of machine 
bookkeeping. Point for point, 1t meets 
every peculiar requirement of this ex 
acting work. The firm texture retains 
“life” thru the longest and 
its 


its crisp 


hardest surface is exactly 
right The 


pleasant buff shade of Typocount is 


use; 
for machine writing. 
restful to the eves, and at the 
time conceals the soil of handling. 


same 


Test out the quality of TYPOCOUNT 


in your own Accounting Department. 


We will send you generous try-sheets. 


Dry 
YPOCOUN 


HEDGAR 


BYRON WESTON COMPANY 


Dalton, Massachusetts 
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ment service during the 
turned and are 


Saiesimel lle 


war. Several 
making the 


now regular roun 

The Record Card Company, New York, enumerates 
nany of its employees who have been in tl ervice 
lack Jacobson and Dick Jonas, Jr., have been release 
from service, and are back at work. Three sons of Rich 
ard Jonas, manager, have seen service. Rudolph Ohlan 
is in a hospital in France, recovering from a shrapne 
wound. Elmer McGowan yielded life in an at tl 
St. Mihiel front. 

Lieutenant W. L. Todd, U. S. N., has returned fro: 
service and taken up the duties of the treasurer's offic 
of the Tudd Protectograph Company, Rochester, N. \ 


B. M. Blum has completed his service in the Navy an 
is back with the National Papeterie Company, New Yor! 
overing the metropolitan and New England territories 

Sergeant Frederick Hoffman has been relieved fro: 
military duty and has returned to the Albany, New Yorl 
territory of the Yawman & Erbe Manufacturing Con 
pany. While in the service Seret. Hoffman tool hely 
meet unto himself. 

Sergeant Robert J. H. Rahn, late of the 165th Infantry 
has returned to his old position as outside salesman for 
Tower Brothers Stationery Company, New York. During 
sixteen months of active service overseas he had a variety 
of experiences and was gassed. 

Lieutenant Graham Glass has returned Fran¢ 
and is back into civilian life. He is the son of Grahan 
Glass, president of Glass & Prudhomme Company, Port 
land, Ore. The lieutenant was recommended for the 
Croix de Guerre for bravery and distinguished service it 
action. 

Frank Caverly, a paymaster in the Navy at the time o 
his release, is expected back in business this montl 


Joseph L. Black, of the 
civilian activities in 
tives of the Isaac 
will resume their 


Naval Reserve, will also take up 
March. Both were outside representa 
Upham Company, San Francisco, and 
former positions. 


Distinguished Soldiers. 


Sherman D. Shipman, son of Harry Shipman, of | 


€ 
hard Faber, was cited for bravery while acting as an ambi 
lance driver in the French army. His citati was in the 
orders of the General He: adquarters of the "F rench arn 
of the East, which stated: “After the approval of the get 
eral commander-in-chief of the American Expeditionat 


Forces in France, the Marshal of France yMmander-in 


chief of the French Armies of the East, cites in the ordet 
of the Division the following soldier, Sherman D. Shipman 
a driver noted for his coolness and enduran ok part 
in the evacuation of the 18 to the 28 of Jul 918: while 
at an advance post, at the moment of loading his ambu 
lance with wounded, he narrowly escaped dea when his 
helmet was pierced by a shell fragment, | eles 


continued his work with the greatest calm.’ 


Paper Maker’s Son to Annapolis. 


Alan C. Davis, Pittsfield, Mass., has been notihed that 
he passed the competitive examination for the twenty 
fourth congressional district, and qualified as principal for 
appointment to the United States Naval Academy, Annay 
olis, Md. He is a son of Charles C. Davis, second vic 
president of the Eaton, Crane & Pike Company of Pitts 
field. 


Paper Man Returns from Navy Service. 


C. H. People, secretary and treasurer of the States 
Paper Company, 720 Arch street, Philadelphia, has re 
turned to his desk after serving in the Supply Depart 
ment of the United States Navy. A. S. McNair, who 
acted as manager in his absence, returned to his old duties 


salesman. A. P. Ziegler of the company is at 


after an illness of four months 


as outside 
work again 


Returns from Military Service. 


Bernard G. Olson, until his enlistment with the Engle 
wood Desk Company, Chicago, of which coneern he was 
secretary and treasurer, has received his discharge fron 
military service and has returned to resum: n active 


part in the affairs of his company. 
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| DoYou Handle the Carbon Paper 
: | You Can Stock Without Risk? 


Two powerful reasons make possible this unusual offer to 

stationers. 

= Reason No. 1—MultiKopy, once sold to a customer, repeats. 
Reason No. 2—MultiKopy is the only carbon paper nation- 

ally advertised, and that advertising keeps up a constant and 


growing @emand. 


Bee Murrikerr 


A The Carbon Paper 
That Gives Satisfaction 


TT 


HT 




















The satisfaction that MultiKopy gives and the new demand 


| 
y | | created by our national advertising in the Saturday Evening 
y 1 | | Post, Literary Digest and other magazines make quick turn- 
‘ | | overs. 
; The turnover on MultiKopy is so quick and so sure that 


‘ we are willing to stock up dealers on it, not at their risk, but 
at our own risk. 

We agree to take back after a specified time stock unsold 
-when there is any. 

| Our Definite Selling Plan furnishes the full details. 
t | 1 Send for it today. 
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| Star Brand Typewriter Ribbons 


| | Are Sellers = 

| They are nationally advertised in every MultiKopy advertise- = 

$ ment. They don’t fill. They sell on their merits. = 
| = 

) gpWEBStp, ~ = 
: i F. S. Webster Co., 338 Congress Street, Boston, Mass. = 
t = 





NEW YORK: 114-118 Liberty Street CHICAGO: 14 N. Franklin Street 
PHILADELPHIA: 908 Walnut Street PITTSBURGH, PA.: 830 Park Building 
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Does Your Desk 
Measure up to You? 


There comes a time in every successful busi- 
ness man’s career when he wants a desk that 
measures up to his success. 

Desks If he ie well indormed shout desks, or if he 
© makesa discriminating choice, almost invariably 
“They Express Success” || he will decide on a “Cutler” Desk. 

Cutler Desks are true aristocrats. They 
combine quiet elegance with lifetime service; 
scientific design with faultless construction. 
They are the product of master cabinet workers; 
as carefully made and of as fine wood as is used 
in furniture for the home. 

The prosperous and solid appearance of 
private and general offices, furnished through- 
out with Cutler Desks, helps materially in win- 
ning the confidence of customers. In these days 
of strenuous competition, Cutler Desks pay 
big dividends. 





Cutler Desks are shown by leading office ap- 
pliance dealers everywhere. The wide range of 
igns provides a Cutler Desk for every pur- 
pose; and the moderate prices, quality 
considered, enable anyone to make a happy 
selection. Write for Art Catalog and name of 
nearest dealer. 


CUTLER DESK COMPANY 
20-64 Cuuncumts Sracet 
Buffalo, N.Y 








Desks 
“They Express Success 


Do You Realize 


what it means to advertise Cutler Desks 
with 8 full pages in the Literary Digest 
and 5 full pages in System? 

Literary Digest is read by a million 
people. Cierks, stenographers, big ex- 
ecutives, professional men, a// read it— 
people who want the best in desks. They 
will read this advertisement (reproduced 
in small size at the left) in the March 
8th Literary Digest. 

Then there is System, read by 130,000 
business men. 

These are two of the best result get- 
ting business men mediums in the coun- 
try. Men mear you: are going to read 
Cutler advertisements. 


What Cutler Dealers Can Expect in 1919 


Cutler dealers are to be backed up by the 
two most powerful sales getting forces we 


know : 
1. By National advertising 


We are going to co-operate with you to 
help you reap the full benefit from Cutler 
national advertising. Any Cutler dealer who 

carries an adequate stock 





(in Literary Digest and 
System). 


2. By co-operation that links eA tng 


Write N-O-W for Particulars 


Before you forget it, don’t drop 
Write us today. 


will feel the effects. 
We have prepared inserts 
display cards, letters for your 


up your store to the buy- Just say that you are interested, use. We have organized a 
ers created by the adver- want full 1919 particulars and complete newspaper advertis- 





tising. 


a Cutler Catalog. Do it now! 


ing service for you. But get 








How are we going to do it? 
What will it mean to you? In 1919, we are 
going to have eight full pages in Literary 
Digest, and five full pages in System. Peo- 
ple all over the country are going to read 
about Cutler Desks, the desks that “express 


success.” 


a full description of what we 
are going to do, how we are going to make 
this a more successful Cutler Dealer year. 
If you are an old dealer, you will want it 
anyway. If you want to be a new Cutler 
dealer, get it now before someone else gets 
ahead of you and it is too late. 


CUTLER DESK CO., 20-64 Churchill St., BUFFALO, NEW YORK 
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“*Norway—An Alluring Vision of Pictures and 

> - Vi wee’ AlGift Book Depicting the Altractions of 
FE rose erse Norway in Summer and Winter. We 
Acknowledge Our Obligations to S. Gar 
man Clausen, Bergen. 


OLIDAY greetings from S. Garman Clausen, well- 
H known as a leading dealer in office supplies, Bergen, 
Norway, were expressed by a_ beautiful book, 
“Norge.” Due to delays in the mails the book has just 
come to hand. “Norge” refutes the claim of the tropics 
that poetry is engendered only in the zones near the 


equator. The rhapsody of the North has a ruggedness 
that invites reflection, and a sincerity that merits deep 
study. The book is profusely illustrated with inviting 


pictures of Norwegian scenes in Summer and in Winter, and 
even before the English text had been studied it prompted 
an earnest wish to view and participate in the Winter 
sports in which the Norwegians excel. Typographically 
the book shows the perfection which the graphic art has 
attained in Norway 

There are certainly not many among those Norwegians 
obliged to sojourn in foreign lands who are not occa- 
sionally seized with a violent longing for the homeland. 
The poor peasant lad would fain give a great deal of 
what he has won if by so doing he could undo his de- 
parture from old Mother Norway. 

The appreach of Spring calls back to memory the scent 
of the hackberry, the roar of the waterfall, the vision of 
the old church in the dale amid light-green birches and 
the distant snowfields glittering so white in the sun 
against azure skies 

Norway’s Scenery Is Unexcelled. 

This longing for home often overwhelms the emigrant 
even though his native land may not possess such beau- 
tiful and alluring scenery as Norway, but it is more rarely 
the case that the foreigner longs to return to the country 
he has once visited. This applies, however, to the majority 
of those foreigners who have once visited Norway and 
gained some slight knowledge of the country. 

In the years when intercourse between the nations pro- 
ceeded untrammeled by the restraints of war, we saw 
how the same foreigners returned to Norway Summer 
after Summer and how they constantly induced increasing 
numbers of their friends and acquaintances to try a tour 
to Norway. 

In former years, before the development of communi- 
cations allowed of tourist traffic on a large scale, Norway 
was, generally speaking, a terra incognito to the outside 
world. 

Norway Not an Arctic Country. 

The name of Norway either did not convey any partic- 
ular conception in the mind of the foreigner—it being 
often confused with other Scandinavian countries—or such 
conceptions as were produced were erroneous ones. The 
general notion of Norway was that the polar bear roamed 
about the outskirts, and even in the very streets, of its 
towns. The idea of its being impossible to travel in Nor- 
way without furs was quite unthinkable. 

Such hopeless ignorance is fortunately very rarely met 
with now. : ; ; 

The outside world has gradually discovered that Nor- 
way, too, has its Summer, and what this Summer is worth. 
_ When Spring comes round with a crash and roar, forcing 
its way with irresistible force through Winter’s ice and 
snow, when the tiny yellow mallow peeps cautiously forth 
along the hill slope, when the blue anemones open their 
eyes even before the sun has disposed of the lingering 
snow patches and carpet the woods in blue and purple, 
when the lark, the linnet, the song thrush, and all the 
other feathered migrants have arrived from the South, and 
when at last young Summer itself unfolds its magnificent 
wealth of hue and fragrance over the land from the South 
to far-away North, then there does not exist a fairer coun- 
try on earth than Norway. 

Wonders of Norwegian Spring. 
_ The sun and the Spring rains work wonders, transform- 
ing everything that was bare, gray and dull into light, 
color and gladness. 

In Bjornstjerne Bjornson’s “Over 7Evne” song, the 
priest, who lived so far North, says: “* * * And so 
the rain has simply proved to be a blessed boon! When 
at last I saw the sun today and went out * * * Oh, 
what a wealth of flora met my eye! I never saw the like 
ot this Spring! I came upon such a wealth of fragrance 
and color. * * * It put me all at once in such a 














ARE YOU PREPARED 


for Spring business with a stock 
assortment of 





TELEPHONE BRACKETS 


These adjustables are essential to the needs of 
every business oftice. Demanded by the modern 
business man. They bring the telephone up to 
date, and smooth out all the difficulties of tele- 
phone conversation. 

FURNISHED IN VARIOUS STYLES AND LENGTHS 

ASK FOR ATTRACTIVE TRADE OFFER 


MANUFACTURER 


Sfmertcan Ebectttc 
COMPANY 
STATE and 64th STS. CHICAGO, U.S.A. 






ATTRACTIVE LITERATURE 
AND SALES HELPS 
FURNISHED. 
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VER fifty years’ experience has proven 
some essential standards of construction 
in the safe builder’s art that cannot be 

overlooked, to give a safe the protection and 
service that you expect, and need. 





is needed in the frames, doors, 
STRENGTH boltwork, the lock and insula- 
tion. It cannot be sacrificed. Strength means 
protection in a bad fall or crushing load; pro- 
tection to your lock and boltwork, and a life’s 
service. 


requires heavy door plates, 
PROTECTION boltwork and lock. Light 


weight cannot give the necessary protection of 


service. 

INSULATION ° fireproofing must be: solid 
for strength; chemically neu- 

tral to prevent rust or corrosion. It must stand 

any kind of fire, and not reduce in volume by 

burning out or giving off gas. 


MZ& Has All Points 


We say to you the Meilink Filing Safes have all 
these points. It is not a mere cabinet—but a 
real safe; light in weight, with a complete line 
of steel sectional equipment. 


UNDERWRITERS’ On all Meilink Master 
LABEL Models proves its re- 
sistance to fire for one 


hour, a 30-foot drop while hot, and then a sec- 
ond hour of fire. 


SPECIFIED The United States Govern- 


ment, through the General 
EXCLUSIVELY Supply Committee, has 


scheduled the Master Model for exclusive use 
in Government buildings for important fire and 
thief risks. 


LOWEST INSUR- Ihe Burglar Insurance 


Underwriters’ Association 
ANCE RATE rates the Master Model in 


the best risks of fire-proof safes, and gives it 
the lowest rate. There are no better endorse- 
ments indicating the highest grade of safe 


constructior 


It is the Time Now to Talk Agency 


The Meilink Mfg. Company 
Toledo, Ohio 
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mood that I really thought it a shame to tread so 

the grass that gave one such joy. And so | stepped aside 
and found a path where I would walk and look closely 
into their wet eyes. How crowded they grew! What 


instinct of preservation there was in the crowd! What 
aspiration! Even the smallest among them tried 
stretch their necks towards the sun. So open, so greedy 


Some of them, indeed, were so far ahead of their time 
that I verily believe the rogues will bs i 
poilen out love-making before the day is ended. I saw 
some humble-bees already! They did not know whi 
way to turn in all this profusion of fragrance r th 
one thousand were more fragrant and enticing than the 
other thousand, and there were a thousand times a th 
sand of them! *” Yes, such is Summer eve: 
the distant North. 


sending t 


Scenery of Country Is Varied. 


It is not an easy matter to say in what particular part 
of Norway the Summer is the loveliest. The scenery it 
this remarkably long-developed country is so varied, wher: 
the distance between The Naze and the North Cape 
so great that if we could imagine the country tur: 


around with The Naze as the pivot, it would almost to 
Africa. 


Each part of Norway possesses its own parti 
beauty and charm. The soft, mild lines of the South, 
thousands of gray islets and the idyllic fishermen’s 
tages, or the ragged coast of western Norway stretching 
northward towards the land of the midnight sun, the dee 
narrow fiords, and the mighty, precipitous heights, or the 


1 


broad acres of the East with their large, well-kept ho1 
steads, the forests and the blue lakes, or the mountains 
with their moors of blooming heather and peaks encircled 
with eternal snow. 

Whereas foreigners were ignorant of the delights 
Norwegian Summer, the Norwegians the 
more or less ignorant of the charms of a Norwes 
Winter. 

Winter Sports Popularized. 

It is only during the last few decades that the 
vation of Winter sports has opened our eyes to the beau 
ties of our Winter scenery, with its snow of glittering 
whiteness, the evergreen of its forests, and the sunny 
blue skies. 

When frost and snow deck the black straggling brancl 
es of the fir woods with countless twinkling rime crystals, 
and the withered fields and soft roads grow firm and 
white, then the Norwegian Winter has a remedy for botl 
body and soul. 

It was the great annual ski-leaping meeting at Holme: 
kollen, attended by the best ski-runners in the country, 
that first drew the attention of foreigners to Norwegian 
Winter sports. 

Not more than a generation ago the great mountains 
of Norway were inaccessible from Autumn to Spring; 
only the ptarmigan, the hare and the wild reindeer then 
made their tracks in the new-fallen snow over the moun- 
tain wastes. For man, these snow-bound heights pre- 
sented impregnable fortresses. 

Recreationists Conquered Mountains. 

Only by the aid of ski could this great white world be 
conquered. And it was conquered. Now there are thou- 
sands of ski tracks pointing the way to these snowy 
regions, and when Christmas and Easter come round, all 
those who can get away from town make for the moun 
tains to fetch health and beautiful impressions from their 
wild grandeur in the.storm, and their splendor when 


bathed in gleaming sunshine or in the thousand hues of 
evening light. 
Purity, healthiness and beauty are th: aracteristics 


a Norwegian Winter. 
Baltimore Stationers Informed on Paper. 
The dinner of the Baltimore Stationers’ Association, 
held at the Emerson hotei, February 18, had an entertain 


ing and instructive feature, an illustrated lecture on the 
manufacture of paper. It was presented by W. W. Lang 


Darby, of the District of Columbia Paper 


try and E. E. 
tures took the 


Company. The lecture and stereopticon pi 


members through the preduction of paper from the raw 
materials to the finished product. 
The meeting included an illuminating report by the 


executive committee, and a talk by J. Edward Richardson, 


president, on a visit as guest of the Philadelphia Statior 
ers’ Association. New members were elected 
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SELF FILLING 


FOUNTAIN PEN 










Dealers—Key up for Sheaffer’s rousing new campagin. Read the new 
Sheaffer slogan in the circle at the top. Read it again—and get its full 
ring. We are going to implant that four-word message “ALWAYS 
WRITES ALL WAYS” wherever men make marks. Make it part of your 
selling talk. 

We are just beginning a campaign of National Advertising on Sheaffer 
Pens that will be farther reaching—more compelling—than any fountain 
pen advertising in history. 

We will use a list of publications of national influence, with a combined 
circulation of 8,530,625. Figured on the accepted average of five readers 
to the copy, this advertising will reach a total circulation of 42,653,125. 
We will use effective color pages by the greatest artists in America, also 
strong pages in black and white. This advertising will send a host of 
buyers to Sheaffer dealers. Remember 


WE DO NOT COMPETE WITH OUR DEALERS 


We have no retail stores. Profit on all retail sales from factory is mailed 
to local dealer entitled thereto. 

Get in line for a big year on Sheaffer Pens. As you know, the Sheaffer’s 
exclusive talking points put it in a class by itself. It is true that it 
“ALWAYS WRITES ALL WAYS’—as long as there is ink in it. You will 
satisfy your trade with a Sheaffer. You'll cash in on repeat sales, too 


SHEAFFER SHARP POINT PENCIL 


The pencil year is here. There never was anything like the market there 
is today for metal holder lead pencils. 

Sheaffer Sharppoint Pencil is the final perfection of the pencil idea. As 
simple and convenient as it is handsome and durable. It is different. We 
are going to advertise the Sheaffer Sharp Point—strong. Be ready to meet 
the demand. 

Write at once for our dealer co-operation plan—for new dealers—for old 
dealers. 


W. A. SHEAFFER PEN COMPANY 


413 Sheaffer Bldg., Fort Madison, Iowa 
SERVICE STATIONS 


New York—203 Broadway Kansas City—Gateway Station 
Chicago—504 Consumers’ Bldg. San Francisco—Monadnock Bldg. 
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Leaves from Office Appliances’ Guest Book. 

“The Guest Book,” always interesting in its entries, 
took on added charm last month because of the presence 
in our office of men from other countries and several old 
friends whose faces awoke happy memories of other 
years. 

” William Pitt of the Irving-Pitt Manufacturing Company, 
Kansas City, Mo., spent an hour in the editor’s office last 
month. Mr. Pitt’s broad culture, the variety of his intel- 
lectual pursuits and his technical ability in business lines 
impart unusual interest to his conversation. 

* 

W. E. Cooper, who used to own a stationery store in 
Pittsburgh, was one of the old friends who favored us 
with a call. Elsewhere in this issue is a very recent pic- 
ture of Mr. Cooper and a brief story of his patriotic activi- 
ties. 

~ ot * 

Glenn Barrett, inventor and adding machine expert, of 

Grand Rapids, Mich., was a recent caller. 
x * * 


G. K. Wright, of the Wright Desk Company, came down 
from Rockford recently and spent a day or so among the 
trade in Chicago. 

* * * 

E. D. Lines, who used to know a lot about steel furni- 
ture and who says he has forgotten neither the old line 
nor the old friends, called recently. Mr. Lines is promi- 
nently connected with a house in another industry. 

x * x 


R. D. Wynn, general manager of the Molle Typewriter 
Company, Oshkosh, Wis., called at the office of this maga- 
zine on March 8. 

ca ob ck 

Frank S. Cummings and R. M. Winger of the Teetor 
Adding Machine Company visited Office Appliances re- 
cently from Des Moines, la. 

* ~ * 

Louis H. Mory, who used to be with the Annual Busi- 
ness Show Company of New York and has been connected 
with manufacturers in the office equipment field, called 
recently. He is an officer of a paint manufacturing com- 
pany at Canton, O. 

+ * * 

Charles L. Mitchell, not a whit less rotund and jolly 
than usual, brought in a zephyr from Topeka the other 
day. He and Mrs. Mitchell, by the way, have since gone 
to California on a vacation. 

* ok ak 

A. B. Clark, president of the Canton Art Metal Company 
calied last month. Mr. Clark is sanguine of the wonderful 
future in steel furniture. 

* * ok 


R. H. Browne, president of the Browne-Morse Company 
of Muskegon, Mich., spent an hour in our office a few days 
ago. 

* * * 

C. H. Hunter, formerly with the Elliott-Fisher Com- 
pany, was among our visitors the other day. Something 
with regard to Mr. Hunter appears elsewhere in this issue. 

x* * * 


F. B. Greene, one of the most experienced typewriter 
men in the country, who was for twenty years with the 
Oliver Typewriter Company, but is now with the Sprague 
Canning Machine Company of Hoopeston, IIl., visited 
Office Appliances a few days ago. 

+ + * 

Arthur Dunn, whose work as an organizer under the 
direction of Henry P. Dimond is known to stationers all 
over the country, was a recent caller. 

* * ok 


H. R. McCleary, general sales manager of the Irving- 
Pitt Manufacturing Company, inscribed his signature in 
Office Appliances’ Guest Book a few days ago. 

* 

Francisco Armida, manager of the house of Muriel & 
Armida sucs., Mexico City, Mexico, visited Chicago this 
month en route to eastern points with a view to com- 
pleting a series of visits to office equipment factories his 
company represents. Mr. Armida’s views are briefly given 
on another page. 

e-2-¢ 

J. L. Cox of London, England, father of “Bill” Cox of 
the Carter’s Ink Company’s Chicago office, recently visited 
his son in Chicago. Mr. Cox represents the same com- 
pany in England, Scotland and Ireland, and will add 
France and Belgium to his territory. He says British 
business conditions are good. Mr. Cox returned to Eng- 
land on February 22 














Large Profits, More Sales 
and Satisfied Customers 


are assured when you sell 


AURORA STEEL CABINETS 


They are made by men of long experience 
in steel furniture making, in a factory that 
concentrates on just three items — Upright 
Files, Transfer Cases and Card Cabinets. 


Equipment, men and steel are selected for 
specialized work — eliminating waste, slow- 
moving stock, divided attention and extra over- 
head expense. 


Result—Steel Filing Cabinets of unexcelled 
value, at a price that gets the business. 


Tell your customer to write his own guar- 
antee when he buys Aurora Steel Files. Have 
him put into it anything that appeals to his 
sense of fairness, and make it strong. Then 
send us the guarantee, and we will sign it. 


Let us send you illustrations, 
descriptions and prices. 








New York Sales Room, 368 Broadway 
Foreign Trade Representatives 
ZELLERS-STEVENS, Inc. 


52 Broadway, New York 
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f : ‘ L. W. Jared, who for many years has been prominent 
4 & @ a A identified with the office equipment business, called 
ay } , a = Othce Appliances not long ago. Mr. lare d li es in Cle 
land, O. 
Other visitors whom it was our privilege to welco1 
included W. R. Shilling of the Fort Pitt Typewriter Con 
—- _— pany, Pittsburgh, Pa.: H. ©O. Clarke. off equipment 
dealer, Janesville, Wis.; R. W. Dunning of Richmor 


Ind., and J. L. Kraft of Cleveland, O 


What the Department of Commerce Offers. 
Interest in exporting is growing apace \merican mal 
utacturers are turning to the Department of Commerc: 
for data which will enable them to formulate vlans for 
export work. Practically every line of American produ 
tion shows a desire to develop foreign trade, and thi 
questions which pour in on the Bureau are wid 


A Stitch 


in time 
saves 


(Onfusion 


lely varied 

One inquiry, which was not identified for publicatio: 
stated: “We are manufacturers of sectional bookcases 
filing devices and wood and metal flat top typewrite 
desks and supplies for filing devices. We are desirous 
of making good connections with reliable furniture an: 
office supply houses in foreign countries, and we belie, 
there is a large opportunity for us in developing this lin 
in those places. We are attaching a list of the towns an 
would like to secure what data you have that will be o 
interest to us.” 

Inquiries to the Department of Commerce should b: 
explicit, indicating the lines manufactured, and the cou 
tries in which the manufacturer wishes to extend his trad 
Frequently the Department will be able to send printe: 
reports which cover the points desired Otherwise, the 
inquiries are given close study and reply by letter 
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New Maryland Manager for Marchant. 

kK. J. Quandt has been appointed Maryland representa 
tive for the Marchant Calculating Machine Company. His 
headquarters are at 225 East Red 
wood street, Baltimore, Md. 

Mr. Quandt is a young man ot 
much experience in the field of of 
fice equipment, in which he has been 
active for the last fifteen years. He 
has been connected with the Royal 
Typewriter Company for the last 
seven years, with which company he 


The Midget Binder 


is the little orderly of the desk that 
keeps your papers in line—that cuts 
out confusion. It takes up less space 


than an inkwell and it fastens your 





ia ewseyeae 











papers together as securely and as v 
permanently as a magazine is bound has filled various positions. He has 
ae a ‘ been salesman, assistant manager ot 
It can be used also for cloth, leather, the New York City office, managet 
ant fabrikoid, and other materials that of the Royal office at Albany, N. Y., 
_\ require permanent fastening. manager lor that company at At 
= The Midget Binde eee ee lanta, Ga., and_tinally manager ot 
le Blidget Hinder operates by a the Rochester, N. Y., office 
f | single downward stroke of the lever Mr. Quandt’s experience in the 
— and has a capacity of 100 wire staples typewriter world and his kn »wledge 
: ¢ of the machinery ot business genet 
—it makes the best permanent fast- i] athe fet ang rer : 
; att % ally qualify him for the duties to 
ening and it is the smallest, most which he has recently been appointed. 
a compact imachine for the purpose on He faces an interesting and extensive field c! industry 
the market. It its handsomely fin- ‘ . ; 

. Seled fe nickel : Business Changes in Philadelphia. \ 
ea T . : . . \. A. Schramm & Co., 1112 Sansom street, Philadelphia 
a The Acme line of stapling machines has succeeded Harry D. Snyder and the Ess & Ess Con 

= and paper fasteners includes the pany. The company manufactures several office devices 
Midget and several other binders. and patented articles, sold through stationers They re 
| Write for full particulars of the line cently put out a card carrier which takes cards of the 
. dias various sizes commonly in use, lying flat, ording to 
and our” attractive proposition to the quantity of cards carried They also manufacture 
dealers. fiber tip and a line of pressboard guides. The fiber tip is | 
printed with the stationers name. 
Acme Staple Co. Ltd. Daylight Saving Law Continues. 
The daylight saving schedule will continue this year, as 
1643-1647 HADDON AVE., CAMDEN, N. J. last, in spite of opposition in Congress, fostered largely by 
Canadian Representative: farmers. A repeal of the pa bor attached to the be pee 
Ernest J. Scott & Co., 59 St. Peter St., tural appropriation bill as a rider, and the art ye i pin 
Seutenat among those which Congress did not pass o we set Oo 
clocks ahead an hour the end of this mont 
European Agents: Seseatemeniaiies 
Progress Typewriter Supply Co., Ltd., . ili > 
8-9 New Zealand pean London, E. C. Federal Farm Loan Board Lends Millions. 
Che Federal Farm Loan Board up to January | 
lomned $157.020.000 to 7,882 farmers. Of $4644,000 duc 
*'Y / up to January 1 from borrowers for interest or payments 
> v\ of principal only $83,000. or 1.8 per cent, had not beet 
: — paid, and only $11,000 of this sum was more than 90 days’ 


overdue 
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= 
of the Central Link | | 
Its relation to the Dealer Himself 
In the chain of Steel Filing Case distribu- 
‘ tion the Dealer is the Central link. 
: Upon the strength of the Central link de- é 
I pends the success of the Maker. 
Asa Maker of. Steel Filing Cases the Ber- 
ger Mtg. Co. has at all times endeavored to lt 
‘ strengthen the position of the Dealer. 
Whether it has to do with the design and 
construction of a Filing Case or the layout lI 
of a Circular or Magazine Advertisement, 
the Dealer and his problems are constantly 
kept in mind. 
Hence it is that Berger Dealers are leaders 
in their respective localities. | 
The Stationery and Office Supply i 
Dealer who is not already hand- 
: ling a line of Steel Filing Cases 
| should lose no time in learning 
: The 1500 Line Case built for all about Berger Filing Cases 4 
best. "Rou sheath Inemagen and Berger Co-operative Service. 
ia, cur oguupietetann-ateanan Write our nearest office at once ; 
re your files write for it atonce. for proposition. 
he 3 
to The Berger — Co. Canton, Ohio 
Z he New ¥ = rey yhia hicago ig a nne ‘ in Francisco 
1s Export De th St., New Yi 


: | RGER 


STEEL FILING CASES - LOCKERS Ky BS Ra BINS AND SHELVING 


THE ARMOR //b" 
, \" 4}) 
ad Pl ATE OF 
oeaiaeeameal iene AR seek Se as we —_ oy eee eeenenel ee ee 
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HE war has made handwriting fashionable, which has given a real 
personal touch to social and business correspondence. 


A typewritten communication has its place—but it is not in letters 
that are meant to be personal or in a broad sense of the word, sentimental. 


Waterman’s Ideal Fountain Pen has supplied millions in the last few 
years with the means of personal communication. The words written with 
it have flown without interruption from the heart to the hand, and brought 
joy to every corner of the world in consequence. 

The office supply dealers, who cater to individuals, have played a con- 
spicuous part through the sale of Waterman’s Ideal Fountain Pens in giv- 
ing a personal touch to correspondence. 

Each user has found in Waterman’s Ideal Fountain Pen a personal pen 
with a point that exactly suited the individual character of handwriting, a 
size that was best adapted to the conditions under which the handwriting 
had to be done. 


L. E. Waterman Co., 191 Broadway, N. Y. 


San Francisco Boston Chicago 
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Harry Ballard Leaves Typewriter Field. 


Harry M. Ballard, who has been in the typewriter 
business for many years in Chicago as salesman, branch 
manager, dealer and general manager for different type- 
writer companies, has closed out his interest in the Rex 
Typewriter Company, of which he was general manager, 
and has associated himself with R. M. Owen & Co. of 
Chicago and New York as vice-president and sales man- 


ager. 

The farm-lighting industry gains and the typewriter 
world loses by this change. He has been a factor in the 
latter industry for many years. He is a student, a 





HARRY BALLARD. 


worker and a sound, constructive thinker. His friends, 
regretting his departure from the typewriter industry, 
wish him success in his new field. 


A Flying Squadron. 

The Boston Index Card Company has organized a force 
of men whom they call their “Flying Squadron,” who 
travel from city to city in the United States and Canada 
installing indexing systems. The “squadron” was re- 
cently in Ottawa in the interests of the Canadian govern- 
ment. 











| Hi ool 


G. H. PEABODY. 


_ The company’s middle-western traveling representative 
is G. H. Peabody, brother of Walter B. Peabody, the 
company’s president. He finds on his travels that busi- 
ness conditions generally in the Middle West and among 
the stationery trade particularly are satisfactory, Prac- 
tically every line is moving at good prices. 
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You Want Service 
So Does the Office Desk User 


We give you service because of our 
large and efficient manufacturing 


facilities, which back up our claims 
for immediate shipment. 





The furniture user gets service from 


Winnebago Modern Desks 


because they are made to conform to 
modern office practice, afford conve- 
nience in work, and stand up under 
long, hard usage. 


Our line is complete, including 


Roll Top Desks Flat Top Desks 
Typewriter Desks Office Tables 


Write for our latest price list and cat- 
alog, if you have none on file. 


INNEBAGO 


Furniture Manufacturing Co. 
Fond du Lac 3 Wis., U.S. A, 























Get Ready 
for Peace Time Demand 


URING twenty months of war, the big, 

new Corona tactory has been taxed to 
capacity supplying “The Personal Writing 
Machine” to every branch of service—from 
the steel plate expeditor at home, clear 
through to the field officer directing front 
line fire. 

Now, with the country at peace, the de- 
mand for Corona this Spring is even greater. 

Have you the proper amount of publicity 
material? Our general magazine advertis- 
ing is daily creating new Corona prospects. 
Prepare today to reap the benefit of this 
tremendous home demand. Right this mo- 
ment, it is as great possibly in your locality 
as anywhere. Just remember every type- 
writer prospect is ready to be turned into a 
Corona enthusiast. 

Finally, all doubt as to Corona efficiency 
has been removed from the business man’s 
mind. It is now up to you to show him how 
Corona will best lighten his particular 
problems. 


CORONA TYPEWRITER CO., INC. 
Groton, N. Y. 
Chicago 


Agencies in all principal cities 


CORONA 


he Personal Writing Ma 


New York San Francisco 
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Death of Pioneer Paper Man. 


In the death of George W. Moser, who 
on Wednesday, February 26, Chicago loses a progt 
business man of high ideals and the paper trade one of its 
pioneer members. Mr. Moser resided at 400 Maple street 
Oak Park, of which town he was one of the oldest res 
dents. He was born in Chicago, on the west side, Mari 
9, 1849. He was educated in the common schools of Cl 


assed a 


ressive 


cago and entered the wholesale paper business with tl 
Lafflin-Butler Paper Company on July 10, 1866. Afte 
ward he was connected with Bradner Smith & Co., after 
which for many years he was manager of the Elliot 


paper business. Upon the death of Mr. Elliot that bus 
ness was liquidated and Mr. Moser and two i 
organized the Moser-Burgess Paper Company in 
In 1902 Mr. Moser, having purchased the 


associates 
189. 
} 


interests of fi 


two associates, formed the Moser Paper Company, of 
which he was president, remaining in this position unti 
his death. Associated with him were | \. Van Viacl 
vice-president, and FE. A. Blackmer, treasure: 

Mr. Moser took great interest in young men and 
lighted to help them along. He was alive to the welfare 


personnel 
with his 


others 


of his employes and made few changes in the 
of his staff, many members of which ha 
company for twenty-five vears or 
have been with the company from fifteen 
and all were employed as young men and 
advanced as circumstances permitted 

One of the outstanding traits of Mr. M« 
was his absolute integrity. People who knew him left 
matters requiring adjustment absolutely in his hands 

Having been in the paper business in Chicago conti 
ously for fifty-three years, he was recognized as the d 
of the trade here. 


ve been 
Many 
twenty years 


retained i 


more 


sers character 





Mr. Moser is survived by his widow, Mary J, Moser 
and his nephew, P. A. Van Vlack, who lived in the Moser 
family and was brought up as a son, M1 Mrs. M 
having had no children of their own 

Co-operation for Exporters. 

Negotiations between President George Ed. Smitl 


the American Manufacturers’ Export Association, and thi 
American Chamber of Commerce in London, England 
have led to an arrangement whereby mutual assistance: 
will be rendered in investigating inquiries The Americar 
Chamber of Commerce receives inquiries from Britis 
importers, which require investigation the Unite 

States. The queries concern local conditions, credit mat 
ters and special trade opportunities. Inquiries requiring 
investigation will be sent to this country, and given at 
tention by the American Manufacturers’ Export Associa 
tion. Similarly, inquiries originating in this country 

be sent to the American Chamber of Commerce. It is 
believed that this plan will work out well, and expedite th 
interchange of commerce between E nd the Unit 


States. 


“American Methods in Foreign Trade.” 


The McGraw-Hill Book Company has issued a con 
cloth bound volume, a guide to export selling policy 
book covers the various phases of the export,questio1 
thirty-three chapters. The opening paragraph of the pre 
ace is highly complimentary to the leading manufacturer 
of the office appliance field. “American manufacturers 
not the best exporters in the world, but the best exporters 
in the world are American manufacturers. In the Unite 
States are to be found the most efficient world traders 
steel, heavy machinery, office specialties, typewriters 
registers, talking machines 


Lincoln Day Meeting of ‘English-Speaking Union. 


A luncheon was held in London Lincoln’s birthday 








February 12, to commemorate the merging of the Atlant 
Union with the English-Speaking Union. The forme: 
the pioneer Anglo-American society, having for its put 
pose the strengthening of the bonds between Englisl 
speaking people and giving hospitality to London visitors 
from overseas. Later the amalgamation with the Englis! 
Speaking Union was decided upon, and the luncheon was 
to celebrate the merging of the two organizations int 
united society 
The resignation of William G. McAdoo as director ge! — 


eral of railroads is estimated to involve the making 
more than 1,500,000 new rubber stamps, in order that the 
name of his successor may be shown. 
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dean B HIND the famous Diamond E not hard to find. The trade has learned 
dean Tr. > ark rea 4 n ‘ . . ° 
lrademark there he ie solid, sub- that, no matter what article or articles 
oser, stantial phalanx of well-wishers ; 
ye , may be selected from our big catalog, 
“pape not only among the trade but among.” 
; , j its sales-value is always above par. 
consumers as well—for the buying é ’ 
public has been quick to learn that the And why not? Years of stationery- 
— Enlow trademark means full value, Dttying experience coupled with huge 
d the highest service and fair dealing always purchasing facilities enable us to pick 
rland, ; = - Pray 
tance \mong dealers the reason for the pop only “self-sellers” and give them to the 
‘itish ularity of DIAMOND E stationery is dealers at the right price. 
nited 
mat 
liring ° . 
_ a Have you our Loose Leaf Stationery Encyclopedia? If not, send 
‘geen? for your copy today ON YOUR LETTERHEAD, and our Monthly 
wil = ? ‘ 
lt is Bulletin of new goods and price changes will come to you regularly. 
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G7. 
Saliun Ledger Outfits 

















Tr 
rs \ 
over a | ; 
bi 
di 
Red Cowhide with Tan Corduroy Full Slate Canvas with Red Cowhide 
Sides. THE TATUM Corners. 
THE TACO Red Cowhide with Tan Corduroy Sides. THE WESTWOOD 
\ 
late 
pro 
Black Imitation Leather with Black Full Slate Canvas over Medium mil 
Cloth Sides. Weight Boards. af r 
the 
DIXIE LEDGER OUTFITS TATUM LEDGER OUTFITS DIXIE LEDGER OUTFITS 
Red Cowhide with Tan Corduroy Sides Stock Sheet Ca- Full Slate Canvas with Red Cowhide 

Stock Sheet Ca- No. Size pacity Leaves Price Corners 
No. Size pacity Leaves Price 74 9%x11% 1%” 200 $19.25 Stock Sheet Ca- R 
6401 7%x10% 1%” 200 $ 9.00 75 9%x11% 9° 400 21.50 No. Size pacity Leaves Price _*% 
6402 9%x11% 1%” 200 10.50 76 11%x11% 1%” 200 21.75 6501 71ex10% 14” 200 $ 8.00 Nat 
6403 7%x10% s° 400 11.00 77 11%x11% 2” 400 24.75 6502 9%4x11% 1%” 200 9.00 anne 
6404 9%4x11% 2” 400 13.50 All of the above outfits are equi i with 6503 + 4x10 % a rind 29.00  p: 
6405 I11%xi1l% 1%” 200 14.00 No. 1 Grade Straight A to Z leather or 6504 Mf gare ng cao “oe 14 Pi 
6406 114x11% 2” 400 17.00 celluloid indexes. Choice of any stock form 6505 11% x11% __ — 13.00 burg 
All of the above outfits have straight A of ruling on white Flexo ledger paper. See 6506 11% x11% — 16.00 7" 
to Z leather tabbed indexes. Choice of four catalog for illustrations. All of the above outfits have straight A = 
forms of ruling, A, B, D or E, on good to Z leather tabbed indexes Choice of four Re 
grade of white ledger paper. See catalog forms of ruling, A, B, D or E, on good grade stre 
for illustrations. of white ledger paper. See catalog for G. 

illustrations. . 

TACO LEDGER OUTFITS Note: All Ledger Outfits Clar 
pa aheot d { i diat WESTWOOD LEDGER OUTFITS 'v 
No. Size Leaves Price rea y or mime ate Stock Sheet peka 
6801 7%x10% 200 $6.00 ‘ No Size Leaves Price pty 
$801 TH x10% 200 50 «shipment except the No a ve Ay) TI 
The above outfits are equipped with Dixies in size 11} x 11i, 81 9%4x11% =00 5.50 IVE 
straight A to Z leather tabbed indexes. The above outfits are equipped with r 
Choice of four forms of ruling, A, B, D or and these will be ready straight A to Z linen tabbed indexes and W 
E, on good grade of white ledger paper. regular double entry ledger leaves on good A. 
See catalog for illustrations. May ist. grade of white ledger paper Pe 
PRICES SUBJECT TO USUAL TRADE DISCOUNT 4 
ot 
Cr” & Gv. stree 
Co 
Nx 
* . C. 
ville, 
: } Ste 


New York Office and Factory town 
54-60 LaFayette Street Du 


men 


Main Office and Factory 
CINCINNATI 
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Former Stationer Makes W. S. S. Record. 

W. E. Cooper, affectionately and familiarly known as 
“Dad” or as “Uncle Sam,” for many years a stationer 
at Pittsburgh, Pa., but at present not in this trade, last 
year traveled over twenty counties of Pennsylvania, dur- 
ing August, September and part of October, with a motor 
truck and crew selling war savings and thrift stamps. 
Attired as “Uncle Sam,” which celebrated character he 
resembles more than any other living man, he made a 
big hit, selling more than $53,000 worth of stamps, in ad- 
dition to work he did for the bond drives, the Red 
Cross and other war service organizations. 





W. E. COOPER. 


Mr. Cooper visited Office Appliances recently and re-| 
lated many interesting incidents of his campaign. He is 
proud of the fact that, although much too old for active} 
military service, he nevertheless made his talents and} 


personality cash in for a large sum to arm and sustain 
the young men who could and did go. 


New Members of the N. A. S.-and M. 

Recent acquisitions to the membership ranks of the 
National Association of Stationers and Manufacturers are 
announced as follows: 

Pittsburgh Stationery Company, 128 9th street, Pitts- 
burgh, Pa. 

The Capitol Supply Co., Pierre, S. Dak. 

Robt. Cooke Office Supply Company, 106 West 7th 
street, Okmulgee, Okla. 

Geo. F. M. Newlands, P. O. Box 447, 323! 
Clarkesburg, W. Va. 

Adams Brothers Company, 633-635 Jackson street, To- 
peka, Kan. 


The Cumberland Office Supply Co., Cumberland, Md., 


17 E. Liberty street, Cumberland, Md. 
Westminster News Co., Main street, Westminster, Md. 
A. B. Reid & Co., 211 Davison avenue, Detroit, Mich. 
Pencil Exchange, 67 Fleet street, Jersey City, N. J. 
Frank S. Burnett, 16 South street, Morristown, N. J. 
907 


Stenography & Reporting Company, Ltd., 227 E. State 


street, Trenton, N. ] 


Colborn School Supply Company, Grand Forks, N. Dak. 


Northern School Supply Company, Fargo, N. Dak. 


C. N. Speakman & Sons, 137 Lincoln Highway, Coates- 


ville, Penna. 


Sterling Specialty Company, 423 Main street, Johns- 


town, Penna. 





During the war the American navy convoyed 1,720,360 


men overseas. 





» Pike street, 





A Most Important 
Addition 


to the clalum Line 


of Office Punches 











No. 267 IMPROVED HUMMER PUNCH 


Price Each $15—10 Doz. Lots $14.40—6 Doz. Lets $13.60 
12 Doz. Lots $12.60 


The Improved Hummer No. 267 will 
fill a long felt want for a device that 
will punch sheets for loose leaf mem- 
orandum books with either three or 
six holes. 


The heads are adjustable to any dis- 
tance between gangs of three holes, 
therefore making it possible to punch 
sheets for any memorandum book 
where the three hole punchings are 
standard as to gauge. 


THIS 
NEW 
PUNCH 
IS 
NOW : 
READY | 
FOR ees & 
DELIVERY | , 


EXTRA 
HEADS 
CAN BE 
SECURED 
FOR ANY 
IMPROVED 
HUMMER 
AT $4.70 
EACH 

















PRICES SUBJECT TO USUAL 
TRADE DISCOUNT 


The Sam’! C. Tatum Co. 


ce 
HOME OFFICE AND £)ieegeai’Q, NEW YORK OFFICE 
FACTORY: oe he AND FACTORY: 


Cincinnati 64-60 La Fayette St. 
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Export Pool For Central West. 

Manufacturers of the central West plan a pool for de- 
veloping and handling the export business originating in 
that section. A meeting was held in Chicago early in 
March to formulate plans, which are to cover an organiza- 
tion capable of handling the large volume of export busi- 
ness which it is expected will materialize with the develop- 
ment of international business. Among the business men 
interested are A. B. Dick, of the A. B. Dick Company. 

Export operations from the central West heretofore 
have been handled through New York. -By arranging for 
a central organization to handle this business it wiil be 
possible to take advantage of Gulf shipping facilities. It 
has been pointed out that Chicago firms have made all 
their export shipments and settlements through New 
York. In the case of shipments to the Orient the freight 
has been dispatched to New York, and subsequently for- 
warded overland to Western shipping ports. The new ar- 
rangement will obviate the delay and expense incident to 
dealing with export agents on the Atlantic coast. 


Directs Typewriter Concern. 
Robert D. Wynn, formerly of Chicago, has been made 
general manager of the Molle Typewriter Company. Be- 
fore making that connection he had many years’ experi- 


ence as consulting and efficiency engineer in the manufac- 





ROBERT D. WYNN. 

ture and introduction of various types of products. He 
organized the manufacturing facilities of the company, 
arranging for the completion of the tools and dies neces- 
sary for quantity production, and installed the machinery. 
Associated with him as general superintendent is Clyde 
W. Starring, a man of experience in the manufacture 
of typewriter parts. 


Charles H. Marshall Ill. 

We regret to announce the illness of Charles H. Mar- 
shall, president of Wm. H. Hoskins Company, Phila- 
delphia, whose untiring efforts and devotion to war work 
have resulted in a nervous breakdown. During Mr. Mar- 
shall’s absence from his desk, the executive duties of this 
company are being personally attended to by Ernest L. 
rustin, vice-president and treasurer. 


Stationer Premeted 1 in War Department. 
_C. Fred Stopford has been appointed chief of the of- 
hee sundries section by the War Department. He was 
engaged for some months in the general supplies division. 
Before entering the Government service Mr. Stopford was 
with John Ward & Son, 115 Cedar street, New York, N. Y. 





a Change in Seattle Concern. 
é Che Gillam-Bird Company bought the stock of Foulkes 
& Co. at Seattle, Wash., the latter concern retiring from 
business. 


| og ae 





JANCES 
Indiana Business Club Honors Chicago Advertising 
Man. 

The Young Men’s Business Club of New Aibany, Ind., 
celebrated its second anniversary by giving dinner at 
the Tavern in that city to William H. Rankin, prominent 
in the Chicago advertising world. Mr. Rankin is a native 
of New Albany. The dinner was given on Tuesday eve- 
ning, February 18, which was the forty-tirst birthday of 


Hauss, Jr., 


the guest of honor. Dr. A. P. president of the 


club, was toastmaster and Mr. Rankin was the principal 
speaker. Harvey S. Williams, a whirlwind ur-minute 
man from Louisville, spoke on “The Silver Lining.” 


Trade Entertainment Exempt From Income Tax. 
own us- 
expense 
a treasury 


out-o!l-t 


business 


\mounts expended in entertaining an 
tomer may be deducted as a legitimate 
in making out income tax reports, according to 


ruling. The money for dinners, taxicabs and theater 
tickets must be expended solely to develop the good will 
of the customer. 
Hoskins Welfare Work. 
The employees of Wm. H. Hoskins Company, Phila 


delphia stationers, spent a delightful evening not long ago 
when the Hoskinsman Club held its annual winter dance 
in Hoskins’ auditorium. 


Each member of the club invited a friend and to the 




















WINTER DANCE OF THE HOSKINMAN CLUB 
strains of dance music furnished by a ten piece orchestra 
supplied by the company, all those present enjoyed them- 
selves to the fullest extent. 

An interesting event was the elimination dance, whicl 
was won by one of the firm’s oldest employees and his 
wife. 

Mechanics’ Aid Association Grows. 
The Typewriter and Adding Machine Mechanics’ Aid 


Brooklyn, N. Y., has resolved to try for 


Association of 


one thousand new members in 1919. Each meeting shows 
growing interest and increased attendance. The most 
recent meeting was held on February 28, when Nelson A 
Miller of New York, prominent in the typewriter world 
delivered a most interesting and instructive lecture o1 
‘The Evolution of the Typewriting Machine.” 

Plans are already made to hold a big entertainment and 
dance on April 8 at Palm Garden, New York City,—the 
first affair of the kind to be attempted by the association 

Two more associate vice-presidents have been elected 
Charles Meahne of the Trade Typewriter Company of 
New York, N. Y., and John Seidenberg of the New York 
office of the Adder Machine Company 

The British Government states that late in Januar 
had available over 167,000 tons of vessel spa ] 
exclusive of transports and tramp steamships 
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HERE YOU ARE tuinxine asour so oF Ten 
Does away with those vexing tapes, strings and 


rubbers that break so often and rot so quickly. 
No bother using BANDLESS ENUELOPES 
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ADJUSTABLE 


EXPANDING 
FROM T1702 INCHES. 


ANO 


FROM 2794 INCHES 
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Absolutely Guaranteed 
Your money back without a 
word if you don’t like them— 


Order Now Today 


THE SMEAD MANUFACTURING COMPANY 
Dept. C 


Hastings, Minnesota, U. S. A. 


ZELLERS-STEVENS, INCORPORATED 
Foreign Trade Representatives 
52 Broadway, New York, U.S. A. 
Cable Address: Zellsteven, New York 
All Codes Used 
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NE OF THE GREAT THINGS 
to come out of the war is the marked ad- 
vance made in the ways and means of 
handling business “administrative problems—the 
figure, letter and detail work of the office. Wher- 
ever possible the old-fashioned, antiquated way 


had to }fall before the modern, time-saving 
method. 


The wide awake American business man knows better to-day 
than ever before the value of efficient methods in office, store 
and factory. He is keen to learn about and adopt anything 
to save time and labor—for he realizes that only by mini- 
mizing overhead and operating expense can he successfully 
meet competition. 


The Business Show is going to help the American business 
man find the best ways and means of keeping down adminis- 
trative costs. It is the National Exposition of machines, 
equipment and methods that save time and labor—compel 
neatness and accuracy. 


The next National Business Show will be held in Mechanics 
Hall, Boston, the week of April 14th. Manufacturers of 


time and labor-saving office equipment who desire to render 
a week of service to New Bactaed business men and women 
are invited to join the many Nationally known concerns who 
have already arranged to participate. 


NATIONAL BUSIN ESS SHOW 


The Exposition of Time and Labor-Saving Equipment and t} 


FRANK E. TUPPER, Director 
150 Nassau Street Il] Huntington Ave 


NEW YORK, N. Y. BOSTON, MASS 
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Fogarty Company Takes Over Stanley Name 
Plates. 


When the Stanley Manufacturing Company of Dayton, 
Ohio, entered upon the development of an electro-photo 
name plate, it was expected that this product would be 
added to the lines now manufactured by them. However, 
in working out the idea it was found that it pointed to a 
broader field than was anticipated and it was deemed 
advisable to handle it in a separate plant and under sep- 
arate management. A new company was therefore organ- 
ized, under the name of the Fogarty Manufacturing Com- 
pany, which has taken over all assets and contracts on the 
electro-photo name plates. 

Will J. Fogarty is president and general manager of the 


new company. He has been associated with the Stanley 
Manufacturing Company for some tim« He is a me- 
chanical engineer by profession and has had wide business 
experience. The principal stockholders and directors of 


the Stanley Manufacturing Company are also stockholders 
and directors of the Fogarty Manufacturing Company. 
N. M. Stanley is vice-president of the latter company, D. 
V. Davis, secretary, and George F. Stanley, treasurer and 
sales manager. The last named gentleman developed the 
sales organization of the Stanley Manufacturing Company. 


Women in Office Appliance Factory. 


\ recent symposium in Printers’ Ink on the advertising 
appeal to women workers in factories and shops included 
a statement by the Monroe Calculating Machine Com- 
pany relative to the female labor employed at its factory: 

“We use a considerable number of women in our plant 
on various operations. Normally we have employed them 
on light drill press work, milling machines, punch presses, 
assembling, etc. During the period of the war we ex- 
perimented with women in our automatic screw machine 
department, but have recently replaced the women in that 
department with men. On jobs similar to this where 
there is a constant flow of oil on the work it does not 
make it possible for women to retain their usual tidy ap- 
pearance, and we therefore found it difficult to get women 
to accept positions in that department, although we of 
fered substantial inducements to do so. 

“In our regular work, which consists of light, extremely 
accurate machine operations and machine assembling, we 
find that women, especially girls, are very efficient. On 
certain jobs which require considerable patience in the 
handling of very small parts, we find that they become 
more skillful than the average man. Repetition work is 
especially in their field. The average man loses interest 
in this class of work; whereas, the girl operator will con- 
tinue her interest and do efficient work, day in and day 
out. 

“We are planning to retain the women that we have in 
our employ at present.” 


A New Shippers’ Record Book. 

Clarence F. Pratt, president of the Pratt Building Ma- 
terial Company, recently published and copyrighted a 
three hundred page book. entitled, “Pratt’s Labor-Saving 
Freight Paid and Shippers’ Record Book With Recapitula 
tions.” The book includes the following nine specially 
ruled sections 

“Freight Paid and Other Information on Carload Ship 
ments Only”: “Charges Paid on Less Than Carload, 
Steamship, Motor Freight, Stage and Express”; “Claims 
Record Against Railroad, Steamship, Express, Motor 
Freight and Stage Companies”; “Record of Cars Placed 
for Loading and Unloading”: “Recapitulation of Freight 
Paid and Other Information on Carload Shipments Only” 
“Recapitulation of Charges Paid on Less Than Carload, 
Steamship, Express, Motor Freight and Stage Compan 
ies”: “Freight, Express and Other Rates Quoted by Trans- 
portation Companies, Traffic Managers, Transportation 
Experts and Our Own Traffic Department”; and “Names, 
Titles. Addresses of Officials of Railroad, Steamship 
Express, Motor Freight, Stage or Other Transportation 

' 


Companies.” 

The Record Book contains many suggestions from of- 
ficials of and copies of forms used by the Standard Oil 
Company, the Railroad Commission of California, the 
Southern Pacific Railroad Company, the Atchison, Topeka 


and Santa Fe Railway Company, as well as several trans- 
portation experts 

War Department figures indicate that 95 per cent of 
the soldiers in the American Expeditionary Forces use 
tobacco in some form. It is issued as a daily ration. 
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Rebuilt Typewriters 
All Standard Makes 


at as low prices as consistent with 


Honest Work and Good Quality 
All machines guaranteed against defect. 


Courteous and Prompt attention 
to inquiries. 
Price list on application 





THE HARRY A. SMITH 
TYPEWRITER CO. 
Wholesale—Export 
218 N. Wells St. CHICAGO, ILL. 











The Business Demand 


for a sturdy Individual Upright Unit 
—a four drawer letter or legal cap 
file has brought out our new 1,100 
Line Cases. These units are complete 
in themselves yet they are built to 
stack together or with our regular 
Upright Line. 


The sales since last October, when 
these Units first were offered, have 
been phenomenal—a good barometer 
of their popularity. 

Ask about them in particular and 
the entire Efficiency Line, if you are 
not familiar with its possibilities for 
you. 


WATSON MFG. COMPANY 


Jamestown, N. Y. 
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TENSION 


Mail Containers 


are used in every line of business and 
they cover the mailing needs of any 
and all of your customers. 


"HE TENSION line includes open-end 


tension envelopes, double metal-clasp 
envelopes, single metal-clasp envelopes, 
metal a clasp envelopes, document envel- 
opes, photo-mailing envelopes, filing en- 
velopes, folders, mailing boxes, etc., etc. 





You will be especially interested, perhaps, in the Open-End 
Tension Envelope you've seen everywhere and the Metal- 
Clasp Envelopes, one type of which is illustrated. 


Our book, “Envelope Specialties,” is in itself an education in 
mailing containers. Send for the book. It’s yours for the 
asking. 


THE TENSION ENVELOPE CO., Inc. 


33 to 87 34th Street 
Bush Terminal Brooklyn, New York 
Telephone SUNSET 6000 
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British Embargo Not Serious. 


Che embargo against imports announced in January 
by the British government aroused considerable discus- 
sion in this country. It was virtually a tempest in a tea 
pot, as was proved by figures compiled and published by 
the Naticnal City Bank, of New York, based on statistics 
published by the United States and by Great Britain. 
While the embargo had no bearing on the office appli- 
ances field, the subject is of sufficient general interest to 
make a summary of the situation interesting. 

The figures of the United States cover the fiscal years 
1912-13-14, those of Great Britain the calendar years 1911- 
12-13. The officially published records of the respective 
governments show exportation from the United States to 
Great Britain of Jess than $20,000,000 worth per year of 
the various articles named in the British prohibited list 
during the fiscal years 1912-13-14, while the British figures 
of importation from the United States show only about 
$13,000,000 worth of the articles named as the annual aver- 
age of the calendar years 1911-12-13. 

This apparent discrepancy between the United States 
figures of our exports to Great Britain and the British 
figures of imports from the United States, of 
the articles in question, is accounted for in _ part 
by the fact that the British schedule of imports 
from the United States fails to include certain 
minor articles which are enumerated by the United 
States as exported to Great Britain; also by the fact that 
the British figures of imports only include the articles 
actually unloaded from the importing ship, while in some 
cases merchandise from the United States consigned to 
Great Britain may have passed on to some of its colonies 
without being unloaded in Great Britain; also by the 
further fact that the British figures of imports omit to 
show the merchandise imported for the government, 
while United States consignments to that country would 
show all merchandise, including that intended for the gov- 
ernment. Still another cause for the discrepancy between 
the United States figures and those of Great Britain lies 
in the fact that the years covered by the two official re- 
ports differ, that of the United States being the fiscal year 
ending June 30, and that of Great Britain the calendar 
year ending December 31. 

\ still further cause for the discrepancy lies in the fact 
that many of the fifty articles named in the prohibited list 
ate of such small importance that neither of the govern- 
ments in question mentions them in its official list of ex- 
ports to the various countries of the world, or imports 
from the various countries of the world, including what- 
ever small values there may be in the uninformative 
grouping “all other’ countries or articles. 

Of the fifty articles, included in the British prohibited 
list, only about twenty-five are considered of sufficient 
importance to be included by the United States in its list 
of articles exported, while only about twenty are named 
by the British government in list of articles imported. In 
most of the articles in which the movement by countries 
is shown the figures of Great Britain are slightly less than 
those of the United States, due presumably to causes 
above explained. 

The total of all of our recorded exports of the pro- 
hibited articles to Great Britain during the three fiscal 
years immediately preceding the war, formed less than 
one per cent of our total exports and a little over three 
per cent of our exports to Great Britain. 


British Exports Released. 

\ late cable by Consul General R. P. Skinner, London, 
England, announces that the British Government wil! 
permit exports of various manufactured products to all 
non-enemy countries, including Switzerland, without cer- 
tification from the war trade department, or import asso- 
ciations: Fountain pens, ink other than printers’, loose 
leaf ledgers and similar stationery, office furniture and 
stationery, pen nibs, slates for writing and drawing and 
typewriters are included in the list. This apparently indi- 
cates that British manufacturers are getting in shape to 
handle export trade 


United States Exports to Jamaica. 

Exports of stationery and allied products into Jamaica 
from the United States during the years 1916 and 1917 are 
given below. No typewriters or other office machines are 
indicated. It is probable that they were not segregated in 
the report. but lumped under manufactures of iron and 
steel. Writing paper (1916) $12,594, (1917) $24,084; slates 
and pencils (1916) $5.719, (1917) $5,456; stationery (1916) 
$22,629, (1917) $26,129. 








The Economo 
Time Stamp 


Made for continuous duty— 
stands hard usage—nothing 
delicate to get out of order, 
or wear out. 

Used in offices to stamp 
mail, telegrams, invoices, 
showing the hour of receipt. 
Useful in shops to show the 
starting and finishing 
time on jobs. 


A perfect impression 
is assured at all times, 
as the die is mounted 
on a thick rubber 
cushion, and a flexi- 
ble connection  be- 





Sample Impression of ECONOMO 





tween handle and die assures a square impression. 
Low in cost, so that every department and every 








Practicai 
Durable 
Reliable 


Fet. Ap- 
plied for. 








foreman can use 
them. Can’t get out 
of order. Price with 
No. 42 dates, die like 
sample, $4.00. 


Louis Melind Co. 


Designers and 
Manufacturers 
183 West Madison St. 
CHICAGO, ILL. 


We carry in stock com- 
plete line of Numberin 
Machines and Han 
Stamps. 














bank deposits. 


formation for dealers. 


Cupples Station 


se 






are standard as a dollar 


when used as containers for storing money. 
Each holds a stated amount of money that 
is automatically counted as the bag is 
filled. Save time in making cash at night, 
opening up in the morning, and making 


There are many sales awaiting the 
dealer in your town who pushes 
Bemis Coin Bags. Every merchant 
of consequence is a prospective buyer. 


Write for catalog, prices and special in- 


BEMIS BRO. BAG CO, 





















St. Louis, Mo. 








RIBBONS 


Do you use them? If 
not, write us and we 
will give you proof 
that you should. 


REPUBLIC-DODGE 


Douglas Street and Third Avenue 





“BUMP” 


If one machine does 
the work, why two? 


The New Stand 
Model Bump 
Paper Fastener 
and Punch is a 
paper fastener 
at one end—a 
punch at the 
other, taking a 
4 in. binder. 
Service — Efh- 


ciency —Econ- 

Se _— Then there’s 
the Hand 

Model “BUMP’”’ 


that dealers call “Old 
Reliable.” 

A paper fastener 
that'll never cause 
you a moment’s worry. A steady producer for 
the trade. Display these models. They will do 
the rest. 


BUMP PAPER FASTENER COMPANY 
La Crosse, Wis. 


SEYMOUR CONOVER, Eastern Representative 
350 Broadway, New Yor 


Write Now 
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December Adding and Calculating Machine Exports. 

Exports of adding and calculating machines have been 
tabulated by the Department of Commerce, covering the 
month of December, 1918 

Italy, 49 machines, $8,820; Spain, 4, $685; England, 101, 
$19,899; Canada, 136, $19,849: Costa Rica, 1, $350: Hon- 
duras, 2, $300; Nicaragua, 1, $325; Panama, 3, $1,293: Mex 
ico, 30, $5,916; Jamaica, 1, $325; Trinidad and Tobago, 4, 
$897: Cuba, 110, $12,088: Haiti, 1, $106: Dominican Repub- 
lic, 4, $1,021; Argentina, 60, $3,251: Brazil, 4, $625: Chile, 
35, $5,735; Colombia, 1, $485; China, 9, $2,325; Dutch East 
Indies, 23, $2,921: Japan, 2, $600: Australia, 213: $39,496: 
New Zealand, 39, $6,894; Philippine Islands, 12, $360; Brit 
ish West Africa, 1, $160; British South Africa, 6, $1,699. 

Total, 852 machines, $136,425. 


Alvah Bushnell Improving. 

Office Appliances learns from Alvah Bushnell, 
wrote on February 19, that his father, Alvah Bushnell 
Sr., is improving in health and that the family hoped he 
would be able to be outside within a few days if only 
for a short time each day. 

Arthur N. Bushnell, another son, manager of the New 
York office, was in a hospital in New York at the time 
his brother’s letter was written and at that time Fred 
Bushnell was also indisposed, although able to be at 
the office a part of each day. Alvah, Jr., says that the 
illness of his father and two brothers has forced him to 
give every moment of his time to the business of the 
Alvah Bushnell Company. 


Dey who 


Gotham Bank Appoints Scandinavian Agent. 

\. E. Lindhjem, assistant cashier of the Midland Na 
tional Bank, Minneapolis, Minn., on April 15 will become 
associated with the Irving National Bank, New York, as 
its Scandinavian representative. 

During the past few years the Irving has given close 
attention to the development of facilities abroad, its activ 
ities in the world’s principal commercial centers being 
maintained through connections with well-established 
banking correspondents. These relationships are strength 
ened by the presence of direct representatives of the bank 
in the more important commercial centers such as London 
and Paris. Personal representation in the Scandinavian 
countries, therefore, is in line with the bank’s established 
policy of co-operation with its foreign correspondents 

Twenty Years on Time. 

\ graceful recognition of a record for promptness ex 
tending over a period of twenty years was recently granted 
to Miss Louise Gifford, private secretary to Gustav Erbe, 
treasurer and general manager of the Yawman & Erbe 
Manufacturing Company. During her twenty years’ con 
nection with the company Miss Gifford has not been tardy. 
The anniversary was signalized by the presentation of a 
basket of flowers, and a double eagle. each of whose 
twenty gold dollars rang the praises of her punctuality. 
Next Christmas each member of the Yawman & Erbe 
Manufacturing Company organization who attains the 
twenty-year record which entitles him or her to be a 
“veteran” will receive a gift of $100 from the company. 
Miss Gifford will share in this distribution. 


Armistice Stops Torpedo Boat Fitting. 


Steel furniture concerns report a rush of domestic busi- 


ness to replace the war orders upon which they were 
working when the armistice was signed last November 
Stock filing cases and other metal furniture were in de 
mand to replenish dealers’ supplies, which had _ been 


brought low as a result of the steel embargo during the 
war. The Canton Art Metal Company, which made the 
interior equipment for twenty torpedo boats of the latest 
model for Uncle Sam and was about to proceed upon the 
furniture equipment for others, has procured a portion of 


a partialiy equipped threshing machine plant for manu- 
facturing purposes and is also operating plants No. 1 and 
No. 2. Since the first of the year the company has ap- 
pointed a number of agents throughout the country 

W. W. Clark, vice-president of the company, will soon 


move to New York City. where the concern has a branch 
store, and will devote his entire time to the business in 
that city and in the New England states. A. B. Clark, the 
president, remains at Canton, O., in charge of the manu 
facturing plant, where he has associated with him in the 
management such exnerienced men as J. P. Williams, gen 
eral manager: John W. Messimore, sales and advertising 


manager, and A. B. Williams, assistant sales manager 
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DAVIDS’ 
SEALING WAX 


A Superior Product made 
in Any Color, in Any Size, 
for Any Purpose and To 
Meet Any Requirement 






















Despite 
the high 
cost and 


The best quality of raw 
materials and the most 
modern methods 
of manufacture 
are utilized in 
producing these 
2° oods-—plus 
ninety - four 
years of ex- 
perience 
in this 
field. 


almost utter 
lack of raw 
materials, we 
have maintained 
our quality with- 
out substituting on 
our original formulae. 


This means absolute pro- 
tection both to the user as 
well as to the dealer. 


Tell us what you need and we 
will make up a sample that will 
suit in all ways, be superior to 
others and will satisfy. Why not 
get your share of this business? 


Let us quote you prices 


Thaddeus Davids Ink Company, Inc. 
95 Vandam Street NEW YORK 


CHICAGO J. W. R. MERCKLE, President TORONTO 
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And here is the LARK! 


Every Standard Pencil is a Bird— 
not alone in name, but in Quality as 
well. And every one is a Bird of a 
Seller, too! The Lark is no ex- 
ception. 










You ought to know 
the one _ import- 
ant thing about 
the Lark — and when you 
write for quotation we'll 
tell it! A Hexagon shape pencil, 
green finish, white eraser, gilt tip. 
Banded in dozens, 1 gross to box. 


No. 2 lead. 


STANDARD PENCIL CO. 


Manufacturers 


1822-1828 Locust Street, SAINT LOUIS, U.S. A. 





ZELLERS-STEVENS 


INCORPORATED 
52 Broadway, New York, U.S.A. 


Cable Address: Zellsteven, New York 


Depository: Atlantic National Bank 


Foreign Trade Representatives for Manufac- 
turers of Office Equipment and Supplies 


WE SPECIALIZE IN 
Adding Machines 
Addressing Machines 
Carbon Papers 
Card Index Systems 
Desks and Chairs 
Duplicating Machines 
Duplicator Supplies 
Filing Cabinets 
Filing Envelopes and 

Supplies 


Inks, Writing and 
Printing Ink Tablets 


Metal Office Furniture 


Fountain Pens and 
Pencils 


Time Recorders 


Typewriters (new and 
rebuilt) 
Typewriter Ribbons 
Writing and Printing Papers 
Quotations cheerfully furnished on 
any goods obtainable 


Also act as Purchasing Agents for 
Dealers Abroad. 


CORRESPONDENCE INVITED. 











Two Effective Ways to 
Cut Your Ink Bills 






The 
Patent 

Opening 
Does It 












Eclipse Pneumatic Ink Wells 


Save much ink by preventing wasteful evaporation. 
They have no plunger to crust and stick. They 
keep your fingers clean. Handsome, durable, money- 
savers. (No rubber parts.) 

Tame eee S 

~~ esmee 
because they are the perfect ink-tablets—handy, 
low-priced, and convenient—help to cut ink bills. 
Packed in attractive, air-tight tin boxes, vest-pocket 
size. Samples free. 


Blue-black - - - 
Red, Green, or Violet - 









(32 tablets) 
(32 tablets) 





Catalog sent free on request 


General Eclipse Co., Dept. A. Danielson, Conn. 















No. 3 Punch 
Black Enamel Finish 
22” gauge only 


No. 3 Riveto 
Eyelet Machines 
Furnished with 200 Eyelets 
with each Machine 





No Miss Stapling Machines 


Defiance A Clips 
Six sizes, 1}” to 6” Made of Stamped Stee! 
Handsome in appearance 


Defiance Manufacturing Co. 
384 Broadway 
New York 


Manufacturers of 


Stationery Specialties 














: 
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Membership Campaign for Washington Association. 


Che membership committee of the paper section of the 
Merchants’ and Manufacturers’ Association, of Washing- 
ton, D. C., has conducted a membership campaign to in 
crease the number of stationers and paper dealers affil- 
iated with the association. The membership committee 
comprises Charles G. Stott, R. P. Andrews and Milton 





Baum. Mr. Stott is chairman of the paper section 
Watch for This Man. 
C. A. H. Thom of the Gregory Mayer & Thom Com 


pany has notified Office Appliances that some smooth indi- 
vidual, representing himself to be a member of the Greg- 
ory Mayer & Thom Company of Detroit, is going around 
telephoning manufacturers that he is at a hotel and is 
short of funds and requests a loan of $25 to $50. He has 
worked the game successfully on at least two prominent 
oncerns in this field and will probably try it out on others 
is well. The Gregory Mayer & Thom Company asks the 
trade to be on the lookout for this individual. 


Eastern Card Company Announces Sales Itinerary. 

The Exclusive Card Company of Philadelphia has add- 
ed J. F. Shields to its sales force and has placed him in 
the territory west of Denver to the Pacific coast. John 
Z. Papst will represent the company for his fifth season 
in Pennsylvania, Ohio, West Virginia, Michigan, Indiana, 
Wisconsin, Minnesota, Iowa, Nebraska, Missouri, Okla- 
homa and Arkansas. Charles H. Fox continues as the 
‘ompany’s representative in greater New York, while 
Leonard Dilleber will represent the house in New York 
state and New England. 





Tariff Information Catalogues on Pens and Holders. 


In connection with its work of classifvinge various prod- 
ucts entering into the import trade, the United States 
Tariff Commission prepares tariff information catalogues. 
These publications give the history, technical information 
ind customs data on a variety of American manufactures. 
ie second annual report of the commission, issued 
recently, is a statement that tariff information catalogues 
ire in preparation on “Pens, metallic,” and “Penholder 
tins penholders and parts.” 


Commercial Teachers Wanted at Army Hospitals. 

Teachers of many subjects are required by the Medical 
Department of the Army to instruct soldiers in various 
trades and crafts The list of subjects to be taught in- 
‘ludes shorthand, typewriting, stenotyping and printing. 
Surgeon-General M. W. Ireland announced that compen 
sation would be a salary of $50 a month, with quarters 
and subsistence provided, or $62.50 per month additional in 
iieu of quarters and subsistence. Applications for these 
positions should be made through the office of the sur- 
geon-general. 


Interpretation of Free List Items. 


The War Trade Board has found it necessary to make 
official interpretations of certain items on the free list of 
exports permitted to Denmark, Sweden, Norway, Holland 
and Finland. Included are the following 

‘Duplicating machinery and supplies therefor” include 
electric photo-copying machines and supplies therefor, 
and wax paper and varnish paper. 

“Office furniture and supplies” include typewriter 
ribbons. 

“Loose-leaf ledgers” include repair parts for loose-leaf 
ledgers 

New York Concern Moves to New Plant. 

It is said that the John F. Diemer Company of New 
York City, who established their business in 1869, are 
pioneers so far as America is concerned, in the manufac- 


ture of the articles upon which they specialize. They 
have been located for the past 25 or 30 years at 67 Cort- 
landt street, New York Citv, but they have just removed 
to larger quarters at 107-109 Lafayette street, where they 
have facilities which are up-to-date in every respect. The 


company has rented additional space for storage purposes. 
\. F. Diemer. the treasurer of the company, has been 
the moving spirit in the organization for the last ten 
vears 
The company exhibited its lines at the Panama Pacific 
Exposition at San Francisco some years ago and were 
awarded a medal 
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The Surf 

Have you ever watched the irresistible surf, ite buoyancy, 
its power, its beauty? A tremendous wind-driven sea, 
piling mountainous rollers landward, which, after having 
broken and spent their force ashore, toss backward, eddy- 
ing, swelling, swirling, churning, on their return to the 
limitless deep; only to be forced back by the oncoming 
irresistible swell and surge of the surf, which, ng 
force, finally wins mastery and overtops the returning 
current, driving it landward again. his irresistible 
power, this power of getting there, of getting landward, 
of landing something, finds its analogy in the order-com- 
pelling power of “k. b.” blanks—the steel-eneraved 
blanks. The blanks that look like money! The blanks 
that are prepared like United States bank notes! The 
blanks that have that crisp currency feel about them. The 
blanks that dealers and jovestors in securities accordingly 
give preference. They are made by kihn brothers at 
ninety-nine beekman street in new york. If you are not 
familiar with the line they will send you samples and 
prices. The printer who uses these blanks for the prep- 
aration of bonds, stock certificates and papers of value 
is insured increased business_and increased profits. He 
is on the high sea of success. 7 . 











Trade Mark 


PERFECTION 


Reg. vu. S. Patent Office 


Perfection Desk 
Memorandum Calendars 
Memo Record and 
Date Combination 





If you do not possess a 
Perfection Catalog or folder 
illustrating our complete 
line, send us your name 
with address. 


Orders for 1920 Stock 
are now being received. 


HALE SPECIALTY CO. 


Inc. 


Sole Manufacturers 


Perfection Desk 
Memorandum Calendars. 


English & Spanish 
128 North Jefferson Street 
CHICAGO, ILLINOIS. 
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acre ane Meetings and Dinners 


as a heavy table, 
yet fully and easily 
portable. 














Pittsburgh Stationers Met February 26. 


The annual dinner of the Pittsburgh Booksellers’ and 
g 


Stationers Association took place February 26 \ goodly 
gathering was in attendance to partake of the dinner, and 


to listen to an address by President Chas. H. Clough 


His thoughts wandered back to the organization of the 

association in 1889, and said that it was antedated by but 

one similar organization, which did not have the scope 

of the Pittsburgh association. The latter was the first to 

undertake the regulation and maintenance of fair prices 

No. 3 Business and social conditions of the early days were re 
— viewed. Mr. Clough referred to the proposition to admit 
Combination to the association newsdealers, typewriter agencies, rub 


ber stamp manufacturers and other allied lines. He ex 
pressed his conviction that the project would do no good, 
and make the association unwieldy. He urged that meet 
ings be held regularly, once a month, and that every firm 
be represented. 


Typewriter 
Stand 


Regrets were read from L. F. Waterman of L. E. Wa 
terman Company; William Pitt of Irving-Pitt Manufac 
turing Company, and Mortimer W. Byers, secretary of the 
National Association of Stationers and Manufacturers 
At this point, Mr. Clough, the toastmaster, asked ‘for 
remarks from George H. Alexander, who recounted the 
estimable character and valuable trade services of George 


IDEAL TUBULAR 





p Made in a wide variety of styles, for sup- ©. Wylie, whose death had occurred but a few days 
porting practically any kind of office ma- : 7 
chine. A eran ratess the easters of the earlier and who had been one of the regular attendants 
floor, and permits the rigid legs to take at all previous dinners of the association. 

the load. Mount a typewriter, a duplicating machine, a om . ‘ . 

roller copier, an envelope sealer, an adding machine or a The following firms were represented at one or more 

card index cabinet on an Ideal Tubular Stand, and it can be tables, not only those who are members of the local asso- 


> 7 @ t ti , . . ° 
rolled to any position, lowered to operating position and used ciation, but all houses in the trade having been rged to 


FOWLER - MANSON - SHERMAN CYCLE MFG. CO. participate: 


1445-1455 W. AUSTIN AVE., CHICAGO |. R. Weldin & Co. 
W. J. Johnston & Co. 


Stevenson & Foster Company. 
Myers & Shinkle Company. 
Kurts, Langbein & Swartz. 
McKown-Carnes Company. 
Methodist Book Concern. 

A. W. McCloy Company. 

Geo. H. Alexander & Co. 

N. L. Kirkland & Co. 
Pittsburgh News Company. 
Pittsburgh Stationery Company. 


Among the out-of-town guests were Harry J. Tyndale 

(> of Eberhard Faber: W. H. Calder and R. D. Perkins of 
the Russia Cement Company; Albert B. Abrams of Geyers 

PEP Stationer, New York; Edwin H. Bigelow. New York: 
The dinner was one of the most successful affairs the 


Chas. L. Crawford, Washington. Pa.: H. E. Waldron of 
el —" Hanson's PLATN PEP, an association ever held. Covers were laid for about ; igl ty 













¢ 
WANSON'S 
PEL 





W. A. Sheaffer Pen Company, Fort Madison, Iowa: W 
N. Bayless of Conklin Pen Company, Toledo, Ohio; Lyle 
R. Hill of Ault & Wiborg Company, Cincinnati, and 
Edmund W. Arthur, Esq., Cheswick, Pa 





- five persons, the attendance being larger than fo ny 
entirely new preparation, guaran- years. 
teed to stop immediately all paper : _— 
feed crouble. Jt is not aliquid. No Buffalo Stationers Meet. 
matter how bad the platen is The Stationers’ Club of Buffalo, New York, held a meet 
a ‘ ninchyd : ah ing last month, which produced the biggest turnout at a 
PLATN PEP will make the regular meeting in the history of the club. In addition 


to the regular membership present there were Allan Co» 


paper feed just aS BOX d as when the of S. S. Stafford, Inc., Fred Dennis of the Williamson Law 


platen was new. If you are a live 300k Company and C. E. Harmon of the Defiance Mat 
wire, send for sample and proposition. facturing Company. 
Frank Kraft of the Yawman and Erbe Manufacturing 


Company had been appointed master of entertainment of 


The HANSON the February meeting by President Oscar J. Besser and i 


as he steadfastly declined to divulge the nature of the 


Typewriter Service Company entetrainment to be provided, there is little doubt that 
P the mystery was in part, at least, responsible for the 
‘THE TYPEWRITER DOCTORS” augmented attendance. 

201-202-203-204-205-211 Columbia Building After the dinner Mr. Kraft introduced Daniel J. Sweeney 

city clerk of Buffalo and editor in chief of the Buffalo War 

CLEVELAND, OHIO History, now being compiled. Mr. Sweeney outlined the 

scope of this record of Buffalo’s part in the great war 

The record will include a roster of the 35,000 Buffalo 
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Ribbons and Carbons 
of Quality 


are supplying dealers the world 


We 


over with goods which give perma- 


nent satisfaction. You can add con- 
to your 
business by handling 


**XTRAGOOD” 
‘“*SUMMIT”’ 


siderably ribbon and carbon 


‘*APEX”’ 


brands of carbon paper and type- 


writer ribbons which are held in es 


teem wherever ribbon and carbon 


qualities are understood. Give us a 
trial. 
ucts help to 


Let us show you how our prod 
make 
important in 


more mn¢ mney = 


something every busi- 


ness. 


UNION RIBBON & CARBON CO. 


Main Office and Factory: 


Front and Laurel Sts. Philadelphia, Pa. 





RAZILIAN 
Representation 


AVE YOU CONSIDERED 
the possibilities of the Bra- 
zilian market for your product @ 


E are inviting inquiries from “‘live’’ 
manufacturers only, those who are in- 
terested in developing a market, in this 
largest of South American republics, for 
their products NOW while the time is ripe. 


T°? such we will submit a plan, of direct 

representation and distribution in Bra- 
zil, of such merit and at such an astonish- 
ingly low cost, that if you have a product 
worth selling there you cannot afford to 
overlook this opportunity. 


A post card will bring full details. 


Write for details and plan of representation. 
Address 


BRAZIL 


SALES COMPANY 
721 OLIVE STREET, ST. LOUIS 
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MOTE. {OVR STOCK OF 
_TrPEWRITERPAPER 











Quick Tvrnovers Insvre Larce Prorirs 


/ypewriter papers are reduced 
TO MUNIN ales Selected with the utmost 
care for their adaplability fo meet several 
requiremerms. 


This permits dealers to carry a complere line 
af all times without the burdensome costofa 
large varied stock. 


CATALOGVE AND DISCOVNTS ON REQVEST 
Geunere Paper COMPANY, Inc. 
MANVFACTVRERS 
131 West 24 STREET NEwYOorK,N.Y. 





















TIME 














MMM LATO PC 





























[f your requirements are 


Speed 


Quality 
Convenience 






and 
Economy 


Whether in form letter work, imprinting lit- 
erature, printing letter heads, envelopes, office 
forms, leaflets, etc.— 


If you are interested in properly equipping 
yourself for such work—investigate— 


The Multicolor Press 


The most practical office printing device on 
the market. 
Lisenby Manufacturing Company 
Factory: Fresno, Cal. 


Address all correspondence to General Sales Department 


298 Broadway - - New York 
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Two Beautiful U-NEED-ME Specialties 


Here are two attractive plate glass specialties that, while being an ornament 
to any desk, are so useful in the conduct of the day’s work that, once used, office 
men will not get along without them. 

The letter tray is made of 4 
inch plate glass, the fittings are 
nickel-plated and the tray is pro- 
vided with rubber feet. The tray 
covers 914x13™% inches of desk 
space. 























The U-NEED-ME 
Improved Glass Desk Tray 


5 The U-NEED-ME Glass Desk Pad 
The desk pad is now fitted with four brass corners riveted to the foundation pad, which 
retain the glass in place. As the glass can be raised with one finger, one can easily arrange 
his price lists, maps, calendars, etc., under it for reference. The glass desk pad is supplied in 
the following sizes: 
No, 22. aoe % inch plate glass No. 22. 18x24 % inch ate eam No, 22. 18x30 % inch plate glass 
No, 22. 20x34 % inch plate glass » 22. 22x36 % inch plate glass 


STATIONERS: Write for catalog of our entire line, and try out a few of our specialties. We'll both bencfit. 


GEO. E. FOX & CO., 33 w. Kinzie Street, Chicago, Ill. 
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MUNIN TY 


DORNETTE DESKS 


Extremely 
Popular 
With 
Office 
Furniture 
Dealers 


Made as fine as 
the best kiln-dried 
hardwoods and 
skilled workman- 
ship can make 
them. 


Write for 
Catalog 





New Dornette Typewriter Desks 


THE Je DORNETTE & BRO. CO., Cincinnati, Ohio 
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boys who went with the army and navy, a list of the doc- 
tors, nurses, welfare secretaries, etc., the activities of the 
3uffalo units and those at home, together with verified 
stories and experiences of Buffalo boys “over there.” 
Some of these stories Mr. Sweeney told at the meeting, 
They were both pathetic and humorous, but all were 
extremely interesting. 

Jack Condit of the Joseph Dixon Crucible Company 
was named by President Besser as the official purveyor of 
entertainment for the March meeting. 


Northwestern Stationers’ Association Dines. 

The members of the Northwestern Stationers’ Associa- 
tion, composed of stationers from St. Paul, Minneapolis, 
Duluth, Stillwater, Thief River Falls, Mankato, St. Cloud, 
Rochester and Virginia, Minn.; Watertown, Ft. Dodge 
and Des Moines, Iowa; Fargo and Wahpeton, N. D., and 
Aberdeen and Mitchell, S. D., held a dinner early last 
month at St. Paul. The toastmaster was Louis Hoffman 
of St. Paul and the principal speaker was the Hon. J. 
\dam Bede, former congressman from Minnesota. One 
hundred and thirty-five stationers and guests, including 
traveling men, were present at the dinner, which was a 
brilliant and successful affair. 


Birmingham Stationers Dined Entertainingly. 

The Birmingham Stationers’ Association, Birmingham, 
\la., held its first formal dinner at the Hillman hotel 
recently. It is planned to make an annual event of this 
dinner. The toastmasting was in the hands of Tom An- 
derson, of Roberts & Son, and he provided each speaker 
with a happy introduction. The military angle was offered 
by Fred Robinson, of Roberts & Son and Zac Smith, Jr., 
whose brother, Carl Smith, of the Zac Smith Stationery 
Company, read a letter from the front. An eulogy of the 
late Robert W. Ewing was given by Herbert L. Wood, ot 
Roberts & Son. Brief talks were made by Percy Rosen- 
berger, of the Birmingham Age-Herald, and Mr. Forester, 
of the Birmingham News. 


Boston Stationers’ Welfare Entertainment. 


Employees of the members of the Boston Stationers’ 
\ssociation will be tendered a complimentary dance and 
entertainment at the Chateau, March 19. It is to be 
known as a “Get Together Good Fellowship” gathering, 
and has for its purpose the promotion of co-operation 
in the industry. 

The annual meeting of the association was to be held at 
the Parker House March 12. Officers and committees for 
1919 will be selected at the meeting. 


Stationers’ Board of Trade Dinner. 

The dinner of the Stationers’ and Publishers’ Board of 
Trade at the Commodore hotel, New York, March 8, will 
include a program of entertainment that promises to be 
out of the ordinary. The speaker of the evening is an- 
nounced as Rev. S. Parks Cadman, D. D., who is well 
known for the wit and character of his oratory. A musi- 
cal program will be contributed by the Bankers’ Club 
Stringed Orchestra and the Pacific Male Quartette. 


Canadian Stationers to Organize. 


The Canadian Bookseller and Stationer reports 
steps are afoot to organize the stationers of Canada. 
inspiration for the movement is the National Association 
of Stationers and Manufacturers. The success of the 
movement in the United States has led to the ambition to 


that 
The 


have a similar harmonizing element in the stationery busi- 
ness of Canada. 
Jersey Stationers Dine March 27. 
The Essex County Stationers’ Association of New Jer- 


sey will hold its annual dinner at Stetters’ restaurant, 
Newark, N. J., March 27. As a variation from the usual 
practice at formal dinners, the committee has announced 
that there will be no speakers. An evening of entertain- 
ment will be provided for the members and their guests. 


Philadelphia Stationers Will Dine. 


\ dinner will be served in connection with the meeting 
of the Philadelphia Stationers’ Association March 14 


APPLI 


135 














DURING the 
business un- 
certainty 
existing between 
war and peace 
conditions many 
openings appear 
in business where level headed, aggres- 
sive mea may go in and make places of 
importance and remuneration for them- 
selves. Now is the tume to go 1n—oppor- 
tunity walks about you on the streets or 
stares at you from the printed pages. 
Many well established dealers have been 
helped to make 
good by Badger 
Loose Leaf De- 
vices, and “The 
Badger Line” is 
bigger and better 
than ever before. 
We shall be glad 
to hear from you. 


BADGER LINE 





MILWAUKEE, 
WIS., U. S. A. 





The Badger Trade Mark Assures Quality. 
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MUTUAL 


No Trouble to Sell 


The deservedly popular writing conveniences 


of the hour. 
SALZ 


Army and Navy Pen 
with Ink Tablet Reservoir. 


Carries its own reserve 
supply of ink. Needs no 
dropper to fill. Just 

drop in a tablet, add 
water—then write— 
The pen evet 
ready any tim® 
—every where. 

















SALZ . 
Sta-Sharp 


Pencil 


requires no sharpen- 
ing ar lead. A 
year’s supply of Sta- 

Sharp leads in the magazine. 





Saves 


Simple in Mechanism,— 
Durable in Construction, 
Easy in operation. 
Made in assorted designs in Sterling 
Silver, Gold Filled and Nickel Silver. 
Extra metal tubes of one dozen Sta-Sharp leads each 2-} inches long. 
ATTRACTIVELY PRICED FOR YOUR PROFIT 
Order from your jobber or direct. 


Send for our new catalogue showing SALZ Pens and Pencils and Ink 
Tablets—supreme in service and quality at their price. 


SALZ BROTHERS 


71 West 35th St. New York 
Nl A 
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“APSCO” Line of 
Pencil Sharpeners 


is the best proposition for you— 


At least, there is a 
model in the line that 
will fill your require- 
ments better than any 
other pencil sharpener 
made. Carefully built 
and finished, they rep- 
resent the latest and 
best in pencil sharp- 
ener construction. All 
have twin milling cutters, some models being 
hand feed, and others automatic feed. The 
higher priced models may be adjusted to furnish 
any kind of point from blunt to fine with the aid 


5 of an automat- 
\fand \ 7 : 

c eA \ ic point ad- 

\f ehcil \\ gl : . 

\Sharpener|\, juster. Send 
for catalog 
showing com- 
plete line of 
Pencil Sharp- 
eners and 
other station- 
ery specialties. 





Automatic Pencil Sharpener Co. 
1520 Garland Building Chicago, Illinois 














Economy in Ink 
IS NOW SPELLED 


PREST-O-INK 


in 


TABLET or POWDER 
FORM 


Black and Red 


Inkwell or Fountain Pen 


One of the necessities demanded by modern 
business is a PERMANENT RECORD 
INK in TABLET or POWDER FORM 
that is NON-CORROSIVE. 


Used and indorsed by the U. S. Government 
and large industrial concerns. 


Prices and descriptive matter sent on request. 


Preston Chemical Company, Inc. 


The Originators of INK TABLETS 
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Connecticut Stationers Hold Annual Meeting. 


Nearly the entire membership of the Connecticut Val- 
ley Stationers’ Association was present at the annual meet- 
ing held at Springfield, Mass., February 12. Sixty-five 
members were present, as well as a number of guests. 
[he association voted to affiliate with the National Asso- 
ciation of Stationers and Manufacturers. Among the 
guests oi honor were William H. Brooks, president of the 
National Association of Stationers and Manufacturers: 
Charles A. Lent, president of the Stationers’ Association 
of New York; Mortimer W. Byers, secretary of the Na- 
tional Association, and Ralph Bauer, president of the Bos- 
ton Stationers’ Association. 

The old staff of officers was re-elected, the roster for 1919 
being: Edward H. Tucker of Springfield, president; John 
MacDonald, Hartford, Conn., vice-president; Fred Mitch- 
ell, Springfield, secretary; Donald D. Macdonald, New 
Haven, Conn., treasurer; executive committee, J. E. Maloy, 
Meriden, Conn.; C. H. Demond, Greenfield; H. W. Shrop- 
schire, Bridgeport, Conn.; J. N. Judson, Bristol, Conn.; G. 
E. Nelson, Springfield; George Greenspun, Bridgeport, 
Conn.; H. B. Vandorn of Boston, and J. FE. Feeley of 
Springfield. : , 

Nine new members of the association were elected. Six 
applications for membership were received, and will be 
given action at a later meeting. The dinner was addressed 
by Dr. Fred Winslow Adams, pastor of Trinity Church, 
Springfield, and Charles W. Winslow, convention secre- 
tary of the Springfield Chamber of Commerce. The pro- 
grams were handsomely printed on kraft paper, illustrated 
with a portrait of Lincoln. 

Philadelphia Stationers to Adjust Overstocks. 

A co-operative movement on the part of members of 
the Philadelphia Stationers’ Association is looked to as a 
means of eliminating oversupplies in certain lines. All 
members of the Association have been requested to re- 
port to the secretary (Francis Irwin, of the James Hogan 
Company) any overstocks that individual stores may have 
These reports will be anonymous until a purchaser is 
found. This is localizing the overstock remedy adopted 
by the National Association of Stationers and Manufac 
turers, and it is expected that by bringing oversupply and 
want together mutual benefit will follow. 

Advertising Man Honored. 

R. Calvert Haws, advertising manager of the Baker- 
Vawter Company, at the annual meeting of that company, 
on January 30, was elected to the Board of Directors in 
recognition of his excellent work not only in the adver- 
tising department, but in general business promotion. 

Other officers and directors of the company include: 
William A. Vawter, president; F. M. Vawter, Ben 
ton Harbor, vice-president; W. W. Buchanan, Chi- 
cago, second vice-president; William A. Vawter, II., 
Jenton Harbor, secretary and treasurer; Vincent W 
Sweitzer, Benton Harbor, treasurer. The Board of 
Directors includes, besides Mr. Haws, V. W. Sweitzer, 
St. Joseph, chairman; R. F. Barr, Holyoke, Mass., fac- 
tory; A. R. Kneibler, St. Joseph. 

Mr. Haws is a member of the Association of National 
Advertising Managers and the Association of National 
Advertisers. He is the originator of the chart system in 
sales and advertising and has worked out a sales chart 
which is a barometer on present and future business so 
that he can tell the precise situation in each territory and 
whether any locality needs stimulation on the part of the 
sales department or through advertising. 








Germans Say American Property Was Protected. 

A press interview with the German custodian of enemy 
property in Germany, Dr. Herman Nieders, privy coun- 
cillor, brought out the statement that American property 
in Germany was respected during the war, and carefully 
administered. A total of $100,000,000 worth of American 
property in the form of personal effects, factories, works 
of art, etc., was taken over by the custodian. Operating 
charges and war taxes, as well as storage charges, are 
assessed against this property. It is claimed that if the 
terms of the peace treaty “permit” all this property will 
be restored to its American owners. Among the large 
American factories administered by the German govern- 
ment during the war was that of the National Cash Regis- 
ter Company. The government requisitioned many ar- 
ticles during the war, such as rubber, nickle, etc., and it 
is claimed that the payment for such material was made to 
the trustees of the property, to be paid over to the right- 
ful owners after the peace treaty is signed. 
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Guaranteed for One Year 


They perforn | ; latio . ; $974 —The National Com- 
IN THE OFFICE as well and a Uhe ‘ a ae na ! Combination N THE HOM bination Typewriter 
speedily as $100 Machines, and attarr ry pewrit er affords dual ser- halves the overtime effort, and lessens the 

tl ideal of perfe t peed . 


y work. work of keeping up correspondence. 


vice, because in it we have con- 
densed the operating qualities of the big machines, and made it light enough to carry around 
(weight without case, 914 pounds). We have stripped the typewriter of all unessentidlweight 
and mechanism—all without sacrificing durability or workmanship. We have reduced’ type- 
writer selling to an easy, effective Ten-Minute Sales Demonstration which really sells 
machines. 
Dealers can add a typewriter department to their stocks, and find a profitable line of business 
that brings trade in office supplies in addition. 


Write for full details and our Dealer’s Agreement. 


National Typewriter Company 33 Fond du Lac, Wisconsin 


















A Hand Full 


of Real Service 










The most careful investigation of what your customers 


really want in filing cabinet supplies has resulted in our 
new product, the 


Indexall Filing Cabinet Supplies 


No dust-gathering numbers in this line. It is alive It is the product 
of « wn mills—our own reputation is wrapped up in its quality. 
Prompt deliveric freight allowance on shipments of $100 aad over, west 


he Mississippi, on Indexall line ONLY 


Write us today for the sample book 
pictured. It will help you order. 


THE HOGE MANUFACTURING CO. 


45 John Street, New York, N. Y. 
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Diebold Safe & Lock Co. | | 
Canton, Ohio 


Diebold Safe & Lock Co., 
372 Broadway, 
New York. 


Diebold Safe & Lock Co. 
108 Sudbury St., 


Boston, Mass. 
Diebold Safe & Lock Co., 
385 Jackson St., 
St. Paul, Minn. 


Diebold Safe & Lock Co., 
122 S. Wells St., 
Chicago, III. 














Diebold Safe & Lock Co., 
2172 E. 9th St., 
Cleveland, Ohio. 





ine e st Tepe Filinmg Safe 

















Bentley -Gerwig Desks Win on Price and Quality 
WE deliver high EALERS find 





values and as- 
sured utility with 
every Bentley-Gerwig 


Desk. 

Our quality is 
dependable and 
uniform. 











Bentley-Gerwig 
Desks good sellers 
and quick “re- 
peaters.”’ Write for 
particulars about 
the entire line. 





BENTLEY & GERWIG FURNITURE CO., Parkersburg, W. Va. 
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Company Dinners and Conferences 


A Dinner to J. H. Schermerhorn. 

Some weeks ago a complimentary dinner was given to 
Julian H. Schermerhorn, vice president of the Joseph 
Dixon Crucible Company, at Delmonico’s, by the officers 
and heads of manufacturing and selling departments of 
the company. The room in which the dinner was held 
was beautifully decorated and the round table was laid 
with twenty-two covers, having as a center piece a splendid 
electric fountain. The table was decorated with smilax 
and roses. The dinner was given as a compliment and as 
a surprise to Mr. Schermerhorn, who, with Mrs. Scher- 
merhorn, had been invited earlier in the day to dine with 
President George T. Smith of the company, at Delmoni- 
On arrival at the restaurant Mr. and Mrs. Scher- 
merhorn were shown to the dining hall, where Mrs. Scher- 


co Ss. 


merhorn was introduced to those whom she had not 
already met, and after being presented with a basket of 
orchids was led to another room where she dined with a 


number of other ladies, the dinner to Mr. Schermerhorn 
being an affair for the men. 

Vice President George E. Long presided as toastmaster 
and after the dinner presented an interesting and forceful 
address. Among other things he said 

“There is a physical hospitality and there is a mental 
hospitality. It was and it is our intention to offer him 
this night both to the fullest degree. 





SCHERMERHORN. 


JULIAN H 


a very arduous, though a very 
convention of the executive, the 


“In December we had 
instructive and profitable 


manufacturing and the sales departments, that numbered ° 


considerably over a hundred. 

“At the conclusion of the convention it was suggested 
that the heads of the departments give a little dinner to 
Vice President Schermerhorn, who was the promoter of 
the convention and who was the presiding officer at the 
general sessions. 

“It was thought that at such a dinner the vice president 
and his aids would be able to recover to some extent from 
the exhaustion of that convention. And after the aids had 
recovered their second wind, and renewed their courage, 
heart and determination through the stimulus that a well- 
ordered dinner brings both physically and mentally, they 
were to tell that vice president how very much they appre- 
ciated the opportunities that convention had brought to 
them, and, as they believed, to all who attended. * * * 

“This is a ‘get-together dinner—to glimpse the future, 
perhaps to touch on the past; to glean a little from the 
present, but above all to realize that we need to get 
together in order to ‘warm up,’ and the process of warm- 
ing up is particularly striking in the phenomenon known 
as ‘second wind.’ 

“The usual way of getting one’s second wind is by not 
taking heed of the fatigue that bears us down, but by 
pressing on until we have tapped a level of new energy. 
If, however, we continue on until we have tapped our third 
and fourth, we are in danger of going stale. 

“Therefore, instead of tapping a level of new energy, we 
come here tonight to relax from business cares and to 
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THIS ELLIOTT 
ADDRESSING MACHINE 


can be used in every department of every 
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Y 
Circulars his address 
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AGENTS WANTED 
In Every City 
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The New McM 
Flexible Post Ledger 


has variable capacity 
of from one to one 
thousand 
sheets or 
up to full 
six inches 
of expan- 
sion as 
shown. To 
open or 
lock you 
simply 
press one 
of the levers. An 
attractive, efficient device. 






It 
operates instantly and is thoroughly 
adaptable to your work. 


Write for Circular or Ask 
Your Stationer. 


McMILLAN BOOK CO. 
SYRACUSE, N. Y. 
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With Our Line of 


“ADVANCE” 


FILING CASES 
and SPECIALTIES 


In order to know 
what our line is 
order our sample 
assortment of good sellers specially se- 
lected so that you may have one each of 
many numbers and also a small stock to 
sellfrom. Write us about this assortment. 





Catalogue sent on request 








Bo~x Go 


of N« 
PLAIN AND FANCY 
PAPER BOXES 
. 


FLING CASES 






Pine St. at 21st, St. Louis, U. S. A. 


In replying kindly mention this ad. 











“MSTERGAUSE’”’ 


The Dominant Carbon Paper 


Farsightedness and careful analysis 
are factors which bring customers to 
us regularly as the need for good 
carbon paper is realized. 


They know the reputation of our 
product —the best procurable with a 
view to lasting satisfaction and pres- 
ent economy. 


MASTERGAUSE carbon embraces 
the above facts. 


Peerless Carbon & Ribbon Mfg. Co. 


UNITED STATES: 113 West Broadway, New York, N. Y. 
CANADA, Toronto 
176 Richmond St., West 
London, England 





find a stimulus for body, brain and soul that will do us no 
harm but much good. 
“It should be our aim to get the most out of our ma 


chinery, our men and ourselves. To my mind, there is a 
word often misused—the word ‘driver.’ Drivers are needed 
for our engines and our machinery, as a driver is one who 
uses physical force; who holds the reins of a team, or the 
levers of a machine. 

“It is leaders that we need for getting the most and 
the best out of our men—leaders who will set an example 
in work, in fair play, and in doing unto others as they 
would be done by. 

“It is well said that there is pay dirt in every man, and 
it is up to the man who ts in control of men to tind it and 
to bring it out. 

“All you who sit with us tonight are leaders, all have 
men under you, and it is up to you to set the example, for 
all your actions are reflected down through all your men 
to the lowest one, whether the actions be good or bad.” 

“The past,” to which Mr. Long referred, was covered 
by reminiscences from the older men. “The present” was 
devoted to the discussion of plans for the betterment of 
the service, factory extension, selling plans, etc., while 


“the future” was outlined by President Smith. H.G. Lewis 


gave a sketch of what seemed to him to be the possibilities 
throughout Latin America. Alfred J. Eichler, the com- 
pany’s representative at Buenos Aires and throughout 
Latin America for graphite products, contirmed the obser 
vations of Mr. Lewis. There were other interesting dis- 
cussions, which carried the event into the small hours of 
the morning. 

The arrangements for the dinner were made by a com 
mittee of which William Koester, treasurer, was chairman, 
assisted by John M. Ready and Richard Van Dien. 


New York Esterbrook Men Dined. 

W. I. Halsey, manager of the New York office of the 
Esterbrook Steel Pen Manufacturing Company tendered 
the employees of his office a dinner at Robin's restaurant 
in February. It was a “good fellowship” dinner, and the 
presence of the president, }. H. Longmaid, added to the 
importance of the event. Mr. Longmaid’s address was 
inspirational in pitch, and tended to the development of 
co-operation between the different departments of the 
company. 


Progress Club Holds Mock Trial. 

A feature of the February meeting of the Progress Club, 
composed of executives and foremen of the National Blank 
Book Company, was a mock trial. A member had been 
accused of kidnapping skids from the factory. An array 
of forensic talent and primed witnesses presented the 
case so strongly that the defendant was sentenced to be 
shot at sunrise. The meeting was held at Hotel Nonotuck, 
Holyoke, Mass., and was preceded by a dinner, of which 
thirty-six members partook. 

Blaisdell Salesmen Meet. 

Salesmen of the Blaisdell Pencil Company met at a 
dinner in February, at which plans for the ensuing year’s 
sales work were made. Among those in attendance were 
H. F. Kenney of Chicago, W. E. English of New York, 
EK. H. Harrar, Boston, and H. A. Kalbach, of the South- 
ern field. 


Restricted Trade With Germany Permitted. 

The resumption of trade with certain parts of Germany 
has been announced by the War Trade Board. Subject 
to rules and regulations promulgated by the board, it is 
permissible to trade with and communicate with the colon- 
ies owned or controlled by Germany August 1, 1914. 

Trade has been resumed with as much of the Rhine 
Provinces of Germany as is included within the area of. 
military occupation by the American and allied armies. 

Announcement will shortly be made as to the methods 
of procedure by which exports to and imports from such 
territory will be governed, the details of which procedure 
have not yet been completed. 

In the meantime, persons desiring to engage in trade 
with such territory should communicate with the War 
Trade Board, Washington, D. C., and such information 
will be given them as may have come to the knowledge 
of the War Trade Board. 


We acknowledge the receipt of a pleasant card of greet- 
ing from the Ellams Duplicator Company's Spanish agency 
of Barcelona, Spain. 
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Modern Business People 


want modern equipment—sell them ‘‘Uniq’’ 
Improved Shannon Files and Clip Boards 


By reason of very large output and most modern ma- 
chinery we are able to cut manufacturing costs on our im 
proved forms of Shannon Files and Clip Boards to the min 
imum and can therefore quote trade prices that are bound 
to prove very interesting. 

Our improved designs are far more durable and effective 
than anything of the kind on the market. They appeal! 
strongly to the best class of business houses, banks, schools, 
factories, etc 

The United States Government is us- 
ing in various departments over two 
hundred thousand of our files and clips 

s standardized equipment. 

We solicit your inquiries and orders 
on the basis of strictly guaranteed 
zoods and quick shipments. 








> Gores 


Agents and Dealers: Write us for ee <a 
exclusive territory proposition. 


THE C. SPIRO MFG. COMPANY 
68-72 East 131!st Street, New York City, U. S. A. 
Specialists in the manufacture of Shannon Files and Clip Boards 





























Mr. Typewriter Dealer— Let Us Co-operate 


@ This is the Rush Season! 
@ You have the sales organization! 
@ You have the customers! 


@ You can sell!! 
AA Al Rebuilt 
UNDERWOOD TYPEWRITERS 


@ We have the Underwoods! 
@ We have ‘The greatest’? Rebuilding factory! 
@ We have the best skilled mechanics! 


@ We can ship “today’’!! 


Bottom Prices—Top Quality 
Let Us Serve You 


Rebuilt General Typewriter Exchange, Inc. 
“Like New” 35 York Street Brooklyn, N. Y. 
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HE Peace Conference is in session and the rigid cen- 

sorship has ‘been removed, so read what a “WISE 
BIRD” of the U. S. Navy writes us about AZORA AIR 
CUSHIONS— 


IUVURLUOYPUCYORAMA EA 


“Being used to these Cushions, it is rough work trying to get 
along without them. You would perhaps think that a Naval 
Officer accustomed as he is to the noise of the sea and the roar 
of heavy guns and the boatswain’s cursing, would not mind the 
tapping of a typewriter, but ‘that d—— racket just nacherally 
gets my goat’ is the popular expression around here, or rather 
was until I put on the cushions. 


irene enyy ent 





“IT certainly appreciate your offer to furnish the cushions with- 


* out charge, but such a proceeding would indicate that the U. S. 

Navy in general and the yeoman in particular are hard up, which 

Ee is not the case, and would suggest that the cushions are not 

worth the price, and they certainly are. I am enclosing two 

° dollars currency to pay for them, and wish to assure you that I 

Bird appreciate your promptness in filling my requirement.” 

Typewriter Supply and Repair Men—Are you numbered 

among the WISE BIRDS? If so, get busy and pick up 
some easy money by selling AZORA AIR CUSHIONS. 


THVT 
Wi 


Write for prices and particulars 


AZORA RUBBER CO. 


1941 So. 54th Avenue Cicero, Illinois 
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Western Deskcraft 


Expresses itself in business furniture that conduces to efficient operation of 
the office. 

Western Desks are properly proportioned for the physical comfort of the user. 

Arranged to make effective every effort, every inch of surface. 


The sale of a Western Desk into an office is more than a business transaction 
—it is the keystone of a business friendship. 


Write for catalog and latest price list. 


Western Furniture Company Blair Avenue and Palm Street St. Louis, Mo. 
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John Diamond. 


John Diamond, well-known in Philadelphia as a manu- 
facturer of inks and mucilage, died at his home, 3416 
Haverford avenue, February 7, at the age of 67. He was 
the head of the firm of John Diamond & Company, in 
which his sons, Edmund A. and Frank P. were associated. 
Mr. Diamond was born in Glasgow, Scotland, 67 years 
ago. Coming to the city when a youth he entered the 
employ of Lewis & Company, grocers, Eighteenth and 
Wallace streets. Soon after he became associated with 
H. A. Bartlett & Company, manufacturers of blacking, 
remaining with that firm thirty years. Then he became 
a member of the firm of Diamond & Onyx, which was 
engaged in the same business. Thirteen years later this 
firm was succeeded by John Diamond & Sons, Mr. Dia- 
mond having associated with him in partnership his sons, 
Frank P. Diamond and Edmund A. Diamond. 

3esides his wife and the sons named, Mr. Diamond is 
survived by three sons, Rev. Joseph H. Diamond, rector 
of St. James’ Catholic Church, Driftwood, Penna.; James A. 
Diamond, who is with the Canadian Army in France, and 
Lieut. Daniel A. Diamond, Field Artillery, on duty at 
Fort Sill, Okla. 

Mr. Diamond was a member of the Friendly Sons of 
St. Patrick, Knights of Columbus, Sons of Erin and St. 
Vincent de Paul's Society, and various other organizations 
of St. Agatha’s Church, as well as a member of the Feder- 
ation of Catholic Societies. 

George E. Wylie. 

George Ormond Wylie, a well known stationery sales- 
man of Pittsburgh, Pa., and for the past nine years asso- 
ciated with the firm of Geo. H. Alexander & Co. of that 
city, passed away on Sunday, February 23, 1919, at 1:10 
a. m. Mr. Wylie, in the earlier years of his life, had 
also been with the Stevenson & Foster Company of the 
same city, and through his affable manner, extended ex- 
perience and efficient salesmanship enjoyed the fullest con- 
fidence of his firm and of his business friends. He is sur- 
vived by his widow, Mrs. Hattie E. Wylie, a son, Edgar, 
of Spokane, Wash., and one daughter, Elsie, at home. His 
illness began February 11, developed through the stages 
of influenza into pneumonia, which is given as the cause 
of his regretted demise. 


Robert L. Bracklow. 


prominent New York stationer 
passed away recently. He had been in the stationery busi- 
ness for fifty years. While ailing for several months, he 
did not give up his daily attendance at the store until two 
weeks before his demise. He was first employed by Hutch- 
inson & Honeywell, stationers and manufacturers and con- 
tinued in that employment until the firm changed to R. G. 
Hutchinson. Some twenty years ago Mr. Bracklow pur- 
chased the business, and has operated it in his name until 
the time of his death. Mr. Bracklow was a bachelor, and 


Robert Bracklow, a 


had few relatives. It is expected that the business will 
be sold, to settle the estate. 
Howard W. Irwin. 
Howard W. Irwin passed away at Philadelphia, Feb- 
ruary 28, at the home of his son-in-law. He was travel- 


ing to Washington, and became ill, stopping off at Phil- 
adelphia for treatment. He was connected with the Den- 
nison Manufacturing Company for many years, serving 
at Philadelphia, Louisville and Pittsburgh as salesman. 
About a year ago he was placed in charge of the store at 
Boston. The widow and a young son survive. 


Richard Lewis Gay. 

Richard Lewis Gay, who passed away at his home in 
Boston in February, was well-known as one of the found- 
ers of the Boston Stationers’ Association. He was for- 
merly connected with the house of Ward & Gay. George 
E. Damon, a past president of the association, represented 
the Boston stationers at the funeral. A floral emblem 
was sent by the association. 
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Easily 


There is genuine sat- 
isfaction in offering 
to office managers an 
article that means so 
much in greater 
efficiency as this 
typewriter stand. 











It is, therefore 
easy to sell. 
66 , 99 
The “Satellite 
has proved itself. Typewriter Base- 


operators like it because its ad- 
justability decreases fatigue. It 
is handy, takes up little space 
and can easily be wheeled about 
from place to place. It is 


all metal except the top. 
Lasts a lifetime 
There are two 


models, one like il- 
lustration, while 
the other has slid- 
ing baseboard and 
check table. 


This is Model 2X 


Write for Dealer’s Proposition. 
Dealers 


profit maker. Write for our dealer proposition. 


Grand Rapids, Michigan 


You Can Sell This Stand 
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find this stand easy to sell and a good 


ADJUSTABLE TABLE COMPANY | 
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The Tenacity Line 


Represents Known Values 


You can sell our loose leaf devices with full 
assurance that they will please the bookkeeper, 
and make the manager happy. The bookkeeper 
finds Tenacity. Accounting Devices easy to 
handle through his day’s work. The manager 
takes satisfaction in knowing that his books are 
in good physical shape. 
One item in the Tenacity Line is 


THE C. L. 
STEEL BACK LEDGER 





Service durability is assured by electrically welding the metal 


parts. Makes solid construction that stands up under severe 
usage. The C. L. is made in five capacities. Each is capable of 
100 per cent expansion. 

Use our large capacity binder in connection with a ledger rack and 
obtain an ideal combination for machine-posting. 

Turn prospects into sales, and assure yourself of the supply busi- 
ness in the future. Our catalogue demonstrates Tenacity Quality. 
Write for the book. 


The TENACITY MFG. CO., Inc. 
Reading CINCINNATI, OHIO 
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Let Your Furniture Reputation 
Rest on Englewood Desks 


They assure satisfaction. Conve- 
nience and durability are embod- 
ied in our design and shop prac- 
tices. We use carefully selected 
materials and inspect our work- 
manship. 


Your wants have the right-of- 
way now, as Uncle Sam’s demand 
has been met — successfully, in 
the Englewood way. 


Catalog? 


Englewood Desk Company 
5816-20 Lowe Ave. Chicago 
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GLEICH’S 


Gives the Service 
Demanded by 
Modern Efficiency 


Made in Six Colors 


Catalog sent at your request 


Manufactured by 


TH COMMERCIAL PASTE CO. 


COLUMBUS, OHIO, U.S. A. 











Col. Benton Halstead. 


Col. Benton Halstead, a veteran of the Civil war, passed 
away in Washington, D. C., February 26. He was 74 years 
old, and leaves the widow and a son, Col. Laurence Hal- 
stead, chief of the bureau of operations of the First Ameri- 
can Army, in France. Col. Halstead was among the early 
inventors who worked on the problems of the typewriter 
The archives of the Remington Typewriter Company re 
veal the following information concerning the machine 
devised by the Colonel: 

“In 1872, Benton Halstead, a lawyer of Cincinnati, Ohio, 
was granted a patent (U. S. 124437, March 12), for a ma- 
chine of very crude construction which he had devised. It 
is said that the inventor used a rough model of the ma 
chine for a time in his law practice. In 1878 he was 
granted another patent (202024, April 12), for an improved 
form of this device. The printing was done by a series of 
type-bars arranged in semi-circles, striking downward 
upon the surface of the paper, carrying with it an inking 
ribbon which crossed the platen at right angles to the 
line of its travel. 

“He used a flat platen, which was provided with mech- 
anism for accomplishing the line and letter spacing. Print 
ing was directed by a keyboard, and the connection with 
the spacing mechanism was made by means of cords. It 
employed wooden key-levers, printers’ type and connec- 
tions of cord, a crudity of construction which rendered it 
unsuitable for general or prolonged usage. None of these 
machines were put on the market.” 


R. D. Hudson. 


Richard D. Hudson, a salesman of the Monroe Calcu- 
lating Machine Company, fell from a window of the com- 
pany’s offices on the thirteenth floor of the Woolworth 
building. New York. He was instantly killed. 

Mr. Hudson was forty-four years old. He lived at 
Hempstead, L. I1., with his wife and two children. He is 
the first person to fall to death from the Woolworth 
building since its completion. 


E. Chester Fell. 


E. Chester Fell, president of the E. C. Fell Manufac- 
turing Company, Philadelphia, Penna., passed away at his 
home early in February, following an acute illness. A 
widow, two brothers, two daughters and five sisters sur 
vive. 





Herbert Montague Jackson. 
Herbert Montague Jackson, 227 Jefferson avenue, New 
York, passed away February 17, at the age of 45. He had 
suffered from heart trouble. The widow survives. Mr. 


Jackson was a salesman for Stewart, Warren & Company, 


stationery. 


FE. C. Africa passed away at his home, Huntingdon, 
Penna., February 23, after a lingering illness of a year. 
He was president of the J. C. Blair Blank Books Com- 
pany, having entered that connection in 1877. 





George Hollands. 
George Hollands, a veteran of the Civil War, passed 
away at Hornell, N. Y., recently. He was the head of 
George Hollands & Son, office outfitters. 


John Swart. 
John Swart, who had been director of the fine printing 
devartment of the H. S. Crocker Company, San Francisco, 
Calif., passed away after an attack of influenza. 





National Foreign Trades Council Convention. 

The tentative program of the National Foreign Trade 
Council convention in Chicago, April 24-26, includes the 
following subjects: America’s Need of Foreign Trade; 
Post-War Foreign Trade Problems; Commercial Edu- 
cation for Foreign Trade; Foreign Trade Merchandising; 
Financing Foreign Trade: Advertising for Foreign Trade; 
The American Merchant Marine: Foreign Credits; Direct 
Selling; Export Combinations; Ocean Service. 





South American Markets More Accessible. 
On February 14 the War Trade Board canceled its 
ocean shipping preference procedure for the east coast 
of South America, through which priority of cargo space 
was controlled by the board. 
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PRACTICAL OFFICE ARTICLES 


Our Entire Line Consists Mostly of New Items for the Office 










Saves Our twenty-page 
Your | Catalog explains 
Clothes . and_ illustrates 
and é. 30 of these 
Prevents ; 

the modern office 
Shine devices —- all of 


which have ex- 
ceptional merit. 





Write for cata- 
log and prices PAPER WEIGHT AND MEMO. PAD 


TODAY. 


Inquiries f ro m 
Exporters so- 
licited. 





T. W. Shock Absorber Pad 


Many other practical 
office appliances 





GLASS DESK PADS—Three Sizes 


Polar M’f’g Co. 101-107 Marshall St. Philadelphia, Pa. corre pas panies eee 


Members of the National Association of Stationers and Manufacturers 
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The New Amfil 
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: Non=Blooming Platen & 
c: IGHT years ago we offered the dealersa [& 






i 






platen material which we guaranteed not fe 
se 
to harden. rd 






; 


We are now ready to furnish not only a non-hardening 
platen, but also the AMFIL Non-Biooming Platen, 
which will go a long ways toward eliminating paper 
feed difficulties. It grips the paper. 


rm 
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While the AMFIL platen has _ the sulphur has also been the 
given good service, there has cause of glazing and con- 
been a glazing feature that sequent paper slipping on 
we have ‘wanted to eliminate. many makes of typewriters. 
Sulphur is the ingredient in The newest AMFIL platen 
all rubber compounds that positively does not bloom. 
blooms and sparkles and will It has already been sold to 
turn the blackest and cheap- dealers who have been quick 
est compound into a new to recognize the new feature 
white rubber. This bloom of as a valuable improvement. 
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ae A Little Bit rhe house of AMES stand for quality, improvement 
4 and service. We are located in four large centers for 
+ Added to convenience and prompt service to the trade. Let us 
Our Tale serve you. 


Ames Supply Company 


607 So. Dearborn St., Chicago 82 Duane St., New York 
507 Mission St., San Francisco 1627 Champe St., Denver 
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No. 2060 





ry MEN seeking office efficiency often ignore details, and 


seek only results. To such you can assure not only all the 
elements of office efficiency but a per- 
manence of good appearance inherent in WRIGHT DESKS 


Wright Desk Company _ :: Rockford, III. 






































Senseusctl SENGBUSCH 
Mucuace APPLIER INKSTAND 


MoiIstEN! R The perfect way to use mucilage or liquid glue. It’s Recognized the world over 




















clean, always ready and wastes no material. Automat- 4. the standard. Found 

ically sealed tight yet always ready for instant use. =: : er te ”Y at 

Uses any mucilage and is refillable. Must really be = all the hs 

An efficient and sanitary seen to be appreciated. equipped offices. 
device for moistening U. 8. Government 
buys them by the 





gummed labels, stamps, thousand. 
envelope flaps, etc. Watch your stock of ‘‘Sengbusch’”’ spe- . 
Made of clear white, cialties. Demands are likely to increase, A bets : = * age 
glazed, porcelain, under present business conditions— icone a tte 
with nickel plated and for the better styles. the pen. No 
bearings, which are Be prepared. oy yh pone Ag coy 


iseless and allow . : 
<e ' A good line of ‘‘Sengbusch”’ items the right amount of ink 
marks the live stationer. Prevents evaporation and 
insures fresh ink as long 
as any remains in well. 
Economical. Efficient. 


free revolution of cylinder 
thus insuring plenty of 
moisture. Nothing to wear 
out, gum up or break. 


Be sure t» get pour full shove of our free advertising, imprinted 
with your name. [ts use helps your entire business. 





SS Sengbusch Self-Closing Inkstand Co. 


~ 400 Stroh Building, Milwaukee, Wis., U. S. A. 
—_— 
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Mulling Over the Day’s Work. 


In a talk with a group of salesmen A. A. Bratton of 
the Dictating Machine Company, Columbus, Ohio, directed 
their attention to some points to think over in recalling 
the day’s calls and orders. While addressed to salesmen 
of voice writing systems, there is a world of meat for 
salesmen in every line in the “evening questionnaire.’ 

a. Did I believe in my ability to get the order? 

b. Did I approach the customer knowingly? 

c. Did my voice ring with self-assurance? 

d. Did I know that I was every inch a man with a 
service to render and had a right to be there? 

e. Did I realize that I was well backed by a good 
proposition and a good house? 

f. Did I find the way to bring the faults of his system 
to his favorable attention? 

g. Did I think and talk only the strong points of our 
system? 

h. Did I have only good words to say about my com- 
pany? 

i. Did I believe the prospect had need for voice writ- 
ing? 

j. Did I demonstrate by photos and letters in a way to 
get his full confidence? 

k. Did I ask for the order as though I expected it— 
and in a way to make him willingly give it? 


The Man Who Quits. 

The Webster Way prints the following inspirational 
poem with apologies for being unable to give the writer 
credit. 

He starts with a rush, and a solemn vow, 

As good as the next; but he lacks the sand 

That would make him stick, with a courage stout, 

To whatever he tackles, and fight it out. 


He starts with a rush and a solemn vow, 
That he’ll soon be showing the others how; 
Then something new strikes his roving eye, 
And his task is left for the bye-and-bye. 


It’s up to each man what becomes of* him; 
He must find in himself the grit and vim 
That brings success; he can get the skill 

If he brings to the task a steadfast will. 


No man is beaten till he gives in; 

Hard luck can’t stand for a cheerful grin; 
The man who fails needs a better excuse 
Than the quitters whining “What’s the use?” 


For the man who quits lets his chances slip 

Just because he’s too lazy to keep his grip. 

The man who sticks goes ahead with a shout,, 

While the man who quits joins the “down and out.” 





Mistakes. 


When a plumber makes a mistake, he charges time 
for it. 

When a lawyer makes a mistake, it’s just what he 
wanted. 

When a carpenter makes a mistake, it’s just what he 
expected. 

When an electrician makes a mistake, he blames it on 
induction, because nobody knows what that is. 

When a doctor makes a mistake, he buries it. 

When a judge makes a mistake, it becomes a law. 

When a preacher makes a mistake, nobody knows the 
difference. 

3ut a salesman—he is different, he has to be careful, 
he cannot turn his mistakes into profit or blame them 
on a profession. 

You’ve got to go some to be a salesman. 
—The Ginger Jar of The American Muttigraph Sales 
Company. 




















THE CLEMETSEN CO 


A “2 in 1 Clemco” 


Assures a Bigger, Better Day’s Work 








Every inch an office desk in appearance—more than the aver- 
age desk in efficiency. The comfort and convenience that a 
Clemco Desk brings to the stenographer makes her a better, 
quicker worker—one sunshine in the office. 

The Clemetsen catalog is an inspiration to 

more effective desk selling. rite for it. 


The Clemetsen Company 


2608 Flournoy Street - CHICAGO 





























An Important Item in 
the Total of Your Success 


The ideal file for attorneys, insurance 
men and real estate offices. The per- 
fect pigeon-hole for desks, safes, vaults 
and shelves. Handy, light, ample in size. 


METAL END FILING BOXES 


Made of red enameled pressboard and provided 
with ring pulls and removable labels. The kind 
of instantlydemonstrated seller that establishes 
a p-rmanent bond between buyer and dealer. 
Write for Our Booklet Covering 
Every |tem in This Profit-Line 


JOHN F. DIEMER COMPANY 


107-109 Lafayette St. New York, N. Y. 
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Yet within Easy Reach when wanted 


The Sperry Standard telephone bracket 
holds the telephone in just the position you 
want it. 

It is constructed of high grade materials. 
It will not sag. It is guaranteed for five years 
and will last a lifetime. 

A slight push places it clear of ink wells, 
papers, etc., and out of the way, but in easy 
reach for the next call. 
desk town is 


Every in 


prospect. 


telephone your 


For detail and prices write 


KELLOGG SWITCHBOARD & SUPPLY CO. 


Exclusive General Distributors 


CHICAGO, ILL. 
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Adding Machines: 


Burroughs, Wales, Dalton, American 


Calculating Machines: 


Comptometer, Brunsviga, Triumphator 
Millionaire, and others 


my) 


and fully 

guaranteed 
All makes ~ 
bought, sold 


and exchanged. 


Write for book- 


let. 





REPAIRING at Reasonable Rates 


Write for Estimate 


Representatives Wanted 


Adding Machine Corporation 


Successor to 
JAS. E. PLEW, and 
Rebuilt Adding Machine Co. 


323 So. La Salle St. CHICAGO 


if AUNUILULLL NULL 


Hutt 


TM UU iH 





Rebuilt — 
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Calculate. 
A cunning man did calculate my birth 
And told me that by water I should dis 
Shak Hien: Vi 
We moderns, so proud of our enlightenment and prog 
ress, scarcely dream that our numerals and many of our 
most intricate methods of mathematical calculation were 


originated and developed by the Arabs—a race which to 
day cuts little figure in the world of science. 
Yet, it was an Arab—Abu Ja’far Mohammed ben Musa 


if you would like to know his imposing name—w back 
in the ninth century gave the world the rudiments of 
even so advanced a form of computation as algebra 

For the common arithmetical formulae, history bears 
no record, though for them we doubtless have to thank 
the Chinese of several thousand years ago 

“Calculation” is derived from the rudimental period of 
the science of numbers when pebbles (calculi) were used 


to facilitate the practice of counting. 

The first calculating machine was built by Charles Bab 
bage (1792-1871), of Devonshire, England, whi 
many years of toil and the expenditure of considerable 
money was left in an unperfected state at his deat] \ 
modification of the Babbage machine, called the “Scheutz, 
is on exhibition in the Albany museum. 

From the Barrett Adding Machine 

and Ginger Jar News.” 


Company's Pe 


Another Hoosier Poet. 


For lo, these many years Col. John W. Messimore has 
been going about doing such prosaic things as selling 
office machines, managing salesmen, etc., and nobody 


except his most intimate friends ever suspected until re 


cently that the Muse of Poesy had claimed him as her 
own. But Colonel John was born in Indiana, and Hoosier 
and poet are synonymous terms. That is to say, all 
Hoosiers are poets—there have been some poets who had 
the misfortune to be unable to be Hoosiers and had to 
rub along as best they could. 

We have been much interested in a copy of the Depew 
Herald of Depew, N. Y., dated February 13, containing 
several of the Colonel’s poems. Here is the one which is 
perhaps, our favorite, because—well, because we knew 
Diamond Dick an’ Old Sleuth, an’-—an’—all the rest of ’em: 

Good-bye Diamond Dick. 
In days gone by, when Diamond Dick rode forth to fame 
and glory 

And Jesse James appeared in novel form, 
| often spent a hard earned jit to con their weekly story, 

And followed them in sunshine, rain and storm. 
3ut kids today,ne’er get such thrills from out a ten-cent 

paper, 

Those ancient idols long have passed and fled, 

And deeds of Old King Brady now are just a ystic 
vapor. 

Their fame, like they, is numbered with the dead 
The modern youth has set his heart to go where none 

can follow, 

He wants to trip along the milky way; 

To be a birdman, high and free, and sail just like a 
swallow, 

That is what he’s longing for today. 

—J. W. M. 
New Procedure Suggested for Small Exports. 

The foreign trade committee of the Merchants’ Asso- 

ciation of New York has suggested to the war trade 


board a means of simplifying the procedure of exports 
of nominal value. The plan is to discontinue the present 
regulation requiring export licenses on shipments to tor- 


eign countries of commodities not on the conservation 
list which, in value, do not exceed $500 for any one com- 
modity. 

“It has also been proposed that the war trade board 


should place Cuba (and also Venezuela and Mexico) on 
the same basis as other South American countries with 
regard to shipments of $100 or less in value. This refers 
to shipments forwarded by mail. 

“At a recent meeting of the association’s foreign trade 
committee, it was voted to recommend the foregoing pro- 
posals for the favorable consideration of the war trade 
board.” 
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Shall we send you one? 


SECURITY ENVELOPE COMPANY 
2900 Fifth Avenue South, MINNEAPOLIS, U. S. A. 































A Desk is Only Half a Desk 


if it is without a Chicago Glass Desk Top. The finely-finished writing surface 
soon loses its luster, scratches mar the top, and before long the desk looks 
old and mistreated. 


Chicago Glass Desk Tops 


preserve the desk finish permanently. Glass is easily kept clean, 
and adds a sparkle and brightness to the appearance of the 
office, which reflects itself in the working atmosphere of the 
place. Cut accurately to the size of the desk; made from 
selected plate glass with edges polished and ground. 


Chicago Glass Desk Pad 








brings t! luxury of a glass desk top to the roll 
top desk Stocked in 18x24 and 20x36 inch sizes 
They protect the desk and afford a convenient 
file for ctive memos and other papers which 
must be yn the desk constantls 


Chicago Mirror & Art Glass Co. 


Established 1890 
217 N. Clinton St. Chicago, Ill. 








Chicago Glass Desk Pad Write for particulars and discount 
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Wabash Better Way of Boxing Supplies 
Keeps Your Stocks Neat and Clean 


Originating at Wabash—the 
Better Way of Cartoning 
Guides and Folders 








The Better Class Customers to whom you 
sell the Better Grade Supplies appreciate 
clean stock. So do you. 


Free—A Better Grade Alphabet 
Packed the Better Way 

















THE WABASH CABINET Co. Aiso manufacturers highest Qual- 


There are still a few desirable lo- d m actu i 

cations open for exclusive dealers Main Salesrooms, Executive Offices and Factories ity tog Cabinets, Systems, and 

in this and foreign countries . - 7 o Supplies for iling Cabinets 
Established 1883 WABASH, IND. 
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Paper Fasteners and Punches 


We illustrate leading styles, which are recognized as the most practicable types of office devices. 
They save labor and do good work. 


The Ajax The Samson No. 1 Samson 
Eyelet Fastener Eyelet Tool Hand Punch 


, For binding all cor- 
respondence, legal 
documents, etc. It 
punches a clean, ac- 
curate hole and 
clinches the eyelet 
perfectly. 







Will take inter- 
changeable 
punches and dies 
in sizes from 1/16 
in. to %4 in. diam- 





eter. Furnished 

with 3/16 punch 

Special and die unless 

Samson otherwise’ speci- 
Advantages fled. 


The new automatic eyeletting device 
which binds paper, cloth or leather, 
and has a thousand time-saving uses The patented 
in office and factory. spring collet 


Ajax Eyelets—Actual Size prevents the 


»yelet - 
pay ats» ‘ The No. 1 Samson Hand Punch is oO of 
£iA, ping out of position. The gauge fixes drop forged ste a attractively nickel pl d 


the margin exactly as desired. 
¥1 Leas “> Mediem “a fn asd a ars A SIZES OF HOLES- PUNCH NO 1 


Use Samson Zinc Eyelets for Samson 


Packed in Boxes of 500 Eyelet Tools. Rust-proof, made espe- a | € & © * 
With one stroke of the lever, the Ajax cially for the Samson eyelet tool— 





Useful in any office 





punches the hole, inserts and clinches a 

the eyelet. The Ajax Fastener takes packed 500 to box (ten boxes to car- 

the three sizes of Ajax rust-proof eye- ton). Two sizes—long and short. Sam- 

lets shown without any adjustment. son Eyelets, with the Samso Py Throat, 1% in. deep. Opening between dies 

} ‘ » ets, ’ amson Eyelet ° 

Remember, Mr. Dealer, every machine ~ : % inch. Will punch sheet iron and soft 
sold creates constant demand for Ajax Tool, assure best results—but any stock steel up to 20 gauge, and paper, cardboard 
Eyelets. eyelet can be used. leather, etc., up to % inch in thickness 


Write for printed matter. 


Machine Appliance Corporation, 351 Jay Street, Brooklyn, N. Y. 


Canadian Representatives: Menzies & Co., Litd., 439 King Street, West, Toronto, Canada. 
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New Stationery House in Portland, Oregon. 


E. T. Hibbard and V. C. Hibbard, brothers well-known 
in the office equipment and commercial stationery trade 
of Portland and the Northwest, have organized the Hib- 
bard Stationery “‘& Printing Company and have opened 
an establishment at 351 Oak street, Portland, Oregon. 

E. T. Hibbard was formerly manager of the Pioneer 
Bindery & Printing Company's store at Tacoma. V. C. 
Hibbard was connected with the Kubli-Howell Stationery 
Company at Portland as treasurer. They are brothers of 
Major John B. Hibbard, formerly manager of the com- 
mercial department of the J. K. Gill Company, Portland, 
Oregon, who is now stationed at Camp Lewis. Major 
Hibbard is well known to the readers of Office Appli- 
ances, having written a number of timely and valuable 
articles for this publication. 


Figures on United States Steel Furniture Exports. 


The following report on the exports of metal office 
furniture from the United States to all countries during 
the month of December, 1918, was recently supplied by 
the Bureau of Foreign and Domestic Commerce, Depart- 
ment of Commerce, Washington, D. C. Those engaged 
in selling metal office furniture will find the figures inter- 
esting: 


Countries- 


France : $ 534 
Iceland sisi in eae ie ixaen- SA 
Norway = oe: 1,802 
Spain ie St al eee ‘ err - 466 
Canada a 5,901 
PIOMGMTAS 6.5. se caws'e ; ete 45 
Nicaragua be nee oe 410 
Panama eae Ceres. Wa ‘ 583 
ere Saree A ao ; 89 
Newfoundland and Labrador 316 
Other British West Indies ; 3 
Cuba pe kee 17,565 
Dominican Republic ... i. 332 
Brazil pe Lee eee an ; 50 
SE 6 a vind see eee iy 256 
Peru . ne Peete, Se a ‘ 50 
VOREeEe . 2c oearws sa Me. 524 
ION nna’ nin 'cclsak Cet ne oc wae a 
ak ae ae 163 
Straits Settlements eer . 1,897 
Dutch East Indies..... 2,011 
Japan PA, oH 45 | Ree, 840 
Australia ....<: : : 666 
New Zealand ..... ee 43 
Philippine Islands . ... 10,209 
British South Africa. . 2,266 
Liberia eee ’ ok 35 

Pots 5.623. Sees $49 422 


A Timely Book. 

“Office Management” is the title of a new book by Lee 
Galloway, Ph. D., Professor of Commerce and Industry, 
New York University, Secretary of the National Associa- 
tion of Corporation Schools, Educational Director of the 
National Commercial Gas Association, author of “Business 
Organization and Management,” “Principles of Advertis- 
ing and the Credit Man,” and “Economics of Dock Man- 
agement.” Dr. Galloway is also consulting editor of the 
Department Store Merchandise Manuals. His newest 
book, “Office Management,” is issued by the Ronald Press 
Company, and contains 701 pages of printed matter, with 
diagrams and illustrations. 

Dr. Galloway combines long experience as a business 
executive with keen analytical ability. He explains clearly 
and concisely the principles upon which office manage- 
ment must be based to be truly successful. He can segre- 
gate the various spheres of office activity and suggest sys- 
tems and methods by which each may be made to function 
with speed, accuracy and dependableness. 

In this comprehensive 700-page book he presents the 
most up-to-date analysis of the functions of each depart- 
ment of a business organization that has yet been pub- 
lished in a single volume. It will give the man whose 
attention has been concentrated on one department or on 
one phase of activity an insight into every other depart- 
ment. So completely, indeed, has the author pinned down 
principles and outlined methods that it is believed the 
average executive, with this manual as a guide, can go 
into almost any department of a business and after thor- 
ough study and analysis install methods that will result in 
high-powered effectiveness. 
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National Binding Straps 








Non-Slipping! Adjustable! 
Tight Gripping! 


“National” Binding Straps are made 
of a very fine, closely woven linen 
webbing. The Metal Catch is heav- 
ily Nickel Plated. 

There are no teeth on the buckles 
and the webbing gets little wear so 
that the straps are practically inde- 
structible. 


FiberstoK Expanding Envelopes, 
Files and Partition Wallets may be 
equipped with these straps instead 
of tape. 


Send for price list and samples 


National FiberstoK Envelope Co. 
429-447 Moyer St. Philadelphia, Pa. 

















Made for Business 


—the most important feature 
of Continental Desks. 





They are made according to the latest de- 
signs, arranged for the convenience of the 
user and constructed of substantial material. 
The desk shown in the illustration is typical 
of the entire line. 


Write for Catalog 


Continental Desk Company 
Rockford, Illinois 
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The Sealer That 


Assures Results 


Saunders’ 
Seslograph 





Two other models—electric and automatic feed 
electric. 


Built for service. Equipped with Brass cut gears. 
Two sets of Sealing Rolls made of steel, electric 
welded and rubber covered. 
SEALS ALL SIZES WITHOUT 
ADJUSTMENT 


Always Ready for Business 


No pads or wicks to get gummy or require chang- 
ing. Made simply and substantially, and will give 
years of active service at no expense for repairs. 

Write us for FREE TRIAL of the type of Saunders’ 


Sealograph best suited to your need. 


SEALOGRAPH COMPANY 


1700 Brooklyn Ave. Kansas City, Mo. 
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ESLEECK S THIN paPeRs() 





EMCO ONION SKIN 


A High-Grade Thin Paper 
Made of the best rag stock 


For Cost System Sheets and other printed forms on 

which manifold copies are made, Legal Reports and 

Documents, Copies of Letters, Lists, Bulletins, etc. 
SOLD BY LEADING JOBBERS 


Ask Dept. O for Samples 


ESLEECK MFG. CO. 


TURNERS FALLS, MASS. 











WHITE 
BLUE 
CANARY 
TUSCAN 
GOLDENROD 
‘GREEN 
Th OPALINE 
"PINK 


CHERRY 
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Exports of Carbon Paper and Typewriter Ribbons. 
The Bureau of Foreign and Domestic Commerce, De 
partment of Commerce, Washington, D. C., have compiled 
the following figures showing exports of typewriter rib 
bons and carbon papers from the United States to the 
countries named during the month of December, 1918 


Carbon. Typewriter 


Countries— Paper. Ribbons. 
Denmark 22) oe . .$20,973 $ 15 
a RE RIES ae ae ee 1,805 12 
Iceland and Faroe Islands a 32 102 
Norway ..... weay 787 1,318 
Portigal .... ; , 387 387 
Spain 2,438 14,023 
England teks 8,274 fay 
mermuda ........;. : 6 15 
British Honduras ... 59 
Re ee ts, 7,586 5.449 
Costa Rica .... ne 22 
Honduras ...... 17 62 
eS é = 149 10 
QZ, ee coe 113 50 
Salvador ie saree ag ay i a 0 15 
gh OR a a at 1,456 5,587 
Newfoundland and Labrador 240 
a rr ae 52 63 
Trinidad and Tobago. 4 nA 
Other British West Indies 8) 17 
OA eta te SS eA 2,946 2,503 
Danish West Indies... l 19 
Dutch West Indies.... ‘ 2 25 
| EP ee an 90) 9 
Dominican Republic 140 236 
Argentina 2,157 6,447 
Brazil 2,412 161 
Chile 1,927 1,697 
Colombia ..... : ia + - 135 241 
Ecuador ....... eer See A ee Tea 187 
a i ea ‘a reat 47 239 
Lp "re eee 200 é 
Venezuela ............ Sec 94 88 
3 See ee 540 73 
British India ...... 10,757 4,997 
Straits Settlements mee } 2 106 
Dutch East Indies. ; ' 5,217 3,066 
French East Indies. 7 157 
Hongkong ....... ’ 725 
SOOO <2... be one Ree a per 9°01 9 
Tat rap Sere 171 133 
Australia Se ee ke : * 7,313 9,021 
New Zealand ........ ; wccee. sees 744 
French Oceania .... ; 134 
Philippine Islands 3,954 1,062 
British West Africa... aaa 25 
British South Africa 485 257 
Canary Islands ey 7 
French Africa ........ 200 60 
ee eee tala fas UP 4 

MOOS) 225 as aE e .$87,234 $58,698 


The above information was furnished by the Special 
Statistical Service Station, Division of Statistics, of the 
Bureau. 


Civil Service Needs Office Machine Operators. 

Civil service examinations will be held at various cen- 
ters, on the dates indicated, for general service in various 
governmental departments: Calculating machine opera- 
tor, $900 to $1,200 per year, March 19 and April 23; multi 
graph and writer-press operator, $1,000 to $1,200 per year, 
March 19 and April 23. Statistical clerk, $900 to $1,400 per 
year, March 19 and April 23. Applications for entry and 
information regarding the place of examination may be 
obtained from the United States Civil Service Commission 
at Washington, D. C., or the civil service district secretary 
at Boston, New York, Philadelphia, Atlanta, Cincinnati, 
Chicago, St. Paul, St. Louis, New Orleans, Seattle, or 
San Francisco. 

Competitive examinations will be held by the Civil Serv- 
ice Commission for various positions in the general service 
as follows: File clerk, April 9, and May 7, $1,000 to $1,200 
a year; graphotype operator, April 9, May 7, and June 4, 
$660 to $1,200 a year; F 1 addressograph operator, April 
9, May 7, and June 4, $900 to $1,200 a year; automatic 3 
addressograph operator, April 9, May 7, and June 4, $1,200 
to $1,600 a year; mimeograph operator, April 9, May 7, and 
June 4, $720 to $1,200 a year. 
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more costly machines. 


OLLE Tyrell 


Approved and Used by U. S. War Dept. 


Standard machine weighing | 1% pounds. 
sessing every essential feature of larger, heavier, 


Machine for both office 


and home. 





$50 


Pos- 





Do you use a “MOLLE’’? If not, write us and we will give proof that you should. 


OFFICE AND FACTORY 


MOLLE TYPEWRITER COMPANY 


OSHKOSH WISCONSIN, U. S. A. 
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and 


THE CLIMAX LINE DATER 
NAME PLATE DATER can also be fur- 


nished with Wheels for all languages 
THE TRAUT & HINE M’F’G CO. also 
make thumb tacks, pencil clips and the 
well-known “Kon Kave Kut” Pencil 
Sharpener 
CLIMAX NUMBERING MACHINE 
Patented, other Patents Pending 
Six Wheels 
I to 999,999 
Three 
Movements 
Consecutive, 
Repeat, 
Duplicate 





CLIMAX NAME PLATE DATER 


Patented, other Patents Pending 





ANSWERED 
JUL 1520 


Facsimile of Imprint 


“CuUMAX: 


THE TRAUT & HINE M’F’G. CO. 


1 UNION SQUARE, NEW YORK CITY, U.S.A. 
FACTORY, NEW BRITAN, CONN., U.S.A. 


Export Department for Europe and the British Empire, 9 and 10 Cheapside, London, E. C. 


Our proposition for 
dealers and agents in 
all countries of the 
world is an attractive 
one 


illustrated catalog. 


A SERIES of CLIMAXES 
The Greatest TIME SAVERS on the MARKET 


Machines are ALL METAL (with the ex- 
of the Rosewood handle) with metal 


These 
ception 


type and figures, giving neat, clear-cut impres- 
sions They are self-inking, dust and rust 
proof, absolutely accurate, compact, neat and 
of exceptional appearance, The Climax ma- 
chines do identically the same work and in 
just as satisfactory a manner as the highest 


Our guarantee is given with every 


priced 
i Prompt deliveries. 


machine 


CLIMAK LINE DATER 
Patented. other Patents P: 


Write for 


our 





JUL 15°20 


Facsimile of Imprint 
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Modern Methods Demand Kohlhaas Sight Systems 


because speed and accuracy are demanded in the efficient office. Filing and classif y- 
ing are easily and quickly done. The guides are plain and easily read; any 
scheme of indexing is possible. 





Kohihaas 
Letter 
Sorter 
















The 






is a handy device for. sorting letters before filing, in arranging 
Kohihaas desk papers systematically, and in various other ways It is 
quick seller, for the cost is quickly repaid in the time saved and 






Sorter 





the increased convenience in handling papers 


classifies sales slips, checks, coupons or any papers The Kohlhaas Line includes portable desk files for addresses 
needing arrangement. We index to customer’s checks, daily re min de ers, and card systems for every business 

»he > " — ‘ » c. iat . Alert dealers wi find unlimited sales possibilities in Kohlhaas 
scheme, _or suggest the most practical for his Sight Systems. They appeal to men who subordinate cost to 
work. Contents are held securely. results. Write for particulars 


Dealers write for discounts 


The Kohlhaas Company, 31 wW. Lakest., chicago, Ill. 








The last word in pencil progress. 
You can tell its quality by 


your repeat orders. 






17 true degrees 


Zhe master — pencil” 


JOSEPH DIXON CRUCIBLE Co. 


D Established 1827 
N Dept. 98-J Jersey City, N. J. 
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Florence, Italy. 


are four and all of 
recently returned after 
are ready again to represent American of- 
ice equipment houses in Italy. They desire typewriters, 
ofhce supplies, copying and calculating machines, etc., 
as well as accessories for equipment of offices. The name 


of whom there 
the war but have 


Breschi Brothers, 
whom entered 
forty months, 


and address of the firm is, A. & G. Fratelli Breschi, Piazza 
Vittorio Emanuele, 6, Florence, Italy. 
London, England. 

W. S. Crawford, Ltd., advertising agents and consul- 

tants, Craven House, Kingsway, London, W. C. 2, wish 

to get in communication with American pencil manu- 


facturers who desire to sell their product in England. 
New York, N. Y. 
Harry Rauch, 218 East 11th street, has uttered an ap- 
peal for catalogues of stationery. He has in mind a lo- 
cation in the district between Wall street and 42nd street, 


and Broadway and 8th avenue, and wishes to consider 
stocks suited to buyers in that district. 
Paris, France. 

P. Keller, 104-110, Place Lafayette, an established 
Parisian dealer in typewriters and office equipment, de- 
sires offers from manufacturers of office specialties and 
typewriters. Mr. Keller has a well suited show room for 


the display of goods. 


* * * 
La Campagnie Chateaudun, 5 and 7 Rue de Chateaudun. 
desires to receive propositions concerning representing 


American office devices, including typewriters, ribbons, 
carbon paper, furniture, filing cabinets, etc., etc., in 
France. The firm is composed of V. Chapchoul and L. 
Deglesne. 
Opportunities for Foreign Trade. 

‘he business tips which follow are collected from all 
points where the United States has commercial attaches 
and consular offices. If the reader wishes to follow any 


name and address by 
Department of Com- 
mentioning the number which 


of the prospects, he can obtain the 
requesting the information from the 
Washington, D. C., 
identifies each paragraph: 

28292.—A man in Australia 
the sale office systems 
machines, etc. References. 

28502.—A man in Wales desires to purchase for sale 
on a commission basis standard roll top wooden desks, 
of medium and price. Correspondence may be in 
English. 

28374,— \ man in France desires to purchase or to se- 
cure an agency ‘for the sale of paper all kinds and 
irticles connected therewith. Correspondence should be 
in French. 

28391.—A manufacturer in France desires to purchase 
or to secure an agency for the sale of paper, envelopes, 
pads, and all articles connected with the paper industry. 
Correspondence should be in French. 

28401.—A man in France desires to purchase 
vrapping paper, print paper, cardboard, all sta- 
tionery supplies, packing materials, and foodstuffs. Cor- 
respondence may be in English. Reference 


merce, 


secure agencies 
computing 


to 
supplies, 


desires 
and 


ot 


Tor 


size 


of 


business 


sorts of 


28362.—A firm in the Netherlands desires to be placed 
in communication with manufacturers and exporters for 
the sale of American goods and requests that quotations 
with samples, catalogues, etc., be submitted. References. 

28412.—An agency is desired by an American citizen 
for the sale in New Zealand and Australia of hardware, 
novelties, stationery, office supplies and appliances. He 
expects to leave for these countries shortly. References. 


28322.—A company in Switzerland desires to represent 


American firms in Switzerland, France, and Belgium, for 
the sale of paper goods. novelties, advertising articles, 
machines, textiles, etc. Correspondence may be in Eng- 


lish. References. 

28498.—A business man in France desires to secure an 
agency for the sale of paper of all kinds, pens, pencils, 
ink, etc., typewriters, adding machines, with supplies for 
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says: “Any prob- __ WIINIIIIIINIIN 
Solved Correctly, is 
solved forever Each Repetition 
of the Process used in Arriving at 
in Answer is Wasted Effort. 
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apes Roll Accuracy and Speed 














is easy when the Meilicke Pay Roll Calculator is 
used. It shows every conceivable 
rate, and gives answers at rates from WE, MAKE 
ten cents to 85 cents an hour, in half- Pay De- 
cent jumps, computed in quarter 
hours up to 126 hours. Now $¢-eom oe 
Price k- 
°4: ita hae 
eilicke GaGa 
osere, Ia 
ma 
Time and 
M Saving 
Pay Roll Calculator Nrooey’ savin 
. > ances. 
makes ready reference, as a decimal ar- 
rangement of tabs and figures on. the 
cards reveals any combination of rates. The cards are 
linen-lined and hinged. The supporting stand brings 
every tab into sight 


You can use Meilicke Prod- 
ucts in your own work, as 
well as selling them at a 
trading profit. In either 
case you make money. 


Write for information. 
Meilicke. 
Calculator Company 


Dept. O-3 
350 N. Clark Street, Chicago, Illinois 
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PTT 





Every man and 
woman who has 
an income needs 





It contains practical 
forms for keeping a 


record of all invest- 
ments—bonds, stocks, 
real estate; Income 
from all sources—sai- 
ary, interest, divi- 
dends, rental; and In- 
surance, 

exemptions and all the data 





income, 


Total 
required for Income Tax report is readily available. 
The only complete book for the purpose; loose 


net 


sheets 634x3% in., standard punching. 

of $My Finances$ are the . one-piece 

Trussell, without lining; handsomely grained black 

cowhide. 13 red leather tabs; title and index in 

gold. Pocket inside cover. 
A success from the start. 


leaf, 
Covers 


Duplicating splendidly. 
Two qualities of cover: K. F., $3.50; J. 


Send for samples and dealers’ dis 
cards and mail enclosures supplied. 


TRUSSELL MFG. CO., Publisher 


3 No. Cherry Street Poughkeepsie, N. Y. 


a $2.75. 

















156 OFFICE 








MANIFOLD): 
USES FOR 


Tissue 


Tissue weight papers 
have an endless variety 
of uses in the modern 
office. In addition to 
light weight, these papers 
must have strength, firm- 
ness and a good writing 
surface. 


Dexter’s Star Mani- 
fold Linen is made to 
meet exactiv these re- 
quirements. 7 colors and 
white. 


Send for samples and list of 
sizes, weights and prices. 














It Sells 


Underwood’s_ Everlast- 
ing Ink is—like fire pro- 
tection—just one of the 
necessities of modern 
business. Records and 
documents that are 
worth making are worth 
preserving in ink which 
lasts forever. 


Business men are real- 
izing that there is a 
great and vital difference 
in inks. And therein lies 
the sales building possi- 
bilities of Underwood’s. 
May we give you some 
worth-while information 
about this ink? 


Jikie Underwood & Co. 


62 Park Place, New York 


BRANCHES 
Boston Toronto London Paris 
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same, and ior office supplies in general. Correspondence 
should be in French. 

28356.—A firm in Sweden desires to secure an agency 
for the sale of knives, forks, spoons, vessels, pots, pans, 
crockery, iron saucepans, jewelry, scissors, toilet articles, 
paper goods, etc. Novelties and articles suitable for a 
mail-order business are especially desired. 

28396.—A man in France desires to purchase cycle 
parts and accessories of all kinds, cotton goods, hosiery, 
jute textiles, hardware, nails, tacks, padlocks, _ tinfoil, 
stationery, inks, pencils, printing machines, etc. Corres- 
pondence may be in English. Reference. 

28496.—A man in Denmark desires to purchase for the 
exclusive sale in that country of typewriters, mimeo- 
graphing devices, and adding and calculating machines. 
Quotations should be given f. o. b. New York. Terms, 
cash. Correspondence may be in English. References. 

28442.—A firm in India wishes to secure an agency for 
the sale of paints, varnish, hardware, metal, window glass, 
paper, stationery, provisions, cutlery, hosiery, sundries, 
etc. Quotations should be given f. o. b. New York. 
Terms, payment against documents at 60 days’ sight. 
References. 

28370.—A man in France desires to secure an agency 
for the sale of stationery supplies, such as pens, pen- 
holders, letter paper, colored post cards, fancy leather 
goods, fancy papers and cigarette holders, and all goods 
which may be sold in stationery stores. Correspondence 
may be in English. References. 

28233.—A firm in India desires to purchase paper, pen- 
holders, pencils, printing inks, office files, rubber pieces, 
printing types and borders, carbon paper, typewriter pa 
per, blotting paper, pasteboard, cream laid paper, and 
latest type lithograph machine and engraving machine. 
Quotations should be given f. o. b. An agency is also 
desired. References. 

28452.—A commercial agency in Honduras desires to 
represent firms for the sale of all lines of goods used in 
tropical countries, such as textiles, boots and shoes, food- 
stuffs, hardware, office supplies, oils, paints, soaps, toilet 
articles, candles, musical instruments, electrical novelties, 
agricultural machinery and implements, wearing apparel, 
sporting goods, crockery, and enamel ware. Ala et 
should be made f. o. b. American port. Correspondence 
may be in English. 

28393.—A commercial agent in Aigeria desires to secure 
an agency for the sale of kitchen and household articles 
in tin, enamel, and galvanized iron; steel for construction 
purposes; agricultural machines; machines for cigarette 
making; stills, cotten goods, bleached, unbleached, and 
printed; silk goods; writing and wrapping paper; and 
leather and rubber articles. Correspondence should be in 
French. Reference. 

28287.—A firm in Australia desires to secure agencies 
for the sale of industrial chemicals, dyes, printers’ inks 
painters’ and printers’ colors, tanning requisites, gums, 
resins, waxes, lubricants, electro-plating materials, polish- 
ing compositions, waterproofing compositions, alloys, of- 
fice supplies, advertising novelties, electrical sundries, 
rubber goods, typewriter ribbons, carbon paper, fountain 
pens, novelties, stationery, toys, toilet requisites, optical 
goods, cosmetics, and perfumery. Catalogues, price 
lists, and particulars are requested. References. 

28279.—A firm in Italy desires to purchase office and 
school furniture of every size and description, particu- 
larly in oak, and desks with automatically disappearing 
typewriter shelves. It also desires to purchase wood 
plates to be carved in that country and encrusted to the 
furniture. A catalogue and illustrated plates showing 
the furniture required may be seen at the Bureau or its 
district offices. oad to file No. 110204.) Quotations 
should be given f. b. New York. Terms for trial order, 
cash against peda for later orders six months af- 
ter receipt of goods. Correspondence may be in Eng- 
lish. References. 


Announcement from Abroad. 

Office Appliances has received the following announce- 
ment from Ruys’ Handelsvereeniging of Rotterdam, Hol- 
land. 

“We beg to inform you that Messrs. J. Bartels, A. W. 
Van Der Heiden and G. C. Ruys have been appointed by 
us as ‘Onder-Directeur’ in our company.” 


Latin-American Trade Method References. 
The Bureau of Foreign and Domestic Commerce has 
prepared a list of publications containing references of 
Latin-American trade methods, which is identified by the 
file number 9542. The list may be obtained from Wash- 
ington, or any one of the district and co-operative offices 
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THE SPECIALTY 
| THAT SELLS ITSELF 


Peerless Rubber 
Typewriter Keys are 
i] so well known, are 
used so extensively, 
are such a big help 
to typists that they 
sell themselves when 
displayed by dealers. 








i} In Green, White or 
\| Black for all ma- 
chines, characters of 
heavily inlaid rubber. 


Write for our liberal 
dealer proposition. 


PEERLESS KEY CO., INc. 
|| 177 Fulton St., New York City — 
| The injurious reflection | The Peerless Key 


|| Makers of the Peerless Rubber ‘ 
| Twirler Rings for platen knobs Eye Strain Eye Insurance 




















have been added to our list of Premier Typewriter Tables, 


. 
Two New Sizes completing the line, and affording a wide range of choice 


to the buyer. 





Premier 
Typewriter 


Tables 


are made of steel. They 
fold compactly for storage. 
You can sell them easily, 
for Premier Typewriter Ta- 
bles are big values—the low- 
est-priced typewriter tables on the 
market. Rigid and handsome. 





We invite inquiries from 
jobbers or large users 
Write for the Premier cat- 
alog. 


PREMIER BED COMPANY. Mishawaka, Ind. 








MORE THAN SIX HUNDRED DOLLARS PROFIT WAS MADE 
IN JANUARY BY ONE OF OUR AGENTS SELLING 


The “LIGHTNING” 
system of opening 
mail is now used 
enthusiastically by 
more than six 
thousand progres- 
sive business 
houses because it 
saves considerable 
time for executives, 
department heads 
and correspondents. 


THE DEMAND 
IS BIG 





THE LIGHTNING LETTER OPENER 


IF YOU ARE SELLING OFFICE DEVICES IT WILL PAY YOU TO INVESTIGATE THIS PROPOSITION 


THE BIRCHER CO., Inc. ROCHESTER, N. Y. 
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Write for copy and price list. 


N e2w Catalo po Geder teem: your jobber. 


If they can not supply you, order direct. 


Lines 
Flexible office and 


school rulers, one, 
two and three cent 
plain edge, and five 
and ten cent brass 
edge school rulers. 


Lines 





Striped wood 
clip and arch file 
boards. Arm 
rests. New ver- 


tical desk file. 





| 
Falconer, (near Jamestown) N. Y., U.S.A. 
| 


American Mfg. Concern Established 1807. Makers of rulers since 1888. 











ODNCUNAUNSNNQQQANUUUOASCLESESENLSQLSUQGRALAGUAAOLSOONNOSEOOOOOQTUAAARUGA LOVVNNVOLEGONOQOQLATOROGOCOOSEOSOOSQOQSOSQOORUOOUUTVCOCOOANQNQO000SCQONNUUNNLHAUNNNIN 


BLICKENSDERFER 


TYPEWRITERS 
NEW MODELS 


Visible Writing and All 
Requirements to Increase the 
Quality and Quantity of Work with 
the Least Possible Effort. 


The New Number Nine Model THE BLICKENSDERFER MFG. CO. 














TTT 


Our Latest and Best ‘““BLICK”’ . 
With Standard or Scientific Key- Executive Office and Factory 
Board. Send for Catalog 32 STAMFORD CONNECTICUT 


HNUUIUNATAU AUTEN 
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P. & M. Metal Tip Vertical File Guides 


Better Guides for Less Money Means for You 
More Profit and Better Satisfied Customers 











The most important levelopme eve mad in guide 
filing Practically indestructible, the ire easily the cheapest 
the end 

Metal Tip ‘tiuides are practicaliy as rigid and durabl 
guides, without their weight and clumsiness, and folder 
supported perfectly in file, erect. compact rd in perfect alignn 

The Metal Tips will not rust or tarnish and are strong at 
riveted so that the cannot break or come off These meta 
provided with celluloid faced inserts having the advantage 
tab but of greater durability Guides are extra heavs made f 
point Genuin Red or Gray FPressboard and have bottom pr 
through which rod passes, reinforced | 1 brass eyelet 

These guides are made complete in our own plant, from the 
materials available, and are manufactured under the supervis 
f lorg experience 





Write for latest Price List and Samples. 


THE PLEW & MOTTER DEPARTMENT 


of THE WORKMAN MANUFACTURING CO. 
Capital and Surplus, $200,000.00 Racine Ave. and Monroe Street, CHICAGO, ILLINOIS 




















RIBBONS & CARBONS 





Denver, Colo. 

Hassell W. Smith has organized the Hassel W. Smith 
Company, to act as selling agents for manufacturers. He 
was tormerly assistant general manager of the National 
Carbon Coated Paper Company, Sturgis, Mich. 

is sas New York, N. Y. 

Morris Friedman was obliged to be absent from his 
position of manager of the printing department of the 
Royal Ribbon & Carbon Company on account of illness. 

ok * * 


The Kee-Lox Company, manufacturers of typewriter 
ribbons and carbon papers, Rochester, N. Y., has ar- 
ranged to open an export office at 61 Broadway. Mr. 
Steele, of the company, will be in chargé. 

Rochester, N. Y. 

\llen A. Bryan has become vice president of the Crown 
Ribbon and Carbon Manufacturing Company. He had 
formerly been foreign manager of the Lawyers Co-opera- 
tive Publishing Company, in which connection he had 
traveled widely over four continents and innumerable 
islands. Before his departure to take up his new duties 
Mr. Bryan was tendered a dinner by a number of his 
business associates. 

San Francisco, Calif. 

The headquarters of W. G. Barnes, Pacific Coast man- 
ager of the Mittag & Volger line, in the Lick building, 
San Francisco, have been enlarged on account of the in- 
crease in the staple numbers which are to be added to the 
local stock. Gorge Hewitt, field manager for the com- 
pany, was a recent visitor at the San Francisco office 

x * * 

W. E. McElfatrick, representing the H. & M. Ribbon 
& Carbon Company, of Seattle, Wash., is on his way to 
the southern part of this state where he will spend his 
vacation. He made the trip from Seattle to San Fran- 
cisco with E. S. Dearing of the Carter’s Ink Company. 
3en Hammergran, who has just received his release from 
Camp Lewis, Wash., is back at the San Francisco office 
of the H. & M. 


Ribbon and Carbon Man Resigns. 

EK. C. Hirschfield has resigned as treasurer and sales 
manager of the American Ribbon & Carbon Company of 
Rochester, N. Y., after ten years of service. 

Mr. Hirschtield will take a much-needed vacation before 
deciding on his future plans. 


Cincinnati Furniture Men Meet. 


During the early portion of the season the regular 
meetings were omitted on account of the influenza epi- 


demic \ meeting was held recently, however, at which 
the work done by the officers during the interim above re- 
ferred to was explained and approved. President Louis 
W. Froelich presided. After routine business had been 


transacted the chair announced the following standing 
committees for 1919: 

Executive—Albert Schirmer, George W. Schutte, Jr., 
Howard E. Scheid. Finance—Frank B. Wersel, Jr., John 
Dornette, Jr., Frank Kuhlmann. Transportation—Harry 
W. Hoffeld, August Brettschneider, Sr., Henry R. Hage- 
mann. Entertainment—John Dornette, Jr., Henry Spren- 
gard, George W. Schutte, Jr., Ed. C. Feuss, Louis A. Bode. 
Membership—Albert Schirmer, Howard E. Scheid, I. J. 
Mandel, Alfred Lammers, E. B. Schmeing. Publicity 
John F. Heberger, A. G. Steinman, John Wolf, Joseph H. 
Monter, W. W. Jackson. Exhibition—William J. Sextro, 
J. E. Thauwald, William A. Kaiper, Louis F. Wicker, Fred 
Otten. Accessories—Ed. C. Feuss, Harry Fowler, Charles 
H. Groene, Edward W. Greeno, Ethan S. Haas. Indus- 
trial—Howard Scheid, J. F. Dietz, Elmer Z. Blagg, Paul 
Schirmer, William Bischoff. 

\n appetizing luncheon was served at the close of the 


meeting 





Interesting School Catalogue. 

The Jos. Dixon Crucible Company has just issued a 
complete new catalogue of its school line of pencils, eras- 
ers, crayons and penholders. The booklet is copiously il- 
lustrated and shows each item in its actual size and color. 
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PERFORATED MEMO 
PADS For} PEnci 


FOR INK 80 LEAVES 
No. 1000 bits sane X 6% 
No. 1001 vate .. 83% X 5% 
No, 1002 --+-3B% X BH 
N 100 rs See 4144 X 6% 
No. 1004 ape eee ee 

No. 100 WeTTevT? . wa 
No, 100 cove sO Mil 
FOR PENCtHI 72 LEAVES 
No. 2000 ; » eel X 4% 
No. 2001 Serir ee 
No 2002 3% x 5% 
No, 2003 wig6 tin eaneial 4%X 7 

No, 2004 vie oe vob teeweae X 8% 
No 2005 ‘ » oe eae 9% 
| errr ree 6% X11% 
MO. BOSE cecesesosesceees nee Sty X11 


Every sheet perforated so that any one sheet may 
be detached without disturbing balance of pad. 


In lots of 1000 or more in one grade and size we 
can make these pads with your name and address 
instead of ours at a slight additional charge. 


We can make any kind of memo pad—odd sizes. 
special stock, or anything to suit your particular 
trade. 

Order by number. 

For samples and prices write to 


ROCKWELL - BARNES COMPANY 


700 Munn Building Chicago, Ii. 
i {VA ({100%40QUN0 (1 LAGOA OASYS AON 
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Illinois Desks Stay Sold 


because they afford efficiency and conve- 

nience in use. Not merely top, typewriter 
bed and drawers, but a desk for the 

convenient production of a big day’s 
work. Service tells—lIllinois Desks 
stay sold 


Our new Catalog ready soon. 
Send your request now. 


Illinois Schoo! Furniture Company 
ROCKFORD, ILL. 
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Embossed 

Metal 

Name Plates 
in 

Artistic Finishes 





The Stanley Mfg. Company 


Department O. S. 
Dayton, Ohio 
WRITE FOR SAMPLES TODAY 















The Glass Desk Pad 
Is an Opportunity for Dealers 


A glass desk pad will give any desk, old or new, a 
clean, smooth writing surface. It provides a 
transparent shield for important memoranda. In 
short, it performs real service for the user. 


Rosco and Ravenswood Glass Desk Pads 


form a proved source of ready profit for the 
dealer. Their staple demand makes these. spe- 
cialties a “buy” worth investigating. Let us tell 
you more about glass desk pad opportunity. 


RAVENSWOOD OFFICE SPECIALTIES €0. 


ORIGINATORS OF GLASS DESK PADS 
1800-02 Newport Avenue ~ - - - CHICAGO 


“LOOK FOR THE 
FINGER HOLE” 














STATIONERY 











Baltimore, Md. 
| G. Andrew Miller has purchased an interest in the firm 
|of Hiram F. Henderson & Company, Inc., and has been 
elected secretary of the corporation. He will have charge 
|}of the commercial stationery department. Mr. Miller 
| was with Kohn & Pollock, Inc., stationers and printers, 
for five years, and enjoys a wide acquaintenceship. 
Binghamton, N. Y. 

Ray H. Douglas, stationer and dealer in photographic 
supplies, has increased his store space. He has secured 
larger space in another part of the Phelps building, where 
he has been located in the past. 

Boston, Mass. 

\. F. Rehban is now manager for James T. Towhill, 
stationer and printer and engraver, 185 Franklin street. 
For many years Mr. Rehban was with the stationery 
house of Hobbs & Warren, 34 Hawley street. 

Chicago, Ill. 

A baby son recent arrived at the home of Harry Horder 

in Oak Park. 





* * 

Walter B. Rix, secretary-treasurer of the Barbee Wire 
& !ron Works, spent some weeks at Lafayette, Ind 

E. Y. Horder, head of the Horder stores, is in Ala- 
bama, preparing for the construction of a Winter home. 

* * x 

Morris Saltzman has gone on the street as city sales- 
man for Sidney-Morris & Company, stationers. 

C. H. Chandler, a North Side stationer, was seriously 
injured February 15, being struck by an automobile near 
Lincoln Park. Mr. Chandler has been in business at 
Belmont avenue and Sedgewick street for many years. 

* * 

Members of the retail and wholesale departments of the 
Horder’s Stationery Stores have organized the “Addasale 
Club.” The charter membership shows a list of 75. The 
club will promote the business and social interests of the 
members. Monthly meetings will be held, which will be 
addressed from time to time by leading lights of the 
stationery, advertising, printing and publishing business. 
The officers elected were: John Lyng (manager La Salle 
street store), president; A. J. Krelle (store supervisor), 
secretary; Edward Shapiro (manager Dearborn street 


store), treasurer. 
Clarksburg, W. Va. 
Struve & Giles, 304 West Pike street, have established 
an office outfitting and stationery store. L. Dudley Struve 


| had recently returned from the officers’ training school at 


Camp Taylor, Ky. He had been with Hall & Bradford, 


| Clarksburg, before volunteering. W. Marshall Giles was 


also in training at Camp Taylor before the armistice. 
Danville, Va. 

The Skadden Stationery Company, M. H. Skadden, 
manager, has succeeded the Danville Book & Stationery 
Company, Inc. The change is one of name only, as the 
interests remain as before. 

Dayton, Ohio. 

The Dayton Blank Book & Stationery Company has 

announced the increase of its capital stock to $125,000. 
Denver, Colo. 

Hugh Shields, stationery buyer for the Denver Dry 
Goods Company, visited the primary market in New 
York, N. Y., accompanied by his wife. 

Hamilton, Ont., Canada. 

J. G. Cloke has retired from the stationery firm of 
Cloke & Son, after fifty years in the stationery, book and 
wall paper business. His son, Fred Cloke, has pur- 
chased the entire interest in the business, and will con- 
duct it under the old name and in the same location. He 
was associated with his father for 23 years. 

Herkimer, N. Y. 

The art and gift shop of E. J. Beckingham will add 

|commercial and social stationery lines to its stock. 
Holyoke, Mass. 

The Adams Stationery Company, recently incorporated 
| with capital stock of $50,000, will specialize on the pro- 
|duction of die-stamped stationery. The company will 


; 
| 
; 
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Chair 
Comfort 


Cook “Quality” Spring 
Back Typewriter Chairs 
are made to give the 
highest degree of com- 
fort. The seat is care- 
fully shaped and the back 
is adjustable to a posi- 
tion so as to properly 





10 TOT 
























support the back of the 
user. They are not espe- 
cially adapted to loung- 
ing, but are especially 
suited for those who 
have work to do and 
want it done quickly. 


These chairs are used 
throughout the country 
and in the numerous 
cities abroad. Thereason 
for their wide sale is 
found in their merit. 


Handle this line and 
watch your profit grow. 
A Catalog will be mailed 
upon request. 


C. A. COOK CO. 
MANUFACTURERS 
16-28 Osborne Street 
Cambridge, Mass. 
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Manufacture 
SEALS, 
STENCILS, 


BADGES, 
Rubber » Steel 
“@ STAMPS, 4 


METH CHECKS 
POCKET COINS 
BRASS SIGNS 












Ba0eEes STENCILS “SER CEHAL 
FOR SALE 
MEYER & WEXTHE =) 
= 





MEYER & WENTHE 


hunt ewes formes, CHIGAGO 














Halll ee 





» think “Eyelets” 
( = Think “Barrett” 


We carry constantly 
in stock millions of all 
kinds of Eyelets, 
Escutcheons, Washers, 
etc., and can make 
immediate shipment. 


No matter what your 
wants in Eyelets, Bar- 
rett can supply you. 
Too many sizes and 
shapes to catalog. 
Send samples and let 
us quote our lowest 
prices. 


The Barrett Bindery Co. 


726 Federal Street, Chicago, Il. 























NIFORMITY of 

inking is one of the 
most important factors of 
a typewriter ribbon, and 
upon this we have 
reached the point — par 
excellence. 


Our ribbons are made 
in the following writing 
strengths : 


Extra Light—No. 31 
Light—No. 34 

Light Medium No. 37 
Medium No. 40 


Medium Heavy—No. 43 
Heavy—No. 46 


Extra Heavy—No. 49 
The above writing 


strengths can be abso- 
lutely depended upon 
and the particular user 
will always get what he 
wants. The different 
writing strengths are also 
known by the numbers 
shown. 


A trial order will display 
beyond doubt the abso- 
lute control under which 
our inking system is 
conducted. 





DIXON, HOLMES & DIXON 
Proprietors 


HEAD OFFICE and FACTORY 


69-71 Wooster St. 
New York City 
Also 

1905 Arch Street, Philadelphia, Pa. 
212-213 Upper Thames St., Londen, &. €, 
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a 
You can save help and increase your mailing efficiency by using these mac “~hines 
They have been selected as the most efficient by almost every U. S. Government 
Department, Bell Ty lephone System, Standard Oil Co.. General Electric Co 
Goodyear Tire Co. and Thousands of others. 

A few more competent general agents wanted 


STANDARD ENVELOPE SEALER MFG. CO. 


Somerville, Mass., U. S. A. 











THE STANDARD ENVELOPE SEALER 
Try it 10 DAYS Free 

The Standard Envelope Sealers are the most widely distributed 

sealing machines vet manufactured. They are simple in con 

struction, automatic, noiseless, and built to last a lifetime 


MODEL F.—(hand-operated) 
Capacity 100-150 per minute $35 

MODEL H.—(hand-operated)shown at 'eft 
Capacity 200 per minut $50 


MODEL M.—( motor-driven) — $95 


Capacity 250 per minute 
Price 
$15 


With 
Register 


$20 






THE STANDARD 
STAMP AFFIXER 


This is the lightest, speed- 
iest and most efficient 
stamping device on the 
market. It protects you 
against loss and imperfect 
adhesion of stamps 
10 Days’ Free Trial 

A request on your business 
stationery will bring the 
machine desired for 10 
days’ Free Trial without 
any obligation to purchase. 








MANUFACTURED BY 


ROCHESTER, N. Y. 


WHOLESALE ONLY 










RUIN “S 


TRANSFER CASES, INDEXES, ARCHES AND FILES 


J. F. HUNT, Successor to VETTER DESK & MFG. CO. 





WE OPERATE 
NO RETAIL 
STORES 








Mr. Dealer, you ought 
to have our catalog— 
May we send it to you? 








Quality ‘Tells 


We know how to 
make Quality stand 
out in furniture— 
that is why you 
can always tell a 
“Tell” Desk. 

Selected kiln dried 
lumber and skilled 
workmanship set a 


quality standard in 
Tell City Desks. 


Tell City Desk Co. 


Tell City, Indiana 
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operate in the Highland Manufacturing Company build- 
ne on Higl street 
Jackson, Mich. 
lhe stationery and printing establishment of the Citi- 
ens Job Printing House have been moved to the con- 
ern’s.new building at the corner of Mechanics and Wash- 
ton streets [The business was established thirteen 





Cars ago. 
Mt. Vernon, N. Y. 
The Ray Company, which was formerly located at 220 
Vest 42nd street, New York, is now operating at 14th 
and West Lin n avenues, this city 
New York, N. Y. 
Joseph Goldman, of the Barse & Hopkins Company, 
vas confined for some time by an attack of influe1 


\ serious st al operation caused an absence from his 


esk of over month of A. | Salomon, head of the 
holesale stationery house. 


Constant J. Ninger is a new salesman with the John 


Circle Company, Church street He was formerly with 
he Ninger Stationery Company, 258 Fifth avenue 

obey & Brown, Inc, have been organized with a capital 

$40,000 by E. Weinheim, T. Seltzer and M. Loble \ 
stationery and printing business will be conducted 

Ralph Halperen, well known in the retail stationery 
trade, has beco1 president of the Uncle Sam Products 
( orporation, direct manufacturers’ representatives 239 
I rth avenue 

Styles & Cas 135 West 14th street, have leased a large 
store at 17 West 45th street as a general sales room, and 
vill handle orders there for stationery, printing and 
ngraving he executive offices and production plant 


remain at the downtown address 


Che Scott-Coppage Company, Inc., held its annual 
neeting recently, and the following officers were elected 
Chey will also serve as directors. R. J. M. Danley, presi 
lent and treasurer (formerly vice president), Robert | 
Danley, vice president, Stephen Yates, secretary 


The M. J. Waldinger Company,,stationers and printers, 
4 West Thirty-sixth street, announce that the business 


s now conducted under the firm name of Waldinger & 
Glaser, Jacob P. Glaser, for the last ten years associated 
ith Goldsmith Bros., havine become a member ot the 


The Knickerbocker Inkstand Company, re ently incor 
porated, has taken over the business of Theodore Wing 
ender and the Knickerbocker Manufacturing Company, 
310 East 75th street More commodious quarters will be 
secured, and the line will be increased by several new 
items, including wooden vertical files 
rhe stationery department and the toy, novelty and 
fancy goods department of the American News Company 


have been merged and are now under the management of 
Wim. G. Whittemore The toy department was formerly 
at Church street and Park place and is now on the fifth 


Hoor of the American News Company building at 9-15 
Park row, with the stationery. 


e wholesale stationery and novelty business of T 

b reorganized, and his son and a son 
in-law have been tal en into the busin« Ss Mr Mosko V1tZ 
has retired from active participation in the business, al 


though he retains a large interest The officers of the 
concern are T. Moskowitz, president; H. Silbermaz ice 
president H M« skowitz, treasurer; George Engel sec 

retary The capital stock under the reorganization olf 


$40,000 fully paid 


' In 
North Brookfield, Mass. 


Fred A. Stearns has bought out the stationery business 
f Samuel A. Clark, and will continue it in the present lo- 
ition in the Adams block. The establishment was open: 


ed more than twenty-five years ago 
Philadelphia, Penna. 

\. Pomerantz, head of the stationery house of that 
name, sought recuperation at Miami, Fla., in February. 
During his absence Charles Harrison, manager, was in 
charge. ' x ® 

\. A. Schramm & Company, 1112 Sansom street, are 
continuing the businesses formerly operated by Harry D 

(Continued on page 176 


YOU PLEASE YOURSELF 
AND YOUR CUSTOMER 


When you sell a standard, guaranteed ar- 
ticle you feel sure that the customer will be 
satisfied. You take no chance on losing his 
good will. Satished customers build your 
business, and ours. You can’t afford to take 
a chance with “hit or miss” products. 


CERTIFICATE 


« ADDING MACHINE PAPERe 


‘*‘A Guaranteed Product” 


It lade in standard sizes and packed in 
50 and 100 roll cases. Attractive advertis- 
ing proposition is offered to dealers who 
stock Certificate Adding Machine Rolls. 

are reasonable. Information will be 


Gerbrick Paper Company 


Neenah, Wisconsin 


CLEAR-COPY SECOND SHEETS. 


—_ 


Study Your Customers 


pe ! i ire inseparable— 
t tioner understands each man's 
ealizes the necessity of a pen 
enough to meet them all. 
iore stationers are displacing 
duplicating, small pen lines 
issortment. 
five big things: 
tock 


© assortment, 
customers to buy 


>a s n concentrating and improving their Pen 
Department thers r ) different sizes of Esterbrook 
Counte Displa : Write us about these today. 


ESTERBROOK PEN MFG. CO. 2188 Ceover St. 


The Brown bBros., Ltd., Toronte, Canadian Agents 


LSterDrook 
PeCNS ‘Easiest to seit” 
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Where 
Else Can 


Such 
Utility? 










Notethat the adjust- 
able shelves are load- 
ed with miscellaneous 
articles. 

Here is a steel cabinet of unmatched storage facilities. 
And its price is no more than a four drawer filing case. 


Most cabinets and vertical filing cases accommodate let- 
ters, and little else. The adjustable shelving of the 
steel cabinet shown here, enables it to care for stationery, 
books, catalogs, transfer files and articles of miscellane- 
ous sizes. You can “build” its interior to suit yourself. 
Shelf adjustment based on l1-in. centers. Shelves can 
be divided into pigeon holes by vertical partitions spaced 
on 2-in. centers. 


TERRELL’S EQUIPMENT CoO. 


Hilton Street 
GRAND RAPIDS, MICH. 

















“Desk 
Safety’”’ 


The only way 
to prevent 
damage from 
ink accidental- 
ly upset on a 
desk is to have 
an inkwell from which the ink cannot 
possibly be spilled. The INKONOMY 
Inkwell is absolutely ‘‘safe.”’ 
The INKONOMY is also economical. Being 
air-tight and dust-proof, it keeps the ink per- 
fectly clean and clear. An adjustable container 
makes it possible to utilize every particle of ink, 
down to the last drop. Of simple, durable con- 
struction. 


Special dealer offers on this attractive, 
sensible Inkwell. 


We are also makers of Leather Goods, 
hand sewn and hand embroidered. 
Send for our prices and information. 


es '” HaroldChesson 
11.40) fe) bd & Son 
INK WELL West Brookfield, 


petits Massachusetts 














! 
| 


You Find | 





TYPEWRITERS 





Chicago, IIl. 

George C. McClellan, local manager of the Underwood 
Typewriter Company, was confined to his home by an 
attack of influenza. 

Boston, Mass. 

C. H. Prentice, formerly with the Pittsburgh office of 
the Underwood Typewriter Company, is now manager of 
the Boston office, 74 Franklin street. 

Cleveland, Ohio. 

The business of “Doc” Hanson has been incorporated 
as the Hanson Typewriter Service Company, 202-04 Co- 
lumbia Building. The capitalization is $20,000, and the 
officers are: W. H. Hanson, president; E. R. DeWolf, 
treasurer; Chas. E. Dibb, vice president and O. Schultz, 
secretary. 

Denver, Colo. 

A new branch of the Noiseless Typewriter Company 
has been established at 1754 Champa street, under the 
management of Harry E. Tinney, who has been asso- 
ciated with the Underwood company in that city for the 
past nine years. Mr. Tinney is assisted by Miss M. Bart- 
lett, F. A. Fellows, in charge of the mechanical depart- 
ment, and Mr. Krout, local salesman. J. G. Tavares, 
president of the western company, has been spending the 
last month in New York, in conference with the eastern 
organization. H. J. Hastings, the San Francisco man- 
ager, is back after an extended Portland visit. Set. E. S. 
Bottomley, lately discharged from Camp Lewis, Wash., is 
back at the San Francisco office of the company, where 
he will resume his work in the city territory. Sergeant 
F. S. Webb, another San Francisco salesman for this 
company, only recently returned from New York to take 
up his work again. These two men, with Frank Smith, 
comprise the local sales force which operates in the San 
Francisco district only. 


Eugene, Ore. 


Joseph K. Cole is in charge of the Underwood sub- 
office at Eugene, Ore. 

New York, N. Y. 

John Gregg, president of the Gregg School of Short- 
hand, contemplates a visit to Cuba in the near future. 

* * o* 

William I. Beckert has been appointed eastern division 
manager of the Corona Typewriter Company. He was 
advanced from assistant manager of the New York office. 

x * x 

The Yu Ess Manufacturing Corporation, who make 
typewriters, have moved their executive offices to their 
factory, 511 West 42nd street, New York City. 

Pittsburgh, Pa. 

George C. Tilbury, one of the head mechanics of the 
Royal Typewriter Company of Pittsburgh, is now chief 
mechanic of the service department of the Keystone Type- 
writer Service Company. 

x * * 

Thomas W. Symonds, who was one of the leading sales- 
men of the Underwood Typewriter Company of this city, 
is now sales manager of the Sundstrand Adding Machine 
Company in Pittsburgh. 

* * * 

Mr. Prentiss, former manager of the Underwood Type- 
writer Company of this city, has been promoted to the 
Boston office. Charles Harton, formerly of the Cincinnati 
office of the Underwood Typewriter Company, has been 
put in charge of the Pittsburgh office. 

Portland, Ore. 

A. F. Jaksha, of the Rebuilt Typewriter Company, Port- 
land, has recently instalied a platen-covering plant. Mr. 
Jaksha now employs two outside salesmen in the rebuilt 


trade. 
* * * 


George Orr, former manager of the L. C. Smith & Bros. 
company at Portland, is now manager of the Oregon 
Typewriter Company, handling rebuilts, and also agents 
for the Fox and Oliver. 


— 
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DVERTISE yourself 
A with every sale. If 
you will supply your cus- 
tomers typewriter ribbon 
and carbon paper demand 
by furnishing high class 
goods under your own 
name and brand, you will 
find that every sale of 
these goods is a distinct 
boost for your business. 
This, of course, will have 
an excellent effect on 
your profit. Your cus- 
tomers will come back be- 
cause your name on the 
container will show them 
where more goods of the 
same style and quality can 
be secured. 

Send for samples of our 
typewriter ribbons and 
carbon paper. Try. them 
out thoroughly. Put them 
to the most difficult tests. 
You will decide that they 
are the kind you would be 
glad to have associated 
with your name. 


Write today for samples 


USE" 


* Mfg. Co., 


Sansom & 8tb Sis. 
Philadelphia. Pa. 













OFFICE APPLIANCES 


LIBERTY 


POSTAL SCALES 








are an office necessity. 
Made in three sizes— 
1-lb., 2-lb., 4-Ib. capacity. 
All equipped with up-to- 
date charts, showing the 
amount of postage on all 
classes of mail matter. 


Order through your Jobber 


TRINER SCALE & MFG. CO. 


2714 W. 21st St. Chicago, III. 











MARSH 


HYGIENIC RUBBER 











For Speedy, C 
Accurate Office Work 


wis these pads on your 
fingers, you can handle 
money, stamps, letters, filing 
records, etc., with speed and 
accuracy. Marsh Finger Pads 
do away with mussy sponge 
cups and the constant wetting 
of the fingers which cause 
dirty thumb marks. They en- 
sure your picking up or count- 
ing only one piece of paper at 
a time—avoid mistakes. Used 
everywhere by cashiers, bill 
clerks, stenographers, book- 
keepers, etc. At all stationers 
—l0c each or 3 for 25c. Mil- 
lions in use. 


DAVOL RUBBER COMPANY 


Providence 
R.1. 





Established 1874 


If your stationer 
or druggist can’t 
supply you with 
Marsh Finger 
Pads,order direct 
from us. 
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Tip the basket—out slides 
the contents—no sticking 
or catching — VUL-COTS 


are smooth inside. 


That point will appeal 
to your customer. 


And the other big 
VUL-COT features—their 
five year guarantee—their 
solid sides and bottom that 
prevent scraps from sifting 
through — their extreme 
lightness, durability and 
cleanliness. Any one of 
them is sufficient to in- 
terest a customer—a com- 
bination of them all can’t 
help but sell him. 


VUL-COT wascers 


GUARANTEED FIVE YEARS 


Feature VUL-COT 
Baskets at least one week 
this month. Talk them 
up for home or office use. 


Write today for full 
particulars. 





American Vulcanized Fibre Co. 
525 Equitable Bldg. 
WILMINGTON DELAWARE 
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THE ORIGINAL ‘‘GEM’’ PAPER CLIPS 





ARE UNEQUALLED FOR QUALITY AND FINISH. ASK FOR THE BLACK BOXES! 


CUSHMAN & DENISON MFG. CO., 240-242 W. 23rd Street, N. Y. City 











A Plan That You Will Like 


If you could sell the oldest, most Popular and 
most Efficient Stamp Affixer on the market in a 
way that required no investment, but gave you 
sound advertising co-operation, would you be in- 
terested? Then write at once for the Dealer Plan 
tor 


She MULTIPOST 


Stamp Affixer and Recorder 


Get the facts. Read our proposition. The 
Multipost, already in over 35,000 offices, is a 
most needed device wherever stamps are used. 
It is Nationally Advertised. It is the unques- 
tioned Leader in its field, in every sense. 










You can handle it without tying up a cent. 
Every dollar of profit is practically clear for you 
But—write for the facts. 











exclusive features thus enabling us to lower cost of manufacture and pro- 
duce superior work. Our paper is specially manufactured with a view to 
u»  er-manifolding qualities. 
“UNITFOLD” forms may be perforated, punched, numbered, etc. 
Owing to unsettled paper prices it is impossible to issue price lists. Upon 
receipt of specifications we will quote promptly. All orders placed with us have 
a Service and Quality guarantee behind them. 


[acai forms are printed and folded by special machinery which has many 





THE SCOTT-COPPAGE CO., Inc. “UNITFOLD” PRINTERS 
SPECIALISTS IN LOOSE-LEAF SYSTEMS AND SUPPLIES 
297-301 Lafayette Street New York, N. Y. 


Perfect Registration 














Rupert, Idaho. 

J. R. Richey, who operates a ranch here, was formerly 
with the Royal Typewriter Company as salesman and 
division superintendent of the Rocky Mountain division. 
He sells and repairs typewriters and adding machines “to 
eep in practice.” 

San Francisco, Cal. 

\n interesting speed contest was held in the Noiseless 
office the other day, under International Contest rules, the 
rst award, a handsomely mounted gold fountain pen, 
being won by Miss Vesta Kuhl, who wrote 78 perfect 
vords per minute for fifteen minutes 


J. F. Geissinger, Pacific Coast sales director of the 
Oliver Typewriter Company, recently returned from a 
trip through the Northwest. Mr. Geissinger was in Seat- 
tle, Wash., the first three days of the strike and he said 
that though business was absolutely killed for the time 
being, he wouldn’t like to have missed the experience. 
\side from the influence that the strike is Bound to have 
for a short time, it is Mr. Geissinger’s opinion that busi- 
ness generaly will continue on the same scale of prosper- 
ity in the North as when the new year started. He said: 
“In Tacoma, where the strike did not reach the dimen- 
sions of the Seattle ‘walk-out,’ business was good and in 
Portland, Ore., | must say things were in fine shape. The 
general mercantile affairs of the city are splendid and 
everyone is looking forward to one of the liveliest years 
in the history of the country. 

The Stone Typewriter & Ribbon Company of 104 Bush 
street, received word from their ribbon maker, Charles C. 
Fischer, that he is now on his way from France and can 
be expected, ready for his old job, within a few weeks. 

* * * 

G. B. Pelton, western division manager of the Corona 
[ypewriter Company, who has been in New York for sev- 
eral months as nianager of the office there, has returned 
to the coast. It is his intention to remain in the West 
indefinitely L. M. Bannan, of the local office, is again 
critically ill at St. Mary’s Hospital in this city. 

Seattle, Wash. 

J. D. Welch has recently moved from Portland to Seat- 
tle, where he will make his headquarters as division super- 
intendent for the Woodstock Typewriter Company. “Jay 
Dee,” as he is known to the profession, is one of the most 
experienced typewriter men in the West. 


J. W.. Pettinger, local distributor for the Oliver at 
Seattle, now has an office of his own at 220 Marion street. 


T. J. Devlin, formerly at the Woodstock, Ill. factory, 
is now associated with D. C. Akers, the Woodstock dealer 
at Seattle. 

Spokane, Wash. 

J. C. Young, Spokane manager for the Elliott-Fisher 
company, recently made a business trip to San Francisco 
Exporting a Matter of Fair Dealing. 

Some pertinent thoughts regarding the attitude of the 
\merican manufacturer toward the overseas trade are sug- 
gested in a reading of “Practical Exporting,” published by 
The American Exporter. 

“Put yourself in the other man’s place” is a_ shining 
guide in handling export trade. Address him in the busi- 
ness language of his country; talk in the standards of 
dimensions, weights and money that prevail in his busi- 
ness; study hard to get his point of view; meet his desires 
for the type and packing oi your product; conform to the 
terms he is accustomed to—so far as conditions permit; 
treat him as a brother afar. 

\pproximations are tabu. Be as exact in stating dimen- 
sions, prices, materials, finish and performance as you are 
in naming your terms. Be exact in word and figure. The 
foreign buyer cannot reach for the convenient telephone 
and ask for verification of a certain figure or statement. 
He is weeks—sometimes months—away, and the change 
of seasons or a variation in market conditions may make 
it impossible for him to wait until you can write in a 
second letter that which should have been explicit and 
definite in the first. 

Strict adherence to promises and offers must be the 
inevitable rule of the exporter. To do this may cost 
money sometimes, but any other line of action is fatal 
to the full development of export possibilities. The fact 
that the distant prospective customer has approached yon 
indicates his confidence in the manufacturer in distant 
America. No act, no word, no implication, should be 
allowed to weaken that confidence. 
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Adams 
Ideal 
Book 


Patented 
Feb. 4, 1902 





For Perforated Sheets and Binders of All 
Sorts—The Ring With Unlimited Uses. 


The simplest, quickest operated and most satisfactory ring 
ever invented for perforated sheets and binders of all sorts. 
Allows the sheets or binder to lie perfectly flat when opened. 
The enlarged joint keeps the ring right side up in position 
to be instantly opened. When closed, it is securely locked. 


The Adams [fdeal Book Ring is made with nicely rounded 
corners and no sharp edges to mar the furniture. It is used 
wherever a cheap, quickly operated binder is wanted. 


The Adams ring is also one of the best key rings on the 
market A key can be put on or taken off in a jiffy. 

These rings are made in five sizes. Inside measurements: 

No. 0 Diameter % inch No. 4 Diameter 2% inch 

No, 1 Diameter 1% inch No. 6 Diameter 3 inch 

No. 2 Diameter 1% inch 

Our goods are handled by leading stationers, to whom 
cuts for illustrating catalogs will be furnished, on request. 


If you do not carry them, order through your jobber, or 
write us at once 


HENRY T. ADAMS MFG. CO., Inc. 


6796-6798 s. Chicago Ave., Chicago, U. s. A. 











WANTED 


OFFICE EQUIPMENT 


SALESMAN 


We want a man who can point to a success- 
ful sales record, in the steel or wood office 
equipment line. One who can capably 
handle established dealer trade and in addi- 
tion develop to the full the new business in 
his territory. Remuneration—salary and 
commission, but commission applies on all 
business. 

The man who can manage himself and his 
territory can practically build a business for 
himself and will profit accordingly. 

Give full details in first letter. 
Address Sales Manager 


THE VAN DORN IRON WORKS CO. 
Cleveland, O. 
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Old Town 


Ribbons and Carbons 
EMBODY SUPREME QUALITY 


No sheet of carbon paper, not a 
typewriter ribbon can leave our 
plant until it has passed the most 
rigid inspection. We insist that our 
merchandise must have a Standard 
of Quality that brings repeat orders. 











To dealers in the United 
States and other countries 
who want a supreme line 
of Quality in Ribbons and 
Carbons, we are prepared 
to give full particulars. 
Write us at once. 


Old Town Ribbon & Carbon Co., Inc. 


Manufacturers of Old Town and Crowfoot Brands 


OT 




















Ribbons and Carbons 
245-247-249 Centre St. New York City, U.S. A. 2 
5 


PT rs 











y Aces owe it to your repu- 
tation to entrust your 
particular work to a com- 
petent, painstaking house. 





Stow & Davis build office furni- 
ture on a record for master work- 
manship, a reputation for taking 


unlimited pains, selecting ma- 
terials with the discretion of the 
artist. This care produces the 
desired Banking Room furniture. 
It gives the Executive Officer 
the kind of furniture he is look- 
ing for. 


Stow & Davis Furniture Company 
80 Front Ave., Grand Rapids, Mich. 


Salesroom, Fourth Floor, Blodgett 
Building, open the year around. 




















MACHIN ES 


ADDING 








Boston, Mass. 

The appointment of F. W. Barkley as New Eng sland 
representative of the Marchant Calculating Machine Com- 
pany became effective on March 1. He has established 
offices in Boston, Hartford and Providence. 

Chicago, Ill. 

John R. Perkins, discharged from the service of Uncle 
Sam as first lieutenant last month, has joined the Chicago 
sales force of the Burroughs Adding Machine Company. 

Detroit, Mich. 

C. W. Treadwell, who has held various positions in the 
field, has been attached to the home office of the Bur- 
roughs Adding Machine Company as manager of the sales 
instruction division, which he will create. The duties 
include the instruction of the sales force in the United 
States and Canada. He has been with the company at 
various offices since 1911 as salesman and district in- 
structor. 

Liverpool, England. 

Frank Martin, of the Burroughs Adding Machine, Ltd., 
has removed from Stanley House, Stoneygate Road, Lei- 
cester, to the head office at 51 South John street, Liver- 
pool. 

New Haven, Conn. 

The state of Connecticut has been formed into a sep- 
arate district of the sales territory of the Monroe Calcu- 
lating Machine Company. H. E. Burgess is district man- 
ager, with offices here. He is assisted by T. M. Hogan 
of Hartford and P. L. Faust of Bridgeport. 

New York, N. Y. 

It is announced that Crandall Davenport has returned 
to the service of the Adder Machine Company, locating 
with the New York office. 

x * * 

D. H. Lodge, who has been doing secretarial work at the 
home office of the Burroughs Adding Machine Company, 
has been transferred to similar activities in the district 
ofttice here. A. F. Foland succeeds Mr. Lodge at Detroit, 
coming from the sales organization at Kansas City. 

& 

E. J. Baird, formerly manager at Baltimore, has assumed 
the management of the uptown office of the Burroughs 
Adding Machine Company. A dinner was given to Mr. 
Baird by his associates in the = office previous to 
his departure for New York. A silver loving cup was pre- 
sented to Mr. Baird by the men of the Baltimore office. 

Orange, N. J. 

W. R. Cummings has been appointed foreign sales man- 
ager of the Monroe Calculating Machine Company. An 
extensive foreign trip is planned, which will take him 
around the world. Mr. Cummings was formerly - rete ary 
of the Bush Advertising Service, Inc., New York, N. Y. 

Philadelphia, Penna. 

Division Manager O'Neill, of the Barrett 

leave of 


Adding Ma 


absence to 


chine Company, has been given a 
recuperate after a period of ill health. 
* * OK 
W. C. Gookin, general sales manager of the Barrett 
Adding Machine Company, suffered an attack of bron- 


chitis in late January. He returned to his desk shortly. 
Pittsburgh, Penna. 
V. R. Shattuck has taken charge of the Barrett depart- 
ment of the Standard Typewriter Company. 
Richmond, Va. 
J. D. West has taken charge of the 
of the Monroe Calculating Machine Company, 
at 306 Central National Bank Building. 
San Francisco, Calif. 
W. R. Brown, Pacific States manager of the Monroe 
Calculating Machine Company, has just returned from a 
trip through the San Joaquin Valley, where he ‘ound gen- 
eral business conditions very prosperous on account of 
the bumper crops in the farming districts. It is his opin- 
ion that there will be even more business this year, as 
the rains thus far promise a large crop-producing season. 
—J. W. Alstock, until recently manager of the Sacramento 
office, has been transferred to the Portland office to assist 


Virginia territory 
with offices 
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- RUBBER ERASERS - 


“T have heard nothing but praise for your products, and hence 
I wish to feature them in my catalog.’’—D. E. Hotchkin, The 
School Book Supply House, Maryville, Mo. 

















THE ONLY ADJUSTABLE 
POST-BINDER 
ON THE MARKET 


Here’s a simple device that enables the office boy 
to bind into book form “‘in a jiffy” any kind of loose 
leaf records. 


non The “F-B” Loose Leaf Holder 


/ “PAPEROID” * 
Means Permanence 


Its wear-resisting character is the 
superior of any similar manufactured 
fiber. It withstands frequent han- 
dling in crowded files, or in the pocket, 
and hard treatment generally. 


























Consumers know ‘“‘Paperoid’”’ and appre- Pat. May 13,.1983, 


ciate its sterling qualities. Many consider 

all filing containers ‘‘Paperoid’”’ and ask 

for them under that name. It pays 
you to furnish them the genuine. 


Write for the ‘‘Paper oid” booklet, asking for No. 37. R Oo Cc K H I - L & V I E TO R 
Alvah Bushnell Company Sole Agents 


is adjustable to any distances between punch holes 
and to any size of paper. 


The retail price is $3.00 a dozen with liberal 
discounts to dealers. 


























DURABLE FILING CONTAINERS Dept. ‘‘F-B”’ 22 Cliff St. New York City 
925 Filbert Street Philadelphia, Penna. Branch: 180 N. Market Street, Chicago | 

















{RCRA ARR RARER RRR ERC BER REE. 
“PELOUZE” POSTAL SCALES 


are scientifically made. They show 
exact weight in ounces, also cost in 
cents on all classes of mail matter. 


National. . 4 lbs. Mail and Exp... .16 lbs 
ee eee. A eee a 4 lbs* 
Columbian .......20be. Stenderd........ 2 ibe 
eee occ ee ©... « cae 


Crescent ..........1 bb. Parcel Post Scales 


Banks and business houses use ‘“Pelouze”’ 
Scales because of their accuracy, reliability 
and durability. 


ASK FOR A “PELOUZE” SCALE 


PELOUZE MANUFACTURING COMPANY 
232-242 East Ohio Street Chicago, Hlinois 


EEE 


RE 
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TRAY SETS THAT HELP 


Temporary filing and distributing greatly simplified and made more efficient at 
insignificant cost by Auto Desk Tray Sets. Made in capacious but compact 
form for letter or cap size paper. Twotosixinaset. Quartered Oak or Mahogany. 


WEAR-FOREVER RACKS 


made of electro-welded steel in sectional and non-sectional styles and hand- 
somely finished. Prices lower than you expect. Try a set thirty days at our 
risk. Supplied direct where we have no dealers. 


OUR CATALOG WILL HELP YOU. It shows all kinds of filing cabinets, desks, 
specialties and supplies. Free on request. 


THE AUTOMATIC FILE 
& INDEX CO. 


143-150 Pearl Stree; 
GREEN BAY, WIS. 





























Morden Swivel Rings 


Are Made en Scientific Principles 


The Rings Are 
Perfect 


The only book rings 
made with a swivel - joint. 
This construction is scien- 
tific as the rings do mot 
open in the direction of 
the pull exerted by the 
contents, or by the open- 
ing of the book. While 
they open easily, they 
never exasperatingly open 
unexpectedly. They have 
no enlarged, clumsy joints 
to mar furniture, nor 
sharp projections to mu- 
tilate sheets. 


Morden Swivel Rings Bring Re-Orders 
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Roll Top Desks 
Flat Top Desks — 
Standing Desks — 
Typewriter Cabinets 
Office Tables 


buucenundvnnacennanangtnty 


snuvunccetnnnnunit 


Used for student note books, stenographers’ note books, 
eyeletted covers, metre reader books, band books, 
catalogs, swatch books, every conceivable variety of loose 
leaf books; and all loose sheets, charts, drawings, blue 
prints, maps, fashion plates, clippings, pictures, 
ecards, fabrics, in fact, emy matter needing to be classified or held 
in loose leaf form. 





Loose leaf sheets need not be held in expensive binders. i 
Heavy manilla, or — a - proper = to = i o 
form outside protection covers, with Morden Swivel Rings = 
inserted through such covers and sheets, make a fiat- = Variety of Designs 
opening book, costing but a few cents, yet as durable and = 
convenient as the most expensively bound book. = 

















Supplied in ten sizes: % in. to 2 in. Price $5 up per = Quality 
box. Liberal discount to the trade. Samples free. Cuts = 
for catalogs furnished. Service 
THE MORDEN MANUFACTURING CORPORATION 
WATERBURY, CONNECTICUT 0. C. S. Olsen Co., 2521 Moffat St., Chicago 





15% DISCOUNT 


FROM SEPTEMBER, 1918, PRICE LIST ON 


BRASS CUSPIDORS 


No Change in Steel Prices. Immediate Shipment Guaranteed. 


JRELAND & MATTHEWS, DETROIT 
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Kk. W. Pease in that territory.—The Seattle office has been 
supplemented by A. M. Brown, of San Francisco.—M. C. 
Brunner, Arizona manager of the company, is back on the 
job at 210 Noll Building, Phoenix, Ariz., after a long 
illness. 

Lieut. Ralph Coxhead, who formerly represented the 
Monroe interests in the Hawaiian Islands, and who until 
recently has been an army representative on the naval 
consulting board, has returned from France. Lieutenant 
Coxhead is to locate in New York in association with Dr. 
M. R. Hutchinson, a member of the naval consulting 
board, in the development of mechanical devices. The 
lieutenant leaves a host of friends on the coast, who regret 
his decision to move elsewhere. 

Syracuse, N. Y. 

\V. P. Davis, formerly a district sales manager for the 
International Money Machine Company, has been made 
district sales manager for New York state for the Mar- 
hant Calculating Machine Company and has established 
an office in this city. 

Wilkes-Barre, Pa. 

The February number of “The Wales Visible,’ house 
organ of the Adder Machine Company, announces the 
coming marriage of Lieut. Gordon Johns, formerly con- 
nected with the company, to Miss Florence Pollock Smith 
of Luzerne, Pa. 


Roy Wingert, son of H. S. Wingert, a member of the 
factory organization of the Adder Machine Company, re- 
ently told some interesting experiences in a letter to his 
father. Roy, it seems, is by trade a tool maker, but is 
now serving in the United States Navy on Submarine 
R-6, which recently broke all records for continuous 
traveling by making a trip from the Pacific side of the 
Panama Canal, a distance of 3,500 miles, without stopping 
the engines \rriving at San Pedro, the R-16 playfully 
took a dive, not only proving that she had far from 
reached her cruising limit, but also to let out a little of the 
old spirit that the boys making up the navy and army of 
Uncle Sam are so fully imbued with. The boys are espe- 
cially proud of this record in view of the extremely tough 
sailing conditions that prevailed during four of the days 
required to make the trip. Roy says that for these four 
days waves constantly broke fifteen feet above the high- 


1 


est point ot the boat. 


Revision of Special Export License for Baggage. 


\ new Special Export License, RAC-49, will be issued 
by the collectors of customs to permit the exportation, 
without individual export licenses, of personal baggage, 
including household effects, when carried as_ personal 


baggage or when shipped by or to the owner who has 
journeyed or is about to journey to the country of des- 
tination. The new Special Export License supersedes 


previous License W. T. B. R. 195. The new license does 
not authorize the exportation of arms or ammunition. It 
does not relieve the shipper or passenger of the respon- 
sibility of complying with the import restrictions of the 
ountry of destination. 

lt is suggested that shippers avail themselves of the 
facilities of the Bureau of Foreign and Domestic Com- 
merce of the Department of Commerce, Washington, D 
C., in order to obtain information respecting the customs 
regulations in the countries to which the traveler plans 
journeying. 


Customs Fees Levied on Parcel Post Packages. 
The Post Office Department announces that foreign 
overnments have levied charges on parcel post packages 

passing into their postal system. 

\ fee of two’ pence will be charged on all parcel post 
packages delivered through the En: 
taining dutiable articles. 

The Australian postal administration will charge six 


lish post office. con 


ence per package, collecting from addressee of parcel 
ost packages received in the commonwealth from foreign 
ountries, including the United States The reason as 
signed is that the labor of scrutinizing packages, markings. 


justifies the charge 
ffective January 15 the Mexican government imposed 
special surtax of fifteen per cent of the respective cus- 
toms duties on all goods imported or exported by parcel 
ost. Where other surtaxes are in force, such as the two 
per cent port tax, they are to be calculated on the net 
mount of the duties excluding the new surtax created bv 


| 
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i Time and Money Saver » 
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for users of 


INDEX TABS 


It is no longer necessary to put up with 
the disadvantage and inconvenience of 
receiving index tabs in miscellaneous, 
“mixed-up” assortments. 


AIGNER’S 


Patent Cut Index Tabs 


are furnished in strips, letters in rota- 
tion from A to Z, and slit for separa- 
tion, leaving small attachments between 
the individual tabs. A hAalf-turn will 
separate each of the tabs, giving a com- my 
plete set of tabs of uniform size ready 1918.) 

for attaching—a saving of at least 50% in time and 
money 


We are also headquarters for the following lines: Index ‘Tabs 
of all kinds (including leather, canvas, cloth, paper and cellu- 
loid). Name and Number Labels for Law Work. .Gold Stamp- 
ing and Embossing Special Die Cutting. Cloth of all colors 
and widths for reinforcing Index Sheets. Index Sheets with 
Tabs Attached Index Shields for reinforcing Tabs. Write 


istrated Catalogue 


WARNING 


Anybody who will make or sell partly-cut index 
tabs leaving small attachments between the in- 
dividual tabs will infringe on our patent] rights. 
This is to give you a fair warning against deceit. 








G. J. AIGNER a2CO.- 
Sole Mir’s z 
552 West Adams Street, Dept. B., CHICAGO, ILLS. © 
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These Expanded Metal Waste 
Baskets Won’t Rust ( 


HEY won't bend or get shabby looking 
3% and the bot.om won’t rattle or come 
loose.. The coat of olive green, maroon or 
pure white enamel keeps them fresh 
and new looking 
indefinitely. 


The ‘‘Nemco”’ 
Dandy 


Eaxpanded Metal 
Waste Basket has 
all the practical ad- 
vantages of the solid 
steel baskets at a 
much lower price. 
Finished to match 
the modern steel 
office furniture. Af- 
tractive enough for 


ay 
M A \ h the finest office, 
" Vii strong enough for 


hard factory use. 


Dealers, write for 
eur attractive 
proposition. 


North Western Expanded Metal Co. 
983 Old Colony Building 
CHICAGO 
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IMPRESSIONS 


A Magazine for Progressive People 


“THERE is no magazine in the 

world just like Impressions. 
It treats business as the most im- 
portant thing in material life and 
shows in a fascinating manner 
how easy it is to get pleasure and 
a living at the same time. There 
are no _ technical articles in 
Impressions. The great subject 
of business is handled in a way 
which provides inspiration for all, 
whatever their profession or 
trade or calling. Impressions 
stands for better business and 
better living in the highest sense 
of the term. It is the monthly 
mentor of our biggest business 
men, and in its own circle, carries 
an influence more powerful than 
outsiders can understand. It is 
edited by G. E. Whitehouse, who, 
in a remarkably short time, has 
earned for himself an interna- 
tional reputation for being the 
most interesting, yet fearless, 
writer on business subjects. He 
writes a large part of the maga- 
zine each month; says what he 
thinks, and thinks so nearly right 
that big men believe in him and 
applaud his views. Impressions 
is a big magazine, 11x9¥ in., with 
48 pages, full of sound editorials 
and high grade advertising. If 
you believe in progress, you will 
like this magazine, though you 
may not agree with everything 
it prints. 


TWO DOLLARS A YEAR 


Send two currency bills—you will 
get them back right away if the 
first number fails to_ satisfy. 


IMPRESSIONS PUBLISHING CO., LTD. 
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PENS AND PENCILS 





Atlanta, Ga. 

M. C. Constans has been appointed representative of 
the W. A. Sheaffer Pen Company, with territory embrac- 
ing the states of Virginia, North Carolina, South Caro- 
lina, Georgia, Florida, Alabama and Mississippi. He 
will have headquarters here. Mr. Constans formerly 
traveled for the Thaddeus Davids Ink Company, Inc. 

Chicago, Ill. 

The Diamond Point Pen Company, New York, N. Y., 
has opened an office at 12-14 West Washington street, 
under the direction of N. S. Worth. 

*x kK 1K 

H. F. Kenney, Chicago representative of the Blaisdell 

Pencil Company, was in Philadelphia recently attending 


a sales conference. 


* * a 


The Moore Pen Company has taken increased space in 
suite 603 of the North American Building, moving down 
from the eighth floor. 


Jersey City, N. J. 

A. J. Goldberg has become sales representative of the 
Pencil Exchange, Inc. He was for ten years connected 
with the Tower Manufacturing Company, and recently 
with the purchasing department of the Enlow Company. 
His territory extends to Chicago on the West, and New 
Orleans on the South. 

New York, N. Y. 

Fred S. Waterman, secretary of the L. E. 
Company, visited Cuba in February. Ramson 
Valencia, Spain, who is connected with the 
export department, accompanied him. 

* 


Waterman 
Rosal, of 
Waterman 


x * 
The Kohinoor Pencil Company has been incorporated 
with capital of $10,000 by Irving P. Favor, E. S. Hall and 
G. M. Favor. It is understood that the incorporation was 
arranged to protect the copyright on the name “Kohi- 
noor.”’ 
* * 

Philip Berolzheimer, treasurer of the Eagle Pencil 
Company, has been appointed city chamberlain by Mayor 
Hylan. The salary is $12,000 a year. Mr. Berolzheimer 
was appointed a park commissicner last year, and was 
president of the Park Board. 


Philadelphia, Penna. 
An illustrated lecture on “The Pen Is Mightier Than 
the Sword” was a feature of a recent dinner of the Phila- 
delphia Sales Club. It was delivered by Col. E. A. Havers. 


San Francisco, Calif. 

After a “swing” through the South Pacific Coast, rep- 
resentative Smith, of the American Lead Pencil Company, 
has returned to San Francisco. 

* * * 

Chas. F. Wehn, a salesman for the Joseph Dixon Cru- 
cible Company, is one of the recent influenza victims, who 
is recovering nicely, however.—A. C. Bowles, general 
manager of the San Francisco branch, is on a trip through 
the northwestern territory. 

* 





* 

During the past month John S. Stephens, western rep- 
resentative for the American Lead Pencil Company, has 
been spending his time in the southern California field. 
His assistants are on the road, also, not being expected 
in San Francisco until the middle of the year. 

ok * * 


“Doc” Hambly, fountain pen surgeon for Payot, Strat- 
ford & Kerr, attributes his excellent health and cheery 
disposition to his daily dips in the ocean. He has missed 
very few Sundays or holidays through the winter, Christ- 
mas and New Year’s days finding him enthusiastically 
breasting the surf near the Cliff House. 

* *« x 
the H. S. Crocker 


A new department established with ‘ 
factory branch for 


Company, 565-571 Market street, is a 
the handling of fountain pen repairs. No expense has 
been spared in securing shipping and working force for 
the greatest possible facility in giving the dealers prompt 
service. 
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The Filing Folder Corporation 


NIAGARA FALLS, N. Y. 
Specialists in the Manufacture of Filing Folders 


We manufacture nothing but Folders and Guides and Sell to 
Jobbers and Dealers only 


OUR QUALITY + OUR SERVICE = YOUR SATISFACTION 


Write for Price List and Samples 

















‘opies 


Crane Ladies Stationery JU or20¢ 


: form Letters 
Sold by all Stationers and Booksellers Dated Forme poe men, you can mice 


Bulletins) written, yecere or 














These goods are suited to the tastes of the Price Lists, °*™ oT and perfectly with a 
most select trade. Their merits are known Illustrated Ret OSPEED 
the world over, and they yield a profit to Notices STENCIL 


Prints on any size, weight 
kind of from a 3 
$5 ineh ruled index card 


to a 8) x 16 in. — 


the dealer. Once tried, the purchaser be- 
comes a regular customer. 


Presented in the following Styles and Qualities: 


SUPERFINE QUALITY. In Light Blue Boxes, 
eontaining } ream of Note paper each, and in separate 





boxes } thousand s/nvelopes corresponding. One Model 
EXTRA SUPERFINE QUALITY. In Lavender Low Factory Price "tape 
Colored Boxes, containing } ream of Extra Fine 643 W. Sth St.. Dayton, Oto 


Paper each: in like Boxes are Envelopes to match. 
To Dealers 


Advertisements like this and much larger appear in 
the national magazines right along—they bring thou- 
sands of inquiries to us from all over the country. 


You can fill the orders 


in your territory, with profit, and have continuous 
profitable business on supplies—Easy to handle—Noth- 


Our papers are supplied in 
Bordered Goods and other spe- 
cialties by EATON, CRANE 
& PIKE CoO., Pittsfield, Mass., 
and 225 Fifth Ave., New York, 
whose boxes bear the word 
“CRANE’S” containing our 





This Trade Mark ing complicated—Write for terms and exclusive terri- 
every box tory proposition. Do it now. 
ALL THIS STATIONERY CAN BE RELIED ON 
AS REPRESENTED. MANUFA(TURED BY The Rotospeed Co. 
DALTON, 642 W. 5th Street YT 
Z. & W. M. CRANE MASS. DAYTON, OHIO 


Foreign Correspondence Invited 




















= EUREKA a BATH and THE EUREKA SANITARY COPYING CLOTH 


constitute a perfect sanitary system of letter 
press copies. The impregnated stone composi- 
tion bath affords an absolutely even distribu- 
tion of moisture to the cloth, at the same time 
precluding bad odor, mustiness or mildew. The 
wire net in the composition makes the bath 
practically unbreakable. They are furnished in 
all sizes from correspondence to waybill. 

The patent chemical surface cloth which we 
furnish with non-raveling edge, insures clean 
cut copies. 


There are more Eureka baths in use than 


all others combined 
Sold Exclusively Through Dealers 
Write for the Eureka Booklet 


|} THE EUREKA BLOTTER BATH COMPANY, 6215-17-19 Wentworth Ave., CHICAEE, ILL., U. S.A. 
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BRASS CUSPIDORS 


OF EVERY DESCRIPTION 
BACKED BY 


FIFTY YEARS OF 
KNOWING HOW 


ADDRESS 


ALDRICH MFG. CO., Inc. 
BUFFALO, N. Y. 
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ASK FOR SAMPLE 
No. 263 
STOCK CERTIFICATE 
for 
SHIPPING AND 
SHIPBUILDING INDUSTRY 


GOES CORPORATION 
RECORD BOOKS 
BOUND AND LOOSE LEAF 

Best on the Market! 


GOES LITHOGRAPHING &®: CHICAGO 






>< 20d >< 904 —<)d >< 2 te 


Carbon Paper 
Salesman Wanted 


A real salesman with a successful selliag 
record to represent us in this territory. Must 
have initiative to develop trade and build up 
an exclusive business in all grades of Carbon 
Papers and Ribbons. Big opportunity for the 
right man. Address 
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Carrib Service Manufacturing Corporation 
Manufacturers of Carbon Papers and Ribbons 
46 Stone Street, Rochester, N. Y. 
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The wonder7U/ ‘ 


e Paper Fasteners 


cd Ba-Kiclacmelate. 
lines Letter Openers 


___ The constantly increasing demand for these products prompts our suggesting that dealers anticipate their requirements well 
in advance. This will enable you to render the best service to your customers by having, in stock, what they want — always. 


OK. } — Write for our Latest Prices and Literature — 
[siti THE 0. K. MANUFACTURING CO., SYRACUSE, N. Y., U.S.A. 
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OTHER MACHINES 





Cleveland, Ohio. 

Max Kuntz has welcomed five and one-half pounds of 
charming girlhood into his home. He is connected with 
The American Multigraph Company iactory. 

* a 


F. M. Boughton celebrated the tenth anniversary of his 
onnection with The American Multigraph Sales Company 
February 1. The occasion was also important in that it 
entitled him te wear the Ten-Year Pin that Multigraph 
men cherish 

The Ginger Jar of The American Multigraph Sales Com- 
pany recently tilted the lid on a bivalve party, which held 
high revel over a shipment of Baltimore oysters selected 
by Harry Sanders, of the Baltimore office. It is not stated 
that Mr. Sanders knew each oyster personally, but those 
who were in on the “eat” are satistied that the oysters 
were tit to associate with connoisseurs. “The home office 
officials have been going around this week yum-yumming 
and smacking their lips—and all on account of Division 
Manager Sanders’ oyster party. Every year, about this 
time, Harry sends a generous quantity of big, luscious 
oysters to the Cleveland connoisseurs. They came in last 
Saturday and were extra fine. Thanks, Harry, from one 
and all.” 

New York, N. Y. 

Che Bates Manufacturing Company has moved into 
larger quarters on the fifth floor of the Terminal Building 
Rochester, N. Y. 

J. C. Halsby, British distributor at London, England, 
was a caller at the plant of the Todd Protectograph 
Company. He went through four years of air raids and 
privations in London, contributed profits to the cause of 
justice and liberty, and, as the Protectograph Bulletin 
remarks, “was mighty glad to set his feet in the land of 
Three Square Meals, and inside of a week he was begin- 
ning to fill out his vest again.” 

San Francisco, Cal. 

Lee Tayler, who is connected with the Addressograph 
department of H. S. Crocker Company, is receiving the 
congratulations of his many friends upon the arrival of 
the newest addition to his family, a fine baby boy. 


C. V. Scott, who recently held a commission as lieutenant 
in the United States Army, and was formerly connected 
with the Columbia Graphophone Company at St. Louis, Mo., 
is the new manager of the San Francisco branch of the com- 
pany’s Dictaphone departinent. It is understood that Mr. 
Scott will make several changes in the local branch and 
add several men to the present force. 

Washington, D. C. 

E. M. Nichols has become president of the Hundred 
Point Club of The American Multigraph Sales Company 
through having made 100.3 per cent of his quota for twelve 
months’ sales. This record was attained in less than 
seven months, so from the record Mr. Nichols should be 
eligible to “super presidency” if the club saw fit to estab- 
lish this grade of officer. 


A New Trade-Mark. 


The cut here shown is a reproduction of the trade- 
mark which will hereafter appear upon the products of 


7 REGISTERED 
MUTSCHLER BROTHERS CO.NMAPPAWNEE.IND.. U.S. 





THE “SAMSON” TRADE MARK. 


the Mutschler Brothers Company of Nappanee, Ind. 
Chey believe that the new mark possesses a distinctive- 
ness to be desired. 
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The Eveready Fastener Is: 
ALWAYS AT YOUR SERVICE. 
SAVES TIME AND MONEY. 
RAPID AND POSITIVE IN ACTION. 
CANNOT CLOG. 





Makes its own staples instantly and securely 
fastens your papers together in a_ single 
operation. 

No frequent loadings of staples. 

Pay envelopes sealed with the Eveready “are 
a protection to employer and employee.” 

The Eveready Fastener is an automatic ma- 
chine tool, made from high grade steel. Finished 
in nickel plate and japan. Fitted with rubber 
feet. Designed and built for a long period of 
service. One roll of Eveready Staple Tape 
which makes 5,000 staples furnished with each 
machine. Write for circulars and quotations. 


Eveready Mfg. Company of Boston 
80 Boylston St., Boston, Mass. 





























Chair 
Specialists 





gather to the support of this trade mark. 
Designers and furniture craftsmen who 
take pride in their work know that the best 
chance for the expression of their skill is 
found in 


Milwaukee Chairs 


Our whole factory organization directs 
every effort to chair design and manufac- 
ture. Our sole aim is directed toward the 
production of better office chairs—the kind 
that you can proudly offer to accompany 
your best desks and other office furniture. 


Correspondence Invited 


Milwaukee Chair Company 


Milwaukee Chicago New York Seattle 
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MANUFACTURERS 


of Modern Office Devices, Typewriter 
Accessories, Drawing Materials, Sta- 
tionery Lines and Sundries are invited 
to send us their illustrated catalogs and 
samples together with lowest quotations. 


O. HARRIS IMPORT CO. 


AMSTERDAM (HOLLAND) 


Brouwersgracht 1 and 3 


WHOLESALE _~———— EXPORT 


Credit-Reference: Amsterdamsche Bank, Amsterdam 
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Keller’s Ink 


is good for exacting 
work. It does not 
corrode or clog the 
pen, or fade. Thirsty 
fountain pens like it. 
Keller’s Ink gives re- 
sults — that means 
repeat orders. 


Write for Trade Dis- 
courts. 


The Robert Keller 
Ink Company 


Manufacturers of 
Inks, Mucilage, Paste and 
ing Wax 


Detroit, Mich. 




















| MAH Hill 


of resources and opportuni- 
ties results in more than or- 
dinary success. In many 


Intensive : 
Development #=<-<=<: “5 


successful man and one 
whose achievements are mediocre. A careful reading of trade litera- 
ture, of advertisements, sales plans, and other subjects which are 
met every day by menin positions very similar to your own, 
will increase your power to earn. OFFICE APPLIANCES prints 
each month such material as we have just referred to. And if 
you will read it monthly, you will find that in some way it will in- 
crease your capacity for work and your earning power. 


Subecription price ts $1.50 a year 


THE OFFICE APPLIANCE COMPANY 


417 S. Dearborn Street, Chicago 
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Baltimore, Md. 


A loose leaf department has been opened by Meyer & 


Thalheimer, “the big store.” The department occupies 
the back wall of the store. 
Birmingham, Ala. 

A branch office of the Lefebure Ledger Company, 
Cedar Rapids, Iowa, has been opened in the Jefferson 
County Bank Building, in charge of F. R. Peteuch. The 
branch will handle loose leaf ledgers and accounting 
systems, as well as office supplies. Mr. Peteuch came 
from Oklahoma, and has had extensive experience in the 
office supply business. 

Chicago, III. 
J. A. Mudd, head of the Chicago Binder & File Com- 
pany, was a February sufferer from the influenza. 
of K ok 

N. H. Burlingame, formerly connected with the adver- 
tising department of the Baker-Vawter Company, Benton 
Harbor, Mich., is now located with John H. Cross, adver- 
tising agent, Chicago. 

~~ * a 

Among the new tenants of the State and Lake build- 
ing, now nearing completion, will be C. R. & W. A. 
Nelson, manufacturers of loose leaf binders and systems, 
as well as paper punching machines. The new building 
is at the corner of State and Lake streets, and much 
nearer the center of activities than the Hearst building, 
which has housed the concern heretofore. 

Montreal, P. Q., Canada. 

A fire loss was sustained by the Canada Loose Leaf 
Company here. 

Philadelphia, Penna. 

Two experienced men have been added to the sales force 
of H. J. Levis, specializing on loose leaf, filing devices 
and blank books. B. G. Jasper, formerly in the blank 
book department of the Hoskins store, will take inside 
charge of the blank book department. A. W. Ellis, also 
a Hoskins man, will be outside salesman. 

San Francisco, Calif. 

Space on the mezzanine floor of the store of Payot, 
Stratford & Kerr has been added for the better display 
of loose leaf lines. 

James H. Davidson, Pacitic Coast and Rocky Mountain 
representative of the Wilson-Jones Loose Leaf Company, 
has recovered from an attack of appendicitis which neces- 
sitated an operation. 


(Stationery—Continued from page 163.) 
Snyder and the Ess & Ess Company, at the same address. 
A line of stationers’ specialties will be manufactured 
San Francisco, Calif. 

The local branch of the Eaton, Crane & Pike Company 
has sent its travelers on the road with the new line.—The 
death of Chas. W. Randall, who was associated with the 
local office, was deeply regretted by the company an‘ his 
numerous friends. 

* * x 

Andrew Reinhardt, who recently received his discharge 
from the army has made a new connection with the In- 
grim-Rutledge Company. He was formerly in the em 
ploy of Dixon, Fish & Co. 


* * * 
Harry Freeman of the Sanford Ink Company was a 
recent visitor in San Francisco. 
* 


x * 

J. E. Coyle, Jr., of the Coyle & Gilmore Company of 
New York, with a line of high grade stationery, is making 
a Western trip. 

ok * * 

A February visitor in San Francisco was Harry Crowt- 
age, vice-president of Charles T. Bainbridge’s Sons, who 
arrived with a line of holiday goods. 

x * * 

The leather goods department of the H. S. Crocker 
Company is now in charge of J. D. Feeny.—F. H. Hol 
comb, an employee of the Sacramento branch of this com- 
pany has received congratulations on the announcement 
of his recent marriage to Miss Edna Bocker. 

(Continued on page 184.) 
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DESK PADS 


GOOD MERCHANDISE — FAIR PRICES 
SATISFACTION GUARANTEED 


A New Writing Instrument 


The B-B Self-Filling Stylo 
The Stylograph Modernized 


Capillary Ink Channel 
Modern Filling Device 















ae SAM ON ALL 
for Samples Laat} SPECIALTIES 


Sefety Screw Cap and Discounts 
Leather and Brass Corner 
Fully Guaranteed Desk Pads 
R ETAIL PRICES: Flexible and Stiff—60 Styles 
Self-Filler $2.00 Regular $1.50 Glass Desk Pads 
" We have put the Style in Stylo” 2 Styles—2 Sizes 
Cloth Covered Card Index 
BIRD BILL PEN CO. Cabinets 





Standard Sizes 


Dept. B 309 Broadway, New York 
L. SAINBERG, 65-7 W. Houston St., New York 














































The name of “CROWN”, as applied to Typewriter 


Perfect pins that Ribbons and Carbon Papers, stands for the best and 
perform as they highest grade o: goods made. 

. The material used in their manufacture is the finest 
should—bank pins, # obtainable; the colors strong and brilliant; both ribbons 
cushion pins, pyr- and cart on poget are poet on ae non-fading, and 

. : capable of sharp, clean work from inning to end. 
amid pins—and a PCROW x ribbons and carbon, papers 4 4 a completely 
. . sped an y-to-date factory, i - 
service behind them a ‘years encures a product of perfect and wastorm quality, 
such as only good Crowe go ds bythe dealer a ate in the ready sale 
salers wis 7 oO it d 
in t S nt can ma k e that _ COMPLE TE and of Creatas rok cosheat to 


- write for samples, prices and terms. Correspondence and catalogues 
possible. in English. Spanish. French and Portuguese. 


CROWN RIBBON & CARBON MFG. CO. 
782-790 ST. PAUL STREET ROCHESTER, N. Y., U. 8. A, 








Crescent Brass & Pin Company- 
DETROIT, MICHIGAN 




















ATTENTION! DEALERS 
7D) «IN TYPEWRITERS! ANALYSIS PAPER 





A having difficulty in ob- . 
whtt You having dicalty ino Buff and White—Four Grades— 
National signifies nation- 4 to 28 columns wide, in variety 
wide—Rebuilt and Rough type- ock 
writers of all standard makes. of styles, always carried in st , 
Try us and see if your orders padded or loose. 
] from our unlimi 8 . 
Pees » bed pt nite al ix, Send for price list and samples 
: : quiries will receive our courteous and 
REGISTERED prompLtintion Ask ow L. H. BIGLOW & COMPANY, Inc. 
Wholesale and Export 62 BROAD STREET NEW YORK 


National Typewriter Exchange Co. 
110 Broad Street Boston, Mass. 
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Ever Go Hunting in Your Office? 


The time-taking, soul-vexing hunt for data 
in a complicated card file would be un- 
necessary if it was equipped with 


Graffco Vise Signals 


They indicate instantly just what is wanted 
and make it much easier to keep track of receipts, ship- 
ments, follow-ups, credits, location of salesmen, etc. Two 
sizes, 12 bright colors. Fit on easily, securely. Samples free. 

N. B.—Tell your customers that Uncle Sam uses them 
in more than 50 departments. 


GEORGE B. GRAFF COMPANY 


Manufacturers of Vise Clips and Vise Tabs 


294 Washington Street BOSTON, MASS. 





96,000 


TRINER PARCEL POST SCALES 
USED by YOUR POSTMASTERS 


YOUR GOVERNMENT 
Experts recommended The 
TRINER as the best for 
PARCEL POST weighing. YOU 


can rely on their judgment. 


TRINER SALES CO. 
220 S. State Street, CHICAGO 




















Adding Machine Rolls 


For Burroughs, Wales and 
Dalton Machines 


2% and 33 in. widths. Rolls 34 in. diam- 
eter. Wound on White Hardwood Spools. 


WE CAN MAKE PROMPT SHIPMENT 


Write for Prices 


Menasha Printing & Carton Co. 
MENASHA, WIS. 














RIBBONS AND CARBONS 
‘Symbols of Quality’’ 


The kind of quality that demonstrates itself 
in immediately increasing distribution is in 
these products, as proved by the continued 
and immense stimulus to their sales. We 
have more dealers today than ever before, and 
by our larger and better facilities are able to 
care for them more adequately. Careful pro- 
ductive methods assure satisfaction at all 
stages of the transaction. 


The call for BUCKI Ribbons 
and Carbons is unending. In 
a majority of heavy- 
buying territories 
all over America 
today our dealers 
are profiting by 
this demand. Write 
us now for the op- 
portunity in your 
eld. 








The Buckeye 
Ribbon & Carbon Co. 


Manufacturers 
1466-68 E. 55th St., Cleveland, Ohie 





Our 
Typewriter Ribbons 
Carbon Papers 


are made only in 


ONE 
High Grade Standard Quality 


They Give Excellent Satisfaction 
‘Private Brands’’ Our Specialty 
Write for Prices and Samples 


TneJasper Hunt Mf; .Co. 


536 S. Clark St. ICAGO 


















Ss Why Is the 
}PEERLESS the 
BEST moistener? 


Ask any user—Marshall Field & Co., 
ee M. Smyth & Co. and thousands 

of others—and t will tell yeu that 
we have the B article of $1. 
its kind on the market to-day. 


We make also a large moistener suit- 
Patented Nov. 22, 1 able for large offices and shipping 
Patented June 16, 1915 rooms. Price, $2.75 each. 


Simple, Useful and Economical 
Used for a stamps, envelopes, labels and fingers in handli 
currency. Foreign business given careful attention. Dilvestiinn enema 
sent in Spanish if desired. 
Write for particulars. Sample sent on approval. 


PEERLESS MOISTENER COMPANY 
826 S. Claremont Avenue Chicago, Ill. 























¥; 





Brooklyn, N. Y. 


The Leopold Desk Company, Burlington, Iowa, has 
moved its Eastern warehouse to Bush Terminal Building 
No. 6. The present office, which was formerly in New 
York, is in charge of Fred Robinson. 

Buffalo, N. Y. 
\ new department for handling filing equipment and 


supplies has been added to the stationery store of Milling- 
National Asso- 


ton Lockwood, a former president of the 

ciation of Stationers and Manufacturers. The expansion 
of the store facilities makes the total floor space occupied 
in the Ellicot Building 20,000 square feet. A large ware- 
house in the vicinity cares for reserve stocks 


Canton, Ohio. 


Major L. F. Sherry, who was attached to the 102nd Field 
\rtillery, is now a special bank representative for the 
Diebold Safe & Lock Company. 

Dayton, Ohio. 

John Wolters and Floyd Peterson have opened a store 
at 17 North Jefferson street, and will conduct a station- 
ery and office equipment establishment. A full line of 
fling cabinets and supplies will be carried. Both Mr. 
Wolters and Mr. Peterson were formerly connected with 
the home office of the Shaw-Walker Company at Muske- 
gon, Mich., and the branch store in New York, N. Y. 

Chicago, Ill. 

The Furnas Office Furniture Company, of Indianapolis, 
has opened a display room with the Burr-Vack Company 
on South Wabash avenue. 

\. F. Scott has been appointed sales manager of the 
office furniture department of The Newton & Hoit Com- 
pany, manufacturers of wooden and steel furniture, 1019 
South Wabash avenue. Mr. Scott was connected with the 


Globe-Wernicke Company tor twelve 
Fort Smith, Ark. 
The Fort Smith Office Supply Company has opened for 

business in modern offices and 


Herkimer, N. Y. 


years. 


salesrooms. 


Charles Brewer, head of the Standard Desk Company, 

suffered from an attack of influenza. 
Manitowoc, Wis. 

The Invincible Metal Furniture Company has registered 
in increase of capital stock to $100,000 with the secretary 
ot state. 

Nashville, Tenn. 

The McQuiddy Primting Company, of this city, has 

iust taken the agency for the Diebold line of filing safes. 
Philadelphia, Penna. 

The James Hogan Company has added a line of steel 

tables, cabinets and chairs. 
* 1K 

Thomas Stagg, who recently left the employ of Philip 
\. Jaisohn & Company, will enter the employ of a local 
metal furniture concern. He was manager of the retail 
and outside sales forces of the Jaisohn store. 

Pittsburgh, Penna. 

Charles N. Kain, who formerly represented the All-Steel 

Kquipment Company, is now connected with the McCloy 


of this city, in the Safe Cabinet department 


San Francisco, Cal. 


Company, 


C. H. Victor, manager of the San Francisco dist ributing 

es of the Yawman & Erbe Manufacturing Company, is 
lad to welcome back from service two of his local force. 
\. M. Gonzales. who held a commission as ensign. has 
eturned to resume charge of the sales correspondence 
nd system department of the San Francisco office, and 
R. H. Curtis, also released from the navy, will be asso- 
ciated with A. ¢ Scott in the city sales departn ent. 

\. C. Freese, traveling representative for Y & E, and 
Paul Dietrich, manager of the Los Angeles branch, at 
tended the state convention of Criminal Identification 
Oneratives at San Bernardino, Calif., held on the 20th, 
21st and 22nd of February. At the meeting Mr. Dietrich 
read a paper on the value of good equipment to the 
identification operator. 
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The Last Step i in the Day’s Work 











Acorn-Thexton 


is be lone ona 

Seal It is indis pensable when 
the volume of work is large, 0 
where it piles up in the Pre 
afternoon. You don’ 

have to educate users— 

nerely show them the 


Superior the 


Acorn-7T} 
Write for 


points ol 
1exton sealer. 


— Four Models 


Acorn BrassMfg.Co. ae 
458 S. Clinton Street 998.48 
Chicago, Ill. $90.00 












Make Your Show cae mg Your 


Many Sales are made on the Sidewalk 


Window Display Fixtures 


A Wonderful set of Patented sey en ape Window Display Fixtures 
to 4 Books, Stationery, Supplies and Sundries. Set will give 16 
Years Goud on ice in effective trade oullied window trims 
21 ©) @) The Fixtures you see above are only a very few of the designs thet can be 
WINDOW DIS s= with the full set, besides hundreds of standard fixtures can be set up. 
IN THIS Cr T M 1 Oak, either Golden, Antique or Weathered Finish, Set is put up 


xl Hinged Lid Storage Chest, a good place to keep the extrs 
use There are thou-ands of sets ia daily use. 


ce Younits For Large Store Windows, 830.26 
nits For Small Store Windows, 918.15 


Order direct or thru your Jobber. 


No. 20 
No. 20% Set has 50 Intercha 


Set has 89 Interchangeabl 


geable You 


Established 39 Years. 


Send for catalog 


The Oscar Onken Co. 2450 Fourth Street Cincinnati, Ohio, U. S. A, 
Fixtures set up without the aid of a tool. 











INDEXES | 


Save Money 
By Using Baer-Strand Co.’s 
New Style 
Embossed Index Tabs 


26 Div { to Z tabs %x1%” Per Set 35 cts 

son eh Per Doz. $ 2.50 

0D A to Z tabs %x1%” Per Set 70 cts. 
11k noe Per Doz. 5.50 

Di 4 to Z tal ex1l%& Per Set $1.00... 
wan. 0'p 6\m 06 ©, Bip tn Per “tee 8.50 

0 Di 4 to Z tal sx1%” Per Set $1.50.. 
eeidauwan Per Des. 11.50 


BAER - STRAND COMPANY 


Minneapolis, Minn. 








Moore Push-Pins 
are necessary for Spring Cleaning 


Look up your stock and be ready to supply the 
¥ demand created by our continuous advertising. 


This Style L 
Cabinet of 


Moore 
Push-Pins 


sells twice as much with half 
the effort. Get one today from 
your Jobber or Direct. 
Cost - - «= = $10 
Sells - -« «- = $15 
Will more than double your sales. 


Moore Push-Pin Co. 


113 Berkley Street 
Philadelphia, Pa. 
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CURRIER SPECIALTIES SELL 


Everywhere—World-wide 
MAIL DISTRIBUTOR 


Takes up small desk space, has de- 
tachable trays for distributing, cen- 
ter for packages, and comes knocked 
down, put together in a jiffy. 


STEEL STATIONERY FILE 
Protection For Any Climate 


Fits the desk drawer or furnished 
with cover. Holds six kinds of sta- 


tionery, 200 sheets each, longest 14 
inches, with adjustment to fit any 
paper. 


Both made of sheet steel, olive 
green finish. 


Write for Catalog 


CURRIER-McCORD CoO. 
Bosten Biock Minneapolis, Minn. 














Complete Line 
of Wire Baskets 


Waste paper baskets, wire 
or tin bottom. Space bas- 
kets, 1-2-3-4-5-6 spaces. 
Mail and envelope baskets. 
Special baskets made to 
order. Prompt attention on 
all orders. 


Write for catalog and price 
list O. 


PEERLESS WIRE GOODS CO. 


20 East Jackson Blvd. CHICAGO, ILL. 














Refilling 
Composition 


THE HEYER DUPLI- 
CATOR COMPANY, 
manufacturers of Hekto- 
graphs, Gelatine Duplicators, Film Dup 
are supplying the stationery trade with Re 








Cem 
a in ae Hektograph pans and Gelatine Duplicators 
° 
They are alse in position to furnish the trade with Hektograph 
— paper and Hektograph typewriter ribbons at lowest 


mneatio and foreign inquiries given most prompt attention. 
Write for quotations and circulars on these materials. 


THE HEYER DUPLICATOR COMPANY 


160 N. Fifth Avenue CHICAGO, ILL. 











THE BEST ENVELOPE SEALER 
is the one that is most simple and will give the longest service without 
cost for supplies or repairs. 


REYNOLDS 


sealers have been used in hun- 
dreds of offices for five years or 
more without a cent of expense. 





Reynolds Envelope Sealer Co. 
111 N. Market Street, Chicago 
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CATALOGUES 





The Barbee Wire & Iron Works, Chicago, Ill., has 
issued a new trade catalogue, showing their standardized 
line of wire baskets. 

* * 


The Keystone Leather Goods Company, 469-75 Broome 
street, New York, N. Y., has issued a neatly-printed cata- 
logue of brief cases, catalogue cases and music bags. 

x * * 

M. Nissen-Lie, representative of the Royal Typewriter 
Company in Christiania, has issued a brochure showing 
the premises occupied by him at Toldeodgaten, 40. 


* * x 

The New Martinsville Giass Manufacturing Company, 
New Martinsville, W. Va., has issued a catalogue of its 
stationers’ glassware. The line includes plain pressed 


glass and cut glass items of every sort adapted to the 


stationery trade. 
x * * 
The Yawman & Erbe Manufacturing Company, Roches- 


ter, N. Y., is distributing several new four-page circulars 


No 3064, “Saving Money in Buying,” for purchasing 
agents; No. 2843, devoted to movable indicators for iodieor 
and follow tip work; No. 3065, “Vertical Filing Down-to 
Date’; No. 2068, “Efficiency Desks.” 

“Jimmie’s Dream” is a neat folder issued by the Multi- 
post Company, emphasizing the service afforded by the 


It gives circulation to a dialogue between a 
a lead pencil stub, a letterhead and an 
It symbolizes the peren- 


Multipost. 
postage stamp, 
envelope; all in a waste basket. 
nial argument, “Is the Sales Department More Important 
than the Factory?” with the difference that the waste 
basket argument gets somewhere. 

* ok * 


A wide line of calendars is shown in the 20-page calen- 


dar book circulated by the Defiance Manufacturing Com- 
pany, 384-86 Broadway, New York, . Y. The list of 
calendars offered to the stationers is Gem, Jumbo, Pre 
mier Deskaid, Defiance Bond Paper World, Weekly Re- 
minder, Favorite Reminder, Peerless, Daily, Wall, etc. 
= 
Catalogue No. 21 of the Automatic Filing Cabinets, 


Desks, Appliances and Supplies has just been issued by 
the Automatic File & Index Company, Green Bay, Wis. 
It is a well-printed publication of 56 pages, and among 
the new items listed are the Auto stationery rack, Ledger 
files and sales slip systems, Flat top auto desk and Im- 
proved drop head typewriter desk, The typewriter base 
in the latter has a turntable feature, which makes it 
possible to operate the machine from three positions 


Export Catalogues Covered by Blanket License. 


Special Export License RAC-53 has been revised, and 
now provides for the exportation of written matter and 
printed matter to all countries without individual export 


license. 

On and after February 1, 1919, Special Export License 
RAC-53 will permit the exportation by mail, without indi 
vidual export license, to all countries of written matter and 
printed matter. 


The attention of the shipping public is called to the 
fact that Special Export License RAC-53 is not a license 
to trade with the enemy and does not authorize the mail- 
ing of any matter in conflict with the Trading with the 
Enemy Act. 

The Special License RAC-53 has been issued to the 
Post Office Department and authorizes any local post 
master to accept shipments of the character outlined 


above without the presentation of an individual license 
of any kind 

When making shipments under RAC-53 it is not nec: 
sary to note that license number upon the wrapper of the 
package; but all persons are cautioned against attempt- 
ing to export any articles under the authority of that 
license other than those enumerated above. 


The worst use that can be made of success is to boast of 
it—Arthur Helps. 
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Honest Leather 


painstaking workmanship and 
practical layouts make the 
“Handy” Portfolio the favorite 
of traveling and professional 
men. 


The “Handy” Portfolio 


is conveniently arranged to carry a 
large quantity of papers, samples, 
photographs, etc., leaving everything 
accessible, uncrumpled and _ clean. 
The “Handy” Portfolio answers all 
calls for a_ serviceable “traveling 
desk.” 





Write for The “Handy” Catalog. 


Cleveland Leather Goods Company 
26-28 Noble Court, N. W. Cleveland, 0., U.S.A. 











Get an absolute check on the work done 
by your employees—increase production 
—get more returns from your payroll— 
by using 


Anweet LHE AUTOMATIC 
ea ‘TIME STAMP 


prarted It tells indisputably when a 
Shipped job is issued, begun, completed, 

ippee §=shipped, ete. Gives a clear view 
at all times of the exact standing of any 
job. Makes loafers hustle. Indicates 
your best workers. 

Handsome, absolutely accurate, dust- 
proof. Very durable and lasts a business 
lifetime. In use many years, 


The Automatic Time Co. 


59 Congress St. Boston, Mass. 


“Originators of the Art of 
Time EE I rcp 

















mnt Willi OEE 


Stationers’ 
Glassware 


Neat Designs 
Bright, Clear Glass 
Quick Sellers 





1}in. No. 101 We make plain and’ cut 
glass Ink Wells, SpongeCups, 


Pen Trays, Ash Receivers and Novelties. 


Write for Catalog of Designs. 
The New Martinsville Glass Manufacturing Co. 


New Martinsville, W. Va. 


Wildl. ALLLLLUAALLU NEL AEONAEAMA 





. CARBON @ 
%, PAPER « 


b 2 


Standard Carbon & Ribbon Co. 


Incorporated 


% 114 Liberty Street 4 
ec NEW YORK, N. Y. 


< TYPEWRITER 
* RIBBONS 








f 
a 
TT 












Papers Freely 
Bound Firmly 


Growing, active dockets, too 
bulky and too valuable to trust 
to a clip, are safe and con- 
venient in the grip of a 


Bankers Clasp 


Display Bankers Clasps on 
your counters and in your win- 
dows, and see how they sell themseives. Our 
counter display tells the whole story while 
you are waiting upon other customers. 


Bankers Clasp Company, St. Louis, Mo. 


3671 Lafayette Avenue 





Time and Space Saved 


is money earned. The time required by the typist for 
handling erasers, carbon paper, letter heads, second 
sheets and other stationery, is reduced to a minimum 


oe BYRON 


Typewriter Cabinet 


Here is a desk which provides 
within arm's reach 
definite places for at 
least thirty different 
articles used by the 
stenographer. 

Write for our book- 
let telling what these 
thirty things are. 


Byron Typewriter 
Cabinet Co. 


33 Washington Ave. 
Mt. Clemens, Mich., U.S. A. 








Occupies Small 
Floor Space. 








Dependable Typewriters 


You can depend on “UTECO” re- 
builts because they are guaranteed 
“REBUILT.” 

Our “select rough’ machines can be 
put in saleable condition with just a 
little adjusting and save you the cost 
of “‘rebuilding.”” These same machines 
can be used “AS IS” for RENTALS. 
We also make a specialty of Recovering Platens, send 
them along and give us a trial. 


OUR motto:—He profits most who serves best. 





Send for price list 


United Typewriter Exchange Co. 


WHOLESALERS 
31 Hartford St. and 137 High Street BOSTON, MASS. 








a 









stener 





The ARGUS Moi 


Is practical and cleanly and fillsthe bill. This moist- 
ener is neat, attractive and convenient. It does not 





THE UP-TO-DATE CLASPS, equipped with : — 
an interchangeable yearly calendar, are made Patented 4 Actual Size 
in two sizes—for Pencil and Fountain Pen. 

They are of spring brass with durable nickel finish. Retail for 10c each. 


ARGUS MANUFACTURING CO. Dept. B 


402-406 N. Paulina Street, Chicago, U. S. A. 
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Patent Improved 


TRIANGLE PAPER CLIP 


ng Law? 
In Tae o@ 


HOLDS PAPERS SECURELY 
Patented May 22, 1917 

Only after trying this new paper clip can you appreci- 
ate its superiority. It is so easy to slip on, and it holds 
the papers, etc., absolutely firm. The patented crimp 
does the. work. It will be worth your while to send for 
samples and prices. 

If your stationer does not carry them, write us direct. 


FOR EXPORT and JOBBING Trade ONLY 
Large Stock of Fountain Pens 


(ALL STYLE ) ALWAYS ON HAND 
For IMMEDIATE Delivery 
MONTHLY Capacity 











Orders for 


350,000 200,000 
one ron MAGIC FOUNTAIN PENS 


(Which Write Without Ink 
Were Received by Us Last Month 


Samples and Prices on Request 
Send for Illustrated List 


QUALITY GUARANTEED 


New York Fountain Pen Company 
137-139 Grand Street NEW YORK, N.Y., U.S.A. 























PEET BROS. 
618-20 Cherry St. Philadelphia, Pa. We are open for Contract Work 
There always has been a demand { 
=BILLS 

NEVER-LOSE ERASER COIN WRAPPERS & Bl LL TRAPS 
and stenographers prefer it to any THE STEEL-STRONG LINE~IMPROVED DESIGNS 
nm oy aa ‘Gineaenac Solel FOUR NEW DESIGNS — send for free samples and illustrated 
a window display of them and they catalog—great improvement in flat and tubular wrappers. 
a ee beet peokte et onrthingll SOLD BY LEADING STATIONERS 
you handle, Order of your jobber or 4 The C L Downey Co 121E Eighth Street Cincinnati Ohio 





PERSHING & CO., South Bend, Ind. 

















KIPCO BRAND 


DUPLICATOR INK 
FOR ROTARY STENCIL MACHINES 


The quality of this ink is 
guaranteed by nearly half 
a century of practical ink 
manufacturing experience. 








Write for samples and prices; also our agency proposition. 


KRUSE PRINTING INK COMPANY 
437 Pearl Street, - - - NEW YORK 














Established 1875 Incorporated 1900 Still at it 1917 


We Make Covers 


For Typewriting, 
Computing and 1 
Other Kinds of Ma- 
chines Having Bright 
and Polished Sur- 
faces. 

OFFICE FURNITURE and 
everything with bright 
surface should be so 
rotected. We are 
rge manufacturers of 
these goods and believe 
we make the greatest 
quantity and variety. 

Send us Sample or diagram of your article and we will quote you 
prices and send sample of the material. 

Ne article too large or too small for us to make and figure upon. 


THE WILEY, BICKFORD, SWEET CO. 
The Wm. H. Wiley & Son Co. Division, 
HARTFORD - . - CONNECTICUT 


WREWRIIER CER 














Either Agency or Price Protection Proposition 


KEYSTONE CARBONS 
AMITY RIBBONS 


For All Purposes. 


R.A. BECK, GENERAL SALES AGENT 
727 South Dearborn Street, CHICAGO 
New Orleans, 


New York, Los Angeles 


GOLD PEN _- == All Shapes and Styles 








Imprint Prompt 
Work a Repair 
Specialty Service 
All makes Gold, Fountain, Stylographic Pens. Pencil Cases perfe-tly 
repaired and returned day received. Satisfaction guaranteed. 


GAYDOUL GOLD PEN CO., Inc., 56 John St., New York 











That 
Magic Tip 


Goodline ‘Metal 
Tip” Guides outlast 
any other Press Board 
Guides on the mar- 
ket. The Metal Tip 
reinforces the guide 
immediately below 
the printed tabs. All 
liability to crack and 
tear is removed. 
Nothing like it! 


Prices and full information on request. 
A set of 25 on approval to responsible parties 


Goodline Manufacturing Company 


368 BROADWAY, NEW YORK 











THE ONLY CARD CASE THAT HOLDS 


CARDS PERFECTLY 


\ sure seller wher 
it is shown a customer 
because it is the or 
case that will hold a 
kind or number of card 
folded or detaches 
scoring or perforating 
unnecessary Keey 
cards clean 


HOLDS ONE 
CARD AS 
WELL AS 






The prices are right a 
the profits are right 
Send for full particular 


STAUDER ENGRAVING CO. 
233 N. Wells Street 
CHICAGO, ILL, 
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HOUSE ORGANS 





\ late issue of the N. C. R. assured employees of the 
National Cash Register Service that they would be given 
employment upon being released from their military 
duties 


The January Corona Bulletin had a lead article on the 
income tax which made valuable reading, and was no 
doubt passed along to customers and friends by many 
Corona salesmen, 


\. Pomerantz Company, Philadelphia, Penna., has issued 
the initial number of the Co-optor, a house organ for local 
distribution. A studied effort is made to have the contents 
practical and of instructive value. 

* c 

The Protectograph Weekly Bulletin of the Todd Pro- 
tectograph Company, dated February 14, was devoted to 
Ben Franklin, and emphasized the importance of accumu- 
lating Ben’s portrait as done in steel plate, symbolizing 
the 1919 War Savings Stamp. 

ss 


Service, of the Irving-Pitt Manufacturing Company, is 
issued to interest the employees of the factory and office. 
The editor is successful in developing a large amount of 
“local” news, which is the stuff that makes a newspaper 


ae 
read. 


The February 15 issue of the Barrett Pepper Box and 
Ginger Jar News, devoted the front page to the new fac- 
tory of the Barrett Adding Machine apse ag Race and 
Camac streets, Philadelphia. An eight-story building will 
be used largely for manufacturing, the first floor being 
reserved for the general offices. 

* ok 

Two attractive house organs come from the General 
Fireprooting Company, Youngstown, Ohio. “Selling 
Facts” tells the sales story of GF Allsteel office furniture 


and filing equipment. “General Fireproofing” is issued for | 


the information and entertainment of the “GF Family” 
and covers the general line of the company. 

The Royal Standard, of the Royal Typewriter Company, 
has inaugurated a gallery of pictures of the women em- 
ployees of the company. The initial entry was the por- 
trait of Miss Hazel B. Black, of the president’s office. 
\ccompanying the picture was an invitation—and a “defi” 

to branch managers to send their entries. Surely, some 
of these house organ editors are a hardy and courageous 
lot. 


The Burroughs Sales Bulletin has been describing in 
recent issues a sales contest, in which progress was indi- 
cated by the advancement made in constructing a new 
building in the factory group at Detroit. The salesmen 
impersonated bricklayers and hod carriers. Each issue 
showed additional courses of bricks, and the dialogue of 
the earnest builders was strictly to the point. The consol- 
idation of Burroughs Adz and the Burroughs Sales Bulle- 
tin was announced in the February 24 issue of the Bur- 
roughs Bulletin, into which the former publications were 
merged. The object of the union was to present sales and 
advertising information under one cover, and make it 
easier for representatives to keep up with the news and 
announcements of the advertising and sales departments. 

Stationery Imports Into British Guiana. 

Stationery imported into British Guiana from all sources 
is shown in a table published in a recent issue of Com- 
merce Reports. In 1916 they totaled $17,983; in 1917, 
$20,565. The United States lead in the total of exports 
into British Guiana in 1919, supplying 42 per cent of the 
total, the United Kingdom sending nearly 33 per cent and 
Canada 15 per cent. The segregated figures covering 1917 
are: United States, $8,323: United Kingdom, $11,380; Can- 
ada, $804. Paper other than printing was imported as 
follows: From the United States, $47,216; United King- 
dom, $69,709; Canada, $5,977. 

\ loss between $10,000,000 and $15,000,000 will be sus- 
tained by the United States Government in disposing of 
its surplus supply of wool. 
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: Cabinet Work : 
° Ink Well Bases : 
° Specialties in Hard and Soft Wood ° 
° Let us quote you . 
° EUTSLER BROS., Grottoes, Va. 4 
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Drawing | Blacks and Colore 
Eternal Writing tak 


Taurine Mue 


Photo Mounter 
Srawine Seere and Library Mucliage 


Office 

Liquid Paste 

Vegetable Glue, etc., ete. 
Strictly Original Goods of the Highest Grade Only. 
Show Cards, Color Cards and Imprinted Matter Sup- 
plied to the Trade. Discounts and Trade Prices give 
good profits. 
Consumers, emancipate yourselves from the use of 
corrosive and orem inks and adhesives 
adopt the Higgins’ Inks and Adhesives. They will 


be a revelation to you. 


We protect the trade referring 
all orders and ee 


CHAS. M. HIGGINS & CO., Qcfiea*inks sod Adbesives 


Mais Office and Factory, Brooklyn, N.Y.,U.S. A. Now Yerk-Chicage-Lenden 














RE-INKED RIBBONS. 


Will re-ink used multigraph and multi-color ribbons in 
original color—good as new—for $7 per dozen. Send a 
dozen trial order. Return charges paid. 

Office Supply Salesmen write for Agency. 
inked Ribbon Supply Co., Silvey Bidg., Atlanta, Ga. 











| Gold Pens for Fountain Pens 


Repairs on Gold Pens and Fountain 
Pens Attended to Promptly. 


EXPORT TRADE SOLICITED 
Acme Gold Pen Co., 17-27 Vandewater St., New York 


Manufacturers of Fine Geld Pens Established 1884 























Put Your Desk on aWar-Efficiency Basis 





with the Price, $6.00 


BRISTOW RADIAL DISTRIBUTOR 


An indispensable feature of every well-equi 


Dispatching papers quickly is great economy. Clear your 
desk of the baskets and trays which litter it up, and in- 
stall a distributor which eliminates waste thought and 
motion. You can make the Distributor just as adaptable 
as you like; leave out partitions you do not need. It is 
all metal; will not wear out, is finely finished and looks 
well on the desk. 

Dealers will appreciate this universally useful product 
put up on the most liberal sales basis. It makes good, 
because it creates a demand at sight. 

Write for Our Circular describing various Models of Desk 
and Portable Distributors. 


FREDERICK BRISTOW 
45 Lawrence St. Newark, N. J. 
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TODD PROTECTOGRAPH CO. 


(ESTABLISHED 1899) 
Manufacturers of the 


Protectograph and 
Protectograph Check Writer 


PeerlessCheck Writer 


(Todd Patents) 


PROTOD Registered Checks 


World’s Largest Makers of 
Check Protecting Devices. 


1129 UNIVERSITY AVE. 
Rochester, N. Y. 


=U 





TYPEWRITER RIBBONS and CARBON PAPER 


We have more than doubled our capacity in the last 60 
days in putting in additional equipment for making 
typewriter ribbons and Carbon Paper. 


Naturally we are looking for more accounts and will make mighty 
liberal proposition to dealers. 
Write us TODAY, for samples and prices. 


APTER BROS. MFG. CO., 552 W. Harrison St., CHICAGO 











The “Anco” Pen and Pencil Clip 





wore 


Conn 


er a a Ot ot ors meet. 


The Ansonia Novelty Co., Ansonia, 











D. W. Beaumel @ Co., Inc. 


Established 1884 
OFFICE AND FACTORY 


17-27 Vandewater St. 
NEW YORK, N. Y. 


Manufacturers of fountain 


















pens for the trade; We 
all modern styles make 
of fountain pen a spe- 
holders and cialty of im- 


print work and 
our line includes 
allthelatest designs 
in self-filling fountain 
pens and non-leakable 
screw cap holders. Our re- 
pair department is a promi- 
nent feature of our service. 


ESPECIAL ATTENTION 
GIVEN to FOREIGN TRADE 


fountain 
pens com- 
plete. 
































(Stationery—Continued from page 176.) 

The latest activity of the Stationers’ Association of 
California is the establishment of a stock clearing house 
for the benefit of members who wish to dispose of any 
items in which they find themselves overstocked. The 
goods are listed with the association and can be taken 
over by other members who can use them to better ad- 
vantage. A circular is to be issued for distribution among 
the membership, and if the idea proves successful it is 
probable that the clearing house will continue as a per- 
manent feature. 

* x * 

F,. C. Fay, western representative for the Western Tab- 
let Company, of St. Joseph, Mo., was in San Francisco the 
latter part of January. He is working on an advertising 
campaign for the coast section, addressed both to the 
trade and to the public. 

ok * ok 

A certificate of ownership of the Commercial Stationery 
& Printing Company, of Portland, Ore., has been filed by 
E. T. and V. C. Hibbard. 

x * x 

California vacations come early, as may be seen by the 
plans of the annual “Greaves” outing, which will very 
likely take the members to Mt. Lassen this year. So far 
there is no change in the membership of the annual pil- 
grimage the following having announced their intention 
of making up the party; Walter Greaves of the Swan 
Fountain Pen Company; Thomas Kerr, of Payot, Stratfor 
& Kerr; Charles A. Newcomb, of the Isaac Upham Com- 
pany; Alvin Steinmetz of the Stationers’ Association and 
Mr. Curley of Shreve & Co. 

baad * cK 

The future headquarters of George W. Davis, who has 
been associated with the J. B. Woodworth Company of 
San Francisco, for several months, will be in Los Angeles. 
He wil! cover the southern territory for a well known line 
of vise signals and other devices. 

* * ok 

The Zeilerbach Paper Company has received authority 
from the California Commissioner of Corporations to 
issue 10,000 shares of common stock to employees at $100. 

x * * 


E. S. Dearing, Pacific Coast representative of the Car- 
ter’s Ink Company, is in San Francisco this month calling 
on the trade. Mr. Dearing, whose home is in Colorado, 
where he has a large ranch, has announced his intention 
of moving soon to Los Angeles, Calif—F. L: Clark, for- 
merly with the Carter’s Ink Company, is back on the sales 


force, covering the territory from Denver west. 
* * 
John Wright, the “upstairs stationer’” has reopened 


offices at 417 Montgomery street. Several months ago 
he sold his business to the Frank Printing Company of 
San Francisco. 

x * x 

Victor Bowman, foreign traveler of the Dennison 
Manufacturing Company, Framingham, Mass., tarried in 
San Francisco for a while. He has gone forward on his 
travels, which include Australia, Italy, Spain, Portugal 
and France. 

Waco, Texas. 

The Hill Printing & Stationery Company, manufactur- 
ing stationers of this city, is contemplating the erection 
of a plant and retail store here. The Young Men’s Busi- 
ness League of Waco is trying to assure the support and 
patronage of the members of the League, and the busi- 
ness men generally, to assure the location of the plant 
here. The cost of the new factory will be between $15,- 
000 and $20,000. 

Washington, Penna. 

The famous Reed stationery store has been re-opened 
here by Charles M. Reed. The store has been in the 
Reed family for many years, and was sold out last year, 
Mr. Reed intending to locate elsewhere. Recent develop- 
ments have brought Mr. Reed back to Washington, and 
he will handle a line of books, stationery, office supplies 
and wallpaper. 

Worcester, Mass. 

Hennigan & Arroquier have opened a new envelope 
mill at 49 Herman street. While a complete line of en- 
velopes will be made, the firm will specialize on win- 
dow and glassine envelopes. 


Yonkers, N. Y. 


An appendicitis operation performed on Adolph Biber 
at St. Johns Riverside Hospital was successful. Mr. Bi- 


ber is a member of the stationery firm of Biber Brothers. 
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SIMONSON 
ADJUSTABLE METAL TIP 


for Cards, Folders, Card Indexes, 
Filing Systems, Follow-up, Check 
Files, Note Ticklers and all other 
purposes requiring an Adjustable Tip. 
Slips easily on and off 
but holds with firm grip. 
Has removable name 
slip, lasts indefinitely 
and does not mar card 
or folder. 
Liberal Quantity Terms to Dealers. 
' Roger A. Simonson & Co. 
122 South Michigan Ave., CHICAGO 


N 
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Are You Seeking an English Agent? 


If so, we have the organization 
ready for doing justice to your 
goods, and will get them distrib- 
uted throughout the United King- 
dom. Thousands of accounts open 
with Stationers, wholesale and re- 
tail, Stores and Booksellers. We 
have travellers covering the whole 
territory. 


Hazell, Watson & Viney, Ltd. 
52, Long Acre, London, W. C., 2, England 































The PERFECT ROLL 


For adding machines of all makes. 





= ee angen 





. . _— The PERFECT roll is guaranteed to contain 250 
Price to dealers $1.20 per dozen—postage extra—weight two pounds linear feet. The stock waren, wove, See sised 
The only brush that will clean all parts of machines. Small end cleans type writing, 18 pound folio, free from lint or dust. 
large end cleans in between keys, under carriage, the type rods and all har be We manufacture smal! rolls of every description, 
get-at places. Total length 14inches. All bristles. Write for prices, giving us your specifications. 
Adopted by Business and Public Schools, Public Institutions, Hospitals, U. S. GEORGE IRISH PAPER CO., Manufacturers 
Government and City Departments and the Largest Concerns in the Country 21 River St., BUFFALO, N. Y. aadl 
; CANADIAN HOUSE — Monarch Paper Co., 
GLEANALL TYPEWRITER BRUSH CO., Mfg. of Wire Twisted Brushes, 7 DOMINICK ST., NEW YORK 79 Spadina Ave. Toronto, Canada “0 








° . 2. i 
Typewriter Ribbons and Carbon Paper $2.00 @ IMPROVES THE HEARING 
For the Typewriter, Addir g Machines, Get De- Neat THERAPHONE”® 


Time Clocks. Put up for the trade. tails 4 4 Scientific Receiver Rerpiece con'tcoutaas, Seeleas 
Official and Empire Brands, or in plain boxes with imprint if desired Now ; 3s 4 re Romy ane ene 5 * busy, privacy 


nervous and noise. Suits Absolutely. Wepay 
elivery and Guarantee SATISFACTION. 

The EVOLUTION PHONE CO., Inc. 

48 Greenwich Avenue, New York, U.S. A, 


SNELLING & SON ™"ieoiiyin. Yon 


Exclusive Territory Rights Not Entertained 

















HEADQUARTERS FOR ALL STANDARD MAKES OF 


CHECK WRITERS AND 


CHECK PROTECTORS 
NEW AND REBUILT 
The only adding machine with 10 keys 


Catalogue and Discount Sent to the Trade 
all*at finger tips—scientifically arranged in 


“one-two-three” order for natural figure CHECK WRITER MFRS. 


writing. For practical demonstration, write 
r Telephone Cortland 4328 200)Broadway, N. Y. 













Sundstrand Adding Machine Co.. Rockford, Ill. 













This Typewriter Brush Sells Rapidly Because 


it is made right and the price is + The bristles are non-breakable. The 
tapering end permits the brush to be inserted in the smallest openings without 


ecratching the enamel. Retail Price per doz. $3.00 


Do You Need Typewriters? 


We carry a complete stock of all 
makes and keep in close touch with 
the best sources of supply. 


Machines in the Rough Our Specialty 
Write for Prices 


Morse’s Typewriter Co. 
407 Broadway ExNEW YORK 





© 






MORTON'S Washable Bristle 
TYPEWRITER CLEANING BRUSH. 


Send 20c for sample postpaid and ask for dealer's terms. 
MORTON MANUFACTURING CO., Louisvilie, Kentucky 






























The 





























or a 4 Daisy Dek Pete Cah Corned Cabot 
Dozen =‘ Wire Basket L. HOFFMAN SVN. ! 





Daisy Wire Baskets—all the same—built for rough usage 





se 2 
—good to look at—easy to use, as the flaring top makes Write . 
a wide target that is hard to miss. 4 
Users like Daisy Baskets. They ‘‘dress” an office, keep Catalogue 
it neat, and outlast most others. No. 
%* 
Write for prices 2 | 


The Massillon Wire Basket Co. .*. Massillon, Ohio 








Decument Cabinets Letter and Legal Cabinets 



























OFFICE 


Copies of any one of these patents can be obtained by 
sending 15 cents in stamps to E. G. Siggers, patent lawyer, 
Suite 33, N. U. Building, Washington, D. C., and mention- 
ing Office Appliances. ' 


1,172,016. Platen Carriage Holder for Typewriters. 
Herbert Etheridge, Wimbledon Park, England, assignor 
to The Bar-Lock Typewriter Company, Limited, London, 


1,172,066. Pencil Sharpener. Ninko Spanovic, Pitts- 
burgh, Pa., assignor to Herman A. Phillips, Washing- 
ton, D. C. 

, , eet Copy-Holder. Gustav A. Weisshaar, Brazil, 
nd. 


_ 1,172,097. Envelope. William Zuckerman, New York, 


aX. 


1,172,100. Fountain Pen. Charles Marie Victor Allenou, 
Nantes, France. 

1,172,190. Letter File. Joseph H. Baugh, Wilming- 
ton, Del. 

1,172,195. Electrically-Operated Cash Register and 


Money-Changing Device. Edward E. Carter and Ernest 
Lightfoot, Los Angeles, Cal., assignors of three-eighths 
to C. F. Holland, Los Angeles, Cal. 

1,172,237. Self-Inking Hand Stamp. Harry S. Folger 
and Casper L. Redfield, Chicago, IIl., said Redfield assignor 
to said Folger. 


1,282,058. Adding Machine. Birney Dysart, Cincinnati, 
Ohio. 

1,282,060. Temporary or Loose-Leaf Binder. Emil 
Hugo Fischer, Milwaukee, Wis. 

1,282,282. Calculating Machine. Arthur Pentecost, 


East Orange, N. J. 








APPLIANCES 























No. 1,290,989.—Typewriting machine; patented January 14, 1919, 
by Edward B. Hess and Lewis C. Myers of Brooklyn, N. Y., 
assignors to Royal Typewriter Company, iInc., New York, 


N. Y. 

No. 1,290,387.—Typewriting machine; patented January 7, 1919, 
by Jesse A. B. Smith of Stamford, Conn., assignor to Under- 
wood Typewriter Company of New York, N. Y. 








1,290,387 


oo Varch, 1919. 


1,282,425. Adding Machine. Allen A. Horton, High- 
land Park, Mich. 

1,282,443. Envelope. Ada Lyes, Paeroa, New Zealand. 

1,282,454. Paper Table and Gage. Lewis C. Myers, 


Brooklyn, N. Y. 
1,282,515. Combined Typewriting and Computing Ma- 
chine. Walter Wright, New York, N. Y. 


1,282,572. Typewriting Machine. Frederick A. Hart, 
Newark, N. J. 
1,282,629. Seal Envelope. Edward Reed, Pitts- 


burgh, Pa. 


1,282,820. Combined Typewriting and Computing Ma 
chine. Hans Hanson, Hartford, Conn. 

1,282,823. Combined Typewriting and Computing Ma- 
chine. Frederick A. Hart, Newark, N. J. 

1,282,844. Typewriting Machine. Arthur A. Johnson, 
New York, N. Y 

1,282,951. Typewriter Paper Finger. Alvah C. Roe- 
buck, Woodstock, III. 

1,283,009. Combined Typewriting and Computing Ma- 
chine. Walter Wright, New York, N. Y. 

1,283,293. Calculating Machine. Arthur F. Poole, Chi- 
cago, Ill. 

1,283,348. Typewriting Machine. Andrew W. Steiger, 
Hartford, Conn. 


1,283,360. 


Combined Typewriting and Computing Ma- 
chine. John N. Thornton, Jersey City, N. J 


1,283,366. Typewriting Machine. Benjamin W. Tuck- 
er, South Orange, N. !. 

1,283,367. Typewriting Machine. Benjamin W. Tuck- 
er, South Orange, N. J. 

1,283,488. Adding Machine. Robert L. Floyd, Little 
Rock, Ark. 

1,283,489. Main Frame tor Typewriters, H. A. Foo- 
thorap, Harrisburg, Penna. Assigned to Elliott-Fisher 


Company, Harrisburg, Penna. 


1,283,513. Typewriter Desk. Julius H. Heyward, 
Greenville, S. C. 
1,283,557. Pad and Pencil Holder. Charles T. Ras- 


chick, St Paul, Minn. 
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No. 1,290,159.—Typewriter pad; patented January 7, 1919, by 
Stanley Foster of Porto Bello, Jamaica, B. W. |. 


No. 1,290,354.—Adding device; patented January 7, 1919, by Rob- 
ert Reinbold of Minneapolis, Minn. 


No. 1,291,057.—Dating stamp; patented January 14, 1919, by Al- 
bert Marks of New Britain, Conn. 
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TYPEWRITER 


TYPE 


The Typewriter Industry has 
been waiting for just this thing. 


1—A complete stock for all ma- 
chines, under one roof! 


2—Perfect Type, accurate in 
motion, stems and slots! 


3—Fair prices based on quan- 
tity by a sliding scale! 


4—An extensive illustrated type 
catalog showing all regulars 
and specials! 


We have taken over the entire 
sale of the product of the New 
York Stencil Works, the larg- 
est manufacturers of type- 
writer type in the world, who 
were pioneers in the industry. 
This means an investment of 
approximately $15,000. 


We ask the Typewriter Dealer 
to support us in this under- 
taking. 





BOSTON 
Maes., U. 8. A. 


78 Queen &t., 
LONDON, E. C. 





APPLI 


“FAULTLESS” 
Pen and Pencil Clips 


GUARANTEED 





Made In three sizes—Pencil, Medium and Ry - 
Pen sizes. Mounted three dozen on a card in any 
assortment desired. 

Finished in Ebony black, which is new and ex- 


eceedingly durable. Heavy ‘pright nickel Electro 

gold plate. For neatness and apeameener od this 

elip nas no equal. 

L. D. VAN VALKENBURG, ree 
HOLYOKE, MASS., U. &. A. 





ANCES 











WRITE US FOR PRICES 


On adding, listing and calculating ma- 


chines, typewriters, multigraphs, dicta- 
phones, checkwriters, duplicating ma- 
chines, mail-om-eters, time clocks, safes 
and steel lockers, new and second-hand 
office furniture, and all office devices. 

We are the largest dealers of the kind 
east of the Rocky Mountains and will 


save you half on your office needs. 


Everything first-class; nothing cheap 


but the price. 
Write Today and Save Money. 


Chicago Safe & Merchandise Co. 


73 and 75 West Lake Street, Chicago, Ill. 

















“CLIMAX”? 


Square-Top 


PAPER CLIPS 
\ / Are you using “CLI- 
MAX” Square-Top 
Paper Clips? If not 
—let us send you sam- 
Pat, Dec.12,16 ples. They will con- 
vince you that the “CLIMAX” 
Square-Top is by far the best 
all-purpose paper clip. 





Prices below will satisfy you 
that besides being the Best, 
they are also the Most Eco- 
nomical. 

Send us your next order. It 
will receive our prompt and 
careful attention. 

Prices F. O. B. Buffalo 


Packed 10,000 to the Box 


10,000. .. 15¢ per 1,000 
50,000 10c per 1,000 
100,000 8c per 1,000 
500,000 Te per 1,000 
1,000,000 6%c per 1,000 
Packed 1,000 to the Box 
10,000. 17e per 1,600 
50,000. . 12c per 1,000 
100,000. 10c per 1,000 
500,000. . 9c per 1,900 
1,000,000. . 8%c per 1,000 


Buffalo Automatic Mfg. Co. 


457 Washington St. BUFFALO, N. Y. 





Trademarks and Copyrights 


DifBoult aad rejected eases specially solic- 
ited. No misleading inducements made to 
secure . Over 30 yongs active prac- 
tice. Bx personal, conscientious 
service. ~~ terms. Book free. Address 


Specialty:—Typewriting and Adding Machines 
Address E. G. SIGGERS 


Suite 33 N. U. Bidg., Washington, D. C. 














do, of course, to con- 

vey your name to the 

man you wish to see—but 

a poor card, or one that may be 

slightly soiled, will carry with 

it a poor impression of your 
sense of fitness. 


WIGGINS 


Peerless Patent 
Book Form Cards 


give a dignity to your introduction 
that will gain an audience every time. 
First impressions are lasting. 

Send for tab of specimens and note 
the general excellence of engraving, 
and the clean-cut ap- 
pearance of these 
cards encased in 
convenient 
book form. 






The John B. Wiggins Co. 
Established 1857 
Engravers, Plate Makers, Die Embossers 


1104 Se. Wabash Ave. CHICAGO 


705 Peoples Gas Bidg. 























| FEATHER WEIGHT EYESHADE 


The shade that takes your eye 

and keeps it in good health. 
Light Weight, Adjustable, Durable, Hygienic, 
Healthful. No metal or elastic band to press or 
Opaque for artificial light. 
Transparent for natu- 


bind the head. 











rallight. Lies flat when 
not in use, thus pre- 
venting being crushed 
out of shape by acci- 
dent; can be carried in 
hat or rolied up in a 
small package to carry 
in the pocket. Visor 
wider than cther shades. 
We recommend the 
Opaque for those wear- 
ing glasses. 





The Featherweight 
Eyeshade Co. 
Merchantville, N. J. 

















Hotel 


Charlevoix 
Detroit, Mich. 


A 200 room hotel, 
completely furnished 
j# and equipped. 150 
# rooms with private 

bath. An Ideal Loca- 
tion. Absolutely Fire 
Proof. 

j Rates, $1 and $1.50 
i without bath, $1.50 
up with bath. 


| GRINNELL BROS., 
. Props. 


Horton M. Kellogg, Mer. 





Erases Ink Quick! 


Like a Magic Wand 


The RUSH-FRASER 
DE LUXE 
It is the first Ideal Ink 
and Typewriter Eraser 


Price 50c 





SELLS AT SIGHT 


Used by Uncle Sam 
in the army, navy 
and government 
offices because he 
demands the ab- 
solute best. 


Just a little stroke 
and letter or figure 
is instantly and 





thoroughly eradi- 

cated. Made in 

solid gold, trim- 

med in silver, sol- Norubber, 
; Acid or 
id gold plated. Blades 


This flexible diamond brush has 
over 10,000 diamond points. 
“That’s the reason.” 

Sample 14K gold 

aan ee. SOc 
RUSH-ERASER CO. 
820} Rush Bidg. SYRACUSE, N. Y. 
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WANT ADVERTISEMENTS 








SITUATIONS WANTED. 


METAL FURNITURE DESIGNER; wide experience, bank, li- 
b and office equipment; open for executive position. 
Capable of developing entire line. Address E 18, care Office 
Appliances, Chicago. ; 


ONE of the best stationery and filing systems men, manager at 
present of one of the best stores in the southeast, open to 
consider a Sere: nothing but a high-grade proposition con- 
sidered. Would willing to purchase an interest if interested. 
Address T 29, care Office Appliances, Chicago. 


ISCHARGED soldier desires position as city or traveling 

salesman. Will leave present city. Ten years’ experience 
with office supplies and equipment of all kinds, specializing in 
bank equipment, printing and lithographing. Address N 17, 
care Office Appliances, Chicago. 

















HELP WANTED. 


ALESMEN WANTED—Local and traveling, for Transo (trans- 

parent face) envelopes; every business house a possible cus- 
tomer; exclusive agency given; commission basis; prefer men 
now selling office supplies, or labor-saving devices. Transo 
Envelope Co., Chicago. . 


SALESMEN— Exceptional opportunity for experienced sales- 
men to connect with high-grade specialty manufacturing 
company making an entirely new product that sells to both 
manufacturer and retailer. Only men with proven ability need 
apply. Liberal commission contract with weekly settlements. 
State experience and territory wanted. Write today. Sales 
Manager, The Fogarty Manufacturing Company, Dayton, Ohio 


WANTED—First-class representative by a manufacturer of 
loose leaf goods for the eastern territory and central west- 
ern territory. Address V 25, care Office Appliances, Chicago. 














ALESMAN WANTED—Experienced in stationery, printing, 
loose leaf and office supply lines, to work established city 


wma Address Typewriter & Office Supply Co., Washington, 





ANTED—tTwo first-class all-around floor stationery sales- 
men; must have good character and habits, also reference. 
Permanent position for the right party. Inquire at The Every- 
body’s Book Shop Co., 21-23 West Fifth street, Dayton, Ohio. 


WANTED—By aggressive stationery house in city of 90,000, 
New York state, man to take management of loose leaf and 
business system department. We have high-grade agency con- 
nections on stock and special forms, machine bookkeeping sup- 
plies, etc. This is a responsible and lucrative position for a 
man of experience, good character and ambition. If you have 
these qualifications and wish to connect with a growing concern 
who will co-operate and appreciate your services, address 
Co-operation, care Office Appliances, Chicago. 


WANTED—Typewriter and adding machine repairmen and 

mechanics for membership in the Typewriter & Adding 
Machine Mechanics’ Aid Association, Inc. Sick benefits, free 
employment bureau. Purpose: Nation-wide organization. 
Ad ss 8-12 Nevins street, Brooklyn, N. Y., at once for de- 
tailed information. This is your opportunity! Six hundred 
joined in ten months. 


ECHANICS AND REPAIRMEN on typewriters, adding ma- 

chines, Dictaphones, Multigraphs, Multicolor presses or 
Addressographs: In order to co-operate in preparing a reliable 
list and to receive free literature and information, should send 
name and home address, and state with what firm employed, to 
H. R. Langham, 2033 Gates avenue, Brooklyn, N. Y. Just say 
“Office Appliances’ and receive the best consideration. 


A TYPEWRITER REPAIRING AND RENTAL BUSINESS 

which has the agency for a number of the best known 
office machines and devices has grown so that owner can no 
longer handle it alone. Employs ten people. A capable part- 
ner desired. Address R 18, care Office Appliances, Chicago. 




















FOR SALE. 
ULTIGRAPHS, Dictaphones, Edison dictating machines, 
Writerpress, Mimeographs bought, sold and rebuilt like new. 
Multigraph and Multicolor ribbons, ink and platens. We save 
you money. Price, Inc., 440 South Dearborn street, Chicago. 
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Fe SALE—Complete rubber stamp outfit, over 150 fonts type, 
mostly Barnhart; Bay State vulcanizer, moulding press, 
brasses, electros, everything ready for work. Would cost about 
$1,500.00 to replace today and in first-class condition, as most 
of the type has not been used very much. Will sell for $1,000 
and include a lot of full page electros for catalogue. Full in- 
——— if you are interested. Collier Stationery Co., Keokuk, 
owa. 





HUT 


MULTIGRAPHS 
For Sale. 


% present prices. Almost equal to new. Satisfaction guaran- 
teed. Russell E. Baum, 33 South Broad street, Philadelphia. 


WANTED—TO MANUFACTURE. 





ONCERN manufacturing and distributing several metal spe- 
cialties wishes to obtain, upon royalty or by outright pur- 

















chase, additional lines for stationery or hardware trade. Well 

equipped for production and broad distribution of product. Ad- 
dress Y 15, care Office Appliances, Chicago. 
AGENCIES WANTED. 

ENTRAL New York sales agency wanted for wmeri- 


Advertiser has adequate display room 
and competent sales force. Will carry only non-competing lines. 
An excellent opportunity for any manufacturer desiring live 
representation. Established 1910. References furnished. Ad- 
dress Q 22, care Office Appliances, Chicago. 


torious office devices. 





OUNG man, married, thoroughly familiar with the office sup- 

rly business in largest city and best office equipment city 
in Alabama, would like to communicate with concern desiring 
good representation in Birmingham district. Address B 21, care 
Office Appliances, Chicago. 





WELL organized sales force successfully representing several 
prominent manufacturers in the metropolitan district desires 
to negotiate with a reliable manufacturer for the exclusive sale 
of an article of merit either for the New York district or entire 





country. Highest references furnished as to ability and finan- 
cial standing. Address Factory, care Office Appliances, Chicago. 
GENCY wanted for United Kingdom. An office appliance 


man with years of experience handling a leading American 
made office machine finds it advisable to make a change. Pre- 
pared to handle a first-class proposition. Wants to hear from 
manufacturers of especially high-class machines. To any one 
interested can show a remarkable record of achievement. Ad- 
dress L 16, care Office Appliances, Chicago. 


Rt ANCE—Old established Parisian dealer in typewriters and 

office equipment, having well-located show rooms, wants 
offers from manufacturers of office specialties and typewriters. 
P. Keller, 104-110 Place Lafayette, Paris. 


GENCIES wanted by Italian business house now representing 

leading American manufacturers of office equipment. BHs- 
pecially interested in copying and calculating machines, type- 
writers, typewriter supplies and office stationery and equipment 
in general. Address S 24, care Office Appliances, Chicago. 


FRENCH business man who has done excellent work handling 

American office equipment is looking for the agency of some 
first class machine or device for all of France. Will investigate 
every proposition and come to the United States for informa- 
tion or instructions if such action is warranted. Address R 19, 
care Office Appliances, Chicago. 


FIRST-CLASS manufacturing stationery concern in Eng- 

land wants to represent a few manufacturers of office 
stationery and specialties. The business is well established and 
the organization includes salesmen to cover the country. Address 
Cc. Combridge, 3, 4 & 5 New street, Birmingham, England. 


N ORTHWESTERN SALES AGENCY, desirous of represent- 
ing two or three more factories. Call on stationers and 
jobbers three times a year in North Dakota, South Dakota, 
Minnesota, Wisconsin, Iowa and Michigan. Stationery lines 
only. Have personal acquaintance with trade. Stationers 
Supply Company, 412-416 Palace building, Minneapolis, Minn. 


A GENCIES WANTED—By stationery man with twelve years’ 
experience handling stationery, office furniture and sup- 
Territory from Denver to Pacific or any substantial part 




















plies. 
thereof. In a position to render real service to the office equip- 
ment manufacturer. Address P 18, care Office Appliances, 


BUSINESS OPPORTUNITIES 


Chicago. 











A DECIDEDLY profitable typewriter and office machines 
agency is for sale. The owner’s other interests make this 


advisable. A mere mention of the agencies handled ample 
evidence of the opportunity. Address B 20, care Office Appli- 
ances, Chicago. 





FOR SALE—Three-fifths interest in a $100,000 stationery and 
printing plant located in the central southwest. The com- 
pany occupies its own building, and has a complete, up-to- 
date printing equi ent. This proposition will bear the closest 
investigation. Address H 23, care Office Appliances, Chicago. 











SALESMAN WANTED 


For Steel Furniture 
In large Eastern City 


Must know this Line 
Address S. F. S., Care ‘“‘Office Appliances,’’ Chicago, Il. 














The manufacturer with an article to be exploited 
among the office equipment trade finds 


“OFFICE APPLIANCES” 


a publication which brings satisfactory results. 
Advertising rates furnished upon request. 


THE OFFICE APPLIANCE COMPANY 
417 So. Dearborn Street, Chicago 




















Quick, one-motion, direct-key action 


gives the Comptometer its rapid-fire speed on 
every form of figure work—on every arith- 
metical calculation involving addition, multiplica- 
tion, division and suttraction. 


Comptometer Speed cuts The Centrolled-key 
the cost; Comptometer Ac- allows no slighted key- 
curacy prevents mistakes; stroke to pass unno- 
and Comptometer Service ticed. With it on guard, 
makes these advantages even a novice cannot 
effective on all the figure operate the Compto- 
work of your office. meter imperfectly. 


You don’t have to buy a Comptometer to find out how it fits 
your requirements. Say the word and we will test it out to 
your satisfaction on your own work—no obligation, no expense 


—just the opportunity to show you. 


Felt & Tarrant —_ 


1719 N. Paulina St., 





- Co. 
hieago 


























ow do you 


judge values in 
a typewriter? Price? 
Workmanship? Durabil- 
ity? Speed? Popularity? 
The Oliver meets the 
most exacting require- 
ments—a finer type- 
writer at a fair price. 


























